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William  Crockett  Jr, 


Dorothy  Sato-Brooks 


Tim  Gilbert 


The  Best  of  Gannett 
-  As  Jndged  By  Benders 

For  several  years,  we’ve  used  readers  to  help  judge  our  annual  Best  of  Gannett 
contest  and  award  thousands  of  dollars  in  prizes  to  our  outstanding  journalists. 

This  year,  for  the  1995  awards,  we  again  had  three  excellent  reader  judges 
(pictured  above).  The  words  of  Tim  Gilbert,  a  Louisiana  middle-school  principal, 
sum  up  why  we  will  keep  using  representative  readers  along  with  professional 
journalists  to  determine  our  winners. 

‘7  read  articles  (in  the  Best  of  Gannett  contest)  that  made  me  laugh 
and  cry,  stories  that  proved  commitment  to  accurate  reporting  and 
detail.  In  todays  electronic  world,  I  count  on  my  hometown  paper 
to  keep  me  informed  on  national  issues  but  to  educate  me  on  local 
affairs.  I  was  pleased  to  see  the  commitment  to  local  issues  in  many 
of  the  articles  I  read.  As  a  reader,  thanks  to  all  the  dedicated 
journalists  who  leave  my  paper  at  the  door  each  morning.  ” 

(To  see  the  top  winners  in  the  1995  competition  and  the  other  judges,  please  turn  to  pages  6-7.) 
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Million 
dollar  ideas 
will  be 
selling 
for  $50 
this  October. 


Mark  your  calendars. 

AMERICA  WEST  NEWSPAPER  OPERATIONS  &  TECHNOLOGY  TRADE  SHOW 

October  23-25,  1996  in  Reno 

America  West  is  a  version  of  the  30-year-oicl  America  East 
conference  for  newspaper  professionals  in  the  17  Western 
states  and  Western  Canada.  You'ii  benefit  from  management 
seminars,  workshops  and  a  great  trade  show  featuring  the 
iatest  publishing  technoiogy  for  both  iarge  and  smali  papers. 

The  fee  for  participants  is  oniy  $50.  (What  you'll  learn,  of 
course,  will  be  priceless.)  Watch  your  mailbox.  Registration 
materials  will  arrive  soon. 


America  West  Headquarters 

1225  8th  Street,  #260  •  Sacramento,  CA  •  95814 


Vendor  booth  requests  should  be  directed  to  Diane  Donohue  at  916.449.3684. 
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AccuHeaflier  wiR  help  you  establish  an  effective  onHine  site  bnmedhiteiy 

nilake  your  web  site  sparkle. 


AccuWeather  has  provided  color 
graphics,  text  and  data  electroni¬ 
cally  since  1983.  Our  clients  include 
CompuServe,  Prodigy,  Delphi 
Internet,  Dow  Jones,  CNN,  Newsday 
Direct  and  the  Palm  Beach  Post. 


The  Palm  Beach  Post 


AccuWeather  Forecast 
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AccuWeather  provides  electronic 
graphics  to  CBS,  CNN,  the  AP, 

Wall  Street  Journal  Interactive, 
more  than  200  individual  TV 
stations  and  more  than  200 
individual  newspapers  worldwide. 


it* 

WARM 

I'llHHhNU  V 


Get  complete  local,  regional  and 
worldwide  weather  forecasts, 
color  graphics,  text  and  tables. 


Get  on-line 
TODAY! 
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Also  available  are  over  a  dozen 
features;  soaps,  headlines, 
horoscopes,  lotteryi  sports,  news, 
financials  and  entertainment. 


Call  800-566-6606  for  more  information. 

Visit  our  Internet  site  at  http://www.accuweather.com 


Accu  wma 

The  World’s  Weather  Leader”* 


619  W.  College  Avenue,  State  College,  PA  16801 

Call  800-566-6606  •  Fax  814-231-0453 

E-mail  info@accuwx.com  •  Internet  http://fwww.accuweather.com 


Minnie  Balkan  could  be  an  annoying  nursing  home 
resident,  no  doubt  about  it  When  her  daughter  wasn’t 
around  to  comfort  her,  she  yelled,  “Help  me,  help  me.” 
Over  and  over  and  over. 

The  91-year-old  never  hurt  anyone.  But  her  yelling  led 
to  frequent  trips  through  the  institutional  revolving 
door,  from  nursing  homes  to  psychiatric  hospitals  and 
back  again.  In  one  year,  Balkan  was  involuntarily 
committed  five  times.  “It  destroyed  her  life,”  her 
daughter  Blanche  Mandelson  said. 

She  is  just  one  example  of  the  abuses  of  the  Baker  Act, 
Florida’s  2S-year-old  involuntary  commitment  law. 

Last  year,  St.  Petersburg  Times  reporters  Carol  Marbin 
and  Steve  Nohlgren  exposed  abuses  of  this  law  in  a 
five-part  series,  “A  Dangerous  Age.”  The  series  was  the 
result  of  1  'A  years  of  research,  reviewing  more  than 
4,000  cases,  interwewing  patients  and  their  families, 
health  care  workers  and  lawyers,  as  well  as  attending 
Baker  Act  court  hearings. 

The  series  captured  the  attention  of  our  readers  and 
Florida  lawmakers,  who  changed  the  Baker  Act  this 
spring.  Tlie  law  will  no  longer  be  used  against  fiml, 
elderly  people,  to  commit  them  against  their  will  and 
rob  them  of  their  dignity. 

Marbin  and  Nohlgren  recently  won  the  Newspaper 
Guild’s  prestigious  Heywood  Broun  Award  for  their 
work  on  the  series,  along  \rith  several  other  honors. 

Journalism  that  changes  lives:  Another  reason  we’re 
Florida’s  Best  Newspaper. 

^.Petersburg  ^tmes 

Florida’s  Best  Newspaper 


CALENDAR 


JUNE 

2-5  Newspaper  Association  of  America  Classified/ 

Research  Conference,  Sheraton  Harbor  Island  Resort, 
San  Diego 

5-8  Association  of  American  Editorial  Cartoonists 

Convention,  Pointe  Hilton  atTapatio  Cliffs,  Phoenix 

9- 11  Association  of  National  Advertisers  Business-to- 

Business  Marketing  Communications  Conference, 

Ritz  Carlton,  Palm  Beach,  Fla. 

12-15  National  Association  of  Hispanic  Journalists,  Sheraton 
Hotel  and  Towers,  Chicago 

12-15  Association  of  Free  Community  Papers  Convention, 
Flamingo  Hilton,  Las  Vegas 

15-19  International  Newspaper  Financial  Executives 
Convention,  Marriott  River  Center,  San  Antonio 
15-19  Nexpo  Newspaper  Trade  Show,  Las  Vegas  Convention 
Center,  Las  Vegas 

19- 22  Native  American  Journalists  Association,  Holiday  Inn, 

Bangor,  Maine 

20- 22  Surburban  Newspapers  of  America  Retail  Advertising 

Conference,  Waldorf-Astoria,  New  York  City 

20- 23  Tennessee  Press  Association  1 27th  Anniversary 

Convention,  Chattanooga 

23-26  Newspaper  Personnel  Relations  Association  Annual 
Conference,  McCormick  Place,  Chicago 

JULY 

10- 14  International  Society  of  Weekly  Newspaper  Editors 

Summer  Conference,  Boston  University,  Boston,  Mass. 
12-14  Alabama  Press  Association  125th  Annual  Summer 

Convention,  Perdido  Beach  Resort,  Orange  Beach, Ala. 
18-21  National  Society  of  Newspaper  Columnists 
Convention,  Snowbird  Resort,  Salt  Lake  City 

21- 24  Newspaper  Association  of  America  Mariceting 

Conference,  Hilton  and  Towers,  Chicago 

AUGUST 

8-11  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Summer  Meeting,  Radisson  Hotel, 
Asheville,  N.C. 

10-13  Associationfor  Education  in  Journalism  and  Mass  Com¬ 
munication  Conference,  Hilton  Hotel,  Anaheim,  Calif. 
14-17  Asian  American  Journalists  Association,  Radisson,  St. 
Paul,  Minn. 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville,Term. 

SEPTEMBER 

5- 8  National  Lesbian  &  Gay  Jounalists  Association,  Hyatt 

Regency,  Miami,  Fla. 

6- 11  Surburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental,  San 
Francisco,  Calif. 

June  July  August 
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Jim  Morin.  Syndicated  five  times  a 
week  by  King  Features  since  1985! 

For  samples  and  rates  where  available,  call 


:  .In  ’ 

1 

Richard  Heimlich,  National  Sales  Manager 

800-526-KlNG  •  212-455-4000 

216  East  45th  Street  •  New  York,  NY  10017 


Jim  Morin  cartoon  O  1995  The  Miami  Herald. 
Distributed  by  King  Features  Syndicate. 


I 


A  MttaiM  al  Tlw  Hmm  Ciwnllw 


s 


1 


June  1,  1996 


SECTIONS 

24 

Campus  Journalism 

Administrators  As  Censors 

26 

Newspeople  in 
the  News 

28 

Advertising/ 

Promotion 

A  Botched  Deal  For 
Newspapers 

50 

News  Tech 
Plateroom  And 
Pressroom  Sales 

54 

Interactive 

Communications 

Online  Site  Where 
Education  Reigns 

58 

Syndicates/ 
News  Services 
Awards  Debated  At 
Cartoon  Gathering 


Meddling  In  Milwaukee 

A  major  player  in  the  1 980s,  newspaper  acquisition 
binge  attempts  to  prod  Journal  Communications  brass 
into  considering  a  prospective  $  1  billion  buyout 

14 

Better  Late  Than  Never 

A  newspaper  in  Arkansas  apologizes  to  a  public  official 
for  unfair  coverage  years  after  the  fact 

16 

Newt  Meets  The  Press 

The  Speaker  of  the  House  chides  the  “elite  media” for 
complicity  in  a  “passive  conspiracy” 

18 

Developing  Nation  Press  Is  Growing 

While  circulation  and  advertising  decline  in 
industrialized  nations,  newspapers  in  developing 
countries  experience  remarkable  growth  rates 

20 

open  Shop  In  Detroit 

Ten  months  into  the  strike,  the  Free  Press  has  declared 
an  impasse  and  implements  its  final  contract  offer 

22 

Quotes  Questioned 

The  Los  Angeles  Times  runs  a  correction  for  a  story 
about  Whitewater  after  independent  counsel 
Kenneth  W.  Starr  complains 


DEPARTMENTS 

2 

Calendar 

8 

Editorial 

9 

Letters  to  the  Editor 

9 

Newspaperdom 

13 

Stock  Tables 

19 

The  Leading  Edge 

NCN:  Camera!  Lights! 
Action!  AOL? 

32 

Ad  Data 

46 

Ownership  Changes 

47 

About  Awards 

72 

Shop  Talk  At  Thirty 

A  Hard  Day’s  Night 


64 

Classified 


PAGE  16 


PAGE  54  :  PAGE  14  ^ 

4  Editor  6?  PuBUSHER  ■  June  1, 1996 


) 


I 


RC29 


It'S  a  revolution.  Third-class  and  fourth-class  mail  are 
becoming  Standard  Mail.  Second-class  mail  will  be  called 
Periodicals.  First-Class  Mail®  remains  First-Class  Mail.  It 
begins  on  July  1,  at  the  U.S.^  Postal  Service. 

The  revolution  can  mean  bigger  discounts  for  better 
For  the  new  valut  in  preparation  of  your  business  mail.  Bigger  discounts 
businesi  mall  means  you  can  send  out  more  mail. 

We  call  it  Max  It.  Maxim\am  discounts  for  maximiom  preparation. 
You'll  call  it  a  revolution. 


Call  1  800  THE  USPS,  Ext.  2008,  for  your  free  Max  It  guide 
today.  And  get  ready  to  Max  It  starting  July  1. 


UNITED  STATES 
POSTAL  SERVICE 


visit,  our  web  site  at  http:y/www. usps.gov 
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Tom  O’Neill  Sam  Hemingway 


We  at  Gannett  recognize  and  reward  excellence.  Here 
are  the  top  winners  of  our  annual  Best  of  Gannett  con¬ 
test  and  of  other  company  news  awards.  On  behalf  of 
their  readers,  we  thank  all  of  these  editors  and  staffers 
far  their  commitment  to  quality  work. 

WINNERS 

Outstanding  Achievement  Award 
FOR  Best  News  performance 
AND  Gold  Medal  Winners 

Winnen  The  Olympian,  Olympia,  Wash. 

Finalists  and  Gold  Medal  winners:  The  San 
Bernardino  County  (Calif.)  Sun;  FLORIDA  TODAY, 
Brevard  County;  The  Idaho  Statesman,  Boise;  Reno 
(Nev.)  Gazette-Journal;  The  Tennessean,  Nashville. 

Editor  of  the  Year  Finalists 

Ward  Bushee,  Reno  (Nev.)  Gazette-Journal;  Penny 
Feuerzeig,  The  Virgin  Islands  Daily  News;  Vikki 
Porter,  The  Desert  Sun,  Palm  Springs,  Calif,  honored 
for  her  work  at  The  Olympian,  Olympia,  Wash. 

Other  President’s  Ring  winners:  Larry  Beaupre,  The 
Cincinnati  Enquirer;  Tom  Bray,  Visalia  Times-Delta; 
John  Costa,  The  Idaho  Statesman,  Boise;  Judy  Christie, 
FLORIDA  TODAY,  Brevard  County,  for  her  work  at 
The  Times,  Shreveport,  La.,  and  at  FLORIDA  TODAY; 
Arnold  Garson,  The  San  Bernardino  County  (Calif) 

Sun;  Bennie  Ivory,  The  News  Journal,  Wilmington, 

Del.,  for  his  work  at  FLORIDA  TODAY  and  The  News 
Journal;  Frank  Sutherland,  The  Tennessean,  Nashville. 

Freedom  of  Information  Award 
Finalists 

The  Bellingham  (Wash.)  Herald;  The  Cincinnati 
Enquirer;  El  Paso  (Texas)  Times;  FLORIDA  TODAY, 
Brevard  County;  Gannett  Suburban  Newspapers, 

White  Plains,  N.Y. 

Outstanding  Achievement 
IN  Writing 

Under  40,000  Circulation:  Tom  O’Neill,  North  Hills 
(Pa.)  News  Record.  Over  40,000  Circulation:  Sam 
Hemingway,  The  Burlington  (Vt.)  Free  Press.  Metro: 

Jim  Adams,  The  Courier-Journal,  Louisville. 

Outstanding  Achievement 
BY  AN  Individual 

Under  40,000  Circulation:  Tammy  Kingery, 
Chronicle-Tribune,  Marion,  Ind.  Over  40,000 
Circulation:  Jim  Hopkins,  The  Idaho  Statesman,  Boise. 
Metro:  Valerie  Helmbreck,  The  News  Journal, 
Wilmington,  Del. 

Outstanding  Achievement  by  a 
USA  TODAY  News  Staffer 

Reporters  John  Ritter  and  Julie  Schmit. 

MOST  Improved  Newspapers 

Under  40,000  Circulation;  Visalia  (Calif)  Times-Delta. 
Over  40,000  Circulation:  Marin  (Calif)  Independent 
Journal.  (No  award  was  given  in  the  Metro  division.) 


PUBLIC  Service 

Under  40,000  Circulation:  Visalia  (Calif)  Times-Delta. 
Over  40,000  Circulation:  The  Idaho  Statesman,  Boise. 
Metro:  The  Honolulu  Advertiser. 

Spot  News 

Under  40,000  Circulation:  The  Virgin  Islands  Daily 
News.  Over  40,000  Circulation:  Pensacola  (Fla.)  News 
Journal.  Metro:  The  Honolulu  Advertiser. 

Investigative  Reporting/ 

In-Depth  Reporting 

Under  40,000  Circulation:  Peter  Wasson,  Wausau 
(Wis.)  Daily  Herald.  (Two  categories  combined  for 
Under  40,000  Circulation.) 

Investigative  Reporting 

Over  40,000  Circulation:  Mark  Muckenfuss,  The  San 
Bernardino  County  (Calif)  Sun.  Metro:  Laura  Frank, 

The  Tennessean,  Nashville. 

In-Depth  Reporting 

Over  40,000  Circulation:  Mike  Sion  and  Joe  Gosen, 
Reno  (Nev.)  Gazette-Journal.  Metro:  Carol  Stevens,  The 
Detroit  News. 

Specialty  Reporting 

Under  40,000  Circulation:  Tom  O’Neill,  North  Hills 
(Pa.)  News  Record.  Over  40,000  Circulation:  Diane 
Dietz,  Statesman  Journal,  Salem,  Ore.  Metro:  Jim  Adams, 
The  Courier-Journal,  Louisville,  Ky. 

Sports  Reporting 

Under  40,000  Circulation:  Journal  and  Courier, 

Lafayette,  Ind.  Over  40,000  Circulation:  The  Jackson 
(Tenn.)  Sun.  Metro:  The  News  Journal,  Wilmington,  Del. 

Sports  Columns 

Under  40,000  Circulation:  Dave  Andriesen,  The 
Olympian,  Olympia,  Wash.  Over  40,000  Circulation: 
Steve  Sneddon,  Reno  (Nev.)  Gazette-Journal.  Metro: 

Jeff  Legwold,  Democrat  and  Chronicle  and  Times-Union, 
Rochester,  N.Y. 

Business-Consumer  Reporting 

Under  40,000  Circulation:  The  Ithaca  (N.Y.)  Journal. 
Over  40,000  Circulation:  Cassie  MacDuff,  Michael 
Diamond  and  John  Whitehair,  The  San  Bernardino 
County  (Calif)  Sun.  Metro:  Bill  Wolfe,  The  Courier- 
Journal,  Louisville,  Ky. 

Staff  Enterprise 

Under  40,000  Circulation:  The  Olympian,  Olympia, 
Wash.  Over  40,000  Circulation:  Statesman  Journal, 
Salem,  Ore.  Metro:  The  Detroit  News. 

Feature  Writing 

Under  40,000  Circulation:  Tammy  Kingery, 
Chronicle-Tribune,  Marion,  Ind.  Over  40,000 
Circulation:  M.S.  Enkoji,  The  San  Bernardino  County 
(Calif.)  Sun.  Metro:  Cliff  Radel,  The  Cincinnati 
Enquirer. 


Jim  Adams  Tammy  Kingery  Jim  Hopkins  Valerie  Helmhreck  Jolm  Ritter  Julie  Schmit 


Commentary  Columns 

Under  40,000  Circulation:  Mary  Phillips,  St.  Cloud 
(Minn.)  Times.  Over  40,000  Circulation:  Sam 
Hemingway,  The  Burlington  (Vt.)  Free  Press.  Metro: 
Tony  Snow,  The  Detroit  News. 

Editorials 

Under  40,000  Circulation:  Mike  Oakland,  The 
Olympian,  Olympia,  Wash.  Over  40,000  Circulation: 
JefFPrugh,  Marin  (Calif.)  Independent  Journal.  Metro: 
Robert  Ingle,  Courier-Post,  Cherry  Hill,  N.J. 

Editorial  Cartoons 

Jim  Borgman,  The  Cincinnati  Enquirer.  (All  circulation 
divisions  were  combined.) 

HEADLINES 

Under  40,000  Circulation:  Public  Opinion, 
Chambersburg,  Pa.  Over  40,000  Circulation:  Marin 
(Calif.)  Independent  Journal.  Metro:  The  Des  Moines 
Register. 

Packaging  and  Presentation 

Under  40,000  Circulation:  George  Petras,  News 
Herald,  Port  Clinton,  Ohio.  Over  40,000  Circulation: 
Scott  Stoddard,  The  Idaho  Statesman,  Boise.  Metro: 
Dennis  Floss,  Democrat  and  Chronicle  and  Times- 
Union,  Rochester,  N.Y. 

Graphics 

Under  40,000  Circulation:  Tammy  Kingery, 
Chronicle-Tribune,  Marion,  Ind.  Over  40,000 
Circulation:  Mike  Jantze,  Marin  (Calif.)  Independent 
Journal.  Metro:  Kevin  Smith,  Democrat  and  Chronicle 
and  Times-Union,  Rochester,  N.Y. 

Photography 

Under  40,000  Circulation:  JelfMorehead,  Chronicle- 
Tribune,  Marion,  Ind.  Metro:  Michael  Keating,  The 
Cincinnati  Enquirer.  (Color  and  black  and  white  cate¬ 
gories  were  combined  for  these  divisions.) 

BLACK  AND  WHITE  PHOTOGRAPHY 
Over  40,000  Circulation:  Marin  (Calif)  Independent 
Journal. 

Color  Photography 

Over  40,000  Circulation:  Mark  Zaleski,  The  San 
Bernardino  County  (Calif)  Sun. 

Reader  Involvement 

Under  40,000  Circulation:  Wausau  (Wis.)  Daily 
Herald.  Over  40,000  Circulation:  The  Desert  Sun, 
Palm  Springs,  Calif  Metro:  The  News  Journal, 
Wilmington,  Del. 


Best  of  Gannett  Judges 
Metro 

Tim  Gilbert,  principal  of  Cope  Middle  School  near 
Shreveport,  La.,  and  a  reader  of  The  Times  there. 

David  Ledford,  deputy-editor/News,  The  Salt  Lake 
(City)  Tribune. 

Steve  Smith,  editor.  Gazette  Telegraph,  Colorado 
Springs,  Colo. 

Chuck  Stone,  professor.  School  of  Journalism  and 
Mass  Communications,  University  of  North 
Carolina. 

Cynthia  Tucker,  editorial  page  editor  and  columnist. 
The  Atlanta  Constitution. 

Julia  Wallace,  executive  editor.  Statesman  Journal, 
Salem,  Ore.,  and  former  man^^ing  editor,  Chicago 
Sun-Times  (Wallace  did  not  judge  the  Over 
40,000  Circulation  division). 

Over  40,000 

Jay  Ambrose,  chief  editorial  writer,  Scripps  Howard 
News  Service,  Washington  Bureau,  and  former 
executive  editor,  Rocky  Mountain  News,  Denver. 

Jody  Calendar,  deputy  executive  editor,  Asbury  Park 
Press,  New  Jersey. 

Michael  Days,  assistant  managing  editor, 

Philadelphia  Daily  News. 

Julie  Engebrecht,  sports  editor.  The  Cincinnati 
Enquirer  (she  joined  The  Enquirer  after  the 
judging),  and  former  sports  editor  of  the 
Minneapolis  Star  Tribune. 

Skip  Hidlay,  Florida  news  editor.  The  Associated 
Press,  Miami,  and  recently  named  man^ng  editor, 
Courier-Post,  Cherry  Hill,  N.J. 

Dorothy  Sato-Brooks,  civil  rights  investigator.  State 
of  Washington,  and  a  reader  of  The  Olympian, 
Olympia,  Wash. 

Under  40,000 

Mei-Mei  Chan,  executive  editor.  Post  Register,  Idaho 
Falls,  Idaho. 

William  Crockett  Jr.,  distribution  clerk  for  the  U.S. 
Postal  Service,  legislative  coordinator  for  the 
American  Postal  Workers  Union,  and  a  reader  of 
Gannett  Suburban  Newspapers,  White  Plains,  N.Y. 

Ron  Franscell,  editor  and  publisher.  The  News- 
Record,  Gillette,  Wyo. 

Karen  Magnuson,  editor.  Valley  Times,  Pleasanton, 
Calif 

Mike  Phillips,  editor.  The  Sun,  Bremerton,  Wash. 

Rebecca  Pierce,  metro  editor,  Kalamazoo  (Mich.) 
Gazette. 
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About  The  Future 

IN  ALL  THE  hype  about  the  rapid  growth  of  PCs,  the  Internet,  etc.,  and 
how  all  this  is  going  to  spell  doom  for  newspapers,  only  a  tew  news¬ 
paper  executives  have  stood  up  and  questioned  these  conclusions. 
William  Ketter,  editor  and  publisher  of  the  Patriot  Ledger,  Quincy, 
Mass.,  in  his  talk  as  outgoing  president  of  the  American  Society  of  News¬ 
paper  Editors,  criticized  the  “doomsday  mind-set”  many  have  about  news¬ 
papers,  which  is  not  the  true  picture  of  the  industry  (E&P,  May  4,  p.  6). 

David  Lawrence,  publisher  and  chairman  of  the  Miami  Herald,  fol¬ 
lowed  up  with  some  cogent  remarks  to  the  meeting  of  international 
newspaper  publishers  (FIEJ)  in  Washington,  D.C.,  last  week.  “It  is  worth 
noting  that  there  is  no  evidence  that  people  prefer  to  get  their  news  on 
a  computer  screen,  or  that  anyone  else  can  match  our  ability  to  gather 
and  edit  local  news,”  he  said. 

Lawrence  questioned,  as  Ketter  did:  “Why  all  this  weeping  and  wailing 
and  gnashing  of  teeth  in  our  business?” 

He  admitted  there  is  reason  to  be  nervous  because  there  never  have 
been  so  many  competitors  for  a  share  of  the  customer’s  time:  10,000 
radio  stations,  1,500  TV  stations,  1 1,000  magazine  titles,  books,  comput¬ 
ers,  etc.  But,  as  these  other  media  continue  to  fragment,  as  they  blur  the 
lines  between  news  and  entertainment,  “the  criteria  for  newspapers  of 
excellence  seem  more  clear  to  me  than  ever  before.  Authoritative. 
Aggressive.  Substantive.Thoughtful.  Compassionate.  Interesting. 
Committed  to  reflecting  the  full  community  in  print  and  pictures. 
Reaching  everyone  we  can.  Helping  a  diverse  people  respect  their  and 
our  differences;  helping  a  diverse  people  understand  what  they  and  we 
have  in  common.  Contributing  to  a  real  sense  of  community.” 

What  this  business  needs  is  a  few  more  publishers  and  editors  like 
Ketter  and  Lawrence,  with  a  true  evangelical  spirit  and  faith  in  this  busi¬ 
ness,  who  can  broadcast  the  true  story  about  the  strengths  of  newspa¬ 
pers  not  only  to  the  general  public  but  to  the  skeptics  within  the  busi¬ 
ness.  As  they  have  pointed  out,  there  is  lots  to  talk  about. 
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LETTERS  TO  THE  EDITOR 


For.  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


Corrections 

The  federal  agency  that  oversees 
licensing  for  commercial  satellites  is 
the  National  Oceanic  and  Atmospheric 
Administration,  not  Oceanographic 
as  appeared  in  the  April  27  story  on 
page  52. 


Says  it's 
about  time 

For  a  publisher  who  prides  him¬ 
self  as  being  on  the  cutting  edge  of 
technology,  Newspaper  Association  of 
America  Chairman  Uzal  H.  Martz  Jr. 
shows  how  far  behind  the  times  he  is 
when  it  comes  to  labor  laws. 

As  was  pointed  out 
in  your  article 
(“Overtime  Overdue,” 

E&P,  March  9),  Martz 
unfairly  compensated  50  years  ago.  . .  Newspapers 
his  newsroom  staff  at  coast  to  coast  were  urged  by 
the  Pottsville  (Pa.)  the  publishers’  association  not 

Republican.  to  relax  their  newsprint  con- 

Martz’s  argument  servation  efforts.  Although  set- 
that  the  U.S.  Labor  dement  of  the  railroad  strike 

Department’s  50-year-  eased  the  newsprint  situation 
old  policy  regarding  somewhat,  the  coal  strike  in 
overtime  is  outmoded  the  U.S.  and  the  loggers’  strike 
was  a  joke.  in  British  Columbia  still  posed 

His  quote,  “What  problems.  In  addition,  a  sear 
was  a  graphic  artist?  men’s  strike  was  threatening 
What  was  a  Web  to  tie  up  shipping  in  Canada, 

maven?”  fails  to  blur  Many  newspapers  were  pub- 
the  only  issue  in  the  lishing  abbreviated  editions, 
case;  What  is  fair  A  flood  in  New  York  and 

compensation  for  a  Pennsylvania  damaged  many 

reporter?  That  newspaper  plants  and 

profession  existed  destroyed  quantities  of 

long  before  the  newsprint. 

Labor  Department 

put  its  policy  into  Joseph  MedUl  Patterson, 

effect.  founder  of  the  New  York 

As  for  personnel  News  in  1919,  dies  at  67  of  a 

director  Nadine  E  liver  ailment,  complicated  by  a 

Oswald’s  contention  serious  attack  of  pneumonia, 

that  newsroom 

employees  weren’t  From  Fxlitor  &  Publisher 

disgruntled,  how  Jun 

would  she  know?  Her 
next  visit  to  the  news¬ 
room  this  year  will  be  her  first.  Talking 
to  reporters  isn’t  among  her  duties  as 
guardian  of  the  gate  to  Martz’s  ivory 
tower. 

And  her  statement  that,  “People  are 
our  most  important  asset,”  really  rings 
hollow  since  it  comes  while  the  news¬ 


paper  is  replacing  employees  who  rode 
the  “merrygo-round”  long  enough  to 
reach  an  annual  salary  of  nearly 
$30,000. 

The  article  exposed  Martz  for  the 
kind  of  person  he  is,  after  all  your  mag¬ 
azine’s  sugarcoated  stories  about  how  a 
publisher  from  a  small  newspaper  can 
become  the  head  of  a  national  organiza¬ 
tion  by  pushing  his 
vision  for  interactive 
newspaf>ers. 


A  STORY  ABOUT  the  New  York  Post 
starting  a  Sunday  edition  (April  20, 
pp.  17,  26)  incorrectly  reported  the 
Sunday  circulation  of  the  Daily  News. 
The  correct  figure  is  1,010,504. 


Newspaperdom* 


Brian  M.  Rippey 

Rippey  is  a  former 
sports  editor  of  the 
Pottsville  Republican 


A  STORY  ON  outsourcing  ad  produc¬ 
tion  at  the  Los  Angeles  Daily  News 
(April  6,  Prepress  section,  pp.  26P-27P) 
incorrectly  named  the  publisher.  He  is 
Larry  T.  Beasley. 


A  MAY  4  article  contained  the  incor¬ 
rect  Web  address  for  Brechner 
Center  for  Freedom  of  Information.  The 
correct  address  is;  http;//www. jou.ufl.edu/ 
brechner/brochure^tm. 


coverage 

CONGRATULATIONS 
on  your  recent 
special  section  on 
interactive  newspap)ers 
and  the  Web.  I  used 
several  articles  in  the 
special  section  in  con¬ 
nection  with  class 
lessons  in  online 
research.Thank  you 
for  creating  such  a 
valuable  classroom 
resource. 

When  my  j-students 
hit  the  workplace  I 
want  them  to  be  able 
to  use  the  Web  to  gath¬ 
er  data,  locate  sources 
and  verify  information. 
Although  I  share 
Thomas  Winship’s 
concerns  about  the 
potentially  antisocial  ramifications  of 
cyberspace,  journalists  need  to  be 
computer  literate  not  only  to  be  able  to 
use  online  research,  but  to  be  aware  of 
the  problems  that  a  connected  society 
may  have  —  so  they  can  report  on 
them. 

And  while  I’m  at  it,  I  want  to  thank 
Winship  and  Jack  Hart  for  columns  that 
are  also  valuable  for  college  journalism 
students. 


effective 


direct 
letters  for 
newspapers 


iTccewhS  Direct  Mail 
Campaigns! 

Bv  Shaun  O'L.  Higgins 


Author  Shaun  O'L.  Higgins  is 
an  internationally  recognized 
authority  on  database  marketing 
applications  for  newspapers.  In 
this  book  he  shares  the  secrets 
of  writing  great  direct  mail  copy. 
Also  included  are  nearly  50 
examples  of  letters  that  work  for 
newspapers! 

"Effective  Direct  Mail  Letters 
for  Newspapers"  is  just  $49.95 
plus  $4.00  S  &  H.  To  order  call: 


Developed  and  produced  by  New  Media 
Venture.';  and  The  Spokesman-Review, 
companies  internationally  recognized  as 
leaders  in  neu^spaper  application  of  direct 
marketing  and  database  marketing. 


Mark  S.  Bacon 

Bacon  is  an  instructor  at 
California  Polytechnic  Institute  in 
Pamona,  Calif 
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She’s  gone  full  orcle  and  come  out  on  top.  As  Debbie  Frol  returns  to  her  hometown,  she’s  also  breaking  new 

GROUND — AS  THE  ONLY  FEMALE  PUBUSHER  OF  A  DAILY  NEWSPAPER  IN  THE  STATE  OF  WASHINGTON.  ThE  SEATTLE  TIMES  COMPANY, 
OWNER  OF  THE  UNION-BULLETIN,  SEARCHED  NATIONWIDE  FOR  THE  BEST  CANDIDATE  AND  FOUND  HER  CLOSE  TO  HOME, 

WHERE  Frol  had  successfully  managed  a  number  of  the  company’s  departments  and  PUBUCATIONS. 

The  Seattle  Times  is  proud  to  acknowledge  the  exceptional  achievements  of  Debbie  Frol.  And  we’re  equally 

PROUD  OF  OUR  FLEXIBLE,  FAMILY-FRIENDLY  POUQES  THAT  MAKE  IT  EASIER  FOR  OUTSTANDING  PROFESSIONALS  UKE  FROL  TO  RISE  TO 
THE  TOP.  Where  they  belong. 


The  Seattle  Times  Company 


EVERY  SATURDAY  SINCE  1884 


Meddling 
In  Milwaukee 


B&P 


Broker  hires 
former  Journal  Sentinel 
staffer  to  drum  up 
interest  among  employee 
owners  in  $1  billion 
buyout  offer 

BY  TONY  CASE 


RELENTLESS  push  to 
St  executives  of  the  Mil- 
vaukee  Journal  SentineFs 

iarent  company  to  con- 
der  a  $  1  billion  buyout,  a 
lew  York  broker  has  hired 
^rmer  columnist  of  the 
newspaper  to  measure 
interest  among  employee 
owners. 

At  the  same  time,  some 
Journal  Communications 
Inc.  unit  holders  are  look¬ 
ing  into  filing  a  lawsuit  to 
force  management  to  meet 
with  the  prospective 
buyer. 

Sextant  Partners  —  a  newly  formed  group  led  by 
Christopher  Shaw,  a  prominent  figure  in  the  news¬ 
paper  acquisition  binge  of  the  1980s  —  first 
approached  JCl  last  winter  with  the  megabucks 
offer,  made  by  an  unidentified  large  U.S.  media  con¬ 
cern. 

JCI  executives  insisted  at  the  time  that  the  com¬ 
pany  was  not  for  sale,  and  their  position  hadn’t 
changed  as  of  this  week. 

But  Sextant  hopes  its  new  find 
—  Joel  McNally,  a  27-year  veteran  of 
the  morning  Milwaukee  Journal 
who  lost  his  job  when  the  pap>er 
merged  with  the  afternoon  Mil¬ 
waukee  Sentinel  —  can  impel 
employees  who  control  90%  of  the 
diversified  communications  com¬ 
pany  to  sign  a  petition  urging  man¬ 
agement  to  come  to  the  table.  He  is 
drawing  an  hourly  wage  for  his 
efforts. 

Now  a  freelance  journalist  and 
media  writer  for  Milwaukee  maga¬ 
zine,  McNally  joined  forces  with 
Shaw  and  his  team  because  he  and 
others  with  a  stake  in  JCI  felt  man¬ 
agement  was  wrong  in  not  consult¬ 
ing  them  before  rejecting  the  lucra¬ 
tive  proposition  out  of  hand. 

“The  Milwaukee  Journal  Sen¬ 
tinel  is  held  up  nationally  as  unique 
because  employees  own  most  of 
the  stock  —  it’s  kind  of  an  experi¬ 
ment  in  democracy  or  something. 

But  the  shareholders  aren’t  treated 


"A  lot  of  people  think  these 
things  will  just  go  away.  I've 
seen  it  time  and  time  again. 
But  what  went  away  was  the 
company,  not  the  people 
agitating  —  but  I'm  not 
agitating." 

—  Christopher  Shaw, 
Sextant  Partners 


as  employee  owners,”  McNally 
said. 

“Here,  an  offer  was  pro¬ 
posed,  and  the  company’s 
CEO  announced  unilaterally 
that  he  would  not  consider 
the  offer.  The  opinions  of  the 
shareholders  were  never 
sought  —  and  opinions  of 
board  members  weren’t 
sought,  either.” 

McNally,  who  owns  about 
17,000  JCI  shares  valued  at 
$700,000,  was  quick  to  point 
out  that  the  company  ^dn’t 
simply  hand  out  the  stock  as 
part  of  some  benefits  package  —  the  employees 
paid  for  it,  and  certainly  have  a  say  in  any  p>otential 
purchase. 

“We  bought  it  with  our  own  money,  usually  with 
huge  bank  loans,”  he  said.“Interest  rates  don’t  always 
keep  up  with  the  dividends,  but  it’s  something  the 
employees  did  because  we  thought  ultimately  it 
would  pay  off  —  and  pay  off  really  big.” 

JCI  shares  are  currently  being  offered  to  employ¬ 
ees  at  $36.24.  But  the  amount  of  money  being  bid 
for  the  company  —  which,  along 
with  the  300,00(>circulation  Jour¬ 
nal  Sentinel,  owns  secondary-mar¬ 
ket  television  and  radio  stations,  a 
shopper  group  and  other  media 
properties  —  would  more  than 
double  the  stock  price. 

Several  stakeholders  wanting  to 
know  more  about  the  buyout  plan 
have  aggressively  taken  matters 
into  their  own  hands,  enlisting 
attorney  William  Dixon  of  the 
Madison,  Wis.,  firm  Davis,  Miner, 
Barnhill  and  Galland  to  investigate 
bringing  litigation  on  their  behalf. 

“We  are  looking  at  the  trust 
agreement  and  other  areas  to  deter¬ 
mine  whether  a  suit  would  be  suc¬ 
cessful,”  Dixon  said.  “If  so,  and  they 
want  to  go  ahead,  we  will  file  it.” 

JCI  spokesman  Robert  Dye  said 
he  couldn’t  believe  there  was  any 
basis  for  legal  action,  adding  that  he 
was  “very  confident  management  is 
meeting  its  fiduciary  responsibilities 
and  will  continue  to  do  so.” 


June  1, 1996  ■  Editor  &  Pubusher  1 1 


M  I  L  v\7~r~ 


Grant’s  employee-shareholder  arrangement  has 
allowed  scores  of  JCI  employees  to  retire  most  com¬ 
fortably,  and  many  have  settled  into  their  golden 
years  with  sbt-figure  bank  accounts.  The  lure  of 
these  riches,  along  with  loyalty  to  the  Grants,  have 
kept  away  predators  —  such  as  the  Boston  Globe, 
which  made  a  $600  million  bid  for  the  Journal  Sen¬ 
tinel  in  1986,  several  years  before  its  own  acquisi¬ 
tion  by  the  New  York  Times  Co. 

But  huge  staff  cuts  resulting  from  the  merger  of 
the  Milwaukee  dailies  last  year,  compounded  with 
management’s  snubbing  of  Sextant,  have  some  of 
the  troops  restless,  possibly  making  the  climate  right 
for  a  takeover. 

The  Milwaukee  situation  harkens  back  to  a 
decade  ago,  when  newspaper  brokers  made  a  blood 
sport  of  coaxing  disgruntled  family  owners  —  dis¬ 
appointed  with  lackluster  returns,  and  eager  to  get 
top  dollar  with  demand  high  and  prices  in  the 
stratosphere  —  into  handing  over  their  legacies  to 
large  chains. 

As  head  of  the  investment  bank  Henry  Ansbacher 
Inc.,  Shaw  helped  negotiate  some  key  deals  of  the 
day,  including  Gannett  Co.  Inc.’s  notoriously  schis¬ 
matic  acquisition  of  the  Louisville  Courier-Journal 
from  the  Bingham  family.  Along  the  way,  he  earned 
somewhat  of  a  reputation  as  an  enfant  terrible  in 
the  industry. 

At  a  1989  meeting  in  Newport,  R.I.,  representa¬ 
tives  of  closely  held  media  companies  gathered  to 
lament  the  brisk  decline  in  family  newspaper  own¬ 
ership,  and  mull  over  how  to  combat  it.  There,  Ans¬ 
bacher  was  the  only  broker  singled  out  for  its 
strong-arm  tactics.  But  Hylton  Philipson,  Ansbacher’s 
president  at  the  time,  defended  his  firm,  maintaining 
it  simply  strived  to  get  clients  the  full  value  for  their 
shares. 

Sextant’s  stratagem  in  Milwaukee 
“is  reminiscent  of  some  of  the 
things  Ansbacher  used  to  do,  trying 
to  stir  up,  foment,  in  hopes  of  cre- 
ating  a  deal,”  observed  media  ana- 
lyst  John  Morton  of  the  firm  Lynch, 
Jones  &  Ryan. 

While  such  maneuverings  aren’t 
illegal,  or  even  necessarily  improper, 
they  are  quite  uncharacteristic  of 
the  newspaper  business,  Morton 
pointed  out. 

“Generally  speaking,  newspapers 
don’t  indulge  in  that  sort  of  thing, 
making  unfriendly  overtures,”  he 
said. 

There’s  a  handful  of  exceptions 
—  among  them,  S.I.  Newhouse’s 
successful  play  for  Booth  Newspa¬ 
pers  Inc.  20  years  back  and  Dow 
Jones  &  Co.’s  futile  bid  in  the  1980s 
for  the  Des  Moines  Register,  which 
Gannett  would  ultimately  snag. 

Nor  would  Milwaukee  be  the 
first  newspaper  under  an  ESOP  to 
go  to  a  chain.  In  recent  months.  Cal- 
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The  inaugural  edition  of  Milwaukee's  morniny^^ 

Journal  and  afternoon  Sentinel,  which  were  merged  last  year 


McNally  said  he  had  contacted  somewhere 
between  400  and  500  of  JCl’s  2,6(X)  employee-own¬ 
ers  so  far  and  had  heard  “hardly  a  discouraging 
word”  about  arranging  a  powwow  between  com¬ 
pany  executives  and  the  mystery  suitor.  But  he  has  a 
long  way  to  go,  as  fully  two-thirds  of  active 
employee  shareholders  must  agree  to  the  terms  of  a 
sale.  Only  current  staffers  can  vote  their  shares. 

Shaw  himself  acknowledged  last  week  that  this 
was  going  to  be  a  lengthy  process,  perhaps  as  long 
as  another  year. 

“These  things  take  time,”  he  said.  “They  don’t  just 
happen  instantly.  Some  take  as  long  as  two  or  three 
years.” 

When  asked  why  he  thought  JCI  execs  were 
being  obstinate,  Shaw  responded;  “A  lot  of  people 
think  these  things  will  just  go  away.  I  ve  seen  it  time 
and  time  again.  But  what  went  away  was  the  com¬ 
pany,  not  the  people  agitating  — 
but  I’m  not  agitating.” 

Management  isn’t  the  only  party 
rebuffing  takeover  talks.  The 
descendants  of  publisher  Harry  J. 

Grant  —  who  instituted  the 
employee  stock  ownership  plan 
(ESOP)  in  1937  to  reward  workers 
and  promote  local  ownership  of 
the  Journal  Sentinel  —  control  the 
remaining  10%  of  the  company,  and 
they’ve  presented  a  united  front 
with  JCI  ranking  executives,  includ¬ 
ing  chairman  and  CEO  Robert  A. 

Kahlor,  who  has  been  most  vocal  in 
asserting  there  would  be  no  negoti¬ 
ations. 

“The  founders  of  the  employee 
ownership  program  made  clear 
their  intention  that  the  newspaper 
was  to  remain  independent  and 
employee-owned  forever,”  Kahlor 
said  when  Sextant  first  came  call¬ 
ing,  adding  he  was  determined  to 
see  to  it  the  ESOP  “would  continue 
in  the  manner  the  founders  had 
intended.” 


“The  foundurs  of  the  employee 
ownership  program  made 
clear  their  intention  that  the 
newspaper  was  to  remain 
independent  and  employee- 
owned  forever.” 

—  Robert  Kahlor,  chairman 
and  CEO,  Journal 
Communications  Inc. 
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ifomia-based  Copley  Press  Inc.  bought  the  Journal 
Star  of  Peoria,  Ill.,  and  its  sister  paper,  the  Register- 
Mail  in  Galesburg,  111.  Times  Mirror  Co.’s  Hartford 
Courant  used  to  be  employee-controlled,  as  well. 

Much  has  been  written  about  big  newspaper 
companies,  such  as  Times  Mirror,  slashing  their 
resources  to  offset  ballooning  expenses.  But  smaller 
publishers  have  also  been  hit  hard  by  the  shrinking 
newspaper  advertising  market  and  skyrocketing 
newsprint  costs  —  and  they,  just  like  the  big  boys, 
have  had  to  trim. 

The  Journal  Sentinefs  streamlining  moves  have 
been  particularly  brutal.  Not  only  has  it  faced  the 
same  obstacles  as  other  newspapers,  but  the  merger 
of  the  two  dailies  in  April  of  last  year  led  to  the  elim¬ 
ination  of  250  employees.  As  everybody  knows,  cut¬ 
ting  is  a  sure-fire  means  of  killing  morale. 

Several  staffers  in  Milwau¬ 
kee  have  wondered  aloud 
whether  they  would  be  any 
worse  off  under  corporate 
ownership. 

McNally,  one  of  about  100 
news  staffers  whose  positions 
went  away  with  the  merger, 
complained  JCI  was  “run  the 
way  many  companies  are 
being  run  —  from  the  top 
and  without  any  concern 
about  the  interests  of  employ¬ 
ees,  and,  in  this  case, 
employee  shareholders.” 

Mary  Beth  Murphy,  a 
reporter  for  27  years,  added; 
“We  must  be  realistic  and  real¬ 
ize  that,  even  under  this  own¬ 
ership,  nothing  is  for  sure. 
That  sort  of  went  out  the  win¬ 
dow  with  the  merger.” 

Murphy  is  quick  to  point  out  that,  while  she 
would  be  “prone  to  want  to  make  a  profit,”  many 
questions  regarding  a  buyout  remain.“We  don’t  have 
enough  information  in  front  of  us,”  she  said. 

Meanwhile,  other  employees  have  come  out 
strongly  against  a  sale. 

Lois  Blinkhom,  the  Journal  SentinePs  book  edi¬ 
tor,  said  she  was  “surprised  people  have  sort  of 
thrown  idealism  out  the  window  and  are  so  much 
more  interested  in  money  —  and  I  think  of  journal¬ 
ists  as  being  pretty  idealistic.  But  I  guess  newsrooms 
always  feel  the  sky  is  falling.” 

Blinkhom  believes  Shaw’s  approach  is  “kind  of  a 
lightning  rod  for  a  lot  of  the  bitterness  and  discon¬ 
tent  resulting  from  the  merger. There’s  a  lot  of  anger 
about  the  merger,  which  may  have  something  to  do 
with  this  desire  to  take  the  money  and  run.” 

But  the  editor  would  hate  to  see  future  employ¬ 
ees  robbed  of  the  post-career  benefits  their  prede¬ 
cessors  enjoyed. 

“The  ESOP  is  a  wonderful  plan,”  she  said.  “I’ve 
seen  so  many  people  who  never  made  huge  salaries 
retire  with  a  lot  of  security.The  older  I  get,  the  more 
valuable  I  realize  that  it  is  for  p>eople.” 


But  huge  staff 
cuts  resulting  from 
the  merger  of  the 
Milwaukee  dailies 
last  year, 
compounded  with 
management’s 
snubbing  of 
Sextant,  have  some 
of  the  troops 
restless,  possibly 
making  the 
climate  right 
for  a  takeover 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

S/2S/96 

5/22/96 

5/29/95 

A.H.  Belo  Corp.  (NY) 

38.75 

39.50 

31.3125 

American  Media  Inc.  (NY) 

4.375 

4.00 

5.625 

Central  Newspapers  Inc.  (NY) 

37.50 

37.50 

27.875 

Dow  Jones  &  Co.  Inc.  (NY) 

38.875 

38.00 

35.875 

Gannett  Co.  Inc.  (NY) 

68.625 

67.75 

53.25 

Gray  Comm.  Sys.  (NY) 

22.625 

22.25 

15.333 

Harte-Hanks  Comm.  (NY)* 

26.00 

25.625 

16.083 

Hollinger  International  (NY)# 

12.75 

12.125 

9.25 

Knight-Ridder  Inc.  (NY) 

76.00 

75.125 

54.25 

Lee  Enterprises  Inc.  (NY)** 

23.625 

23.00 

18.6875 

McClatchy  Newspapers  Inc.  (NY) 

24.625 

24.25 

22.625 

Media  General  Inc.  (AM) 

36.875 

37.75 

32.25 

New  York  Times  Co.  (AM) 

32.875 

33.00 

22.50 

Pulitzer  Publishing  Co.  (NY) 

55.375 

56.25 

42.50 

E.W.  Scripps  Co.  (NY) 

44.75 

42.75 

31.125 

Times  Mirror  Co.  (NY) 

44.875 

44.25 

23.125 

Tribune  Co.  (NY) 

73.875 

72.625 

58.75 

Washington  Post  Co.  (NY) 

309.50 

295.375 

264.50 

*  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

5/29/96 

5/22/96 

5/29/95 

Hollinger  Inc.  (a) 

11.00 

11.65 

12.375 

News  Corp.  Ltd.  (c) 

22.25 

21.875 

21.50 

Pearson  Ltd.  (b) 

6.98 

6.98 

5.99 

Quebecor  Inc.  Class  A  (a) 

21.85 

22.30 

19.625 

Reuters  Holdings,  ADR  (c) 

69.25 

70.50 

45.25 

Southern  Inc.  (a) 

17.00 

16.20 

15.375 

Thomson  Corp.  (a) 

22.30 

22.70 

19.125 

Toronto  Sun  Publishing  Corp.  (a) 

16.150 

15.85 

11.25 

Torstar  Corp.  (a) 

25.10 

24.70 

22.00 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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BY  DOROTHY  GIOBBE 


Better  Late 
Than  Never 


WNING  UP  TO  mistakes  can  be  a  particularly  hiun- 
bling  experience.  For  mishaps  on  a  colossal  scale, 
it’s  often  easier  to  underplay,  dodge  or  explain  away 
their  f^iificance. 

In  m  extraordinary  acknowledgment  of  an  ethi¬ 
cal  l^se,  the  Northwest  Arkansas  Times  in  Fayette- 
vittt,  has  publicly  ajwlogized  to  a  local  politician  for 
irresponsible  journalism  which  likely  cost  him  an 
election  —  and  left  an  ugly  stain  on  his  reputation. 

The  newspaper  was  under  no  legal  compulsion 
to  extend  the  apology,  and  in  fact,  it  came  years  after 
the  newspaper  was  cleared  by  the  state  Supreme 
Court  in  a  libel  lawsuit 
brought  by  the  politician. 

Rather,  the  mea  culpa  was 
prompted  by  an  editor  who 
was  deeply  troubled  by  what 
he  characterized  as  the  news¬ 
paper’s  abdication  of  its  jour¬ 
nalistic  responsibilities. 

The  story  began  in  late 
October  1992,  days  before  a 
local  election  in  Fayetteville. 
Mayoral  candidate  Dan  Goody, 
a  Texas  native,  was  a  city 
councilman  running  against 
four  other  contenders. 

Although  the  Times  professed  objectivity,  court 
records  filed  in  connection  with  the  libel  suit  sug¬ 
gest  that  the  newspaf)er’s  treatment  of  Goody  may 
have  been  based  less  on  fact  than  on  unsubstanti¬ 
ated  rumors  about  his  past. 

In  news  articles  and  a  pre-election  day  editorial 
signed  by  then-publisher  David  Stokes,  the  Times  — 
at  the  time  owned  by  Thomson  Newspapers  — 
repeated  innuendos  about  Goody  that  had  been 
raised  by  the  other  mayoral  candidates,  and  ques¬ 
tioned  whether  he  had  the  mental  stability  to  func¬ 
tion  as  mayor. 

In  a  letter  to  a  Thomson  Publishing  executive  a 
few  days  before  the  election,  Stokes  alleged  that 
Goody  had  been  arrested  and  served  time  for  armed 
robbery  in  connection  with  drugs. 

And,  according  to  the  affidavits,  Stokes  suggested 
to  Times  staffers  that  Goody  had  “something  to 
hide”  and  may  have  even  been  in  the  federal  wimess 
protection  program. 

There  was  no  factual  basis  for  any  of  the  accusa¬ 
tions,  as  Goody  possesses  no  criminal  record.  In  fact, 
a  private  investigator  hired  by  the  Times  to  dig  into 
Goody’s  past  found  no  dirt  on  the  candidate. 

In  the  editorial,  titled,  “It’s  Time  For  Goody’s 
Facade  To  Gome  Off,”  the  newspaper  attacked 


Newspaper 
apologizes  to 
politician  for 
unfair  treatment 
during  1992 
campaign 


Goody'  at  length  and  said  that  he  had  attempted  to 
mislead  the  public  about  “who  he  is.” 

And  on  election  day,  the  Times  published  an  arti¬ 
cle  in  which  Stokes  said  the  newspaper  hired  the 
private  investigator  because  Goody  had  failed  to  suf¬ 
ficiently  answer  questions  about  his  past.  Stokes  said 
the  investigator’s  report  —  which  found  no  evi¬ 
dence  of  improper  behavior  by  Goody  —  created 
more  questions  than  it  answered. 

Goody  lost  the  election  by  about  550  votes.  The 
impact  on  his  personal  life  was  decidedly  more 
severe. 

“This  whole  thing  put  my  father  in  an  early 
grave,”  Goody  said  recently,  his  voice  breaking. 
“That’s  the  toughest  thing  to  get  over.  It  literally 
killed  him.  He  was  weakened  with  Paridnson’s  dis¬ 
ease,  and  when  he  found  out  about  aU  of  this,  my 
dad  just  started  spiraling  down  from  the  stress, 
which  was  just  unbearable.” 

The  May  5  apology  was  penned  by  executive  edi- 


An  apology  is  long  overdue 

The  Times' actions  in  1992  left  an  unwarranted  stain  oti  cate  man 


The  Northwest  Arkansas  Times'  full-page  apology  to 
Dan  Goody  was  written  by  executive  editor  Mike 
Masterson,  who  was  not  with  the  newspaper  when 
the  situation  took  place. 
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tor  Mike  Masterson,  who  arrived  at  the 
Times  after  the  Goody  aft^. 

Masterson  is  a  recipient  of  Columbia 
University’s Tobenkin  Award,  a  two-time 
winner  of  the  Newspaper  Guild’s  Hey- 
wood  Brown  Award,  and  a  former  direc¬ 
tor  of  the  Kiplinger  Program  at  Ohio 
State  University.  His  apology  on  behalf 
of  the  newspaper  was  endorsed  by  cur¬ 
rent  publisher  Randy  Cope. 

Masterson  wrote: 

“After  reviewing  stacks  of  court  doc¬ 
uments  and  records  in  this  case,  I  can 
say  that  I  have  never  seen  a  more  fla¬ 
grant  example  of  wildly  galloping  over 
an  innocent  man’s  reputation  with  false 
rumors,  leaving  deep  and  lingering 
scars  in  the  process.” 

Masterson  continued,  “I  hope  Dan 
Coody  and  his  family  and  this  commu¬ 
nity  will  accept  this  apology  and  for¬ 
give  the  Times  for  this  travesty  against 
truth,  fairness  and  just  good,  factual  journalism. 

“After  all  it  was  this  newspaper  —  as  it  existed  in 
1992  —  that  unfairly  helped  taint  a  sizable  portion 
of  a  decent  man’s  reputation  with  rumors  and  innu¬ 
endo.  So  it  is  rightfully  this  newspaper  that  should 
help  erase  that  stain.” 

Masterson  told  E&P  that  after  meeting  with 
Coody  a  few  months  ago,  “I  was  appalled  by  what  I 
had  heard  about  our  role  in  defaming  him  and  dam¬ 
aging  his  reputation.” 

Determined  to  discover  the  truth  about  the  news¬ 
paper’s  conduct,  Masterson,  a  former  reporter  for 
the  Chicago  Sun-Times,  Los  Angeles  r/mes,  and  head 
of  investigative  reporting  at  the  Arizona  Republic, 
poured  through  stacks  of  court  papers. 

After  investigating  and  reviewing  reams  of  docu¬ 
ments,  Masterson  concluded  that  “this  newspaper 
owed  him  an  apology.  I  don’t  care  if  we  won  the 
libel  suit  or  not;  it  was  a  matter  of  truth  and  of  doing 
what  was  right.” 

Stokes  had  been  fired  by  Thomson  Newspapers 


“After  reviewing  stacks  of  court  documents  and  records  in  this 
case,  I  can  say  that  I  have  never  seen  a  more  flagrant  example  of 
wildly  galloping  over  an  innocent  man's  reputation  with  false 
rumors,  leaving  deep  and  lingering  scars  in  the  process.' 

—  Mike  Masterson,  executive  editor.  Northwest  Arkansas  Times 


about  two  weeks  after  the  election.The 
Times  has  since  been  sold  to  American 
Publishing  Co.,  a  unit  of  Hollinger  Inc. 

When  contacted  by  E&P,  Stokes,  cur¬ 
rently  woridng  as  a  stockbroker  in 
Arkansas,  said  Thomson  told  him  he 
was  let  go  because  of  administrative 
problems.  He  said,  however,  “I  know  it 
was  over  that  story.” 

Stokes  added  that  the  apology  was 
“very  strange”  and  “a  grave  error  on 
their  [the  newspaper’s]  part.”  He  said 
that  he  is  having  it  “looked  at,”  although 
he  declined  to  say  by  whom. 

Stokes  also  claimed  that  there  were 
numerous  inaccuracies  in  the  apology, 
although  when  pressed,  he  referred 
E&P  to  attorney  Alan  Wooten,  who  rep¬ 
resented  Stokes  and  the  Times  in  the 
libel  suit. 

Wooten  said  there  were  some  items 
of  “questionable  accuracy”  in  the  apol¬ 
ogy,  but  he  declined  to  comment  further,  saying  that 
he  was  not  the  appropriate  person  to  speak  with. 
He  did,  however,  say,“It’s  over.They  [the  newspaper] 
can  do  whatever  they  want.” 

Coody  is  still  bitter  about  the  Times  episode,  but 
said  “the  apology  is  going  to  go  a  long  way  towards 
helping  my  healing  and  the  healing  for  the  entire 
community.” 

“A  little  justice  goes  a  long  way,”  Coody  added. 
“For  a  long  time,  all  I  felt  like  doing  was  crawling 
under  a  rock.” 


BY  M.L.  STEIN 

Editor  Fired 
For  Violating 
Prison  Policy 

HP'pALIFORNIA  DEPARTMENT  of  Corrections  has 
^cked  down  on  the  first  alleged  violator  of  its  new 
lule  banning  face-to-face  media  interviews  with 

Tlie  culprit  is  none  other  than  the  editor  of  a 
prison  newspaper  who,  according  to  authorities, 
tried  to  tip  off  a  journalist  on  how  to  get  around  the 
regulation. 

Boston  Woodward  was  dismissed  as  editor  of  the 
Communicator,  the  ne^^'spaper  at  the  CaUfomia 
Men’s  Colony  in  San  Luis  Obispo,  for  “violation  of  a 
position  of  trust,”  said  corrections  department 
spokeswoman  Christine  May. 

Woodward,  May  added,  previously  had  criticized 
the  new  policy  in  the  paper,  but  was  not  disciplined 
for  that. 


“A  little  justice  goes  a 
long  way.  For  a  long 
time,  all  I  felt  like 
doing  was  crawling 
under  a  rock.' 

—  Dan  Coody 


(See  Violate  on  page  62) 
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BY  DEBRA  GERSH  HERNANDEZ 


Newt  Meets 
The  Press 


^  '  OF  the  House  Newt  Gingrich  (R-Ga.) 

f  nq  love  for  what  he  calls  the  liberal,  elite  media 

should  come  as  no  surprise  to  anyone, 
y  Time  and  again  Gingrich  has  criticized  the  press 
t-for  outright  bias  and  for  misrepresenting  conserva- 
iivc  initiatives  —  a  position  he  considers  bolstered 
^  a  Freedom  Forum  survey  showing  that  89%  of 
Wasbingjoii  repKirters  polled  voted  for  Bill  Clinton 
in  the  1992  election. 

During  his  remarks  to  the  American  Society  of 
Newspaper  Editors  conference  in  Washington,  Gin¬ 
grich  said  that  both  legislators  and  the  news  media 
have  done  badly  at  their 
“mutual  business,”  which  he 
described  as  “trying  to  help  a 
free  people  govern  them¬ 
selves.” 

Gingrich  also  had  words  of 
praise  for  newspapers;  “Be¬ 
cause  you  can  look  at  them, 
you  can  clip  them,  you  can 
Xerox  them,  you  can  refer 
back  to  them,  because  they 
carry  a  much  denser  layer  of 
information  than  either  radio 
or  television,  newspapers  are 
inevitably  part  of  the  nervous 
system  of  a  free  society  and 
they  are  vitally  important. 

“I  think  that  it  is  extraordi¬ 
narily  important  that  we  woric 
with  each  other,  with  guarded 
hostility  on  both  sides,  and  we 
recognize  that  while  we  don’t 
have  the  same  narrow  inter¬ 
ests,  we  have  exactly  the  same 
broader  interests,  which  is  to 
find  a  way  for  a  ftee  society  to 
govern  itself,”  the  speaker 
commented. 

Citing  a  news  story  featur¬ 
ing  anonymous  quotes,  Gin¬ 
grich  explained  that  one  thing 
that  never  works  for  any 
administration  is  secrecy,  “par¬ 
ticularly  secrecy  in  defense  of 
dumbness.” 

“What  happens  is,  someone 
does  something  dumb,”  he  told 
the  ASNE.  “They  convince 
themselves,  ‘This’ll  work  as 
long  as  I  keep  it  secret.’  It 
never  stays  secret.  That’s  one 


of  the  major  rules  of  the  information  age.” 

Further,  Gingrich  noted,  “You  never  ever  stop 
leaks  in  the  White  House. 

“People  take  WTiite  House  jobs,  not  just  for  the 
money,  but  for  the  opportunity  to  become  impor¬ 
tant,”  he  said.  “And  they  know  they  are  important, 
because  femous  reporters  talk  to  them.  And  famous 
reporters  talk  to  them  because  they  leak.  And  if 
they  don’t  leak,  fiunous  reporters  won’t  talk  to 
them.  And  if  famous  reporters  don’t  talk  to  them, 
they  can’t  be  important.  And  then  why  are  they  at 
the  White  House? 

“These  guys  don’t  leave  a  big-time  law  firm  and 
the  big  bucks  to  go  in  obscurity,”  Gingrich  added. 
“They  leave  it  for  power.  They  only  know  they’re 
powerful  because  they  read  their  own  anonymous 
quotes.” 

The  speaker,  noting  other  prominent  Republicans 
who  have  come  from  behind  to  win  elections,  said 
he  believed  that  Senate  Majority  Leader  Robert  Dole 
(R-Kan.)  will  win  the  presidential  election. 

Gingrich  explained  this  by  noting  that  “in  the  age 
of  television,  the  bias  of  information  shapes  the 
debate,  for  most  of  the  time,  against  conservatives.” 

“The  issues  that  are  on  Page  One,  the  issues  that 
are  at  the  top,  the  general  pattern  is  that,  frankly,  lib¬ 
erals  look  better,  as  long  as  people  don’t  pay  much 
attention,”  he  said. 

“When  you  get  about  seven  or  eight  weeks  out 
from  an  election,  people  begin  to  pay  attention.The 
closer  they  get  to  the  decision  making,  the  more 
they  pay  attention,”  and  the  more  they  tend  to  favor 
Republicans  on  the  core  issues,  such  as  state  versus 
federal  power,  a  balanced  budget  and  judicial  nomi¬ 
nations. 

Nevertheless,  Gingrich  said  that  the  “bigger  prob¬ 
lem”  for  him  “is  not  just  liberalism  in  the  media,  but 
cynicism”  and  “the  degree  of  hostility.” 

In  the  weeks  following  the  ASNE  speech,  Gin¬ 
grich  urged  his  fellow  Republicans  to  call  talk  radio 
and  write  letters  to  the  editor  and  engage  in  “local 
communications  . . .  which  allows  us  both  to  undo 
$60  million  of  false  advertising,  to  undo  the  bias  of 
the  elite  media,  and  to  unmask  the  systematic  mis¬ 
leading  by  the  president  of  the  United  States.” 

In  his  remariis  to  the  Republican  Network  to 
Elect  Women  conference,  Gingrich  rejjeatedly  spoke 
about  overcoming  the  liberal  bias  of  the  media  and 
chastised  news  programs  for  not  reporting  about 
teenage  drug  use  during  the  Clinton  administration. 

Citing  the  “shameful  performance  by  the  elite 
media,”  Gingrich  also  hit  the  news  media  for  not  ask¬ 
ing  the  right  questions  about  Medicare. 


House  Speaker 
Gingrich 
pontificates  to 
editors  group 


People  take  White  House  jobs, 
not  just  for  the  money,  but  for 
the  opportunity  to  become 
important.  And  they  know  they 
are  important,  because  famous 
reporters  talk  to  them.  And 
famous  reporters  talk  to  them 
because  they  leak.  And  if  they 
don't  leak,  famous  reporters 
won't  talk  to  them.” 

—  Newt  Gingrich,  Speaker  of 
the  House  of  Representatives 
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“Instead,”  he  said, “you  had  this  passive  conspiracy 
of  telling  us  how  clever  Bill  Clinton  is,  because  he 
says  things  that  are  false  with  such  elan  and  flair,  so 
that  we  measure  him  as  though  he  were  a  talk  show 
host;  you  know,  Phil  Donahue  brilliantly  carrying  off 
a  conversation.” 

But  things  can  look  very  different  when  you  are 
inside  the  Clinton  Administration. 

In  response  to  a  question  at  ASNE  about  Gin¬ 
grich’s  comments  on  bias  in  the  media,  Mce  Presi¬ 
dent  Albert  Gore  Jr.  said  the  speaker  “has  a  pretty 
heavy  burden  to  carry  if  he  wants  to  try  to  make  the 
case  that  the  newspapers  of  America  have  treated 
Bill  Clinton  with  kid  gloves.” 

“Where  is  the  evidence?”  the  vice  president 
asked. 

“I  don’t  see  it.  In  feet,  I  could  make  a  case  on  the 


other  side  very  readily  here,  but  out  of  respect  for 
this  distinguished  gathering,  I  will  not  do  so,”  he 
joked. 

“But  seriously,”  Gore  continued,  “I  really  don’t 
believe  that  any  serious  logician  can  sustain  an  argu¬ 
ment  that  the  news  media  in  America  have  shown 
favoritism  towards  the  Clinton  Administration. 

“You  could  probably  make  a  case  that  the  news 
media  in  this  country  have  been  very  aggressive, 
very  tough,  [have]  bent  over  backwards  to  perform 
the  traditional  functions  of  a  free  press:  to  question 
everything,  to  not  take  it  on  face  value,  to  really  dig 
hard,  and  even  when  things  are  not  fully  cooked  to 
say, ‘Well,  here’s  what  it  might  be,’  ”  he  said. 

“It  sure  feels  different  from  inside  the  administra¬ 
tion  than  the  case  he’s  trying  to  make.  I  just  don’t 
think  it’s  there,”  Gore  said. 


BY  ALLAN  WOLPER 

Columnist 
Discusses  The 
‘Realities’ 

Of  Newspapers 

COLLINS  IS  a  New  York  Times  columnist  who 
has'  experienced  the  downsizing  pain  that  has 
depressed  so  many  NewYoric  City  journalists. 

Buchanan’s  campaign  is  no  news  to  people 
in  journalism,”  Collins  smiled  wryly  at  a  group  of 
aspiring  reporters.  “I  have  been  working  in  journal¬ 
ism  going  on  25  years  and  have  never  left  an  organ¬ 
ization  that  was  still  standing.” 

Collins  said  she  left  United  Press  International 
when  it  went  into  Chapter  1 1 ,  bailed  out  of  the  New 
York  Daily  News  when  a  strike  brought  it  to  near 
financial  death,  then  lost  her  column  at  New  York 
Newsday  when  it  folded  last  summer. 

“This  is  not  a  business  you  go  into  for  financial 
security,”  she  said.  “It  is  a  wonderful  business,  but  it 
is  totally  insecure.” 

Collins,  who  is  a  member  of  the  New  York  Times 
editorial  board,  says  she  couldn’t  understand  why 
reponers  stayed  with  news  organizations  when 
they  hated  working  for  it. 

“There  are  people  at  the  New  York  Times  who  are 
totally  unhappy,”  Collins  said.  “But  they  won’t  leave 
because  they’ve  been  there  for  10  years  and  they’ve 
waited  so  long  to  get  there.  So  they  do  their  job  and 
go  someplace  to  drink  and  forget  how  miserable 
they  are.” 

Collins  warned  the  students  not  to  expect  news¬ 
rooms  full  of  mentors  charting  their  careers,  mainly 
because  they  are  more  consumed  with  getting  their 
job  done. 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P. 


“Once  you  get  a  job,  no  one  will  help  you,”  she 
cautioned.  “People  who  go  into  journalism  are  not 
good  at  interacting.  And  the  way  it  works,  the  best 
reporters  become  editors.” 

Collins  said  the  reporters  turned  editors  have  a 
hard  time  dealing  with  the  individual  emotional 
problems  that  are  common  in  newsrooms. 

“They  all  seem  to  have  a  habit  of  throwing  a  fixjtball 
in  the  air  when  you  ask  them  questions,”  she  smiled. 

Collins  told  a  story  about  some  minority  journal¬ 
ists  she  knew  at  the  New  York  Daily  News  who 
were  crying  out  for  some  emotional  feedback. 

“Finally,  one  of  them  asked  an  editor, ‘Can  you  tell 
me  how  I  am  doing?’  and  he  said,  ‘just  about  where 
we  thought  you’d  be,’  ”  the  columnist  recalled.  “The 
reporter  finally  moved  to  Cleveland.” 

The  journalism  business,  according  to  Collins,  is 
one  in  which  a  reporter  has  to  make  his  or  her  own 
breaks. 

“You  have  to  track  your  own  career,”  she  said.  “No 
one  will  do  it  for  you.” 

Collins  walked  around  in  front  of  the  room  from 
time  to  time  consulting  notes  as  her  audience  scrib¬ 
bled  furiously  in  their  chairs. 

She  gave  as  an  example  of  the  arbitrary  life  of 
journalism  the  way  she  landed  a  column  at  the 
Daily  News. 

“They  never  had  a  woman  as  an  upfront  colum¬ 
nist,”  Collins  said.  “I  had  been  covering  the  Statue  of 
Liberty  centennial  for  six  months  and  1  went  in  and 
asked  to  be  given  a  chance  to  write  a  column. 

“They  told  me  that  they’re  getting  someone  from 
Kentucky  in  three  months.” 

Collins  asked  to  be  a  temporary  stand-in  until  the 
new  journalist  was  hired,  but  her  editors  patronized 
her. 

“They  said  they  didn’t  want  me  to  do  it  because 
they  said  it  would  humiliate  me,”  she  reported.  “But 
I  told  them  I  didn’t  care.  They  said, ‘OK.’  I  did  it  for 
three  months.  And  then  the  woman  from  Kentucky 
decided  she  didn’t  want  to  come  and  I  kept  the  col¬ 
umn.” 

She  cautioned,  however,  to  learn  how  to  straddle 
the  journalistic  line  that  separates  enthusiastic  job 
seekers  from  naggers.  “You  can’t  fight  them,”  Collins 
laughed.  “You  can  only  manipulate  them.”  ■ 
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BY  DEBRA  GERSH  HERNANDEZ 

Developing  Nation 
Press  Is  Growing 


■ONICALLY,  IT  IS  the  press  in  the  industrialized 
Iptions  that  showed  the  worst  circulation  and 
nvertisng  declines  last  year,  while  newspapers  in 
Kveloping  nations  continued  to  grow  at  extraordi- 
|bry  rates. 

H  Thus,  International  Federation  of  Newspaper  Pub- 
jjj^ers  (FIEJ)  director  general  Timothy  Balding  aptly 
titled  his  remarks  to  the  49th  World  Newspaper 
Congress  in  Washington,  D.C.,“ATale  of  TwoWorids.” 

“One  world,  that  of  the  advanced,  industrialized 
nations,  where  newspaper  circulation  and  market 
share  of  advertising  continue  their  decline;  the  other 
world,  that  of  countries  still 
in  development  where,  in 
numerous  instances,  the  press 
is  booming  and  recording 
remarkable  sales  and  advertis¬ 
ing  performances,”  Balding 
said. 

In  1995,  daily  circulation 
declined  in  26  of  the  47  coun¬ 
tries  included  in  the  report, 
he  explained. 

The  European  Union 
showed  a  drop  in  sales  of 
0.68%  from  1S>94  to  1995;  in 
the  United  States,  the  figure  was  down  1 .32%;  and  in 
Japan,  it  was  up  0.17%. 

The  percentages.  Balding  explained,  amount  to 
600,000  and  800,000  fewer  newspaper  buyers  each 
day  in  the  E.U.  and  U.S.,  respectively. 

“It  remains  impossible  to  present  a  completely 
coherent  picture  for  1995  of  Asia  or  of  Latin  Amer¬ 
ica  as  regions,  principally  because  of  the  lack  of  data 
available  for  several  countries,”  he  noted.  “It  is,  how¬ 
ever,  well  worth  highlighting  the  performance  of 
newspapers  in  a  few  individual  countries.” 

The  FIEJ  report  showed  that  in  India  daily  circu¬ 
lation  rose  9.6%  between  1994  and  1995;  in  Malaysia 
it  was  up  4%;  and  daily  circulation  in  Brazil  showed 
an  11%  gain. 

Balding  pointed  out  that  when  the  figures  are 
looked  at  over  a  longer  period,  going  back  to  1991, 
they  are  “even  more  impressive.” 

Between  the  years  1991  and  1995,  daUy  newspa¬ 
per  circulation  in  India  grew  by  33.4%;  by  24.4%  in 
Malaysia;  22.68%  in  Brazil;  14.81%  in  Singapore;  and 
“an  astonishing”  84.2%  increase  in  Turkey,  Balding 
reported. 

Looking  at  individual  countries  within  the  E.U., 
1 1  showed  a  decline  in  sales  for  1995,  one  was  sta¬ 
ble  and  three  showed  growth. 

The  worst  decline  in  Europe  was  suffered  in  Ire¬ 


land,  which  saw  a  13.46%  drop  in  daily  newspaper 
sales  from  1994  to  1995,  Balding  said.  Even  Norway 
suffered  a  loss,  1.56%,  “the  first  year  of  decline  for 
more  than  40  years.” 

Portugal  (up  52.5%  since  1991),  Spain  (up  4.49% 
in  1995)  and  Italy  (up  0.4%  in  1995)  were  the  Euro¬ 
pean  nations  showing  increased  sales,  all  three  of 
whom  “are  rising  from  an  extremely  low  penetra¬ 
tion  base,”  Balding  explained. 

Most  of  the  newspapers  in  Eastern  Europe  also 
“slipped  badly,”  according  to  the  FIEJ  report. 

Last  year,  daily  circulation  in  Hungary  was  down 
10.4%;  in  the  Czech  Republic 
it  declined  5.81%,  down  26% 
since  1991;  newspapers  in 
Latvia  saw  a  drop  of  18.1%; 
and  circulation  in  Estonia  was 
down  12%. 

“Only  Poland  seems  to  be 
resisting,  with  a  20%  increase 
in  circulation  over  the  past 
five  years,”  Balding  noted. 

Japan  and  the  United  States 
still  are  first  and  second  in 
combined  daily  circulation, 
with  72  million  and  58  mil¬ 
lion  newspapers  sold  each 
day  in  each  nation,  respec¬ 
tively. 

In  third  place  was  India, 
which  moved  ahead  of  Ger¬ 
many  by  selling  29.48  million 
newspapers  each  day.  In  Ger¬ 
many,  25  million  newspapers  were  sold  daily. 

When  studying  advertising  revenues,  FIEJ  found 
“many  countries  continuing  to  win  back  revenues 
lost  during  the  recession  years,  though  the  rate  of 
growth  in  1995  was  often  lower  than  in  1994,”  Bald¬ 
ing  reported. 

Ad  revenue  in  the  U.S.  was  up  5.46%  for  1S>95 
after  a  7.25%  increase  the  year  before;  newspapers 
in  the  European  Union  saw  ad  revenues  increase 
3  93%  in  1995  after  a  gain  of  7.76%  in  1994;  and  in 
Japan,  after  four  consecutive  years  of  decline,  ad  rev¬ 
enues  rose  4%  in  1995. 

Some  countries,  however,  really  showed  tremen¬ 
dous  increases. 

For  example,  Brazil  was  up  34.29%;  and,  when 
adjusted  for  inflation,  India  was  up  33.1%;  South 
Korea  15.42%;  South  Africa  13-7%;  the  Slovak  Repub¬ 
lic  11.35%;  Denmark  10.43%;  Singapore  8.8%  and 
Sweden  7.5%. 

(See  Developing  on  page  62) 
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NCN:  Camera! 


Action!  AOL? 


Lights! 

The  new  century 

Network  seems  to  love 
being  the  center  of  serious 
buzz.  It’s  kept  every  new 
media  person  we  know 
buzzing  since  it  was  announced  last 
year. 

After  all,  nine  large  newspaper  com¬ 
panies  had  never  plunked  down  a  mil¬ 
lion  dollars  each  to  help  the  industry 
solve  technical  problems,  develop  con¬ 
tent,  cut  deals  —  by  clout  —  in  the 
online  world. 

“Will  it  work?  Who  wiU  head  it? 

(Who  would  want  to?)  Is  it  really  more 
than  a  $9-million-dollar  speech?  Bottom 
line  —  what’s  in  it  for  me?” 

We  heard  those  questions  for 
months. 

Now,  all  that’s  history  —  sort  of.  NCN 
has  hired  a  CEO,  retooled  its  business 
plan,  ran  some  snappy  ads  and  unveiled 
a  50-newspaper  prototype  on  the  Web. 
We  called  some  senior  newspaper  exec¬ 
utives  expecting  some  sober  discussion 
about  industry  collaboration,  co-brand¬ 
ing,  multiple  revenue  streams  and  rea¬ 
sonable  profit  margins. 

We  got  all  that  —  and  plenty  of  buzz, 
too. 

According  to  some,  NCN  is  talking  to 
America  Online  about  Digital  Cities  — 
an  acquisition,  an  alliance,  a  venture. 
Digital  Cities  is  AOL’s  attempt  to  beat 
back  Microsoft’s  charge  into  the  market 
for  regional  online  content  with  sites 
already  up  and  running  in  Washington 
and  Boston.  It’s  an  interesting  rumor, 
which,  if  it  comes  to  pass  and  Wall 
Street  approves,  could  make  AOL  presi¬ 
dent  Steve  Case,Tribune  Co.  (an  AOL 
investor)  and  other  AOL  shareholders 
just  a  little  more  jolly. 

After  all,  everyone  loves  a  deal,  even 
more  than  a  buzz. 

“I  can’t  comment  one  way  or  the 

Critter  (phone  703-442-0405,  e-mail 
cmrwlsn@aol.com)  and  Wilson 
(phone  609-737-7094,  e-mail  cmrwlsn 
@aol.com)  are  consultants  who  help 
newspapers  with  new  media. 


\ 


Kathleen  Criner  Jane  Wilson 

other,”  David  Hfiler,  senior  vice  presi¬ 
dent  for  corporate  development  at 
Tribune  Co.  and  its  representative  to 
the  NCN  board,  told  us  when  asked 
about  the  latest  buzz.  Hiller  was  speak¬ 
ing  for  Lee  deBoer,  NCN’s  new  CEO, 
and  Peter  Winter,  its  former  interior 
head,  both  of  whom  were  out  of  the 
country  when  we  called.  AOL  says  it 
doesn’t  comment  on  rumors. 

True  or  not,  the  prospect  of  an 
alliance  with  AOL  raises  many  of  the 
same  questions  that  NCN  faces  if  it 
enters  the  market  alone:  Can  newspa¬ 
pers  really  woilt  together?  How  will 
they  preserve  their  individual  brands? 
Are  the  interests  of  NCN  investors  fun¬ 
damentally  different  from  those  of  its 
affiliates?  Can  the  concept  ever  fly? 

It’s  probably  too  soon  to  tell. 

Almost  every  newspaper  executive 
we  talked  to  wants  NCN  or  some  kind 
of  collaborative  effort  to  work  —  a 
view  we  share.  Like  InfiNet,  the  news- 
paper-owned  Internet  access  provider, 
it  enjoys  a  large  reservoir  of  good  will. 

“Newspapers  can  go  a  long  way  by 
jointly  cooperating  in  such  efforts,” 
observed  Dave  Lipman,  chairman  of 
Pulitzer/2(X)0.“NCN  could  enable  us  to 
join  with  other  papers  in  creating  a  crit¬ 
ical  mass,  not  only  for  content  but  in 
positioning,  so  that  we’re  stronger,”  he 
added. 

Shaun  Higgins,  marketing  director  of 
the  Spokane  Spokesman  Retxiew  and 
president  of  New  Media  Venture,  its 
subsidiary,  was  also  enthusiastic. 

“The  promotional  power  inherent  in 


the  concept  is  extraordinary  in  its 
scope,”  he  said.  “Papers  can  bring  more 
[promotional  power]  than  any  other  me¬ 
dia  combined”  to  the  new  media  market. 

Higgins  believes  that  for  an  industry 
in  which  individual  members  are  noto¬ 
riously  reluctant  to  work  together,  just 
the  creation  of  NCN  represents  a  major 
step  forward,  one  that  could  speed  up 
newspapers’  entry  onto  the  Web. 

John  Mitchell,  president  and  publish¬ 
er  of  the  Rutland  (Vt.)  Herald  and  the 
Times  Argus  in  Montpelier,  shares  that 
expectation.  “1  had  hoped  that  they 
would  have  a  starter  kit  for  papers  that 
hadn’t  done  anything”  on  the  Web, 
Mitchell  said,  commenting  on  NCN’s 
presentation  last  month  at  the 
Newspaper  Association  of  America’s 
convention. 

Mitchell  wasn’t  the  only  one  who 
was  disappointed  by  what  he  saw  and 
heard  that  Sunday  in  New  York.  Some 
executives  thought  the  session  was  thin 
—  lots  of  preaching  that  masked  a  lack 
of  substance,  one  commented.  The 
whole  enterprise  “has  a  top  down  feel,” 
observed  another. 

That  concern  was  dramatized  by  the 
lineup  of  middle-aged  white  guys  in 
gray  suits  who  filled  the  stage  for  the 
NCN  presentation.  Several  of  the  execu¬ 
tives  we  talked  to  —  all  males  —  men¬ 
tioned  the  image.  All  were  embarrassed 
by  it.They  were  even  more  worried 
about  its  business  implications.  As  one 
of  them  remaiked,  the  Web  is  a  medium 
for  the  young.  It’s  impossible,  he 
argued,  for  people  in  their  forties  to 
come  up  with  an  exciting,  viable  ser¬ 
vice  for  the  Internet  all  by  themselves. 

Amen,  brother. 

Let’s  assume  that  NCN  diversifies  not 
only  its  staff  but  its  leadership.  Let’s 
assume  further  that  it  follows  its  diversi¬ 
fied  leadership’s  advice,  particularly 
with  respect  to  content  development 
and  consumer  maiketing.There  are  still 
several  unresolved  issues  of  substance 
about  NCN  and  its  relationship  to  its 
affiliates. 

(See  Leading  Edge  on  page  62) 
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BY  MARK  FITZGERALD 


Open  Shop 
In  Detroit 


^  RK)NTHS  INTO  the  strike  against  Detroit’s  two 
daily  papers  and  their  joint  operating  agency,  the 
Detroit  Free  Press  declared  an  impasse,  imple¬ 
mented  its  final  contract  offer  and  asserted  that  the 
newsroom  represented  by  the  Newspaper  Guild  for 
more  than  half  a  century  is  now  an  open  shop. 

“On  Wednesday  [April  24]  we  declared  that  the 
talks  were  hopelessly  deadlocked  and  that  we  were 
at  an  impasse,” /inee  Press  executive  editor  Robert  G. 
McGruder  said.  “Our  last  face-to-face  meeting  was 
February  13” 

Last  July  6  —  a  week  before  2,500  workers  from 
six  editorial  and  production 
unions  walked  off  their  jobs 
to  begin  what  has  become 
the  longest  newspaper  strike 
in  Detroit’s  history  —  the 
Detroit  News  unilaterally 
implemented  its  final  contract 
offer  on  its  own  Guild  unit. 

The  Guild  responded  by  fil¬ 
ing  an  unfair  labor  charge. 
Trial  before  the  regional 
National  Labor  Relations 
Board  on  that  and  other  unfair 
labor  charges  against  the 
papers  and  the  JOA  began 
recently  in  Detroit. 

Union  officials  said  they  are 
likely  to  challenge  the  Free 

Press  move,  as  well. 

“The  News  tried  that  —  and  they’re  in  federal 
court  over  it,”  said  Roger  Kerson,  spokesman  for  the 
Metropolitan  Council  of  Newspaper  Unions.  “You 
can’t  just  throw  something  on  the  table  and  say, 
‘well,  you  didn’t  say  yes,’  so  we’re  at  an  impasse.” 

Well  over  half  of  the  journalists  and  clerical  staff 
who  were  represented  by  the  Guild  when  the  strike 
began  have  crossed  the  picket  lines  to  return  to 
woik  at  both  papers.  Guild  units  bargain  separately 
with  Knight-Ridder  Inc.’s  Free  Press  and  Gannett 
Co.’s  News.  Production  unions  bargain  with  the 
Detroit  Newspaper  Agency,  which  operates  busi¬ 
ness,  production  and  distribution  functions  of  the 
papers. 

At  the  Free  I*ress,  McGruder  said,  160  of  the  290 
employees  working  at  the  time  of  the  strike  crossed 
the  picket  lines.  About  90  replacement  workers 
have  been  hired  since  August,  he  said.  There  are 
about  220  employees  in  the  newsroom  now, 
McGruder  said. 

Under  the  contract  implemented  unilaterally,  Fhee 
Press  employees  received  a  3%  across-the-board 


Free  Press 
declares  impasse 
in  negotiations; 
implements  final 
contract  offer; 
says  Guild  no 
longer  represents 
newsroom 


wage  increase  on  April  24,  and  another  1%  across- 
the-board  increase  May  1 .  All  employees  will  receive 
a  further  1%  increase  on  May  1, 1S>97. 

The  Free  Press  also  implemented  the  most  con¬ 
troversial  of  its  proposals  —  a  pool  from  which 
merit  raises  will  be  awarded.  Along  with  the  Guild’s 
demand  that  all  striking  employees  return  to  woric, 
merit  pay  is  the  most  con¬ 
tentious  issue  between  the 
newspaper  and  union. 

With  the  April  24  con¬ 
tract  implementation, 
merit  raises  were  awarded 
from  a  pool  of  money  that 
represented  1%  of  total 
newsroom  payroll.  Merit 
raises  from  a  pool  of  2%  of 
payroll  were  to  be 
awarded  May  1.  In  1997, 
merit  pay  increases  will 
also  be  awarded  from  a 
pool  representing  1%  of 
payroll. 

Union  spokesman  Ker¬ 
son  said  the  raises  reflect 
desperation  by  the  news¬ 
paper. 

“It  says  to  me  that  this 
will  allow  them  to  pump 
some  money  into  the 
newsroom.  They’ve  got 
people  working  under 
some  hard  circumstances: 

They’ve  got  bishops  being 
arrested  in  front  of  the 
paper.  No  one  will  talk 
to  them.  They’re  in  diffi¬ 
cult  circumstances,”  Kerson  said. 

The  Guild  membership  status  of  employees  who 
have  returned  to  work  at  the  Free  Press  is  not  clear. 
Some,  especially  those  who  crossed  the  picket  lines 
in  the  early  days  of  the  strike,  resigned  from  the 
union. 

The  Free  Press  has  the  oldest  continuing  Guild 
unit  in  Detroit. 

According  to  Paper  Losses,  Bryan  Gruley’s  history 
of  Detroit  newspapers,  Detroit  Newspaper  Guild 
Ix>cal  22  was  formed  by  employees  at  the  old 
Detroit  Times  in  1936.  Ironically,  repeated  organiz¬ 
ing  efforts  at  the  Free  Press  were  rebuffed  until  the 
paper  was  bought  in  1940  by  Jack  Knight,  who 
signed  a  contract  with  the  union  soon  after  com¬ 
pleting  purchase  of  the  newspaper. 


Detroit  Free  Press  executive  edi¬ 
tor  Robert  McGruder  said  160  of 
the  290  employees  working  at  the 
time  of  the  strike  crossed  the 
picket  lines.  About  90 
replacement  workers  have  been 
hired  since  August.  There  are 
about  220  employees  in  the  news¬ 
room  now. 
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BY  M.L.  STEIN 


Quotes 

Questioned 


— NDEPENDENT  COUNSEL  KENNETH  W.  Starr 
SK.'cused  the  Los  Angeles  Times  of  publishing  a  “seri¬ 
ously  inaccurate”  stoiy^  that  quoted  an  aide  as  saying 
Ifiat  the  Whitewater  trial  is  designed  to  obtain  evi¬ 
dence  against  President  Bill  Clinton. 

From  his  office  in  Little  Rock,  Starr,  the  chief 
Whitewater  lawyer,  wrote  a  letter  May  1 5  to  Times 
editor  and  executive  vice  president  Shelby  Coffey 
in,  asserting  that  an  April  14  story  by  Washington 
staff  reporter  Sara  Fritz  misquoted  Starr’s  chief 
deputy,  W  Hickman  Ewing  Jr. 

After  reviewing  a  transcript  of  the  interview  in 
which  Ewing’s  remarks  were 
made,  the  Times  announced 
in  its  May  18  issue  that  Fritz’s 
story  was  incorrect  in  part. 

Ewing,  in  an  impromptu 
press  conference  outside  the 
Little  Rock  courthouse, 
“acknowledged  that  the  inde¬ 
pendent  counsel’s  office  sees 
this  trial  primarily  as  a  way  to 
obtain  mote  evidence  against 
the  president,”  according  to 
Fritz’s  account. 

At  this  writing,  a  federal 
court  jury  is  deliberating 
Whitewater-related  fraud 
charges  against  the  Clintons’ 
former  business  partners 
James  B.  McDougal,  his  ex-wife  Susan,  and  Arkansas 
Gov.  Jim  GuyTbeker. 

Starr  also  took  issue  with  two  other  statements  in 
the  Times’  accoimt  of  the  interview',  which  stated: 

“According  to  Ewing,  Starr  hopes  that,  by  winning 
the  conviction  of  TUcker  and  the  McDougals,  he  can 
persuade  the  three  to  give  incrimiruting  evidence 
against  Clinton.” 

And,  “As  Ewing  put  it: ‘It’s  the  people  on  trial  that 
have  the  information,  and  the  people  on  trial 
haven’t  shared  that  with  us  yet.’  ” 

In  his  letter,  Starr  expressed  doubt  that  the 
quoted  part  of  Ewing’s  comments  were  “entirely 
accurate,”  but  added:  “It  is  the  unquoted  attributions 
to  Mr.  Ewing  that  are  most  significantly  in  error.” 

The  lawyer  denied  that  Ewing  said  that  the  inde¬ 
pendent  counsel’s  office  views  the  trial  as  a  means 
of  acquiring  evidence  against  the  president. 

Starr  asserted  that  notes  taken  by  one  of  his  staff 
members  of  the  April  1 1  news  conference,  Ewing’s 
own  recollections,  and  inquiries  of  others  present 
at  the  conference  revealed  Fritz’s  story  to  be  wrong 
as  it  applied  to  Ewing’s  responses  to  questions. 


Independent 
counsel  in  the 
Whitewater  trial 
says  L.A.  Times 
story  contained 
inaccuracies; 
newspaper  runs 
correction 


“Indeed,  it  is 
noteworthy,” 
wrote  Starr,  “that 
none  of  the  several 
other  reporters  in 
attendance  at  Mr. 

Ewing’s  public 
comments . . .  have 
reported  anything 
even  ^qTproximating 
Ms.  Fritz’s  report 
of  his  purported 
statements.” 

Starr  said  he 
normally  does  not 
respond  to  reports 
of  the  Whitewater 
investigation,  even 
“factually  incor¬ 
rect”  ones,  but  in 
this  instance,  he 
noted,  Fritz’s  story 
was  “trumpeted” 
by  a  White  House 
spokesperson  on 
national  television 
and  has  been  the 
basis  of  op-ed 
pieces  “critical  of 
this  office’s  prose¬ 
cutorial  ethics  and 
judgment.” 

Times  Washington  bureau  chief  Doyle  McManus 
initially  told  E&P  the  Times  was  standing  by  the 
story  pending  its  efforts  to  obtain  a  transcript  of  the 
press  conference. 

In  publishing  its  correction,  the  Times  said  Fritz’s 
report  “was  based  on  remariis  to  reporters  [by 
Ewing]  but  a  transcript  shows  that  he  was  inaccu¬ 
rately  paraphrased  in  the  story.” 

“The  story  also  stated  incorrectly  that  the  prose¬ 
cutor  hoped  to  persuade  defendants  in  the  current 
trial  to  give  evidence  against  President  Clinton.  In 
feet,  when  asked  directly  about  that  possibility, 
Ewing  refused  to  comment. 

“Responding  to  other  questions,  however,  Ewing 
noted  that  the  larger  Whitewater  investigation  —  of 
which  the  trial  is  a  part  —  involves  President  and 
Mrs.  Clinton. 

“He  said  the  defendants  in  the  current  trial  may 
have  information  that  would  be  helpful  in  that 
probe,  and  indicated  the  independent  counsel 
hopes  to  obtain  the  information.” 


"Indeed,  it  is  noteworthy  that  none  of  the 
several  other  reporters  in  attendance  at 
Mr.  Ewing's  public  comments . . .  have 
reported  anything  even  approximating  Ms. 
Fritz's  report  of  his  purported  statements." 

—  Kenneth  Starr,  chief 
independent  counsel  in  the 
Whitewater  trial 
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CONGRATULATIONS! 

Garry  Trudeau 

1995  Reuben  Award  Winner 

for  Outstanding  Cartoonist  of  the  Year 

For  25  years,  Pulitzer  Prize  winner  Garry  Trudeau 
has  covered  the  American  social  and  political  landscape 
with  a  unique  satire  that’s  been  imitated  but  never 
equaled.  Garry  was  one  of  the  early  foundation  blocks 
upon  which  we  built  our  syndicate.  His  Reuben,  award¬ 
ed  by  the  National  Cartoonists  Society,  is  richly 
deserved  and  long  overdue. 

We  also  congratulate  the  two  other  members  of  our 
family.  Bill  Watterson  {Calvin  and  Hobbes)  and  Lynn 
Johnston  {For  Better  or  For  Worse)  y  who  were  this  year’s 
other  Reuben  nominees. 


©  1996  G.B.  Trudeau 
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CAMPUS  JOURNALISM 


BY  ALLAN  WOLPER 

Administrators 
As  Censors 


ARK  GOODMAN,  EXECUTIVE  director  of  the  Stu¬ 
dent  Press  Law  Center,  is  warning  student  joumal- 
ists.to  beware  of  administrators  poised  to  play  cen¬ 
sor  on  the  Internet. 

“Ccfleges  and  universities  are  starting  to  create 
the  eqiMvalent  of  speech  codes  on  campus  e-mail 
systems,”  Goodman  said  in  a  telephone  interview 
from  his  Arlington,  Va.,  office. 

“They  are  creating  those  kinds  of  policies  even 
though  every  court  in  the  land  has  said  that 
speech  codes  were  unconstitutional.” 

Goodman  made  his  com- 

Qfi  I fja  n  t  Prp  C  C  ooe  week  after  brief- 

OLUUcUL  n  Coo  ing  student  journalists  at  the 

/  P 1/1/  ntpr  CoUege  Media  Advisers  Con- 

LaVv  Ucl I Lc I  vention  on  reports  that  uni- 

rllrprtnr  versity  officials  were  looking 
UII  cL  LUf  jQ  Internet  to  control 

Mprk  Hrinrlmpn  newspn- 

IVial  l\  UUUUI I lai  I  pgrs  across  the  country  have 

\A/prnQ  Qtlirlpnt  *^enpubUshingtheirmate- 
Wul  I lo  oLUUCi IL  rial  online  as  a  way  to  keep 

journalists  to 

4-Uf.'  Goodman  said  that  college 
m  on  I  lOf  iricir  officials  have  been  especially 
I  ,  ,  sensitive  to  editorials  and  car- 

iniGrricL  CulJy  toonsskeweringadministra- 

. . . .  tors  and  their  policies. 

“So  far,  student  editors 

have  persuaded  administrators  that  the  bad  public¬ 
ity  that  would  result  from  electronic  censorship 
would  outweigh  the  benefits  to  the  institution,” 
Goodman  said. 

The  first  round  of  problems  began  to  occur, 
Goodman  said,  when  student  newspapers  asked 
their  universities  to  allow  them  to  use  their  Web 
sites. 

“For  some  reason,  the  administrators  get  the  idea 
that  they  can  control  content  by  deciding  what 
goes  on  their  Web  page,”  Goodman  said. 

The  Student  Press  Law  Center  director  said  stu¬ 
dent  journalists  would  probably  pull  their  papers 
off  the  college  Web  sites  if  the  schools  suddenly 
started  acting  as  academic  news  gatekeepers. 

“There  are  always  alternate  providers,”  Goodman 
said. 

Mike  Hiestand,  an  attorney  with  the  law  center, 
said  that  censor-consumed  colleges  are  always 

Wolper,  professor  of  journalism  at  the  Newark, 
N.J,  campus  of  Rutgers  University,  writes  about 
campus  issues  for  E&P. 


searching  for  ways  to  suppress  free  thought. 

“If  they  manage  to  make  any  regulations  stick,  it 
would  be  devastating,”  Hiestand  said.  “If  they 
should  somehow  make  it  through  some  future 
court  challenges,  it  would  rewrite  everything  we 
know  about  libel  law.” 


Judge  Keeps 
Open  Meetings 
Suit  Alive 

A  SAN  FRANCISCO  judge  refused  to  dismiss 
an  open  meetings  suit  by  a  campus  news¬ 
paper  against  Gov.  Pete  Wilson  and  the  Univer¬ 
sity  of  California  Board  of  Regents,  who  argued 
that  it  was  filed  too  late. 

Superior  Court  Judge  William  Cahill 
acknowledged  that  a  30-day  statute  of  limita¬ 
tions  existed  in  such  claims,  but  ruled  that  the 
defendants  were  applying  it  too  strictly. 

The  Daily  Nexus  at  U.C.  Santa  Barbara  and 
one  of  its  reporters,  Tim  Molloy,  charge  in  the 
suit  that  Wilson  and  the  regents  colluded  in  pri¬ 
vate  telephone  conversations  to  vote  out  affir¬ 
mative  action  policies  in  the  U.C.  system  (E&P, 
April  13). 

In  seeking  a  dismissal,  attorney  Cynthia  J.  Lar¬ 
son,  representing  the  governor,  said  the  legisla¬ 
ture,  in  writing  the  Bagley-Keene  Open  Meet¬ 
ings  Act,  included  a  30<lay  statute  of  limitations 
to  protect  the  “finality”  of  decisions  by  govern¬ 
mental  agencies. 

The  Nexus  suit  was  filed  seven  months  after 
the  alleged  conversations  between  Wilson  and 
the  regents. 

But  Cahill  said  an  absolute  30-day  limit  on 
challenging  a  violation  of  the  act  “would  frus¬ 
trate”  the  law’s  basic  purpose. 

“An  absolute  time  policy  leaves  the  public 
without  a  remedy  if  the  government  decides  to 
take  an  action  behind  closed  doors  and  con¬ 
ceals  such  fects  from  the  public,”  he  added. 

The  suit,  which  demands  that  the  affirmative 
action  vote  be  nullified,  was  brought  on  behalf 
of  the  Nexus  by  the  American  Civil  Liberties 
Union,  the  California  First  Amendment  Coali¬ 
tion  and  other  advocacy  groups. 
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Newspaper  professionals  can 


be  overloaded  with  data.  Now 


you  can  filter  out  the  "noise 


and  channel  only  the  MOST 


PERTINENT  information  for 


You'll  have  easy  access  to  data  and  exclusive  information 
selected  from  myriad  sources  with  E&P's  industry  expertise 
and  objectivity:  Access  E&P's  magazine  archives  back  to  1988. 
Search  extensive  E&P  proprietary  databases,  including  the 
E&P  Interactive  and  "Stop  the  Presses"  archives  and  our  Inter¬ 
active  Services  Directory. 

PLUS  search  industry  Web  sites,  listservs  and  newsgroups 
with  the  most  relevant  documents  throughout  the  Internet. 
•  The  industry's  most  comprehensive  fully  searchable  online- 
newspaper  database.  •  Our  industry  resource  directory  with 
position  and  industry  papers,  research  reports,  associations, 
organizations  and  foundations,  resource  studies,  institutes 
and  more. 


your  needs  to  your  desktop 


IT'S  AS  SIMPLE  AS  THIS 


The  Intelligent  Agent  is  key.  Your  PersonaL-Agent®  automati¬ 
cally  selects  the  most  pertinent  items  and  teaches  itself  to 
adapt  to  changing  currents  in  the  information  stream.  Refer¬ 
ences  are  automatically  e-mailed  to  you. 


INTERACTION 


/Network  with  your  professional 
colleagues.  Participate  in  forums. 
•  The  international  member- 
ship  directory  lets  you  interact 
with  colleagues  who  can 
i  the  most.  *  AND 

I  membership  entitles  you  to 

I  discounts  on  selected  con- 

f  ferences  and  other  E&P 

products  and  services. 
Membership  is  just  $95  per 
year.  Look  for  the  registration 
card  inserted  in  this  copy  of  E&P 
or  call  1-800-336-4380,  ext.  251.  Or 
register  through  our  Web  site: 
http://www.mediainfo.com 


NEWSPEOPLE  IN  THE  NEWS 


coMPUAin  H)  IAN  /;.  am)i:rs()A' 


PATRICK 
DAUGHERTY, 

city  home  delivery 
manager  at  the 
Cincinnati  En¬ 
quirer,  has  been 
appointed  circula¬ 
tion  director  at 
the  Ithaca  (N.Y) 

Journal. 

He  succeeds  BARBARA  GAUM, 

who  was  promoted  to  circulation  director 
at  the  Binghamton,  N.Y./Vcss  &  Sun- 
Bulletin.  All  three  are  Gannett  newspapers. 


JOmi  DIAZ 


BJ.  FRAZIER,  publisher  at  the  Norwalk 
Hour,  has  been  elected  president  of  the 
Connecticut  Daily  Newspaper  Association. 

Other  officers  elected  include 
WnUAM  RUSH,  publisher  of  the  New 
Haven  Register  —  first  vice  president; 
WAYNE  SHEPPERD,  publisher  of  the 
Danbury  Neus-Times  —  second  vice 
president;  ROBERT  LASKA,  publisher 
of  the  Connecticut  Post,  Bridgeport  — 
secretary/treasurer,  and  WHUAM  B. 
JMPE  JF,  business  manager  at  the 
Republican-American  —  past  president. 


MATTHEW  M.  tXENSON,  a  science 
writer  at  the  Dallas  Morning  News,  has 
been  named  science  editor  of  the 
Associated  Press. 

DANIEL  Q.  HANEY,  a  science  writer 
in  the  Boston  bureau,  was  appointed 
medical  editor. 

JACQUI PODZIUS  COOK,  26,  an  edi¬ 
tor  on  AP’s  national  desk  in  New  York, 
was  named  correspondent  in  charge  of 
the  Cleveland  bureau. 

MARK  BABINECK,  25,  a  newsman 
in  Dallas,  becomes  a  correspondent  in 


Lubbock,Texas. 

SONIA  BARISIC,  27,  a  newswoman 
in  the  Cincinnati  bureau,  was  named  a 
correspondent  in  Norfolk,  Va. 

ROCHEUE  OLSON,  a  newswoman  in 
Charleston, WVa.,  moves  to  correspondent 
in  charge  of  AP’s  St.  Paul,  Minn.,  bureau. 

ADAM  YEOMANS,  36,  a  newsman  in 
the  Tallahassee,  Fla.,  bureau,  was  appoint¬ 
ed  news  editor  in  Miami. 

SISSELA  BOK,  the  writer  and  philoso¬ 
pher,  has  been  elected  chairman  of  the 
Pulitzer  Prize  Board. 

ANDREW  BARNES,  editor,  president 
and  CEO  of  the  St.  Petersburg  Times,  was 
elected  a  member  of  the  board. 

Dr.  Bok,  a  graduate  of  George  Wash¬ 
ington  University  and  a  holder  of  a  Hi.D. 
in  philosophy  from  Harvard  University, 
has  written  numerous  books  on  topics  in 
bioethics,  applied  ethics,  biography  and 
autobiograhpy,  and  public  affiiirs. 

She  was  formeriy  a  professor  of  philos¬ 
ophy  at  Brandeis  University  and  is  cur¬ 
rently  a  Distinguished  Fellow  at  the 
Harvard  Center  for  Population  and 
Development  Studies. 

JOHN  E  NEWHOUSE  HI,  43,  publisher 
and  CEO  of  the  Palatka,  Fla.,  Daily  News, 
a  New  York  Times  Co.  newspaper,  has 
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We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Owen  Van  Essen 


123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


been  narhed  pub¬ 
lisher  and  CEO  of 
the  Alexandria 
(La.)  Daily  Town 
Talk,  a  paper 
recently  purchased 
by  Central 
Newspapers  Inc. 
of  Indianapolis. 

ED  LASER,  finance  director  and  treasur¬ 
er  at  the  Pittsburgh  Post-Gazette,  lias 
been  appointed  finance  director  at  the 
Riverside  Oi\mty,CaM.,  Press-Enterprise. 

JOHN  DIAZ,  40,  East  Bay  editor  at  the 
San  Francisco  Chronicle,  has  been 
named  editorial  page  editor. 

He  succeeds  JERRY  ROBERTS,  who 
was  recently  named  city  editor. 

SUSAN  BIMCH,  director  of  human 
resources  at  the  California  Culinary 
Academy,  was  appointed  director  of 
human  resources. 

JUUA  ANGWIN,  a  reporter  with  the 
Ottaway  News  Service,  becomes  a 
reporter  on  the  business  staff  covering 
retailing,  advertising,  marketing  and  the 
food  industry. 

JON  SWARTZ,  business  editor  at  Mac- 
week,  joins  the  Chronicle  business  staff  as 
a  reporter  covering  multimedia,  the  inter¬ 
net,  Apple  Computer  and  video  games. 

LAURA  CASTANEDA,  a  business 
reporter  at  the  Dallas  Morning  News, 
was  named  a  business  reporter  coveting 
personal  finance. 

ROBERT  N.  BRISCO,  33,  vice  president 
df  marketirg  and  new  business  devdqxnent 
at  the  Los  Angeles  Times,  has  been  pro¬ 
moted  to  senior  vice  president  of  market¬ 
ing  and  new  business  development. 

Brisco  will  continue  to  be  responsible 
for  advertising,  marketing,  strategic  plan¬ 
ning,  the  Los  Angeles  Times  Syndicate  and 
new  business  operations  at  the  Times. 

DON  SMITH,  special  projects  director 
and  eariier  city  editor  at  the  Seattle  Post- 
Intelligencer,  has  been  appointed  busi¬ 
ness  editor. 

He  succeeds  JOHN  LEVESQUE,  who 
becomes  the  paper’s  media  writer. 

Prior  to  joining  the  P-I,  Smith  was  an 
editor  at  several  newspapers  in  the 
Northwest  and  day  city  editor  for  the 
Dallas  Morning  News. 

Levesque  was  previously  an  assistant 
features  editor  in  Seattle. 
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1996  NATIONAL  CHAMPIONSHIPS 


THI 

HEARST 

W  1 

N  N  E  R  S 

The  Hearst  Journalism  Awards  Program  congratulates 
the  12  winners  in  the  36th  Annual  National  Print,  Photojournalism  and 
Broadcast  News  Championships.  We  wish  them  success  in  their  journalistic  careers. 


RADIO 


First  Place 


The  Hearst  Journalism 
Awards  Program  is 
held  under  the 
auspices  ol  the 
Association  ot 
Schools  ot 
Journalism 
and  Mass 
Communication, 
and  is  lully 
landed  hy  the 
William  Randolph 


Second  Place 
$2,500  Scholarship 

Brian  Tripp 
University  of  Utah 


Second  Place 


Third  Place 
$2,000  Scholarship 

KentFaddis 

Oklahoma  State  University 


Third  Place 


For  further 
information 
contact  the 
chair  of  any 
accredited 
school  of 
journalism, 
or  The  Hearst 
Journalism 
Awards  Program 
90  New 

Montgomery  Street 
Suite  1212 
San  Francisco 
California  94105 
415543.6033 


First  Place 
$3,000  Scholarship 

John  Christopher  Lee 
San  Jose  State  University 


TELEVSON 


PRINT 


Third  Place 
$2,000  Scholarship 

Jeffrey  Zeleny 
University  of  Nebraska 


Third  Place 
$2,000  Scholarship 

Laura  Marie  Kleinhenz 
University  of  North  Carolina 


First  Place 
$3,000  Scholarship 

Caroline  Keough 
Northwestern  University 


PHOTO 


First  Place 
$3,000  Scholarship 

Michel  Fortier 

Western  Kentucky  University 


Second  Place 
$2,500  Scholarship 

Jenni  Carlson 
University  of  Kansas 


Second  Place 
$2,500  Scholarship 

Chris  Stanford 

Western  Kentucky  University 


$3,000  Scholarship  $2,500  Scholarship  $2,000  Scholarship  Hearst  Foundation. 

Amy  Westerby  Bryan  Mims  Ronald  M.  Madison 

Brigham  Young  University  South  Carolina  University  Arizona  State  University 
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BY  LAURA  REINA 


A  Botched  Deal 
For  Newspapers 


Newspapers  lost  out  big  time 

when  a  Newspaper  National 
Network  (NNN)/Ma2da  buy  was 
undone  —  reportedly  by  the  overag¬ 
gressiveness  of  two  rep  firms  and 
two  newspapers,  according  to  industry  sources. 

Both  rep  firms  have  denied  any  impropriety  and 
one  of  the  newspapers  refused  to  discuss  the  mat¬ 
ter.  Pat  Haegele,  vice  president  and  general  manag¬ 
er  of  NNN,  denied  knowing  anything  about  it. 

But  the  information  was  confirmed  by  sources  at 
the  Newspaper  Association  of  America,  the  parent 
of  NNN. 

The  70-newspaper, 
six-month-long  cam¬ 
paign  via  NNN  became 
unraveled,  E&P 
learned,  when  the  Los 
Angeles  Times  and 
New  York  Times 
arranged  on  their  own, 
a  cheaper,  direct  buy. 
Newspapers  First 
and  The  Newspaper  Network  (TNN)  also  report¬ 
edly  tried  to  do  a  separate  deal  with  Mazda. 

NNN  originally  approached  Foote,  Cone  & 
Belding,  Mazda’s  ad  agency,  regarding  the  buy. 
Mazda  had  used  newspapers  on  occasion,  but 
never  made  any  long-range  commitments.This 
time,  Mazda  was  reportedly  ready  to  run  the  ad 
campaign  over  a  six-month  period,  and  there  were 
some  indications  that  if  this  buy  “worked”  for 
Mazda,  it  would  be  extended  for  about  a  year. 

The  Los  Angeles  Times  reportedly  contacted 
Mazda  and  told  the  auto  maker  if  it  dealt  directly 
with  the  newspaper,  it  would  get  a  cheaper  rate 
and  avoid  the  NNN  commission. 

Mazda  reportedly  agreed  to  buy  ads  in  the  Los 
Angeles  Times  directly  and  proceed  with  the 
NNN  buy. 

A  short  time  later,  according  to  sources.  News¬ 
papers  First  approached  Mazda  and  said  it  could 
deliver  the  same  deal  as  the  NNN,  but  at  a  cheaper 
price.TNN  also  reportedly  tried  to  get  the  busi¬ 
ness.  But  Foote,  Cone  &  Belding  rejected  them 
both. 

Meanwhile,  the  New  York  Times  realized  it 
already  had  a  contract  with  Mazda,  which  offered  a 
rate  lower  than  the  NNN’s.  Tlie  newspaper  infor¬ 
med  Mazda  of  this,  and  Mazda  agreed  to  run  with 
the  Times  separately,  tmder  the  contractual  rate. 
Further  putting  a  crimp  in  the  deal  was  a  deci¬ 


yO-ncivspaper, 
six-inotilb-lou}>  ad 
campaign  for  Mazda 
via  the  Newspaper 
National  Network 
becomes  unraveled 


sion  by  Mazda  and  its  agency  wanting  creative 
changes  in  the  ads  every  week.  Because  of  lead 
times,  the  NNN  was  unable  to  handle  the  mechan¬ 
ics,  thus,  Foote,  Cone  &  Belding  was  to  take  over 
these  chores. 

In  the  end,  the  deal  came  apart  and  the  agency 
plans  to  buy  some  newspapers  direct  for  Mazda. 

This  kind  of  infighting  between  the  rep  firms, 
newspapers  and  NNN  has  unraveled  previous 
deals,  according  to  NAA  and  NNN  insiders. 

Haegele  denied  any  interference  by  the  rep  firms 
and  said  NNN  has  a  good  relationship  with  Mazda, 
which,  she  said,  has  run  between  16  to  18  inser¬ 
tions  in  close  to  100  newspapers  in  the  past. 

Mark  Heltsley,  automotive  sales  manager  for  the 
Los  Angeles  Times,  refused  to  comment  on 
whether  it  was  true  that  his  paper  went  to  Foote, 
Cone  &  Belding  and  offered  them  a  better  deal. 

Heltsley  did  mention  that  after  speaking  to  E&P 
the  first  time,  he  contacted  Haegele,  and  that  she 
“explained  the  whole  thing”  to  him. 

Meanwhile,  both  rep  firms  have  emphatically 
denied  interfering  with  the  Mazda/NNN  deal. 

Jay  Zitz,  president  and  CEO  of  Newspapers  First, 
said  he  was  aware  that  NNN  originally  got  the  buy 
in  January.  But  added  that  it  wasn’t  until  March  — 
when  one  of  his  newspapers  which  was  part  of 
the  buy  sent  him  a  copy  of  a  Foote,  Cone  & 
Belding  letter  —  that  he  learned  NNN  had  lost 


Pat  Haegele,  vice  president  and  general  manager  of 
NNN,  denied  knowing  anything  about  it. 
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the  business. 

“We  did  nothing  about  trying  to 
effect  that  ”  said  Zit?,  adding  that  trying 
to  outbid  the  NNN  would  be  foolish 
because  many  of  the  newspapers  that 
were  a  part  of  that  buy  were  also 
Newspapers  First’s  papers. 

“Our  job  is  to  maximize  revenue  for 
our  newspapers.  So  for  us  to  offer  a 
lower  rate  would  be  counterproduc¬ 
tive,”  he  said. 

Zitz  said  he  did  hear  about  an  NNN 
meeting  where  the  matter  was  dis¬ 
cussed,  and  it  was  mentioned  that  there 
was  a  major  newspaper  that  helped 
throw  off  the  deal.  He  didn’t  say  which 
paper. 

Jerry  Grilly,  president  of  TNN,  was  sur¬ 
prised  when  he  heard  TNN  was  impli¬ 
cated  in  this  scenario. 

“That’s  the  first  time  I’ve  ever  heard 
of  them  not  making  a  sale  because  of 
us,”  he  mused. 

Grilly  wasn’t  certain  if  his  firm  origi¬ 
nally  prepared  a  proposal  for  the  busi¬ 
ness,  but  he  said  that’s  not  the  same 
thing  as  going  after  business. 

“We  are  huge,  huge  supporters  of  the 
NNN  effort,”  stated  Grilly. 

Grilly  said  he  was  aware  of  a  contro¬ 
versy  surrounding  the  NNN/Mazda 
buy  and  heard  the  agency  chose  to 
handle  the  buy  itself,  but  that’s  all  he 
knew. 

Grilly  also  stated  that  if  a  newspaper 
is  already  working  with  a  third  party, 
TNN  doesn’t  go  after  that  third  party’s 
business,  because  in  essence,  they’re 
empowering  the  industry  as  a  whole. 

He  added,  however,  if  the  needs  of  the 
advertiser  are  not  being  met,  that’s  a  dif¬ 
ferent  story. 

Grilly  also  said  that  McClatchy 
Newspapers,  parent  ofTNN,  is  an  under¬ 
writer  for  NNN,  and  he’s  on  NNN’s  advi¬ 
sory  task  force. 

Why  would  TNN  try  to  take  away 
NNN’s  business?  —  he  asked. 

E&P  was  unable  to  contact  anyone  at 
Foote,  Cone  &  fielding,  but  did  speak 
with  Jay  Amestoy,  \'ice  president  of  cor¬ 
porate  affairs  and  communications  at 
Mazda. 

Amestoy  explained  that  the  decision 
to  let  Foote,  Cone  &  fielding  make  indi¬ 
vidual  newspaper  buys  was  to  better 
manage  and  integrate  Mazda’s  advertis¬ 
ing. 

Many  of  the  services  the  NNN  offers, 
including  a  one-order/one-bill  service, 
position  tracking,  insertion  orders,  and 
other  production  abilities,  were  already 


being  provided  by  Foote,  Cone  & 
fielding,  so  it  made  sense  to  bring  the 
buys  in-house,  Amestoy  said. 

“We  couldn’t  use  all  of  the  NNN’s 
valuable  services  to  the  best  of  their 
abilities,  so  we  brought  it  in-house 
April  1,”  said  Amestoy. 

fiut  there  are  no  hard  feelings  toward 
the  NNN. 

“We  have  tremendous  appreciation 
toward  the  NNN  for  all  of  their  efforts 
and  servicing,”  Amestoy  explained. 


New  ad  campaign 
for  React 

EACT  LAUNCHED  A  new  $500,000 
ad  campaign. 

Titled  “From  their  heads  to  our  pages,” 
the  ads  feature  three  teens,  a  dancer, 
skater,  and  guitarist,  who  discuss  their 
hopes,  concerns,  desires,  and  fears. 

The  ads  are  scheduled  to  run  through 
the  end  of  the  year  in  assorted  newspa¬ 
pers  and  magazines. 


BY  LAURA  REINA 

Advice  to 

newspaper 

marketers 

TO  SUCCESSFULLY  ENTER  the  21st 
century,  newspapers  must  allow 
their  mariceting  departments  to  lead,  not 
support,  a  communications  educator 
told  newspaper  executives. 

Addressing  the  recent  International 
Newsp^jer  Marketing  Association’s  (JNMA) 
annual  conference  in  fianff, Alberta,  Don 
Schultz,  professor  of  integrated  market¬ 
ing  communications  at  Northwestern 
University,  said  newspapers  must  build 
long-term  brand  identity  if  they  are  to 
survive  the  challenges  of  competitors. 

One  view  of  newspaper  mariceting, 
Schultz  said,  is  that  it  is  promotion-dri¬ 
ven,  short-term,  gimmicky  and  deal-ori¬ 
ented  —  designed  to  fill  ad  space  and 
move  newspapers  day  to  day. 

fiut  another  view  is  that  newspaper 
mariceting  is  a  long-term  investment  that 


Whether  you’re  a  retailer,  a 
national  manufacturer,  an  agency, 
or  a  PR  firm,  a  single  telephone  call 
or  fax  will  make  your  life  so  much 
easier.  Publicitas  Advertising 
Services  is  the  largest  specialized 
outsourcing  service  for  processing 
newspaper  ads. 

We  can  do  it  all:  Reservations. 
Insertion  orders.  Affidavits  of 
publications.  Tear  sheets.  Material 
shipping.  Invoice.  Collection. 
Everything. 

It's  simple.  All  you  have  to  do  is 
make  that  one  telephone  call,  fax 
or  e-mail  today,  c/o  Publicitas. 

Let  us  do  the  rest. 


Publicitas  Advertising  "Services,  Inc. 

The  outsource  service  that’s  outstanding. 

Call  Bruce  D.  Budnik  at  203-978-7800  or  tax  203-327-7683.  e-mail:  passtamct@aol.com 
P.O.  Box  4905,  Stamford,  CT  06907  Offices  in  Dallas,  Chicago,  Miami  and  Los  Angeles. 
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slowly  builds  a  solid  customer  base  — 
creating  selling  partners  along  the  way. 

Schultz  offered  seven  suggestions  for 
improving  a  newspaper's  marketing 
oi>eration. 

1  Build  an  electronic  information 
base.  It  must  include  data  on  readers/ 
subscribers,  advertisers  and  internal  cus¬ 
tomers.  Go  from  a  biological  to  an  elec¬ 
tronic  database,  and  make  sure  infor¬ 
mation  is  relevant,  available  to  every¬ 
one,  and  continuous!)'  improved  and 
enhanced. 

2  Become  consumer  and  customer 
focused.  A  company  must  determine  the 
value  of  its  customers.  Schultz  noted  that 
to  change  the  culture  of  an  organization, 
the  organization  must  change  its  com¬ 
pensation  structure,  something  few 
organizations  have  learned. 

3  Use  information  technology  data¬ 
bases.  A  company  must  identify  and 
value  its  best  customers,  and  then  invest 
in  its  best  customers.  A  company  must 
ask  of  itself,  “Which  customers  should  I 
grow?  Maintain?  Or  maybe  let  go?” 

4  Put  together  customer  segmenta¬ 
tion  lists.  “Birds  of  a  feather  may  flock 


?‘sr  & 


http://www.amnewsnet.com 

or  totally  bail  and  caJl 
1-800-697-1221 


together,  but  they  don’t  buy  the  same 
products,”  said  Schultz.  Lifestyle  counts, 
not  just  geodemographics;  behavior 
counts,  not  just  attitude. 

5  Establish  branding  and  positioning. 
Schultz  said  perceptual  value  is  what 
consumers  will  buy  in  the  21st  century. 
It’s  who  customers  think  you  are,  not 
who  you  think  you  are,  that  matters,  he 
explained. 

6  Form  strategic  alliances.  It’s  what 
your  customer  wants  that’s  important. 
Schultz  suggested  that  a  company  active¬ 
ly  pick  its  partners,  and  not  to  wait  until 
they’re  picked  by  them.  A  company  must 
have  a  vision,  decide  on  the  customers  it 
wants  to  serve,  find  out  what  these  cus¬ 
tomers  want,  then  make  it  available. 

7  Commit  to  organizational  invest- 
ment.This  includes  an  external  and  inter¬ 
nal  alignment,  and  integrating  the  sys¬ 
tem,  not  the  pieces  and  parts.  Mass  con¬ 
sumer  marketing,  as  we’ve  known  it,  is 
over,  Schultz  concluded. 


BY  LAURA  REINA 

Keeping  the 
customer 
satisfied 

The  integrity  of  newspapers 
relies  heavily  on  their  journalistic 
independence.  Yet,  to  some  readers  and 
advertisers,  this  independence  some¬ 
times  gets  in  the  way  of  “customer  satis¬ 
faction.” 

Still,  there  are  certain  changes  news¬ 
papers  can  make  which  provide  cus¬ 
tomer  satisfaction  —  without  a  threat  to 
their  independence,  according  to  David 
Cox,  president  and  CEO  of  Cowles 
Media. 

Speaking  at  the  International 
Newspaper  Marketing  Association  annu¬ 
al  conference  in  Banff,  Alberta,  Cox  said 
for  most  companies  customer  satisfac¬ 
tion  means  keeping  their  major  sources 
of  revenue  happy  in  order  to  ensure  a 
strong  future.  But  keeping  customers 
happy  at  all  costs  doesn’t  apply  to  news¬ 
papers. 

Newspapers  often  anger  and  irritate 
their  readers. 

Readers  demand  that  writers  be  reas¬ 
signed;  major  companies  threaten  to 
cease  advertising  in  reaction  to  unflat¬ 
tering  editorial  content. 

“Ours  is  the  only  business  where  cus¬ 
tomer  satisfaction  can’t  be  defined,”  said 


Cox.  “The  customer  isn’t  always  right.” 

The  obligation  of  newspapers  to 
remain  fair  and  factual  ties  into  the 
industry’s  core  competency.  News¬ 
papers  must  focus  on  the  needs  of  the 
reading  customer,  at  the  expense  of  a 
major  advertiser,  explained  Cox. 

Once  journalistic  independence  is 
lost,  so  is  the  newspaper’s  value  to  its 
customers.  The  loss  of  revenue  should 
never  compromise  core  competency,  he 
said. 

“The  moment  we  compromise  the 
core  competency  of  independence, 
we’re  out  of  business,”  stated  Cox. 

Newspaper  marketers  must  under¬ 
stand  this  journalistic  independence,  and 
educate  their  customers  and  advertisers 
on  the  subject,  he  said. 

On  the  other  hand,  newspaper  mar¬ 
keters  should  take  every  opportunity  to 
help  journalists  better  understand  the 
real  motives  of  advertising  customers,  he 
said. 

The  newspaper  marketer  should  work 
to  become  a  viable  knowledge  bridge, 
explained  Cox. 

As  a  way  to  provide  customer  service, 
newspaper  mariceters  must  understand 
how  to  offer  increased  value  to  their 
advertisers. 

As  an  example,  Cox  explained  that  a 
motto  at  the  Minneapolis  Star  Tribune  is 
“the  only  thing  constant  is  change.”  The 
Star  Tribune,  he  said,  was  willing  to 
change  at  a  time  when  things  seemed  to 
be  going  quite  well,  in  order  to  keep  up 
with  the  times  and  keep  customers 
happy. 

What  the  Star  Tribune  has  done  may 
not  be  unique,  Cox  said,  but  the  newspa¬ 
per  has  been  successful  concentrating 
on  these  five  “P’s”: 

Products:  A  business  must  redefine 
itself  with  a  constant  array  of  new  prod¬ 
ucts,  must  be  open  to  products  that  com¬ 
pete  with  the  newspaf>er,  and  must  sup¬ 
port  new  products  with  fully  developed 
marketing  plans. 

Price:  A  business  must  be  ready  to 
“rethink”  its  pocketbook. 

Promotion:  A  business  needs  to 
become  mariceting  partners  with  its  cus¬ 
tomers. 

Personal  selling:  A  business  must  be 
able  to  sell  an  array  of  new  products, 
and  be  able  to  tell  readers  about  adver¬ 
tising. 

Place  (distribution):  A  business  must 
provide  access  to  the  customer. 

“Transformation  is  neither  swift  nor 
easy,  but  it’s  vital,”  Cox  said. 
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EXCELLENCE 

The  state  of  being  better  than  others,  surpassing,  outdoing. 


Recently,  the  L.A. 

Press  Club  honored 
Copley  Los  Angeles 
Newspapers  with  a 
remarkable  30  awards. 

The  Daily  Breeze  garnered 
15  awards  including  the  first 
place  prize  for  Overall  Excellence 
in  our  circulation  category. 
The  News -Pilot  received  second 
place  for  Overall  Excellence, 
as  well  as  four  additional  awards. 

The  Outlook  was  the  recipient 
of  10  awards. 


Copley  Los  Angeles 
Newspapers  would  like 
to  thank  the  L.A.  Press 
Club  for  this  recognition  of 
the  fine  work  by  our  staffs. 

Our  commitment  is  to  bring 
daily  local  news  to  the 
communities  of  coastal  Los 
Angeles  County,  from  Malibu 
to  the  Los  Angeles  Harbor. 

We  believe  we  do  this  better 
than  any  other  newspaper  in 
this  market. 


Evidently,  other  people  feel  the  same  way. 


COPLEY  LOS  ANGELES  NEWSPAPERS 

Daily  Breeze  News-Pilot  The  Outlook 


Represented  ruitionally  by  Sawyer/Ferguson/Walker,  Inc. 


Report  of  Newspaper 
Advertising  Data  for  1995 

Advertising  Inches  from  196  Newspapers  (192  Cities)  reported  to  Editor  (SfPublisher. 

lid*  o(  FraqHmtcy  Nimlier  Colnm 

Wwnyipw  of  Ad¥.  Whitt  Tram/ 

Cologim  in  Travel/  Classified  Classified  Total 

per  page  inches  Retail  General  Aatomotive  RnancisI  Tourism  Display  In-Column  Advertising 


ALABAMA 

Anniston  Star . .(eSl  «c)  2  Vie  325,846  6,605  28,231  6,542  453  215,519  N/At  547,970 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

ALASKA 

Anchorage  Daily  News . (mS)  6(d)  1 '/s  497,493  13,629  N/A  N/A  N/A  319,740  513,991  1,344,853 

Sitka  Daily  Sentinel . |e)  6  2 'At  54,061  4,759  N/A  N/A  N/A  73  15,097  73,990 

ARIZONA 

Casa  Grande  Dispatch . (el  6  2  Vis  169,344  10,718  4,283  4,225  729  26,547  89,723  296,334 

ARKANSAS 

Batesville  Daily  Guard . (e|  6(c)  2(^6  140,000  500  5,000  15,000  500  10,500  N,'A  170,000 

Conway  Log  Cabin  Democrat . (eS)  6(a)  2  Vie  247,935  336  N/A  N/A  N/A  58,690  134,116  441,095 

Hot  Springs  Sentinel-Record . (mS)  6(c)  2  Vie  346,838  552  N/At  N/At  N/At  272,644  N/A  619,482 

t  /tutomotive.  Financial  and  Transportation/Travel/ 

Tourism  inches  are  included  in  Retail. 

Little  Rock  Democrat-Gazette . (mS)  6(c)  2  Vie  470,509  26,338  N/A  N/A  N/A  N/At  1,272,405  1,769,252 

Democrat-Gazette  IPanflunI . (mS)  6(c)  2  Vie  86,613  N/A  N/A  N/A  N/A  N/At  44,709  131,322 

t  Classified  Display  inches  are  included  in 
Classified  In-Column. 

CAUFORNIA 

Alameda  Times-Star  (m)  6(d)  2  We  446,443  117,219  448,870  27,339  16,996  685,170  N/A  U48,832 

Fremont-Newark  Argus  (mS)  6(d)  2  Vie  569,174  156,608  468,878  39,118  19,556  697,742  N/A  1,423,524 

Hayward  Daily  Review  (mSI  6(d)  2V5e  471,733  1%426  451,059  27,671  18,339  680,875  N/A  1,289,034 

Los  Angeles  Times  (mS|  6(d|  2  Vie  1,941,490  415,849  N/A  N/A  N/A  N/A  1,424,917  3,782,256 

Times  IPatt  flunl  (mS)  6(d)  2‘Ae  1,018,177  813,470  N/A  N/A  N/A  N/A  3,977,844  5,809,491 

Manteca  Bulletin  |mS)  6(c)  2  Vie  128,133  2,282  N/A  N/A  N/A  114888  121,613  380,480 

Marysville  Appeal-Democrat . (mS)  6  2  Vie  289,978  13810  N/A  N/A  N/A  214872  97,026  614,588 

Monterey  County  Herald . (mS)  6(d)  2  Vie  419,162  15823  N/A  N/A  N/A  650,591  N/At  419,162 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Oakland  Tribune . (mS)  6(d|  2  Vie  415,622  143,006  445,976  29814  18,473  685,624  N/A  1,244,252 

Pleasanton  Tri-Valley  Herald . . (mS)  6(d)  2  Vie  500,280  159,000  463,948  33,870  18,974  711858  N/A  1,370,538 

Riverside  Press-Enterprise . (mS)  6(d)  2  Vie  673,668  93,398  N/A  N/A  N/A  N/A  1,110,384  1,877,450 

Press-Enterprise  (Part  Run) . (mS)  6(d)  2  Vis  311,282  8,423  N/A  N/A  N/A  N/A  43,599  383804 

Salinas  Californian . (m)  6(c)  2  We  287,277  10,887  56,909  13,261  N/A  261,618  149,318  709,100 

San  Bernardino  County  Sun  (mS)  6(d)  2  Vie  518,436  78,211  468,810  N/A  N/A  351,748  N/A  1,417,205 

San  Diego  Union-Tribune  (mS)  6(d)  2  Vie  1,507,676  190,298  N/A  N/A  N/A  N/A  1,232,061  2,930.035 

Union-Tribune  (Part  Run)  (mS)  6(d)  2  Vis  222,827  16,322  N/A  N/A  N/A  N/A  175,514  414,663 

San  Francisco  Chronicle  (m)  6(dl  2  Vie  11,845  10,108  N/A  N/A  N/A  N/A  N/A  21,953 

Examiner .  (e)  6(d)  2  Vis  203  859  N/A  N/A  N/A  N/A  N/A  1,062 

Examiner  and  Chronicle  (me)  6(d)  2  Vie  950,524  347,257  23,757  55,193  38,893  N/At  852,081  2,267,695 

Examiner  and  Chronicle  (S)  6(d)  2  Vie  196,544  91,551  10,126  8,471  27,229  N/At  253,640  587,561 

Chronicle  (Part  Run)  (m)  6(d)  2  Vie  11,706  4,251  N/A  N/A  N/A  N/A  N/A  15,957 

Examiner  (Part  Run).  (e)  6(d)  2  Vis  259  846  N/A  N/A  N/A  N/A  N/A  1,105 


Examiner  and  Chronicle  (Part  Run) . (me)  6ld)  2  Vie  264,856  15,077  4,944  2,334  1,277  N/A  N/A  288,488 

Examiner  and  Chronicle  (Part  Run) . (S)  6(d)  2  Vis  42,402  7,129  292  324  1,145  N/A  N/A  51,292 

t  Classified  Display  incnes  are  inciuoea  in 
Classified  In-Column 


Santa  Ana  Orange  County  Register  (m)  6(d)  2  Vis  1,470,379  237,300  89,133  25,033  24,376  682,671  N/A  2,390,350 

Register .  IS)  6(d)  2  Vie  859,126  217,935  8,335  9,126  49,753  244,178  N/A  U21,239 

Register  (Part  Run) .  |m)  6(d)  2  Vis  1,615,501  277,277  95,537  33,949  36,861  938,946  N/A  2,831,724 

Register  (Part  Run) .  IS)  6(d)  2  Vis  582,742  82,894  7,909  8,530  49,753  244,223  N/A  909,859 

Note:  Figures  include  preprints. 

Santa  Barbara  News-Press . (mS)  6(c)  2  Vie  622,725  43,648  19,439t  28,440+  10,821t  393,425  N/Att  1,059,798 

News-Press  (Part  Run) . (mS)  6(c)  2  Vie  4,275  5  N/A  364ttt  40ttt  N/A  N/A  4,280 


t  Automotive.  Financial  and  Transportation/Travel/ 
Tourism  inches  are  included  in  Retail  and  General, 
tt  Classified  In-Column  inches  are  included  in 
Classified  Display. 

ttt  Financial  and  Transportation/Travel/Tourism 
inches  are  included  in  Retail. 


(a)  Classified  advertising  on  7<olumn  format,  (b)  (3a.s.sified  advertising  on  ftcolumn  format,  (c)  (Ta.s.sified  advertising  on  V)<'olumn  format,  (d)  CTassified  advertising  on  lOcolumn  format. 

Totals  do  not  neces.sarily  add  up  across  because  only  major  clas.sirications  are  shown  and  bccau.se  Automotive,  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also  included 
in  Cla.s.sif1ed.  General  and  Retail. 
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Tlfl*  q(  Frei|iimcy  Nwnirar  Colima 

Nowspo^  at  Mm.  Width  TraaW 

Cotwins  ia  Trawl/  ClatsfliMi  ClattilM  TMal 

IMfpate  laches  IMail  Geasral  Aatoawtfw  Haaacial  Toaritai  OiiptaT  hi-Cstaaai  Mwi«sia| 

Tulare  Advance  Register . .(m)  6(d)  2  We  182,775  2,791  WA  m  m  67,211t  5«,978t  3(77,755 

t  C48$sified  Oisplav  and  in-Cokjmn  %k6S  are 
report«l  on  6-coiurrm  format. 

Vallejo  Tunes  Herald . (mS)  6(d)  2  Vie  218,982  17,189  N/A  N/A  N/A  331358  N/A  568,129 

Ventura  County  Star . (m)  6(d)  2  Vie  272,930  37,767  N/A  N/A  N/A  504,987  708,873  1,524,557 

Visalia  Times-Delta . (m)  6(d)  2  Vie  466,433  9311  N/A  N/A  N/A  190,175t  100308t  768.027 


t  Classified  Display  and  In^Column  figures  are 
reported  on  6-column  format. 


COLORADO 

Boulder  Daily  Camera . (mS)  6  2‘Ae  693,900  22,700  N/A  N/A  N/A  601,400  N/A  1318,000 

Daily  Camera  (Part  Hunl. . (mS)  6  2  Vie  15,700  N/A  N/A  N/A  N/A  37,200  N/A  52,900 

GlenwoodPost . . . . . (m)  6  2  Vie  188,673  2,797  N/At  N/At  N/At  N/Att  279,038  465,711 


t  Automotive,  Bnanciat  and  Transportation/Travei/ 
Tourism  inches  are  included  in  General, 
tt  Dassifted  Display  Inches  are  incliKied  in 
Classified  In-Column. 


Longmont  Daily  Times-Call . (eS)  6<c|  2  Vie  369,655  N/A  N/A  N/A  N/A  123,020  190,860  683,535 

FLORIDA 

Fort  Lauderdale  Sun-Sentinel . (mS)  6(dl  2  Vie  1384,403  222,771t  N/Att  N/Attt  N/Atttt  1,160347  1,109382  3,878303 

Sun-Sentinel  (Part  Run) . (mS)  6(d)  2  Vie  2,094,880  77,769t  N/Att  N/Attt  N/Atttt  793,495  N/A  2,966,144 


t  General  inches  includes  co  op. 
tt  Automotive  inches  are  included  in  Classified, 
ttt  Rnanciat  inches  are  included  in  Retail, 
tttt  Transportation/Travel/Tourism  inches  are 
mctuded  in  G^i^i 

Fort  Myers  News-Press . (mSI  6<d)  2  Vie  991,624  60,126  332,057  60,485  20,086  507,481t  300,304t  1.928,071 

Neyys-Prass  (Part  Run) . (mS)  6(d)  2  Vie  21,227  N/A  N/A  N/A  N/A  N/A  34,107  55334 

t  Classified  Display  and  In-Column  figures 
are  r^xxted  on  6-column  format. 

Miami  Herald . (mS)  61d|  2*^6  2,831,000  40,500  N/A  N/A  N/A  3.154,000  N/At  6,025,500 

t  Classified  In-Coiumn  inches  are  included  in 
Classified  Display. 

Ocala  Star-Banner . (mS)  6(cl  2  Vie  572.200  7.700  N/At  N/At  N/At  576,iro  N/At  1,156,000 

t  Automotive,  Fmancial,  Transportation/Travel/ 

Tourism  and  Classified  In-Coli^  inches  are 
included  in  Classified  Display. 

Palm  Beach  Daily  News . (mS)  6  2  Vie  159,526  2,433  N/At  N/At  N/Att  N/A  N/A  178,583 

tAutomotIve  and  Financilal  inches  are  included  in  Retail. 
ttTransportation/Travel/Tourism  inches  are  included 
in  General. 

Tallahassee  Democrat . (m)  6(d)  2  Vs  518,416  15,593  N/At  N/A  N/A  401,420  396,558  1,331,987 

Democrat....  (SI  6(d)  2  Vs  148,293  9,097  N/At  N/A  N/A  94,225  127,243  378,858 

Democrat  iPart  Hun}  (m)  6(d)  2  Vs  8,067  N/A  N/A  N/A  N/A  N/A  10,643  18,710 

Democrat  (Part  Hun)  (S)  6(d)  2  Vb  32,569  N/A  N/A  N/A  N/A  N/A  N/A  32,569 

t  Automotive,  inches  are  included  in  Classified  Display 
and  Classified  In-Cotumn. 

Tampa  Tribune . (mS)  6(d)  2»/i6  721,201  88,339  320,102  N/A  N/A  299,543  568,912  1,998,097 

Tribune  iPart  Hun) . (mS)  6(d)  2  Vie  788,125  10,317  N/A  N/A  N/A  N/A  N/A  798,442 

GEORGIA 

Columbus  Ledger-Enquirer . (mS)  6(c)  ZVjs  372,8)0  15,600  234,900  HiA  N/A  376,90Ot  N/A  1,000,300 

t  Classified  Display  inches  are  reported  on  6- 
ralumn  format.  ^ 

Conyers  Rockdale  Citizen . . It)  6(b)  2  Vie  258,759  6,724  23,251  N,'A  N/A  58,127  78,301  425,162 


IDAHO 

Blackfoot  Morning  News . (m)  6(c)  2  Vis  57,581  3,665  N/A  N/A  N/A  24,113  47,084  132.443 

Boise  Idaho  Statesman . (mS)  6(b)  2V4  654,689  28,250  221,793  32311  N/A  743323  N/A  1,680,266 

Twin  Falls  Times-News . (mS)  6(c)  2^6  357,760  1,953  N/A  N/A  N/A  308,559  62,433  730,705 

ILUNOIS 

Champaign  News-Gazette . (eS)  6  2  Vis  472,713  23,580  N/A  N/A  N/A  393,724  N/At  890,017 

Neyys-Gazette  (Part  Run) . .jeS)  6  2  Vis  8,482  N/A  N/A  N/A  N/A  N/A  N/A  8,482 

t  Classified  In-Column  inches  are  included  in 
Classsified  Display 


(a)  Ca.ssif1ed  advertising  on  7<ulumn  format,  (b)  Classified  advertising  on  ILcolumn  format,  (c)  Cilassified  advertising  on  f7s:oluiitn  format,  (d)  Classified  advertising  on  KK'olumn  formal. 

Totals  do  not  necessarily  add  up  acittss  because  only  major  cla-ssifications  are  shown  and  because  Automotive.  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also  included 
in  Classified.  Cicnetal  and  Retail. 
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Ntwipi|nr 

ofAdv. 

ColWMS 

pMpme 

Width 

inchae 

Retail 

General 

Automotive 

Fioaocial 

Tram/ 

Travel/ 

Tourism 

Classified 

Display 

Classified 

In-Colmmi 

Total 

Advsitisiag 

Peoria  Journal  Star . 

6(c) 

6(c) 

2  Ms 

2  Ms 

515,554 

30,790 

34,107 

2,415 

282,9S2t 

N/Attt 

N/A 

N/A 

Joumil  Star  (Part  Run) . jail  day  sj 

t  Automotive  inches  are  included  in  Genera! 

and  Classified  Display. 

tt  Transportaion  /Travel/TouriOT  inches  are 

included  in  General  Oispiav 

ttt  Automotive.  Transportation/Travel/Tourism  inches 

are  ixiuded  In  General  Display. 

N/Aft 

N/A 

561,813 

40848 

N/A 

N/A 

1,111,474 

73,453 

Springfield  State  Journal-Register . 

...(mSI 

6(c) 

2  Ms 

486,838 

21,469 

177,069 

30,785 

N/A 

312,800 

156,900 

1,008,792 

INDIANA 

Anderson  Herald  Bulletin . (mS) 

Bloomington  Herald-Times . (mS) 

t  Classified  in-Column  inches  are  included  in 

Classified  0is{^ 

6(c) 

6(c) 

2  Ms 

2Ms 

325,736 

350,031 

3,687 

6,713 

N/A 

N/A 

K'A 

N/A 

N/A 

N/A 

334, 1!» 
N/At 

N/A 

419,125 

663,577 

775,889 

Clinton  Dailv  Clintonian . 

let 

2Ms 

2M6 

92,320 

113,609 

2,196 

1,238 

N/A 

N/A 

Connarsvilie  News-Examiner _ „..(e) 

Note:  Part  Bun  linage  is  included  in  full  Run. 

6(c) 

N/A 

N/A 

N/A 

N/A 

N/A 

49,364 

22,387 

1,782 

116,903 

166,053 

Frankfort  Time-s 

ifi) 

6 

2Ms 

2  Ms 

2  Vs 

2  Vs 

t15,I96 

138,810 

1,579,180 

96,008 

2,678 

1,236 

102,737 

N/A 

N/A 

21,516 

530,599 

N/A 

Greensburo  Daily  News . 

ifii 

N/A 

N/A 

48,493 

37,793 

204,160 

Indianapolis  Star/News . (meSl 

Star/Naws  (Part  Run) . . ,(meS) 

t  Classified  ln*C(riumn  inches  are  induded  in 

Classified  Display. 

Note;  Total  figures  reported  on  freoHimn  fonnat. 

6(d* 

6(d) 

13884 

56,922 

N/A 

7,916 

24,886 

N/A 

35,612 

2,022,880 

48,823 

59,631 

N/At 

N/At 

239,769 

2,936,523 

125,302 

Lafayette  Journal  and  Courier . (m) 

Journal  and  Courier .  |S) 

Total . 

t  Classified  Display  inches  are  included  in 

Classified  in-Colwmi. 

tt  Automotive  inches  are  included  in  Total  Advertising. 

6 

6 

2  Ms 

2  Ms 

291,595 

83,906 

375,501 

10,027 

3,938 

13,963 

N/A 

N/A 

135,0e3t+ 

N,'A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/At 

N/At 

N/At 

292,008 

92,728 

384,738 

593,630 

180,570 

774,200 

La  Porte  Herald-Argus . 

■■(e) 

6(c) 

6 

2  Vs 

1,676 

2,265 

N/A 

Lebanon  Reoorter . 

138,963 

N/A 

N/A 

96,821 

88,971 

374,137 

t  Automotive,  financial  and  Transportation/Travel/ 

Tourism  inches  are  indued  in  Retail, 
tt  Classified  ln*Coiumn  inches  are  included  in 

Classified  Display. 

N/At 

N/A+ 

N/At 

72,035 

N/Att 

213,263 

Muncie  Star . 

6,044 

Evening  Star . 

-ie) 

N/A 

N/A 

N/A 

160,782 

N/A 

386,920 

Sunday  Star _ _ _ 

Total . 

.ISI 

6 

2  Vs 

67,957 

548,711 

1,325 

13,555 

21,169 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

185,637 

61,522 

N/A 

N/A 

472,483 

130,804 

Munster  Times . 

(mS) 

.s  ,/ 

23,618 

28,578 

22,175 

407,941 

N/A 

970,207 

Times  (Part  Run) . 

imsi 

6(d) 

235f330 

N/A 

N/A 

N/A 

335,755 

N/At 

592,254 

t  Classified  In-Column  inches  are  included  in 

Classified  Di^ay 

N/A 

N/A 

N/A 

N/A 

N/A 

1,059,157 

Shelbyville  News . 

(e) 

234,043 

364,314 

42,411 

224,282 

2,327 

29,168 

N/A 

1850 

South  Bend  Tribune . 

Tribune  (Part  Run) . 

Vincennes  Sun-Commercial . 

t  Classified  In-Column  Inches  are  included  ir 
Classified  Display. 

..(as) 

..(eS) 

..(eS) 

6 

6 

6 

2  Ms 

2  Ms 

2  Ms 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

31,618 

102,156 

N/A 

131,79 

79,627 

211,458 

N/A 

N/At 

347,615 

707,096 

42,411 

363,246 

Wabash  Plain  Dealer . 

..(e) 

2 

138,674 

205,894 

185,857 

N/A 

6(b* 

6(b) 

N/A 

N/A 

N/A 

42,148 

4,350 

183,172 

Washington  Times-Herald  .. 

.(e) 

2  Ms 

1,678 

7,732 

20,303 

N/A 

16,046 

N/A 

2,306 

N/A 

40,977 

4,395 

75,069 

72,517 

362,273 

270,501 

IOWA 

Carroll  Times  Herald . 

.(el 

6(b) 

8(b) 

6 

119,791 

161,765 

N/A 

7,500 

14,868 

N/A 

Storm  Lake  Pilot  Tribune ... . 

Vinton  Cedar  Valiev  Oailv  Times . 

(m) 

.(e) 

1  M 

2  Vs 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

12,825 

N/A 

24,473 

59,020 

N/A 

151,764 

248,478 

98,874 

KANSAS 

Derby  Daily  Reporter . 

Fort  Scott  tribune . 

.(e) 

6 

6 

2  Ms 

43,723 

91,063 

N/A 

N/A 

N/A 

N/A 

4,358 

96,154 

144,235 

t  Gweral,  ^omotive.  financial  tmd  Tr»isportation/ 
Travel/Toufism  inches  are  included  in  ftetail. 
tt  Classified  In-Column  inches  are  included  in 

Classified  Display. 

N/At 

r^'AT 

N/At 

N/At 

109,841 

N/At 

200,904 

Hutchinson  News . 

Junction  City  Daily  Union . 

.(mS) 

6(c) 

2  Ms 

279,322 

150,408 

8,691 

2,024 

N/A 

N/A 

N/A 

322,852 

N/A 

610,885 

t  Classified  In-Column  inches  are  included  in 

2  Ao 

N/A 

N/A 

N/A 

93,401 

N/At 

245,833 

Classified  Display. 


in  Classified,  Cicncral  and  Retail.  ^  use  Autommive,  Financial  and  Transportation/!  ravel/Tourism  breakdowns  are  sometimes  also  included 
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Tit)*  of 
Nnvspapsr 


Freqawcy  Number  Colwmi 
olAdv.  Width 

Columm  in 

per  page  inGhas  Retail  General  Automotive  Hnaacial 


Trant/ 

Travel/  Classified  Classified  Total 

Tourism  Oi^ay  In-Colama  Advertising 


Lawrence  Journal-World . (eS) 

Liberal  Southwest  Daily  Times . (eS) 

t  Classified  tn-Column  Inches  are  included  in 
Classified  Display. 

Newton  Kansan . (e) 

t  Classified  In-Column  Inches  are  included  in 
Classified  Display. 

Salina  Journal....  (mSI 

Topeka  Capital-Journal .  (m) 

Capital-Journal  |S) 

Total . 

Capital-Journal  (Part  Run! . (mSI 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Wichita  Eagle _ _ (mS) 

Eagle  IPart  Run) . (mSI 

KENTUCKY 

Bowling  Green  Daily  News . (eS) 

Lexington  Herald-Leader  (m) 

Herald-Leader  IPart  Run)  (m) 

t  Classified  Irr-Column  nxmes  are  trciuaeu  in 
Classified  Display. 

Louisville  Courier-Journal  (mS) 

Courier-Journal  IPart  Run)  (msi 

Mayfield  Messenger .  (e) 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Owensboro  Messenger-Inquirer . (mSj 

LOUISIANA 

Baton  Rouge  Advocate . (mS) 

Crowley  Post-Signal . (eS) 

MAINE 

Portland  Press  Herald .  (m) 

Maine  Sunday  Telegram  IS) 

Press  Herald  IPart  Run)  (m) 

Maine  Sunday  Telegram  IPart  Run) . (S) 

MARYLAND 

Easton  Star-Democrat . (mSI 

Frederick  Post/News . (me) 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 


MASSACHUSEHS 

Attleboro  Sun  Chronicle . _....(sS) 

Sun  Chronicle  IPart  Run) . (eS) 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Boston  Globe . .  (m) 

Globe  IS) 

Boston  Herald  |m) 

Herald  |S) 

Gardner  News  .  je) 

Gloucester  Times  ie) 

Lawrence  Eagle-Tribune . (e) 

Sunday  Eagle-Tnbuna . (S) 

Total., 

Eagie-Tnbune  IPart  Run)  (e) 

Sunday  Eagle-Tribune  IPart  Run) . (S) 

Total  IPart  Run) . 

t  Classified  In-Column  incnes  are  tnciuoea  in 
Classihed  Display. 

Lowell  Sun . (eS) 

t  Automotive.  Financial  and  Classified  In-Column 
inches  are  included  in  Classified  Display. 

Newburyport  Daily  News . |el 

Northampton  Daily  Hampshire  Gazette . (e) 

Salem  Evening  News . (e) 

Taunton  Daily  Gazette . |e) 


6 

2 

426.730 

6,5(5 

6(b) 

2 

227,429 

2,966 

6 

2  Vis 

94.511 

5,148 

6|c) 

2  Vis 

248,748 

3.904 

6 

2  Vis 

390,718 

6,464 

6 

2  Vis 

119,800 

433 

510,518 

10,857 

6 

2  Vis 

28,036 

N/A 

6(d) 

6(d) 

2  Vis 

2  Vs 

466,728 

111,446 

22,301 

411 

6(c) 

2  Vis 

854,886 

19,663 

6(d) 

2Vi 

582,197 

14,587 

6(d) 

2Vii 

51,574 

308 

6|d) 

2  Vis 

833,511 

24,372 

6(d) 

2 ‘As 

121,663 

155 

6(c) 

2  Vis 

75,447 

855 

6(d) 

2  Vis 

444,797 

8,749 

6(c) 

2  Vs 

728,942 

56,341 

6 

2  Vis 

173,024 

8,264 

6(c) 

2 'As 

452,122 

15,693 

6(c) 

2  (As 

290,751 

6,811 

6(c) 

2  Vis 

35,018 

N/A 

6(c) 

2 'As 

N/A 

N/A 

6(c) 

2  Vis 

147,096 

1,196 

6(b) 

2  Vis 

478,643 

7,044 

6(c) 

2Vi6 

340,988 

5,648 

6(c) 

2Vi6 

15,963 

N/A 

6(d) 

2  Vis 

796,59J 

646,920 

6(d) 

2  Vis 

129,459 

138,330 

5(b) 

2  Vis 

302,873 

75,681 

5(b) 

2  Vis 

88,186 

20,794 

6 

2Vis 

91,450 

N/A 

6 

2  Vis 

106,383 

9,314 

6 

2 'As 

308,754 

10,286 

6 

2  Vis 

121,684 

2,742 

430,438 

13,008 

6 

2  Vis 

39,460 

N/A 

6 

2 ‘As 

26,306 

N/A 

65,766 

N/A 

6(c) 

2  Vis 

427,071 

24,337 

6 

2  Vis 

110,386 

9,314 

6(c) 

2  Vis 

424,494 

990 

6(c) 

2 ‘As 

124,530 

9,314 

6(C) 

2 'A 

205.015 

N/A 

70,862 

15,272 

1,702 

5,480 

9,789 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

23,772 

4,643 

N/A 

N/A 

N/A 

N/A 

13,849 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

388,193 

28,345 

13,555 

2,102 

6,249 

300 

m 

N/A 

N/A 

116,702 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

103,394 

1,244 

N/A 

106,683 

1,392 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

137,937 

30,000 

N/A 

N/A 

N/A 

N/A 

575,951 

82,886 

150,753 

18,620 

18,861 

2,829 

10,910 

30,246 

32,248 

2,006 

10,703 

9,618 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

204,003t 

28,303t 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

39,478 

28,1S8 

164350 

N/At 

725,259 

273,832 

96,608 

N/Af- 

196,266 

68,011 

N/A 

316,759 

287,495 

N/At 

884,677 

108,181 

N/At 

232,374 

395,676 

N/At 

917,051 

N/A 

N/A 

28,036 

N/A 

809,018 

1,298,047 

46,978 

N/A 

158,835 

165,195 

84,400 

1,137,993 

622,396 

N/At 

1,219,130 

1,724 

N/At 

53,606 

449,059 

228,918 

1,965,953 

39,579 

32,344 

202392 

105,334 

N/At 

181,636 

115,041 

138,437 

705,024 

380,615 

583,582 

1,749,480 

51,457 

11,767 

244,512 

105,351 

N/A 

677,804 

117,077 

N/A 

522.714 

N/A 

115 

35,133 

N/A 

N/A 

N/A 

115,329 

86,988 

350,609 

674,048 

N/At 

1,159,735 

161,884 

N/At 

675,457 

N/A 

N/A 

15.963 

1,106,616 

752^ 

4,111,987 

40,477 

600 

349,176 

682,237 

238.795 

1,372990 

174,411 

45,196 

350,916 

49,850 

28,621 

169,922 

N/A 

N/A 

115,702 

222,864 

N/A 

541,884 

129,697 

N/A 

254,123 

352,561 

N/A 

796.007 

N/A 

N'A 

39.460 

N/A 

N/A 

26,306 

N/A 

N/A 

65,766 

407,476 

N/At 

887,187 

N/A 

N/A 

119,700 

N/A 

168,573 

594,057 

149,644 

18,994 

302,482 

56,348 

61,590 

323,203 

(a)  Ua.ssitied  advertising  on  7-column  format,  (b)  Classified  advertising  on  Hcolumn  foimat.  (c)  Cla.s.sined  advertising  on  9<'olumn  format,  (d)  Cla.s.siricd  advertising  on  lOcolumn  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  cla.s.sincations  are  shown  and  because  Automotive.  Financial  andTransportation/Travel/fourism  breakdowns  are  sometimes  also  included 
in  Cla.ssified.  Cieneral  and  Retail. 
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Title  of 
Newspeper 


Fiwpwiicy 

Numbar 

Column 

oTAdv. 

Width 

Traos/ 

Columns 

in 

TrsivoV 

Classified 

ClassHiaii 

Total 

psrpago 

inches 

Retnil 

Gsnoral 

Automotive 

Hnonciol 

Taarism 

Display 

in-Coluain 

Advertising 

MICHIGAN 

Cadillac  Evening  News . (m)  6  2  We  177,160 

t  TransportationAravel/Tourism  and  Classified 
Display  figures  are  included  in  Retail  inches. 


Cheboygan  Daily  Tribune . 

(m) 

6(a| 

2  Vi6 

491 

Lansing  State  Journal . 

(mS) 

6(dl 

2‘/i6 

421,034 

Ml  Clemens  Macomb  Da  ly 

leS) 

6(dl 

2Vi6 

420,908 

Macomb  Daily  (Port  Hun) . 

leS) 

6(dl 

2Vi6 

81,257 

MINNESOTA 

Brainerd  Daily  Disparch . 

...(eS) 

6 

2 

199,756 

t  Classified  In-Column  inches  are  included  i 

Classified  Display 

St,  Cloud  Times . (eS)  6|c)  2  396,123 


1,807 

67,234 

9,432 

N/At 

N/At 

70,022 

325,655 

5 

N/A 

N/A 

N/A 

N/A 

128 

624 

23,980 

130,074 

N/A 

N/A 

585,782 

N/A 

1,030,796 

5980 

128,112 

11,575 

961 

58,409 

294,909 

770,693 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

81,257 

485 

N/A 

N/A 

N/A 

164,283 

N/At 

364,524 

15,543 

851,111 

19,526 

N/A 

N/A 

541,746 

772,830 

MISSISSIPPI 

Grenada  Daily  Sentinel-Star . (e|  6  2  We  200,000  m  m  WA  N/A  m  N/A  200,000 

MISSOURI 

Hannibal  Courier  Post . (ml  6  148,838  2,948  N/A  N/A  N/A  39,803  50,586  242,175 

Trenton  Republican-Times . (e)  6  2V^6  78,504  3,288  N/A  N/A  N/A  N/A  52,428  134,220 

West  Plains  Daily  Quiii . (e)  6  2  Vie  119,259  4,752  N/At  N/At  N/At  N/At  43,048  167,058 


t  Automotive,  Financial  and  Transportation/Travel/ 
Tourism  inches  are  included  in  Total  Advertising 


MONTANA 

Billings  Gazette . (m)  6 

Havre  Daily  News . (e)  6(c| 

NEVADA 

Reno  Gazette-Journal . (mS)  6(d) 

NEW  HAMPSHIRE 

Manchester  Union  Leader/New  Hamsphire 

Sunday  News . (mS)  6(c) 

t  Figures  are  reported  on  6-column  format. 


NEW  JERSEY 


. (mS) 

6(d| 

Record  (Part  Run) . 

. (mS) 

6(d) 

NEW  MEXICO 

6 

Tribune . 

. (el 

6 

Sunday  Journal . 

. (S) 

6 

Total . 

Carlsbad  Current-Argus . 

. (mS) 

6 

. (eS) 

6(c) 

. (mS) 

8(b) 

. (mSi 

6 

t  Automotive  inches  are  included  in  Classified  Display. 

2V32 

2yi6 

359,000 

137,201 

10,500 

N/A 

208,100 

N/A 

N/A 

N/A 

2yi6 

826,233 

15,001 

320.068 

25,703 

2  Vis 

613,479 

24,560 

288,970+ 

38,951t 

2  Vis 

2  Vis 

1,249,168 

1,292,750 

268,137 

N/A 

63,208 

N/A 

89,835 

17,304 

2  Vis 

512,473 

17,557 

N/A 

N/A 

2  Vis 

351,551 

16,051 

N/A 

N/A 

2  Vis 

143,221 

13,085 

N/A 

N/A 

1,007,245 

46,693 

N/A 

N/A 

2>/is 

136,385 

2,149 

N/A 

N/A 

2  Vis 

173,009 

4,892 

N/A 

N/A 

2  Vis 

176,491 

3,570 

N/A 

N/A 

2  Vis 

414,481 

9,794 

46,72U 

N/A 

6,501 

174,000 

107,600 

865,701 

N/A 

12,682 

19,253 

151,806 

N/A 

496,432 

N/A 

1,683,437 

7,703t 

398,833t 

217,900t 

1,590,396 

48,537 

805,264 

N/A 

2,524,149 

6,119 

N/A 

N/A 

1,316,173 

N/A 

235,565 

298,067 

1,063,662 

N/A 

236,401 

298,067 

902,070 

N/A 

157,048 

150,221 

464,275 

N/A 

629,714 

746,355 

2,430,007 

N/A 

5,756 

19,608 

163,818 

N/A 

30,431 

45,855 

267,008 

N/A 

57,116 

121,155 

378,707 

N/A  ' 

195,950 

117,567 

737,792 

NEW  YORK 


/Ubany  Times-Union . 

. -(m) 

6 

2  Vie 

35139 

48,323 

Times-Union . 

. .(S) 

6 

2Vi6 

166,459 

20,126 

Times-Union . 

. .(mS) 

8 

N/A 

N/A 

N/A 

t  Automotive  inches  are  included  in  Classified  Display. 

tt  Classified  In-Column  inches  are  inclixled  in 

Classified  Display. 

Note:  Automotive  and  Classified  Display  inches  are 

reported  in  agate  lines. 

Batavia  Daily  News . 

. (e) 

6(c) 

2  Vie 

127,408 

10,768 

Daily  News  (Part  Run) . 

(e) 

6(c) 

2  Vis 

10,018 

N/A 

Buffalo  News . 

(all  day) 

6(d) 

2  Vie 

457,227 

40,204 

News . 

IS) 

6(d) 

2  We 

397,299 

71,738 

t  Classified  in-Coiumn  incnes  are  inciuoeo  m 

Classified  Display. 

Canandaigua  Messenger . 

. (a) 

6 

2  Vie 

142,132 

1,652 

t  Classified  In-Cotumn  inches  are  Included  in 

Classified  Display. 

N/A 

25,943 

8,154 

N/A 

N/A 

433,639 

N/A 

22391 

8,913 

N/A 

N/A 

218,389 

3^8,369t 

N/A 

N/A 

12,417,649 

N/Att 

16,396,018 

N/A 

N/A 

N/A 

101,235 

37,886 

277,297 

N/A 

N/A 

N/A 

N/A 

N/A 

10,018 

65,705 

14,288 

N/A 

352,396 

N/At 

929,820 

57.256 

11,936 

N/A 

94,749 

N/At 

632,978 

N/A 

N/A 

N/A 

112,358 

N/At 

256,142 

Clean  Times-Herald . . (e) 


6|c)  2  We  222,951  5.425 


N/A 


N/A 


N/A  82,572  44,462  355,410 


(a)  Classified  advertising  on  7-coIumn  format,  (h)  Classified  advertising  on  Hcolumn  format,  (c)  Classified  advertising  on  9<x)luinn  format,  (d)  Classified  advertising  on  KKolumn  format. 

Totals  do  not  necessarily  add  up  across  becau.se  only  major  classifications  are  shown  and  because  Automotive.  Financial  and  Transportation/Travci/Tourism  breakdowns  arc  sometimes  also  included 
in  Clas.sifted.  (icneral  and  Retail. 
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Title  of  Frequency  Number  Calwm 

Newspeper  of  Mm.  Width  Trent/ 

Columns  in  Treeel/  ClessHied  CltttHied  Totnl 

per  page  inches  Retail  General  Automotive  Haancial  Tourism  Display  In-Cehmm  /Uveitising 

NORTH  CAROUNA 

Durham  Herald  Sun  |m|  6(c)  2  Ms  361,164  17,116  N/A  m  m  260,207  N/A  638,487 

Herald-Sun  IS)  6(c)  2 ‘As  159,297  6,775  N/A  N/A  N/A  99,677  N/A  265,749 

Reidsville  Review  |eS)  6(c)  2^6  56,068  348  N/A  N/A  N/A  2462  N/A  59^77 

Sanford  Herald  le)  6  2  333,045  905  N/A  N/A  N/A  N/A  57,503  391,453 

Winston-Salem  Journal  |mS)  6(c)  2  Vie  923,449  201,411  N/A  N/A  N/A  828,759  N/A  1,953319 

Journal  (Part  Run}  |mS)  6(c)  2  Vie  848,938  N/A  N/A  N/A  N/A  N/A  N/A  848!938 

NORTH  DAKOTA 

Grand  Forks  Herald . (m)  6(c)  2  Vie  289  15  109  N/A  N/A  106  117  1227 

Herald  (Part  Run) . (m)  6(c)  2  Vie  N/A  N/A  N/A  N/A  N/A  24  N/A  24 


OHIO 


Akron  Beacon  Journal . 

(m) 

6(d) 

2  Vis 

417,299 

35,525 

448,167 

19,473 

670 

436,106 

412,152 

1301.082 

Beacon  Journal . 

IS) 

6(d) 

2  Vis 

143,862 

18,082 

199,579 

10,485 

6,025 

221^77 

156,251 

539,472 

Beecon  Journal  (Pan  Run) 

|m) 

6(d) 

2  Vis 

53,281 

460 

N/A 

N/A 

N/A 

15,243 

N/A 

68,984 

Beacon  Journal  (Part  Run! 

IS) 

6(d) 

2  Vis 

60,475 

83 

m 

N/A 

N/A 

38.0^ 

N/A 

96,643 

Fremont  News-Messenger 

le) 

6(c) 

2  Vis 

186,308 

859 

36,821 

20,007 

1,706 

125,225 

N/At 

311392 

t  Classified  livCokimn  inenes  are  inciuaea  in 

Classified  OisplaY- 

Gallon  Inquirer . 

(e) 

6(b) 

2  Vis 

67,033 

358 

17,992 

6,328 

685 

32,193 

N/A 

124,589 

Lancaster  Eagle-Gazette . 

.(eS) 

6(c) 

2  Vis 

218,407 

4,145 

26,265 

16,493 

N/A 

146,854 

N/At 

412,164 

t  Classified  In-Column  inches  are  included  in 

Classified  Display. 

Medina  County  Gazette . 

.(m) 

6(c) 

2 '/is 

278,500 

1,000 

N/A 

N/A 

N/A 

327,000 

5,200 

611,700 

t  Classified  In-Coiumn  inches  are  included  in 

Classified  Display. 

Napoleon  Northwest  Signal . 

.le) 

6 

2  Vis 

75,727 

355 

N/A 

N/A 

N/A 

30,996 

30,449 

137,527 

Port  Clinton  News  Herald . 

•le) 

6(c) 

2  Vis 

90,093 

253 

N/A 

N/A 

N/A 

57.280 

N/A 

147,626 

Toledo  Blade . 

(m) 

6(d) 

2 ‘/is 

368,233 

19,852 

N/A 

N/A 

N/A 

209,641 

N/A 

597,726 

Blade . 

.(S) 

6(d) 

2>,is 

188,913 

12,112 

N/A 

N/A 

N/A 

161,626 

N/A 

362,651 

Blade  (Part  Run) . 

(m) 

6(d) 

2  Vis 

76,030 

1,514 

N/A 

N/A 

N/A 

7,546 

N/A 

85,090 

Upper  Sandusky  Daily  Chief-Union . 

.le) 

6 

2Vb 

210,632 

1,901 

N/A 

N/A 

N/A 

N/A 

56.284 

268,817 

OKLAHOMA 

Ponca  City  News . (eS)  6(c)  2  Vie  42,933  52,639  N/A  N/A  N/A  96,103  79,705  271380 

Tulsa  World .  (m)  6(c|  2^6  398,132  13,382  N/A  N/A  N/A  177,051  232,238  820,803 

Sunday  World  (S)  6(c)  2  Vie  217,640  12,810  N/A  N'A  N/A  174,982  135,914  541,346 

World  (Part  Run)  |mS)  5  2  Vie  99,996  106  N/A  N/A  N/A  N/A  N/A  100,102 

OREGON 

Albany  Democrat-Herald . .(e)  6  2  Vie  272,819  1,158  N/A  N/A  N/A  294,135t  WA  574,873 

t  Classified  Display  inches  includes  Legal  Advertising 

Klamath  Falls  Herald  and  News . (eS)  6(c)  2  Vie  283,364  2,052  N/A  N/A  N/A  67,145+  N/A  325,561 

t  Figures  reported  on  6-column  format. 

Medford  Mail  Tribune . (mS)  6(c)  2  Vie  423,096  9,872  78,433  16,148  N/A  553.030  N/At  1,001,254 


t  Classified  In-Column  inches  are  included  in 
Classified  Display 


PENNSYLVANIA 


Erie  Times  Publishing  Co 

ImeS) 

6(d) 

2  Vie 

408,593 

22377 

N/A 

N/A 

N/A 

632,614 

523,386 

1,586,970 

Gettysburg  Times . 

Im) 

6(0 

2  Vis 

194,019 

255 

N/A 

N^A 

N/A 

224,039 

N/A 

418313 

Greensburg  Tribune-Review . 

|m) 

6(c) 

2Vie 

613,242 

11,741 

N/A 

N/A 

N/A 

202.115 

344,254 

1,171352 

Tribune-Review . 

IS) 

6(0 

2  Vis 

895,160 

154,447 

N/A 

N/A 

N/A 

255,149 

163,053 

1,467310 

Latrobe  Bulletin .  le) 

t  General,  Autormotive.  Financial  Transportation/ 
Travel/Tourism  and  Classified  inches  are  included 
in  Retail  Rates. 

tt  Grand  total  excludes  Classified  Inches. 

6(bl 

1  % 

110,489 

N/At 

N/At 

N/At 

N/At 

N/A 

N/A 

110,489ft 

Philadelphia  Inquirer . , . 

...(m) 

6(d) 

2 

702,200 

116,090 

N/A 

N/A 

N/A 

754,775 

N/At 

168,665 

Sunday  Inquirer . 

...(SI 

6(dl 

2 

393,425 

111,348 

N/A 

N/A 

N/A 

612,070 

N/At 

1,116,843 

Daily  News . 

...(m) 

5(b) 

1  2%2 

336,204 

69,582 

N/A 

N/A 

N/A 

675300 

N/At 

7,158,788 

Inquirer  (Part  Run) . 

,..(m| 

6(dl 

2 

555,424 

21,723 

N/A 

N/A 

N/A 

685.569 

N/A 

1,262,716 

Sunday  Inquirer  (Part  Run) . 

...(S) 

6(d) 

2 

337,373 

13,563 

K/A 

N/A 

N/A 

702,393 

N/A 

1,053,329 

Sunbury  Daily  Item . 

....(m) 

6(0 

2  Me 

397,086 

5,438 

N/A 

N/A 

N/A 

327,317 

N/A 

729,841 

(a)  (Classified  advertising  on  7<'olumn  format,  (b)  Classified  advertising  on  8<'olumn  format,  (c)  Classified  advertising  on  9-coiumn  format,  (d)  Classified  advertising  on  KKolumn  format. 

Totals  do  not  necessarity  add  up  acn>ss  because  only  major  classifications  aR*  shown  and  because  Automotive,  Financial  and  Transportation/Travel/Touhsm  breakdowns  are  sometimes  also  included 
in  (Classified,  (ieneral  and  Retail. 
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TUI*  at  Frequency  Nwnber  Column 

Netmpepnr  ot  Adv.  WiiMi  Trans/ 

Colnoms  in  Travel/  Clessifieil  ClassHieil  Tolal 

per  page  inches  Retail  General  Automotive  Rnancial  Tourism  Display  In-Coltmm  Advertising 

RHODE  ISLAND 

Providence  Journal-Bulletin . (m)  6  2^6  892,960  44,943  104,010  61,058  7,199  19,805  99427  1,229402 

Sunday  Journal . ISI  6  2  Via  310,619  30,392  148,047  22,042  20,201  57,095  168,852  757,248 

Total .  1,203,579  75,335  252,057  83,100  27,400  76,900  268,179  1,986,550 

Journal-Bulletin  (Part  Bun) . |m)  6  2  Via  178,182  1.065  29,904  10,440  1,014  8,780  3,078  232,463 

Sunday  Journal  (Part  Bun) . (SI  6  2  Via  18,340  393  5,152  1,728  361  699  929  27,602 

Total  IPart  Bun) .  196,522  1,458  35,056  12,168  1,375  9,479  4,007  260,065 

SOUTH  DAKOTA 

Mitchell  Daily  Republic . .(m)  6  2  Vis  2,284,590  37,386  N/At  N/At  N/At  1,154,013  N/A  3,476.589 

t  Automotive.  Financial,  and  Transportation/Travel/ 

Tourism  inches  are  included  in  Totals  Advertising. 

Watertown  Public  Opinion . |e)  6|b)  2  Vie  224,283  3,774  N/A  7,433  N/A  144,869  N/A  380,358 


TENNESSEE 


Athens  Daily  Post-Athenian . _....{e) 

t  Automotive  inches  are  included  <n  Classified  Display. 

6(cl 

2  Vie 

192,770 

2.277 

N/At 

N/A 

N/A 

50,436 

33,921 

278,604 

Morristown  Citizen  Tribune . (eS) 

t  Automotive  inches  are  included  in  Classified  Display. 

6(b) 

2 ‘Ac 

252,669 

5,264 

N/At 

N/Att 

N/Att 

137,263 

115.757 

510,953 

Nashville  Tennessean . (m) 

6 

2Vb 

486,739 

29,296 

N/At 

N/At 

N/At 

553,149 

N/At 

1,069,184 

Nashville  Banner . (el 

6 

2y32 

426,592 

28,343 

N/At 

N/At 

N/At 

429,533 

N/At 

884,468 

Nashville  Tennessean . IS) 

t  Automotive,  Financial  and  Transportation/Travel/ 

Tourism  Included  in  Retail  and  General. 

6 

2V52 

264,893 

18,051 

N/At 

N/At 

N/At 

312,810 

N/At 

5K,754 

tt  Classified  In-Coiumn  inches  are  included  in 
Classified  Display. 


TEXAS 


Athens  Daily  Review . 

. ie| 

6 

2Va 

150,478 

670 

N/A 

N/A 

N/A 

96,512 

N/A 

246,990 

Brownsville  Herald . 

(m) 

6(d) 

2  Vie 

290,833 

23,275 

N/A 

N/A 

N/A 

116,386 

43,592 

474,086 

Corpus  Christ!  Caller-Times . 

(m) 

6(c) 

2  Vie 

684,098 

7,010 

397,651 

N/At 

N/At 

548,165 

397,127 

1,321,303 

t  financial  and  Tiansportation/Travel/roitfism  inches 
are  included  in  Retail 


Dallas  Morning  News . (mS) 

t  /Vutomotive.  financial  and  Tiansportation/Travel/ 
Tourism  inches  are  also  included  in  Retail.  General 
and/or  Classified. 

tt  Classified  InJiiluinn  inches  are  Included 
in  Classified  Displav. 


6(d) 


50492t 


79,548t  2,125,316 


N/Att  3,808,328 


Jacksonville  Daily  Progress . |eS| 

t  General.  /Uitomotive.  financial  and  Transportation/ 
Travei/Tourism  Inches  are  included  in  Retail, 
tt  Classified  Intkrlumn  inches  are  included  in 
Classified  Display 


6(b) 


88,309 


85,384 


Lufkin  Daily  News . (eS)  6(c)  2  Via  226,853  8,661 

t  Classified  In-Cdumn  inches  are  included  in 
Classified  Display. 

Nacogdoches  Daily  Sentinel . (eS)  6(c)  2  Vis  201,293  8,037 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 


N/A 


N/A 


N/A  222,322  N/A 

N/A  N/A  280,447 


N/At  467,249 


N/At  497,275 


San  Antonio  Express-News . (e)  6(d)  2  Vis  812,919  52,491 

Sunday  Express-News . (S)  6(d)  2  Vis  378,709  30,128 

Total .  1,191,628  82,619 


t  Automotive  and  financial  inches  are  included  in  Retail, 
tt  Transportaion/Travel/Tourism  inches  are  included 
in  General 


N/At  N/At  N/Att 

N/At  N/At  N/Att 

N/At  N/At  N/Att 


572,082  221,622  1.659,114 

406,652  66,892  882,381 

978,734  288,514  2,541,495 


VERMDNT 


Bennigton  Banner . .(ml 

t  Classified  inches  are  reported  on  6-column  format. 

6(c) 

2  Vie 

38,317 

3,659 

19,035 

N/A 

N/A 

54,384t 

52.382t 

209,342 

Newport  Daily  Express . (e) 

St  Johnsbury  Caledonian-Record . |e) 

t  Classified  In-Colunrm  inches  are  included  in 

Classified  Display. 

6 

6(b) 

2^8 

2y8 

89,448 

230,204 

4,516 

3,810 

6,510 

N/A 

331 

N/A 

N/A 

N/A 

23,470 

61,877 

10,504 

N/At 

134,779 

295,891 

VIRGINIA 

Fredericksburg  Free  Lance-Star . |e) 

t  Classified  In-Colurrm  inches  are  included  in 

6(c) 

2yi6 

558,133 

2,487 

N/A 

12,274 

N/A 

175,283 

N/At 

748,177 

Classified  Display. 


(a)  Classified  advertising  on  7-column  format,  (b)  (Hassified  advertising  on  Bcoiumn  format,  (c)  Classified  advertising  on  9-column  format,  (d)  (')assified  advertising  on  lOcolumn  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  andTransportation/l’ravel/lburism  breakdowns  are  sometimes  also  included 
in  Classified,  Ceneral  and  Retail. 
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Thl«o<  Fre<|ii«ncv 

Nawspaper 

Nwirtwr 
ofAilv. 
Coluflma 
per  page 

Cohimn 

Vlfidth 

ia 

iacbea 

Retail 

General 

Automotive 

RntHwial 

Tran/ 

Travel/ 

Tourism 

Claasifitd 

Oispluv 

ClassHiad 

la^Muum 

Total 

Adveitisiag 

Manassas  Journal  Messenger 

Richmond  Times-Oispatch 
Times-Dispatch  {Part  Runf . 

..(e) 

..(mS) 

..ImSI 

..(e) 

6(d) 

8(d) 

6(d) 

6(c) 

2  Ms 

2  Ms 

2  Ms 

2  Ms 

146,836 

715,969 

104,888 

373,187 

1.960 

37,309 

6 

N/A 

404,433 

N/A 

N/A 

22,693 

N/A 

N/A 

2,944 

N/A 

8439 

N/A 

N/A 

4,3230 

753,703 

4,6335 

1,53,31 

104,894 

1,223,627 

13,192 

N/A 

N/A 

N/A 

538,448 

23,800 

WASHINGTON 

Centralia  Chronicle . 

.Je) 

S(b| 

2  Vi 

196.398 

430,298 

m 

49,250 

Everett  Herald . 

rfn55k 

N/A 

N/A 

N/A 

109,902 

m 

306,300 

t  Automotive  and  Classified  In-Column  indies  are 
included  in  Classified  Display, 
tt  Rnanciai  indies  are  incFided  in  General. 

N/At 

N/Att 

N/A 

459,838 

N/At 

9334 

Mount  Vernon  Skagit  Valley  Herald . 

Olympia  Olympian . 

..(e) 

6 

6(c) 

6(d) 

6(d) 

2  Ms 

2  Ms 

2  Ms 

2  Ms 

243,875 

437,717 

450.759 

128,259 

1.638 

22,917 

42,333 

12,839 

N/A 

N/A 

N/A 

12832 

3,502 

47833 

Spokane  Spokesman-Review . (m) 

Spokesman-Review .  (55} 

t  Automotive  inches  are  included  in  Classified  Display, 
tt  TranspoftationAravel/Tourism  and  Financial  inches 
are  included  in  General. 

126,275 

N/At 

N/At 

14,967 

N/Att 

N/Att 

N/A 

N/Att 

N/Att 

48339 

375,567 

19337 

N/A 

16231 

52,844 

1,03,13 

1,31,510 

387,219 

Tacoma  News  Tribune . 

6(d) 

6(d) 

657,087 

31,519 

69,101 

328 

269,826 

32,225 

News  Tribune  (Part  Run) . 

2  Ms 

33,688 

382,31+ 

154,253+ 

13332+ 

t  Figures  are  reported  on  6-column  format 

887 

162 

N/A 

N/A 

31,M7 

Vancouver  Columbian . 

Yakima  Herald-Republic . 

..(eS) 

6(c) 

6(c) 

1  ‘Ms 

2 ‘/is 

455,930 

368,375 

22.620 

21,415 

N/A 

N/A 

N/A 

N/A 

63,37 

1,13.487 

N/A 

22,495 

N/A 

424,198 

23.43 

1,044,973 

WISCONSIN 

Anbgo  Daily  Journal . . 

..fel 

m 

2  Ms 

2  Ms 

2 ‘Ms 

174,408 

133,134 

148,653 

11,162 

679 

2,070 

1234 

Monroe  Evening  Times . 

.(e) 

N/A 

N/A 

N/A 

3,53 

3139 

(fi) 

6(c) 

N/A 

N/A 

N/A 

N/A 

84,13 

218,012 

N/A 

N/A 

N/A 

37,212+ 

57,23+ 

245.13 

CANADA 


Calgary  Sun .  (m) 

Note:  Figiffes  are  reported  in  modular  agate  lines. 

6(b| 

IMe 

6,73,000 

1.813,03 

N/A 

N/A 

N/A 

5,63,03 

N/A 

14,210,03 

Edmonton  Sun . (mS| 

t  Automotive  figures  are  included  in  Classified  Display 
Note:  Figures  are  reported  in  modular  agate  lines. 

8(cl 

1  Vt 

9,161,73 

1,512,13 

N/At 

N/A 

N/A 

6,63,83 

132.016 

18,63.63 

Medicine  Hat  News .  (e) 

6 

2  Me 

278,93 

49,579 

13S 

N/A 

N/A 

N/A 

127,419 

457,23 

BRITISH  COLUMBIA 

Nanaimo  Daily  free  Press . (m) 

Note:  Figures  are  r^rted  in  modular  agate  lines. 

6(c) 

2 

3,015,610 

484,37 

N/A 

N/A 

N/A 

N/A 

946,31 

4.447,23 

NOVA  SCOTIA 

Halifax  Daily  News .  (m) 

t  Classified  In-Column  inches  are  included  in 

Classified  Display. 

7 

1  % 

373,142 

34,35 

N/A 

N/A 

N/A 

118,642 

N/At 

53,071 

ONTARIO 

Brockville  Recorder  and  Times . (e) 

Note:  Figures  are  reported  in  modular  agate  lines. 

6 

1  Vt 

3,13,431 

55,23 

N/A 

N/A 

N/A 

2,07232 

N/A 

5,747,922 

London  Free  Press .  (m) 

Note:  Figures  are  reported  in  modular  -jgate  lines. 

6(d) 

1  Ve 

10,93.941 

2,32,83 

N/A 

N/A 

N/A 

7,03.33 

2,83,32 

3,619.23 

Kitchener  Record .  fo} 

Note;  Figures  are  reported  in  modular  agate  lines. 

6 

2  Me 

1.3,645,945 

3,319,674 

3.618,37 

73,212 

604.43 

3,13,641 

3.110.664 

3,39,93 

Toronto  Globe  and  Mail .  (m) 

Note:  Figures  are  reported  in  modular  agate  lines. 

6 

2  Me 

4,585,271 

6,604,35 

702,35 

127,93 

73,513 

3,03,011 

N/A 

15,774,321 

Stllfdfno.  Z  ‘  ""  ‘ '“•■“fi”*  “‘Ivertising  <.n  >Kolumn  f«m,«.  (d)  Classified  advertising  on  KXolumn  format 

I  ctssLd  f^nemT^d  RetaT  ‘  »h.m  n  and  because  Automotive,  Financial  andTransportation/Tovel/Tourism  breakdowns  am  sometimes  also  included 
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1995  Advertising  Data 
Provided  by  Competitive  Media 

RETAIL  GENERAL  AUTOMOTIVE  FINANCIAL  CLASSIFIED  GRAND  TOTAL 


Fall  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Allentown.  Pn. 

Morning  Call  . 

..0 

534,4S3 

824,905 

54,436 

22,927 

14,448 

259 

24,916 

18,617 

280,457 

28,808 

908,720 

895,516 

Morning  Call . 

..S 

402,132 

1.191,888 

153,441 

9,692 

6361 

31 

16,224 

473 

145,716 

197 

723,874 

1,202,281 

Total  . 

938395 

^016,793 

207,877 

32,619 

20,809 

290 

41,140 

19,090 

426,173 

29,005 

1,632,594 

2,097,797 

Andecli.  CalH. 

Ledger  Dispatch . 

..D 

415,571 

225,954 

40,927 

2,222 

9,713 

N/A 

10,874 

560 

87,234 

947 

564,319 

229,683 

Ledger  Dispatch . 

..S 

482,316 

46,256 

73,897 

23,249 

2,483 

N/A 

3,500 

N/A 

49,698 

N/A 

611,894 

69,505 

Total  . 

897,887 

272,210 

114,824 

25,471 

12,196 

N/A 

14374 

560 

136,932 

947 

1,176,213 

299,188 

Atlanta,  Ga. 

•Journal  . 

..D 

539,109 

WA 

129,818 

N/A 

46,148 

N/A 

22,726 

N/A 

472,695 

N/A 

1,210,496 

N/A 

•Constitution . 

..D 

163,662 

N/A 

22,862 

N/A 

20334 

N/A 

1,767 

N/A 

197,481 

N/A 

406,106 

N/A 

•Journal  and  Constitution  . 

,.S 

204.042 

N/A 

262,018 

N/A 

23,882 

N/A 

12,754 

N/A 

152,040 

N/A 

654,736 

N/A 

Total  . 

906313 

N/A 

414,698 

N/A 

90,364 

N/A 

37,247 

N/A 

822,218 

N/A 

2371338 

N/A 

Biltiinare,  Md. 


•Sun . 

...D 

553,905 

N/A 

94,547 

N/A 

23,006 

N/A 

21,622 

N/A 

182,400 

N/A 

875,480 

N/A 

•Sun . 

...S 

608,956 

N/A 

204,854 

N/A 

6,741 

N/A 

13,006 

N/A 

103,661 

N/A 

937,218 

N/A 

Total  . 

1,162,861 

N/A 

299,401 

N/A 

29,747 

N/A 

34,628 

N/A 

288,061 

N/A 

1,812,698 

N/A 

Bristol,  Conn. 

Press  . 

...D 

147,716 

N/A 

31,936 

N/A 

658 

N/A 

25,187 

N/A 

89,412 

N/A 

294,909 

N/A 

Press  . 

...D 

436,502 

N/A 

2,555 

N/A 

426 

N/A 

86 

N/A 

N/A 

N/A 

439,569 

N/A 

Total  . 

584,218 

N/A 

34,491 

N/A 

1,084 

N/A 

25,273 

N/A 

89,412 

N/A 

734,478 

N/A 

Bucks  County,  Pa. 

Courier  Times  . 

...D 

475,571 

182,880 

26,600 

5,726 

4,675 

N/A 

20,234 

4,951 

112,402 

261 

639,482 

193,818 

Courier  Times  . 

....S 

721,175 

294,433 

133,102 

3,049 

3,703 

N/A 

14,486 

1,783 

121,483 

590 

993,949 

299,855 

Total  . 

1,196,746 

477313 

159,702 

8,775 

8378 

N/A 

34,720 

6,734 

233,885 

851 

1,633,431 

493,673 

Burlington  County,  N  J. 

Times . 

....D 

303,794 

143,407 

18,043 

5,023 

5,259 

63 

18,912 

3,201 

177,224 

1,487 

523,232 

153,181 

Times . 

....S 

376,476 

392,031 

135,630 

1,858 

3,966 

65 

12,951 

2,830 

114,833 

75 

643,856 

396,859 

Total  . 

680,270 

535.438 

153,673 

6,881 

9,225 

128 

31,863 

6,031 

292,057 

1,562 

1,167,088 

550,040 

Camdan,  N3. 

Courier-Post  . 

....D 

353,234 

418,769 

47,152 

5,679 

4,546 

N/A 

44,837 

2,006 

643,674 

14,972 

1.093,443 

441,426 

Courier-Post  . 

....S 

176,134 

676,241 

125,450 

11,504 

4,264 

NfA 

7,089 

N/'A 

215,852 

426 

528,789 

688,171 

Total  . 

529,388 

1,095,010 

172,602 

17,183 

8,810 

N/A 

51,926 

2,006 

859,526 

15,398 

1,622,232 

1,129,597 

Charlirtta,  N.C. 

•Observer  . 

....0 

455,756 

N/A 

61,019 

N/A 

32,170 

N/A 

21,753 

N/A 

338,503 

N/A 

909,201 

N/A 

•Observer  . 

....S 

149,151 

N/A 

115,725 

N/A 

8,138 

N/A 

10341 

N/A 

54,941 

N/A 

337,996 

N/A 

Total  . 

604,907 

N/A 

176,744 

N/A 

40,308 

N/A 

31,794 

N/A 

393,444 

N/A 

1,247,197 

N/A 

Chicago,  III. 

Sun-Times . 

....D 

416.718 

862,566 

135,065 

30,829 

33,061 

6,848 

24,681 

12,608 

508,339 

1,045,284 

1,117,864 

1,958,135 

Sun-Times . 

. S 

249,670 

808,194 

111,777 

11,386 

6,527 

N/A' 

2,786 

9,056 

64,736 

188,742 

435,476 

1,017,378 

Total  . 

666,388 

1,670,760 

246,842 

42,215 

39,588 

6,848 

27,447 

21,664 

573,075 

1,234,026 

1,553,340 

2,975,513 

Tribune . 

. D 

639,225 

1,696,731 

183,730 

100,679 

80,587 

39,765 

34316 

55,500 

212,895 

2,331,333 

1,151,053 

4,224,008 

Tribune . 

. S 

511,988 

1,271,759 

305,564 

24,906 

41,584 

21,161 

9,038 

12,892 

305,983 

780,376 

1,174,155 

2,111,094 

Total  . 

1,151,213 

2,968,490 

489,294 

125,585 

122,171 

60,926 

43352 

68,392 

518,878 

3,111,709 

2,325,208 

6,335,102 

Cincinnati.  Ohio 
•Enquirer . 

. D 

387,787 

N/A 

48,311 

N/A 

32,618 

N/A 

18,199 

WA 

343,843 

N/A 

830,758 

WA 

•Enquirer . 

. S 

178,652 

N/A 

56,106 

N/A 

7,275 

N/A 

12,776 

N/A 

72,947 

N/A 

327,756 

N/A 

Total  . 

566,439 

N/A 

104,417 

N/A 

39,893 

N/A 

30,975 

N/A 

416,790 

N/A 

1,158,514 

N/A 

The  newspaper  data  is  provided  by  Competitive  Media  Reporting  (formerly  Leading  National  Advertisers).  To  maintain  uniformity  and  standardized  records  for  their  sub¬ 
scribing  newspapers,  Competive  Media  utilizes  a  system  of  classification  whereby  all  display  advertising  falls  into  one  of  the  following  major  classifications:  Retail,  General, 
Automotive,  Financial  and  Classified. 

Data  are  shown  in  standard  column  inches.  Full-run  and  part-run  linage  are  reported  separately. 

In  this  listing,  the  symbol  N/A  is  used  where  either  Competitive  Media  does  not  measure  part-run  linage  or  where  the  newspaper  does  not  offer  it. 


’Note:  Retail  and  Display  Classified  Advertising  Totals  reflect  capturing  of  major  categories,  therefore  these  Totals  do  not  reflect  all  advertising  volume. 
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RETAIL  GENERAL  AUTOMOTIVE  RNANCIAL  CLASSIRED  GRAND  TOTAL 

Full  Run  Put  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Ran 


Claveland,  Ohio 

’Plain  Dealer  . D  443,738  N/A  88,212  m  18,634  m  29,445  N/A  407,769  WA  983,798  m 

’Plain  Dealer . S  171,148  N/A  210,242  N/A  2,990  N/A  12,439  N/A  88,272  N/A  485,091  N/A 

Total  .  614,886  N/A  296,454  N/A  19,624  N/A  41,884  N/A  496,041  N/A  1,468,889  N/A 

Columbus,  Ohio 

’Dispatch  . D  313,148  N/A  77,811  N/A  17,876  N/A  17,616  N/A  347,218  N/A  773,669  N/A 

’Dispatch  . S  113,982  N/A  179,797  N/A  -3,103  N/A  12,842  N/A  44,750  N/A  354,474  N/A 

Total  .  427,130  N/A  257,608  N/A  20,979  N/A  30,458  N/A  391,968  N/A  1,128,143  N/A 

Contra  Cotta,  CalH. 

Times . D  820,517  264,096  95,227  14,525  11,886  24  22,022  8,367  157,882  7,108  1,107,534  294,120 

Times . S  794,360  90,172  120  637  3,551  2,141  N/A  6,839  86  102,152  430  1,026,129  94,239 

Total  .  1,614,877  354,268  215,864  18,076  14,027  24  28,861  8,453  260,034  7,538  2,133,663  388,359 

Daytona  Baach,  Ra. 

’News-Journal . D  194,056  N/A  31,278  N/A  12,524  N/A  8,417  N/A  373,220  N/A  619,495  N/A 

’News-Journal . S  73,097  N/A  22,740  N/A  3,724  N/A  5,945  N/A  71,463  N/A  176,969  N/A 

Total  .  267,153  N/A  54,018  N/A  16,248  N/A  14,362  N/A  444,683  N/A  796,464  N/A 

Denver,  Colo. 

Post . D  1,009,938  438,722  140,144  15,971  69,890  182  31,696  2,651  860,198  1,758  2111,866  459,284 

Post  . S  510,213  618,791  228,350  4,392  8,167  N/A  31,141  664  583,016  2,649  1360,887  626,496 

Total  .  1,520,151  1,057,513  368,494  20,363  78,057  182  62,837  3315  1,443,214  4,407  3,472,753  1,085,780 

Rocky  Mountain  News  . D  839321  452847  124,728  2,032  58,454  426  35,590  46  937,554  1,135  1,995,647  456,486 

Rocky  Mountain  News . S  274,414  709,095  178,567  7,696  7377  86  20,408  602  374,716  258  855382  717,737 

Total  .  1,113,735  1,161,942  303,295  9,728  65,731  512  55,998  648  1312270  1393  2851,029  1,174323 

Detroit  Mich. 

’Free  Press . 0  304,972  N/A  76,069  N/A  15,910  N/A  10,235  N/A  68,762  N/A  475,948  N/A 

’News . D  245,905  N/A  63,550  N/A  14,549  N/A  9,546  N/A  56,532  N/A  390,082  N/A 

’News  8i  Free  Press  . D  91,493  N/A  11,079  N/A  430  N/A  485  N/A  13368  N/A  116,845  N/A 

’News  8>  Free  Press  . S  117,928  N/A  118,526  N/A  23,192.  N/A  8,749  N/A  200,172  N/A  468,567  N/A 

Total  .  760,298  N/A  269,224  N/A  54,081  N/A  29,015  N/A  338,824  N/A  1,451,442  N/A 

Deylestown,  Pa. 

Intelligencer  . D  201,165  318,115  15390  13,041  4,608  780  11,647  17,669  139344  4995  372054  354300 

Intelligencer  . S  291,464  405,901  136,050  6,267  3,426  192  6,139  7,583  102614  1,603  539,693  421346 

Total  .  492,629  724,016  151340  19,308  8,034  972  17,786  25352  241,958  6,598  911,747  776,146 

East  Brunswick,  N  J. 

Home  News  &  Tribune . D  225,801  145,502  40328  3.096  10,190  679  11,569  2,449  120,898  4,468  408,786  156,194 

Home  News  &  Tribune . S  100,241  514,840  53,305  4,963  2,162  N/A  4,870  107  82,886  360  243,464  520370 

Total  .  326,042  660342  93,633  8,059  12352  679  16,439  2,556  203,784  4,828  652350  676,464 

El  Cajon,  CalH. 

Dally  Californian . D  9,790  1,490  799  160  N/A  N/A  1,090  53  N/A  N/A  11,679  1,703 

Daily  Californian . S  4,389  12308  257  N/A  N/A  N/A  394  N/A  N/A  N/A  5,040  12308 

Total  .  14,179  13,798  1,056  160  N/A  N/A  1,484  53  N/A  N/A  16,719  14,011 

Escondido,  CalH. 

Times  Advocate  . D  22,646  13,811  1,758  N/A  1,091  N/A  1,494  168  10,386  53  37375  14,032 

Times  Advocate  . S  13,857  32,680  11321  261  294  N/A  129  N/A  7,538  N/A  33,039  32941 

Total  .  36,503  46,491  12,979  261  1,385  N/A  1,623  168  17,924  53  70,414  46,973 

Fort  Worth,  Texas  ’ 

Star-Telegram . D  730,708  837,216  101,160  36,632  35,241  1,500  19,069  10,596  371,236  136,100  1357,414  1,022044 

Star-Telegram . S  435,706  871,074  212150  17,666  5,925  16  15,638  9,955  251,702  184,034  921,121  1,082,745 

Total  .  1,166,414  1,708,290  313310  54,298  41,166  1,516  34,707  20351  622,938  320,134  2178,535  2104,789 

Grand  Rapids,  Mich. 

Press . 0  314,021  N/A  69,696  N/A  5,948  N/A  13,736  N/A  100,483  N/A  503,884  N/A 

Press  . S  150,507  N/A  169,778  N/A  3,777  N/A  16,205  N/A  155,552  N/A  495,819  N/A 

Total  .  464,528  N/A  239,474  N/A  9,725  N/A  29941  N/A  256,035  N/A  999,703  N/A 

Greensboro,  N.C. 

News  8i  Record  . D  305,916  N/A  40,607  N/A  7,540  N/A  7,442  N/A  354,778  N'A  716383  N/A 

News  &  Record  . S  107,405  N/A  15,517  N/A  490  N/A  6,260  N/A  88,894  N/A  218,566  N/A 

Total  .  413321  N/A  56,124  N/A  8,030  N/A  13,702  N/A  443,672  N/A  934,849  N/A 

Greenville,  Mich. 

News . D  310,889  N/A  42,024  N/A  7,639  N/A  18,790  N/A  402,540  N/A  781,882  N/A 

News . S  145,468  N/A  313*2  N/A  484  N/A  11,515  NilA  74,211  N'A  263,020  N/A 

Total  .  456,357  NA  73366  N/A  8,123  WA  30,305  N/A  476,751  WA  1,044,902  N'A 


•Note:  Retail  and  Display  ('-la.s.sificd  Advertising  Totals  reflect  capturing  of  major  categories,  therefore  these  Totals  do  not  reflect  all  atlvertising  volume. 
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AD  DATA 


RETAIL 

Full  Run  Part  Run 


Grunnwich.  Cunn. 


Time . D  418,901  82,989 

Time . S  446,836  198,607 

Total  .  865,737  281,596 

Harrisburg,  Pa. 

’Evening  News . D  226,185  WA 

’Patriot  . D  247,565  m 

’Patriot-News . S  153,954  N/A 

Total  .  627,704  N/A 

Hartford.  Conn. 

Courant . D  530,082  638,111 

Courant  . S  299,196  1,650,322 

Total  .  829,278  2,288,433 

Houston,  Toxas 

’Chronicle . D  815,763  N/A 

’Chronicle . S  446,164  N/A 

Total  .  1,261,927  N/A 

’Post  . D  157,124  N/A 

•Post  . S  93,912  N/A 

Total  .  251,036  N/A 


Note.  Ceased  Daily  publicatioe  4/18/95. 


Indianapolis,  Ind. 

Star  . 

..D 

459,463 

N/A 

Star  . 

..S 

113J177 

N/A 

Total  _ 

572.540 

N/A 

Kalamazoo,  Mich. 

’Gazette  . 

..D 

188,929 

N/A 

’Gazette . 

..S 

101,021 

N/A 

Total  . 

289,950 

N/A 

Kansas  City,  Mo. 

’Star  . 

..D 

402,152 

N/A 

’Star . 

..S 

161,408 

N/A 

Total  . 

563,560 

N/A 

KeiM.Wash. 

Valley  Daily  News  . 

..D 

127,140 

197,748 

Valley  Daily  News . 

..S 

39,825 

186,506 

Total  . 

166,965 

384,254 

la  Jolla,  CalH. 

Copley  Newspapers . 

.D 

689,136 

29,388 

Copley  Newspapers . 

..S 

701,560 

5,439 

Total  . 

1,390,696 

34,827 

Los  Angalos,  CalH. 

Daily  News  . 

..D 

773,613 

342,590 

Daily  News  . 

..S 

592,404 

223,593 

Total  . 

1,366,017 

566,183 

La  Dpinion . 

..D 

440,462 

106,435 

La  Opinion . 

..S 

54,955 

180,088 

Total  . 

495,417 

286,523 

Thomson  LA  Newspapers  . 

..D 

376,152 

176,483 

Thomson  LA  Newspapers  . 

S 

136,585 

559,142 

Total  . 

512,737 

735,625 

Long  Boach,  CalH. 

Press  Telegram . 

..D 

423,240 

421,068 

Press  Telegram . 

..S 

505,865 

218,617 

Total  . 

929,105 

639,685 

Long  Island,  N.Y. 

Newsday . 

..D 

532,565 

1,041,315 

Newsday . 

..S 

570,551 

1,442,741 

Total  . 

1,103,116 

2,434.056 

Maacbostar,  Conn. 

Journal  Inquirer . 

..D 

179,735 

N/A 

GENERAL 

AUTOMOTIVE 

HNANCIAL 

CUSSIFIED 

GRAND  TOTAL 

Full  Ran  Part  Run 

Full  Run  Part  Run 

Full  Run  Part  Run 

Full  Run  Part  Run 

Full  Run  Part  Run 

29,349  172 

6,882  N/A 

31,458  299 

178,426  N/A 

665,016  83,460 

154,893  N/A 

3,837  N/A 

14,820  N/A 

83,060  N/A 

703,446  198,607 

184,242  172 

10,719  N/A 

46,278  299 

261,486  N/A 

1,368,462  282,067 

32,080  N/A 

6,504  N/A 

16,251  N/A 

121,398  m 

402.418  N/A 

37,149  N/A 

7,696  N/A 

16,789  N/A 

124,781  N/A 

43,980  N/A 

26,564  N/A 

6,654  N/A 

15,498  N/A 

117,404  N/A 

320,074  N/A 

95,793  N/A 

20,854  N/A 

48,538  N/A 

363,583  N/A 

1,156,472  N/A 

65,314  34,583 

15,251  856 

32,648  37,916 

245,440  70,566 

83,735  782,32 

209,837  33,492 

5,122  12 

16,874  8,519 

147,284  20,977 

678,313  1,713,322 

275,151  68,075 

20J73  888 

49,522  46,435 

392,724  91,543 

1,567,048  2,495,354 

131,738  N/A 

33,325  N/A 

23,568  N/A 

828,294  N/A 

1,83,63  N/A 

129,555  N/A 

4,161  N/A 

20,712  N/A 

90,288  N/A 

63,878  N/A 

261,293  N/A 

37,486  N/A 

44,280  N/A 

918,580  N/A 

2,53,53  N/A 

32,052  N/A 

10,061  N/A 

3,816  N/A 

18338  N/A 

33,451  N/A 

25,931  N/A 

502  N/A 

3,946  N/A 

21,244  N/A 

145,535  N/A 

57,983  N/A 

10,563  N/A 

7,762  N/A 

204,642  N/A 

531,93  N/A 

82,046  N/A 

9,761  N/A 

21,371  N/A 

250,525  N/A 

83,13  N/A 

50,971  N/A 

12,935  N/A 

10,728  N/A 

98,085  N/A 

285,73  N/A 

133,017  N/A 

22,696  N/A 

32,099  N/A 

348,610  N/A 

1,13,32  N/A 

31,910  N/A 

1,606  N/A 

10,699  N/A 

9,620  N/A 

242,764  N/A 

31,793  N/A 

2,700  N/A 

14,895  N/A 

127,472  N/A 

277,31  N/A 

63,703  N/A 

4,306  N/A 

25,594  N/A 

137,092  N/A 

53,645  N/A 

92,628  N/A 

33,974  N/A 

25,159  N/A 

254,273  N/A 

83,13  N/A 

59,234  N/A 

10,566  N/A 

14,913  N/A 

38,252  N/A 

284,373  N/A 

151,862  N/A 

44,540  N/A 

40.072  N/A 

292,525  N/A 

1,32,39  N/A 

12,248  1,029 

2,978  N/A 

9,567  215 

76.924  2,269 

23,857  31,31 

4,338  172 

254  N/A 

2,961  N/A 

42,972  N/A 

3,33  13,678 

16,586  1,201 

3,232  N/A 

12,528  215 

119,896  2,269 

319,37  37,939 

53,260  6,914 

10,745  298 

14,356  1,291 

206,583  579 

974,03  3,470 

138,483  86 

1,920  N/A 

2,769  62 

116,878  N/A 

39,610  5,587 

189,743  7,000 

12,665  298 

17,125  1,353 

323,461  579 

1,93,63  44,37 

119,191  12,215 

52,153  N/A 

17,592  1,933 

842,835  13,632 

1,83,384  370,370 

191,825  8,986 

7,321  N/A 

4,392  1,468 

386,988  3,578 

1,182.93  37,63 

311,016  21,201 

59,474  N/A 

21,984  3,401 

1,229,823  17,210 

2,988,314  37,93 

271,521  827 

414  N/A 

22,027  215 

127,601  427 

32,025  107,904 

16,045  N/A 

74  N/A 

1,227  N/A 

22.134  N/A 

94,43  13,03 

287,566  827 

488  N/A 

23,254  215 

149,735  427 

956,43  287,32 

47,383  139 

10,371  N/A 

14,968  N/A 

549,796  N/A 

93,670  176,622 

119,416  569 

1,991  N/A 

2,642  300 

174,717  N/A 

43,351  53,011 

186,799  708 

12,362  N/A 

17,610  300 

724,513  N/A 

1,434,021  73,63 

48,884  6,723 

11,600  100 

14,676  3,622 

278,943  2,110 

777,343  43,63 

1%t)16  10,058 

2.928  N/A 

4,851  N/A 

105,412  N/A 

754,072  23,675 

183,900  16,781 

14,528  100 

19,527  3,622 

384,355  2,110 

1,31,415  3238 

110,443  70.425 

17,922  34,220 

53,334  45,112 

94,102  31,288 

808,33  1,32,33 

220J126  45,173 

6,378  10,165 

9,398  10.127 

73,048  94,122 

879,31  1,602.328 

330.469  115,598 

24,300  44,385 

62,732  55,239 

167,150  485,410 

1,37,767  3,184,63 

25,233  N/A 

982  N/A 

25,737  N/A 

79,849  N/A 

311,53  N/A 

•Note:  Retail  and  Display  aa.s,sificd  Advertising  Totals  refltxt  capturing  of  major  categories,  therefore  these  Totals  do  not  reflect  all  advertising  volume. 
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MKASl'REI)  IN  INCHES 


RETAIL 

Full  Run  Part  Run 

GENERAL 

Full  Run  Part  Run 

AUTOMOTIVE 

Full  Run  Part  Run 

Marin  Cnunty,  CalH. 

Independent  Journal . 

.D 

488355 

227,597 

49,187 

2,308 

3,955 

N/A 

Independent  Journal  . 

S 

357,034 

216,824 

124,853 

4,113 

272 

N/A 

Total  . 

843389 

444,421 

174,040 

6,421 

4,227 

N/A 

Melbourne,  Fie. 

Florida  Today . 

.D 

278,292 

N/A 

41,561 

N/A 

11,586 

N/A 

Florida  Today . 

S 

93,006 

WA 

18,812 

N/A 

3,146 

N/A 

Total  . 

371,298 

m 

60,373 

N/A 

14,732 

N/A 

Memphis,  Tnnn. 

Commercial  Appeal . 

.D 

279,616 

N/A 

57,390 

N/A 

11,847 

N/A 

Commercial  Appeal  . 

S 

123,061 

N/A 

52,567 

N/A 

1,712 

N/A 

Total  . 

402,677 

N/A 

109,957 

N/A 

13,559 

N/A 

Meriden.  Conn. 

Record-Journal  . 

.D 

234,710 

234,246 

28,143 

1,465 

1,671 

N/A 

Record-Journal . 

..S 

93,485 

926,269 

82,656 

4,191 

1,550 

N/A 

Total  . 

328,i95 

1,160,515 

110,799 

5,656 

3,221 

N/A 

Middletown,  Conn. 

Press  . 

.0 

96,183 

389,439 

13,674 

724 

629 

N/A 

Press  . 

..s 

N/A 

12,327 

N/A 

N/A 

N/A 

N/A 

Total  . 

96,183 

401,766 

13,674 

724 

629 

N/A 

Milwaukee,  Wis. 

•Journal-Sentinel . 

D 

235,152 

N/A 

59,287 

N/A 

16,224 

N/A 

•Journal-Sentinel . 

..S 

148,941 

N/A 

69,176 

N/A 

14,766 

N/A 

Total  . 

384,093 

N/A 

128,463 

N/A 

30,990 

N/A 

Minneapolis,  Minn. 

•Star  Tribune  . 

..D 

558,678 

N/A 

101,810 

N/A 

28,422 

N/A 

•Star  Tribune . 

..S 

710,858 

m 

226,714 

N/A 

11,112 

N/A 

Total  . 

1,269,536 

N/A 

328,524 

N/A 

39,534 

N/A 

Morristown,  N.J. 

Record  . 

..D 

370,609 

54,405 

33,901 

490 

11,212 

N/A 

Record  . 

..S 

382,503 

553,909 

57,532 

282 

3,286 

N/A 

Total  . 

753,112 

608,314 

91,433 

772 

14,498 

N/A 

New  Britain,  Conn. 

Herald  . 

..D 

157,520 

784,524 

26,994 

1,065 

1,182 

N/A 

Herald  . 

..S 

N/A 

10,934 

2,068 

N/A 

N/A 

N/A 

Total  . 

157,520 

795,458 

29,062 

1,065 

1,182 

N/A 

New  Orleans,  la. 

•Times-Picayune  . 

..D 

457,413 

N/A 

77,853 

N/A 

16,906 

N/A 

*Ttmes-Picayune  . 

..S 

177,058 

N/A 

60,522 

N/A 

2,605 

N/A 

Total  . 

634,471 

N/A 

138,375 

N/A 

19,511 

N/A 

Now  York,  N.Y. 

Daily  News  . 

..D 

435,310 

357,296 

139,718 

36,635 

14,744 

2,433 

Daily  News  . 

..S 

165,154 

759,285 

182,073 

25,619 

5,622 

1,456 

Total  . 

600,464 

1,116,581 

321,791 

62,254 

20,366 

3,889 

New  York  Times  . 

..D 

607,434 

78,659 

374,506 

32,083 

26,790 

3,253 

New  York  Times  . 

..S 

338,238 

782,648 

386,782 

167,160 

55,276 

32,008 

Total  . 

945,672 

861,307 

761,288 

199,243 

82,066 

35,261 

Post  . 

..D 

217,258 

N/A 

147,994 

N/A 

14,664 

N/A 

Wall  Street  Journal 

(MD/NY  Metro) . 

..D 

59,249 

N/A 

319,517 

N/A 

57,185 

N/A 

Wall  Street  Journal  IE.  Ed ) 

..D 

N/A 

9,972 

N/A 

50,051 

N/A 

2,866 

Total  . 

59,249 

9,972 

319,517 

50,051 

57,185 

2,866 

Newark.  N  J. 

Star-Ledger . 

.0 

757,066 

115,770 

145,725 

10,004 

38,556 

4,805 

Star-Ledger . 

..S 

777,730 

906,206 

258,345 

23,065 

12,928 

613 

Total  . 

1,534,796 

1,021,976 

404,070 

33,069 

51,484 

5,418 

Notlolk,  Va. 

•Virginian-Pilot . 

..D 

330,664 

N/A 

56,215 

N/A 

37,533 

N/A 

•Virginian-Pilot . 

..S 

146,289 

N/A 

157,139 

N/A 

8,043 

N/A 

Total  . 

476,953 

N/A 

213,354 

N/A 

45,576 

N/A 

HNANCIAL 


Full  Run 

Part  Run 

17,572 

2,288 

5,126 

N/A 

22,698 

2,288 

12,385 

N/A 

5,805 

N/A 

18,190 

N/A 

13,125 

N/A 

12,129 

N/A 

25,254 

N/A 

21,656 

43 

12,927 

302 

34,583 

345 

9,885 

215 

N/A 

N/A 

9,885 

215 

27,030 

N/A 

20,775 

N/A 

47,805 

N/A 

24,131 

N/A 

8,625 

N/A 

32,756 

N/A 

25,721  646 

12,739  537 

38,460  1,183 


27,269 

301 

N/A 

N/A 

27,269 

301 

17,247 

N/A 

11J27 

N/A 

28,574 

N/A 

23,472 

18,990 

2,244 

3,443 

25,716 

22,433 

70«: 

61,693 

43,937 

33,633 

114,799 

95,326 

8,310 

Ni'A 

237,723 

N/A 

N/A 

15,032 

237,723 

15,032 

60,011  11,708 

39,683  10,189 

99,694  21,897 


18,356 

N/A 

3,987 

N/A 

223*3 

N/A 

CLASStHED  GRAND  TOTAL 

Full  Ruu  Pun  Run  Full  Run  Pnrt  Run 


169,645 

7,433 

726,714 

239,624 

135,945 

N/A 

623,230 

220,937 

305,590 

7,433 

1,349,944 

460,561 

435,446 

m 

779,270 

N/A 

114,392 

N/A 

235,161 

N/A 

549,838 

N/A 

1,014,431 

N/A 

402,302 

N/A 

764,880 

N/A 

117,683 

N/A 

307,152 

N/A 

520,585 

N/A 

1,072,032 

N/A 

93,120 

43 

379300 

235,797 

55,185 

N/A 

245303 

930,762 

148,305 

43 

625,103 

1,166,55 

52,988 

N/A 

173359 

390378 

N/A 

N/A 

N/A 

12327 

52,988 

N/A 

173359 

402,705 

191,362 

N/A 

529,055 

N/A 

175311 

N/A 

428,969 

N/A 

366,673 

N/A 

958,024 

N/A 

191319 

N/A 

904360 

N/A 

38,292 

N/A 

995,601 

N/A 

229311 

N/A 

1,899,961 

N/A 

222,469 

N/A 

663,912 

55,541 

183,744 

N/A 

639,804 

555,192 

406,213 

N/A 

1303,716 

610,733 

123,995 

2,973 

336,960 

788,863 

N/A 

N/A 

2,068 

10,934 

123,995 

2,973 

339,028 

799,797 

260,350 

N/A 

829,769 

N/A 

32,666 

N/A 

284,178 

N/A 

293,016 

N/A 

1,113,947 

N/A 

100,013 

125,518 

713357 

540,872 

15,416 

24,022 

370,509 

813625 

115,429 

149,540 

1,083,766 

1354,697 

36,849 

1,443 

1,116,441 

177,131 

156,779 

264,631 

981,012 

1,280,060 

193,628 

266,074 

2.097,453 

1,457311 

114,841 

N/A 

503,067 

N/A 

63,999 

N/A 

737.673 

N/A 

N/A 

1,498 

N/A 

79,419 

63,999 

1,498 

737673 

79,419 

421,124 

582,261 

1,422,482 

724,548 

522,976 

1,965 

1,611,662 

942,038 

944,100 

584,226 

3,034,144 

1,666,58 

439.286 

N/A 

932654 

N/A 

110,033 

N/A 

425,491 

N/A 

599,319 

N/A 

1357345 

m 

•Note:  Retail  and  Display  t.lassiiied  Advertising  Totals  reflect  capturing  of  major  categories,  therefore  these  Totals  do  ntu  reflect  all  advertising  volume. 
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RETAIL  GENERAL  AUTOMOTIVE  HNANCIAL  CUSSIRED  GRAND  TOTAL 

Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run 


Ocaanaida,  CalH. 

Blade-Citizen  . 0  25.423  11.841  2.790  155  1.316  WA  2.444  266  13.338  WA  45.311  12.262 

Blade-Citizen . S  5.745  35.514  12.159  368  123  m  120  N/A  6.294  WA  '  24,441  35.882 

Total  .  31.168  47,355  14,949  523  1,439  N/A  2,564  266  19,632  N/A  69,752  48,144 

Oklahoma  CHy,  Okla. 

*Oklahoman  . D  434,670  N/A  62,930  N/A  12,995  N/A  11,518  N/A  296,577  N/A  818,690  N/A 

‘Oklahoman  . S  428,839  m  79,095  N/A  3,021  N/A  17,452  N/A  95,642  N/A  624,049  N/A 

Total  .  863,509  N/A  142,025  N/A  16,016  N/A  28,970  N/A  392,219  N/A  1,442,739  N/A 


Ontario,  CalH. 

Inland  Valley  Daily  Bulletin  ..D  420.507  251384  44,717  727  8,429  N/A  16,261  192  261,602  374  751,516  252,677 

Inland  Valley  Daily  Bulletin  ..S  137,712  638,925  94,909  1,112  723  N/A  4,752  N/A  86,102  N/A  324,198  640,037 


Total  .  558319  890309  139,626  1,839  9,152  N/A  21,013  192  347,704  374  1,075,714  892,714 

Oriando,  Ha. 

•Sentinel . D  406,748  N/A  78,810  N/A  53395  N/A  14,131  N/A  548,927  N/A  1,102,011  N/A 

•Sentinel  . S  144,544  N/A  68,970  N/A  10,851  N/A  8,111  N/A  139,585  N/A  372,061  N/A 

Total  .  551392  N/A  147,780  N/A  64,246  N/A  22,242  N/A  688,512  N/A  1,474,072  N/A 

Palm  Beach,  Ha. 

•Post . D  529,006  N/A  62,870  N/A  30,796  N/A  47,701  N/A  349,678  N/A  1,020,051  N/A 

•Post  . S  218,191  N/A  149,457  N/A  2,285  N/A  12,416  N/A  47,120  N/A  429,469  N/A 

Total  .  747,197  N/A  212,327  N/A  33,081  N/A  60,117  N/A  396,798  N/A  1,449,520  N/A 

Passaic,  N  J. 

North  Jersey  Herald  8i  News  D  255,060  96,185  23,535  823  8,635  N/A  20,673  N/A  140,056  N/A  447,959  97,008 

North  Jersey  Herald  &  News  S  122,818  337,349  42,708  2,068  48  N/A  5,838  N/A  70,345  N/A  241,757  33,417 

Total  .  377,878  433,534  66,243  2,891  8,683  N/A  26,511  N/A  210,401  N/A  689,716  436,425 

Phoenix,  Ariz. 

•Arizona  Republic  . D  594,683  N/A  98,267  N/A  30,224  N/A  19,407  N/A  528,638  N/A  1,271,219  N/A 

•Arizona  Republic  . S  166,432  N/A  150,475  N/A  8,058  N/A  12,320  N/A  79,562  N/A  416,847  N/A 

Total  .  761,115  N/A  248,742  N/A  38,282  N/A  31,727  N/A  608,200  N/A  1,688,066  N/A 

Pittsburgh.  Pa. 

•Post-Gazette . 0  316,596  N/A  64,044  N/A  17,455  N/A  20,828  N/A  157,256  N/A  576,179  N/A 

•Post-Gazette . S  114,188  N/A  132,450  N/A  7,600  N/A  8,624  N/A  80,195  N/A  343,057  N/A 

Total  .  430,784  N/A  196,494  N/A  25,055  N/A  29,452  N/A  237,451  N/A  919,236  N/A 

Pleasanton,  CalH. 

ValleyTimes  . 0  580,908  295,730  90,185  5,054  11,400  N/A  20,633  1,265  173,785  4,863  876,911  306,912 

Valley  Times  . S  320,220  477,651  38,521  76,651  1,794  345  6,085  129  138,837  N/A  505,457  554,776 

Totel  .  901,128  773381  128,706  81,705  13,194  345  26,718  1394  312,622  4,863  1,382368  861,688 

Portland.  Ora. 

•Oregonian . 0  710360  N/A  94,042  N/A  46,555  N/A  18,896  N/A  362,490  N/A  1,232,343  N/A 

•Oregonian  . S  598,243  N/A  212,625  N/A  8,788  N/A  14,209  N/A  133,835  N/A  967,700  N/A 

Total  .  1308,603  N/A  306,667  N/A  55,343  N/A  33,105  N/A  496,325  N/A  2,200,043  N/A 

Raleigh,  N.C. 

•News  8i  Observer . 0  379,371  N/A  50324  N/A  8,996  N/A  13,691  N/A  310,908  N/A  763,790  N/A 

•News  8i  Observer . S  127,874  N/A  31,142  N/A  1,049  N/A  11,440  N/A  143,285  N/A  314,790  N/A 

Total  .  507,245  N/A  81,966  N/A  10,045  N/A  25,131  N/A  454,193  N/A  1,078,580  N/A 

Richmond,  CalH. 

West  County  Times  . 0  625,374  200,983  80,305  4,747  11,340  N/A  21,634  6,617  135,856  1,575  874,509  213,922 

West  County  Times . S  552,296  227,903  60308  55,886  2,207  345  6,626  106  91,749  N/A  713,686  284,240 

Total  .  1,177,670  428,886  141,113  60,633  13,547  345  28,260  8,723  227,605  1,575  1,588,195  498,162 

Sacramento,  CalH. 

•Bee . 0  870,460  N/A  120,694  N/A  29,265  N/A  24,825  N/A  500,621  N/A  1,545,885  N/A 

•Bee . S  580,448  N/A  206,407  N/A  4.581  N/A  7,261  N/A  159,251  N/A  957,948  N/A 

Total  .  1,450,908  N/A  327,101  N/A  33.846  N/A  32,086  N/A  659,872  N/A  2,503,813  N/A 

SaH  lake  City,  Utah 

•Deseret  News . 0  510,539  N/A  77,929  N/A  17,905  N/A  26,899  N/A  363,334  N/A  996,606  N/A 

•Deseret  News . S  168,915  N/A  59,013  N/A  1,201  N/A  22,994  N/A  37,889  N/A  290,012  N/A 

Total  .  679,454  N/A  136,942  N/A  19,106  N/A  49,893  N/A  401,223  N/A  1,286,618  N/A 

•Tribune . 0  511,717  N/A  78,572  N/A  17,751  N/A  27,511  N/A  361,025  N/A  996,576  N/A 

•Tribune . S  171,258  N/A  60.632  N/A  1,304  N/A  24,260  N/A  37,647  N/A  295,101  N/A 

Total  .  682,975  N/A  139,204  N/A  19,055  N/A  51,771  N/A  398,672  N/A  1,291,877  N/A 


•Note:  Retail  and  Display  Classified  Advertising  Totals  reflect  capturing  of  maior  categories,  therefore  these  Totals  do  not  reflect  all  advertising  volume. 
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MKASl  KKJ)  IN  INCMKS  ‘ 


San  Josa,  Calif. 

Mercury  News . D 

Mercury  News  . S 

Totel  . 


San  Mateo,  Calif. 

Times . 

Times . 

Total  . 


RETAIL 

Fall  Run  Part  Ron 


1,138,393  233,240 

1032,334  63,213 

2,230,727  296,453 


Santa  Rosa,  Calif. 

Press  Democrat . D 

Press  Democrat  . S 

Total  . 

Scranton,  Pa. 

•Times . D 

•Times  . S 

Total  . 


Seattle,  Wash. 

•Post-Intelligencor . D 

•Times . D 

•Times/Post-Intelligencer  . .  .S 
Total  . 


Siini  Vallay,  Calif. 

Star  . 

Star  . 

Total  . 


SL  Louis,  Mo. 

•Post-Dispatch . D 

•Post-Dispatch . S 

Total  . 

St  Paul,  Minn. 

•Pioneer  Press . D 

•Pioneer  Press . S 

Total  . 


St  Patershurg,  Fla. 

•Times . D 

•Times  . S 

Total  . 

Stamfonl,  Conn. 

Advocate . D 

Advocate . S 

Total  . 


Thousand  Oaks,  Calif. 

Star  . 

Star  . 

Total  . 


Washington,  D,C. 

Post . 

Post . 

Total  . 


USA  Today  (Wash.  Ed) . D 

WhHo  Plains,  N.Y. 

Reporter  Dispatch  . D 

Reporter  Dispatch  . S 

Total  . 


Wilkos-Barro,  Pa. 

•Citizens’ Voice  . D 

•Citizens'  Voice . S 

Total  . 


Woodbridga,  NJ. 

News  Tribune . . . D 

News  Tribune  . S 

Total  . 


96,349  N/A 
43,474  N/A 
139,823  N/A 


370,119  N/A 
129,691  N/A 
499,810  N/A 


336,939  N/A 
431,754  N/A 
768,693  N/A 


361,248  N/A 
91,684  N/A 
452,932  N/A 


447,309  110,660 

451,780  442,801 

899,089  553,461 


11239  N/A 
53,081  N,'A 
165,480  N/A 


993,775  678,193 

649,665  880.057 

1,643,440  1,558,250 


427.043  226,227 

217,461  975,310 

644,504  1,201,537 


114,378  N/A 
24,784  N/A 
139,162  N/A 


186,251  31,190 

89,627  174,534 

275,878  205,724 


Full  Run 

Part  Run 

161,803 

12,154 

218,668 

7,645 

380,471 

19,7® 

153,2® 

3,492 

4,653 

N/A 

157,888 

3,492 

55,907 

7,804 

119,482 

9,084 

175,389 

16,8® 

31,498 

N/A 

97,396 

N/A 

128,894 

N/A 

119,870 

N/A 

122,598 

N/A 

219,772 

N/A 

462,240 

N/A 

13,673 

N/A 

19.K1 

N/A 

32,724 

N/A 

101,848 

N/A 

6232 

N/A 

164,190 

N/A 

60,454 

N/A 

140,424 

N/A 

200,878 

N/A 

69,166 

N/A 

51.582 

N/A 

120,748 

N/A 

®,254 

172 

157,614 

N/A 

190,868 

172 

1838 

N/A 

19,1® 

N/A 

37,573 

N/A 

20330 

4534 

244,806 

3,175 

448,1® 

84,39 

323.K7 

1.200 

63,588 

2,63 

147,077 

6,4® 

210,6® 

9,177 

12,828 

N/A 

5,246 

N/A 

18,074 

N/A 

51,998 

N/A 

67,4® 

3,1® 

119,487 

3,1® 

AUTOMOTIVE 
Full  Run  Part  Run 


67,458  65 

16,5®  N/A 

83,993  65 


4,370 

213 

N/A 

N/A 

4.33 

213 

7,7® 

WA 

1,9® 

N/A 

9,694 

N/A 

1,876 

N/A 

1,83 

N/A 

3,715 

N/A 

27,720 

N/A 

27,7® 

N/A 

5,37 

N/A 

®,®2 

N/A 

8,610 

N/A 

8® 

N/A 

9,4® 

N/A 

3,145 

N/A 

12,6® 

N/A 

37,837 

N/A 

22,221 

N/A 

9,2® 

N/A 

31,484 

N/A 

32,5® 

N/A 

2,811 

N/A 

®31 

N/A 

7,112 

N/A 

4,M7 

N/A 

11,119 

N/A 

9,M7 

N/A 

1,044 

N/A 

10,141 

N/A 

®,7® 

943 

8,732 

21 

69,4® 

964 

92,194 

852 

24,6® 

65 

7,459 

N/A 

32,152 

65 

376 

N/A 

2® 

N/A 

®2 

N/A 

18,9® 

N/A 

4,277 

N/A 

3,272 

N/A 

Full  Run 

Part  Run 

36® 

7,721 

4.32 

N/A 

42,9® 

7,721 

16,1® 

427 

N/A 

N/A 

16,1® 

427 

21,»7 

1.8® 

11,451 

24 

3.0® 

1,9® 

3,5® 

N/A 

9,9® 

N/A 

3,516 

N/A 

17,4® 

N/A 

17,244 

N/A 

6,045 

N/A 

40,697 

N/A 

7,004 

N/A 

3.®1 

N/A 

10,0® 

N/A 

27,53 

N/A 

8,®0 

N/A 

3.4® 

N/A 

18.®1 

N/A 

9,151 

N/A 

3,032 

N/A 

3,242 

N/A 

9,8® 

N/A 

3.13 

N/A 

3,770 

213 

15,7® 

N/A 

45.53 

213 

8,687 

N/A 

3,M5 

N/A 

12,53 

N/A 

®,2® 

15,31 

3,9® 

6® 

®,2® 

16,431 

3,7® 

N/A 

32,707 

737 

16,33 

374 

49,0® 

1,111 

12,23 

N/A 

4,2® 

N/A 

16,5® 

N/A 

CIASSIFIEO 
Full  Run  Part  Run 


12,195  N/A 

4,919  N/A 


83.H1 

3,34 

544,®1 

1® 

1,33,23 

3.9® 

164,4® 

13 

N/A 

N/A 

164,4® 

13 

1».83 

14,3® 

113,8® 

3® 

312,®! 

14,7® 

3,311 

N/A 

51,6® 

N/A 

13,977 

N/A 

23,4® 

N/A 

31,5® 

N/A 

72.9® 

N/A 

53,®1 

N/A 

97,2® 

N/A 

3,0® 

N/A 

1®,3® 

N/A 

33,43 

N/A 

13,V® 

N/A 

®2,164 

N/A 

13.1® 

N/A 

49,124 

N/A 

227,310 

N/A 

181,1® 

N/A 

3,437 

N/A 

37,63 

N/A 

13,741 

1,®2 

87,®1 

N/A 

213,272 

1.0® 

®.®1 

N/A 

84,30 

N/A 

1®.921 

N/A 

544,31 

116,03 

284,370 

2,411 

83,31 

118,484 

7,947 

N/A 

175,83 

3,1® 

13,417 

2,214 

3®,246 

5,319 

n,M9 

N/A 

10,912 

N/A 

®.871 

N/A 

57,33 

N/A 

40,83 

N/A 

3,162 

N/A 

Full  Run 

Part  Run 

2,2®,®1 

278.954 

1,816,510 

71,044 

4,116,411 

349,9® 

63,0® 

6®,3® 

6,782 

3,5® 

63,8® 

63,9® 

754,4® 

770,1® 

53,742 

31.621 

1,277,23 

1,31,73 

284,37 

N/A 

2M,3® 

N/A 

541,1® 

N/A 

854,772 

N/A 

9®.934 

N/A 

1,072,M1 

N/A 

2,837,ra7 

H/A 

23,93 

N/A 

1®.53 

N/A 

31,464 

N/A 

®7,0® 

N/A 

3®.434 

N/A 

1,3®,494 

N/A 

616.®1 

N/A 

63,716 

N/A 

1,2®,397 

N/A 

37,3® 

N/A 

1337 

N/A 

849,7® 

N/A 

643,1® 

112,13 

716,6® 

442,W1 

1JM,W1 

554,93 

2«,13 

N/A 

161,53 

N/A 

4®,647 

N/A 

1,8®.484 

83,354 

1.2W,5® 

922.344 

3,03,040 

1,73.6® 

®1,9® 

2,904 

73,8® 

232,813 

518,743 

964 J® 

1,242,6® 

1,37,2® 

217,814 

N/A 

®,4® 

N/A 

2ra,277 

N/A 

33,7® 

31,1® 

207,148 

13,6® 

53,913 

2®,8® 

•Note:  Retail  and  Display  Classified  Advertising  Totals  reflect  capturing  of  major  categories,  therefore  these  Totals  do  not  reflect  all  advertising  vo 
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Smith  Newspapers, the  Fort  Payne, Ala- 
based  publisher  of  four  dailies  and  more 
than  35  weeklies,  recently  bought  the 
5,250cirailation  AUVANCE- 
MOrniCEUMNIAN  of  Monticello,Atk., 
from  Fred  and  Mary  Jackson. 

No  terms  were  disclosed  in  the  sale, 
which  also  included  the  ADVANCE- 
DREW  COUNTY  SHOPPEttS'  GUIDE. 

Dallas-based  Rickenbacher  Media  Co., 
representing  the  Jacksons,  originated  and 
brokered  the  transaction. 

The  weekly  MORRISONVILLE  (HI.) 
TIMES  has  been  acquired  by  Tom 
Phillips,  publisher  of  two  other  Illinois 
weeklies,  the  Pana  Neu>s-PalUuiium  and 
Nokomis  Bve  Press-Progress. 

The  paper  was  sold  by  Julia  Lennon. 

Indian  Nations  Communications  Inc.  has 
bought  2,(X)(>circulation  weekly 
WESTVILLE  (Okla.)  REPORTER  from 
Cherokee  Newspaapjer  Group. 

Gary  Pederson  of  Wall,  S.D.,  has  pur¬ 
chased  the  weekly  FONTANELLE 
OBSERVER  of  Fontanelle,  Iowa,  from 
David  H.  Parker. 

Pederson  is  a  former  publisher  of  the 
Holstein  Advance  and  Tri-Valley  News  of 
Holstein,  Iowa,  and  has  served  as  editor  at 
other  newspaprers  in  California  and  South 
Dakota. 

His  purchase  of  the  FONIANELLE 
OBSERVER  is  effective  May  1, 1996. 
John  E.  van  der  linden  of  Spirit  Lake, 
Iowa,  brokered  the  transaction. 

Hometown  Communications  has  sold  the 
twice-weekly  Price,  Utah,  SUN 
ADVOCATE  and  the  weekly  EMERY 
COUNTY  (Utah)  PROGRESS  to  Brehm 
Communications  Inc. 

Publisher  Kevin  Ashby  and  William 
Brehm  Jr,  president  of  Brehm 
Communications  Inc.,  announced  the 
purchase  on  May  7. 

Dirks,  Van  Essen  &  Associates,  based  in 
Santa  Fe,  represented  the  owners  of 
Hometown  Communications  in  the  trans¬ 
action. 

Jack  and  Helen  Sharpe  announced  the 
sale  of  the  twice-weekly  NASHVILLE 
GRAPHIC  and  the  COUNTY  SEAT,  a 
weekly  TMC  product,  to  Nash  County 
Newspaprers  Inc. 

Gary  Cunard  is  the  president  and 
majority  stockholder  in  Nash  County 


Newspaprers.  Joseph  E  Albrecht  of 
Cookville,Tenn.,  is  vice  president. 

Albrecht  Newspraprers  Inc.  holds  the  marv 
agement  contract  on  the  new  company. 

The  Sharpe  family  retains  ownership  of 
the  Littleton  Obsen<er,Lake  Gaston 
Magazine  and  Lake  Book  Telephone 
Directory,  all  located  in  the  Lake  Gaston 
region  of  North  Carolina. 

C.  Betky  &  Associates  of  Boca  Raton, 

Fla.,  represented  the  Sharpje  family  in  the 
sale. 

The  ALMA  (Ga.)  TIMESSTATESMAN 

has  been  sold  by  Alma  Newspapers  Inc., 
to  SouthFire  Newspapers  of  Blackshear, 

Ga.  Terms  of  the  sale  were  not  disclosed. 

SouthFire  Newspaprers  is  the  husband- 
wife  partnership  of  Robert  and  Cheryl 
Williams  Jr.  The  Williamses  own  three 
other  weekly  newspapers  in  the  state;  the 
Blackshear  Times,  Richmond  Hill-Bryan 
County  News  and  Qinch  County  News, 
Homerville. 

Concord  Publishing  House  Inc.,  a  division 
of  Rust  Communications  Inc.,  of  Cape 
Girardeau,  Mo.,  has  purchased  the  2,200- 
circulation  DYER  COUNTY 
TENNESSEAN,  published  in  Newbem, 
Term.,  from  Vyron  and  Cynthia  Mitchell. 

Rust  Communications  also  publishes 
daily  newspapiers  in  Capie  Girardeau, 
Poplar  Bluff,  Dexter  and  Kennett,  Mo.; 
and  in  Blytheville,  Ark.;  as  well  as  15 
weekly  newspapiers  in  northern  Arkansas, 
southeastern  Missouri  and  western 
Tennessee. 

Wren  Barnett  of  WB.  Grimes  &  Co. 
represented  the  sellers  in  the  transaction. 

William  B.  and  Barbara  E.  Smith  have  sold 
the  DELAWARE  COUNTY 
ADVERTISER,  based  in  Muncie,  Ind.,  to 
Central  Newspapjers  Inc. 

The  ADVEHUSER  has  a  weekly  cir¬ 
culation  of  50,(XX)  in  Delaware  and 
Madison  Counties  in  Indiana.  Terms  of  the 
transaction  were  not  disclosed. 

Norman  R.  McMullin,  a  newspapier  and 
shoppier  broker  based  in  Scottsdale,  Ariz., 
represented  the  Smiths. 

Med  and  Lora  Nicholson  have  sold  the 
weekly  WILLAPA  HARBOR  HERALD, 
in  Raymond, Wash.,  to  Flannery 
Publications.The  newspaper  has  a  4,200 
paid  circulation  and  includes  the 
HARBOR  MARKETPLACE,  a  2,200- 
circulation  weekly  shopper. 


The  Nicholsons  were  represented  by 
JohnT.  Cribb,  of  BolithoCribb  & 

Associates  in  Bozeman,  Mont. 

Richard  Hilderbrandt  and  Linda  Welch 
have  sold  Welco  Ad  Corp.  to  American 
Publishing  Corp. 

Welco  Ad  Corp.  publishes  the 
SHOPPING  NEWS,  a  50-year-old  free 
pap)er  with  57,4(X)  circulation  in  the 
Canandaigua,  N.  Y,  area.  The  papier  is 
tabloid  format  and  carries  10%  to  15% 
editorial  content.  Delivery  is  by  indepen¬ 
dent  carrier  and  third  class  mail. 

Also  included  in  the  sale  was  a  one- 
sixth  interest  in  Copco  Publishers  Inc.,  a 
central  web  printing  plant  that  runs  15 
units  of  Web  Leader  Atlas  press.  The 
building  housing  Welco  Ad  Corp.  also 
was  included  in  the  sale. 

JohnT.  Cribb,  of  Bolitho-Cribb  & 
Associates,  initiated  and  negotiated  the 
sale. 

Bruce  Odson,  of  Sioux  Falls,  S.D.,  pur¬ 
chased  the  stock  of  Good  News  Inc.,  a 
corpioration  which  owns  the  weekly 
AKRON  REGISTER-TRIBUNE. 

Odson  bought  the  Good  News  Corp. 
from  its  stockholders  Carter  and  Maxine 
Pitts,  Glada  Koerselman,  Francis  Hazel 
and  Wayne  Schipp)er. 

The  sale  was  handled  by  John  E.  van 
der  Linden. 


N.Y.  Times  to 
repurchase  shares 

New  YORK  TIMES  Co.’s  board  has 
authorized  an  additional  $32  mil¬ 
lion  toward  the  continuing  repurchase 
of  its  stock. 

About  $18  million  is  left  in  a  stock- 
repurchase  allotment  authorized  in 
February  1995. 

“We  believe  that  the  repurchase  of 
our  shares  at  current  price  levels  repre¬ 
sents  an  attractive  investment  opportu¬ 
nity  which  will  benefit  the  company  and 
its  shareholders,”  chairman  and  CEO 
Arthur  Ochs  Sulzberger  said. 

Sulzberger  said  the  company,  which 
publishes  the  New  York  Times  and 
Boston  Globe,  would  use  the  additional 
shares  for  stock-based  employee-bene¬ 
fit  programs  and  other,  unspecified  pur¬ 
poses. 

Times  Co.  stock  closed  at  $33  38  last 
week,  up  from  $23.50  a  year  earlier. 
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ABOUT  AWARDS 


DEADLINE  CLUB  AWADDS.  Andrew  White,  Kim 
Nauer  and  Jill  Kirschenbaum  of  City  Limits  took  the 
James  Wright  Brown  Award  for  public  service  in  the 
annual  journalism  competition  sponsored  by  the 
Deadline  Club,  the  New  York  City  chapter  of  the 
Society  of  Professional  Journalists  (SPJ). 

The  Brown  prize,  which  carries  $1,000,  is  named 
for  the  late  founder  of  Editor  &  Publisher  magazine, 
and  is  given  annually  by  E&P  president  and  editor 
emeritus  Robert  U.  Brown,  a  former  president  of  the 
Deadline  Club  and  of  SPJ. 

White,  Nauer  and  Kirschenbaum  were  singled  out 
for  “Profits  From  Poverty.” 

Bill  Gannon,  Jeanette  Rundquist  and  staff  of  the 
Newark  Star-Ledger  won  for  large  circulation  newspa¬ 
pers  in  the  best  spot  news  reporting  category  for 
“Christmas  Tragedy,  Christmas  Miracle.” 

Also, Ted  Sherman  and  Gannon  of  the  Star-Ledger 
took  the  award  in  the  best  series/investigative  report¬ 
ing  award  for  “Friends  and  Family.” 

Thomas  E.  Ricks  of  the  WaU  Street  Journal  was 
honored  in  the  best  feature  reporting  category  for 
large  circulation  newspapers  for  “Separation  Anxiety.” 

For  small  circulation  newspapers,  Elizabeth  Cooney 
of  the  Advocate,  in  Stamford,  Conn.,  won  the  best 
reporting  award  for  “A  Case  of  Cancer”;  Milton 
Hoffman  of  Gannett  Surburban  Newspapers  won  the 
editorial  writing  award  for  “Albany  Patronage”;  and 


Stevie  Lacy-Pendleton  of  the  Staten  Island  Advance 
won  the  personal  columns  award  for  “Drug  Trade.” 

Dick  Kraus  of  Newsday  won  the  best  spot  news 
photo  award  for  “Explosive  Reaction”;  and  Benjamin  A. 
Holden,  Laurie  P  Cohen  and  Eleena  de  lisser  of  the 
Wall  Street  Journal  took  the  minority  issues  award 
for  print  for  “Color  Blinded?” 

ZENGER  AWARD  WINNER.  Ben  H.  Bagdikian  has 
won  the  1995  John  Peter  and  Anna  Catherine  Zenger 
Award.  The  award  is  presented  annually  by  the 
University  of  Arizona  journalism  department. 

Bagdikian,  former  assistant  managing  editor  and 
ombudsman  for  the  Washington  Post,  was  nominated 
by  a  department  committee  and  chosen  in  a  nation¬ 
wide  ballot  of  400  editors.  The  award,  named  for 
Colonial-era  journalists  who  resisted  censorship  by 
the  British  crown,  will  be  presented  early  this  month. 

WORTH  BINGHAM  PRIZE.  Reporters  for  the  Ft. 
Lauderdale  Sun-Sentinel  and  New  Orleans  Times- 
IHcayune  were  named  joint  winners  of  the  Bingham 
Prize.  Chris  Adams  of  the  Times-Picayune  and  Fred 
Schulte  of  the  Sun-Sentinel  were  honored  at  a  White 
House  Correspondents’ Association  dinner. 

The  award  honors  the  best  investigative  reporting 
of  the  previous  year  in  U.S.  newspapers  and  maga¬ 
zines. 


Award  Categories: 

•  Aviation  Trade  Press 

•  Non-Trade  Press 

Deotffine: 

Submissions  must 
postmarked  by 
July  15, 1996,' 
to  be  eUgible. 

Prizes: 

$1,000  per  category 
($1,000  per  person) 


The 

NATIONAL  BISINESS  AIRCRAFT  ASSOCIATION 
announces  the  new 


GOLD  WING  AWARD 

Uor  Rc Rol  ling  Excellence 


•  Single  articles 

•  Features 

•  Series 

Entries  must  have 
appeared  between 
June  30, 1995,  and 
June  30, 19^. 

Jodg^ 

Award  selection  will 
be  made  by  a  panel 
of  experts. 


About  NBAA: 

NBAA  represents  the 
interests  of  nearly  4,000 
companies  which  own 
and  operate  general 
aviation  aircraft  as  an  aid 
to  the  conduct  of  their 
business  or  are  involved 
with  business  aviation. 


Presented  annually  for  excellent,  accurate  and  insightful 
reporting  on  issues  related  to  business  aviation,  by  trade 
or  non-trade  media,  in  either  print  or  broadcast  formats. 

The  NBAA  Gold  Wing  Award  recognizes  journalism's 
important  role  in  reporting  the  significant  contributions 
of  business  aviation  to  the  national  economy. 


Write  or  Call: 

For  more  information 
or  an  application  form  -. 
NBAA  Gold  Wing  Award 
1200  Eighteenth  St.,  NW 
Suite  400 

Washington,  DC  20036 
Tel:  (202)  783-9000 
Fax:  (202)  331-8364 
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This  annual  technical  exposition  and 
conference  of  the  Newspaper 
Association  of  America  is  one  of  the 
biggest  around.  Our  special  conference 
issue  will  be  packed  with  news  about 
the  show,  the  exhibitors  and  what's  new 
on  the  technical  side  of  newspapers. 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


’NEXPO'96  Post-Conference  Issue 

Space  Deadline:  June  7 
Material  Deadline:  June11 


This  special  issue  recaps  the  high¬ 
lights  of  NEXPO,  including  technical 
news  from  the  exposition  and  confer¬ 
ence  session  summaries.  The  high  visi¬ 
bility  of  this  industry  event  makes  it  a 
prime  time  for  major  announcements. 


’Circulation/Distribution  issue 

Space  Deadline:  July  5 
Material  Deadline:  July  9 


Annual  Syndicate  Directory 

Space  Deadline:  July  15 
Material  Deadline:  July  19 


Circulation/ 
Distribution  Issue 
Jtily  20 

Readers  are  what  it's  all  about.  How 
are  newspaper  circulation  depart¬ 
ments  maintaining  and  increasing  read¬ 
ership  levels?  Subscription  strategies, 
single  copy  sales  tactics,  subscriber 
data  bases,  distribution  methods  ... 
what's  going  to  keep  newspapers  the 
primary  information  providers  in  the 
next  century? 


Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 


PUBLISHER 


Annual  Syndicate 
Directory 
August  3 

What's  new  in  syndicated  news  and  fea¬ 
tures?  This  is  the  definitive  guide. 
Indexed  by  title,  author/artist,  type  of  feature 
and  syndicate,  it's  easy  to  find  the  types  of 
features  your  readers  are  looking  for  ...  fea¬ 
tures  that  build  readership  and  circulation. 


.or  your  E&P  contract  rate  applies. 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 


k  • 


IN  BRIEF 


number,  and  in  true  tabloid  fashion,  took 
a  swipe  at  the  Neu>s  at  the  same  time. 

“The  Past  is  very  pleased  that  the 
Daily  News  told  its  readers  they  can 
look  in  the  Past  to  find  the  winning 
numbers,  because  it  gives  them  one  less 
reason  to  read  the  Daily  News”  said 
spokesman  Pat  Smith. 

—  Dorothy  Giobbe 


League  investigated  the  incident  “but 
not  at  our  urging.” 

USA  Today  reported  that  National 
League  president  Len  Coleman  is 
expected  to  fine  Bonds  as  much  as 
$10,000. 

The  Gannett  newspaper  announced 
that  it  considers  the  matter  closed. 

But  is  it  open  season  on  sportswriters 
—  again?  Albert  Belle,  who  swings  a 
potent  bat  for  the  Cleveland  Indians,  has 
been  ordered  by  the  American  League 
to  undergo  counseling  after  its  investiga¬ 
tion  of  an  April  6  incident  in  which  he 
threw  a  baseball  at  Sports  Illustrated 
photographer  TonyTomsic  during  a 
workout  at  Jacobs  Field.  Failure  to  com¬ 
ply  with  the  directive  will  mean  a  sus¬ 
pension,  said  American  League  president 
Gene  Budig. 

Belle  was  fined  $50,000  for  swearing 
at  TV  reporter  Hannah  Storm  during  the 
World  Series. 


X  shots  at  the  competition  —  especially 
during  a  time  of  sinking  circulation  and 
dwindling  advertising. 

In  New  Yorit  City,  the  Daily  News  and 
the  Post  have  elevated  the  practice  to 
an  art  form.The  Neu’s  accuses  the  Post 
of  ripping  off  scoops,  while  the  Post  reg¬ 
ularly  ra/zes  its  cross-town  rival  by  call¬ 
ing  it  the  “Daily  Snooze.” 

The  latest  strafing  came  three  weeks 
ago.  At  issue  were  winning  numbers  in 
the  News’  “Scratch  ‘N’  Match”  game. 

Both  newspapers  name  winners  of  the 
lottery-type  contest  based  on  an  identi¬ 
cal  sequence  of  numbers. 

But  in  one  edition  of  the  Past,  the 
winning  numbers  were  blurred,  making 
a  6  look  like  an  8.  Readers  who  checked 
the  Post  edition  mistakenly  thought  they 
had  hit  the  jackpot. 

After  confused  readers  started  calling 
in,  the  Netvs  attacked  the  mishap  with 
vigor  routinely  reserved  for  exposing 
bureaucrats  on  the  take  or  criticizing 
late-season  collapses  by  the  hometown 
sports  teams. 

“The  New  York  Post  Ruined  My  Day  ” 
bleated  the  headline  t'n  page  three  of 
the  jVetzw.The  story  quoted  a  bevy  of 
crushed  would-be  winners,  all  of  whom 
had  big  plans  to  cash  in  on  their  new¬ 
found  fortune. 

“Don't  be  misled  by  our  cheap  rival,” 
warned  the  A'ietz's.“Make  sure  you  get 
your  Scratch  ’N’  Match  numbers  only 
from  the  Neu>s  —  the  paper  you  can 
trust.” 

The  Post  apologized  for  the  blurred 


Baseball  player 
shoves  reporter 

Barry  B0NDS,THE  San  Francisco 
Giants  slugging  outfielder,  shoved 
USA  Today  baseball  writer  Rod  Beaton 
three  times  in  a  fit  of  anger  over 
Beaton’s  presence  in  the  clubhouse. 

The  recent  incident,  which  was 
reported  by  the  San  Francisco 
Examiner,  San  Francisco  Chronicle  and 
Oakland  Tribune,  among  other  papers, 
took  place  at  Busch  Stadium  in  St.  Louis 
shortly  before  a  Giants-Cardinals  game. 

According  to  the  Chronicle  story,  the 
tempermental  Bonds  “placed  his  right 
hand  on  Beaton’s  sternum,  pushed  him 
back  twice,  then  issued  a  forceful  shove, 
after  chastening  the  w'riter  about 
remaining  in  the  clubhouse  too  long.” 

Beaton,  who  covers  the  National 
League  for  USA  Today,  was  waiting  to 
interview  Giants  second  baseman 
Robby  Thompson  when  Bonds  allegedly 
said  to  him: “lime,  dude,  gotta  go.Time 
to  get  out  of  here.” 

The  Chronicle  report  said  Giants 
pitching  coach  Dick  Pole  stepped  in 
and  shouted  to  Bonds,  “Don’t  touch 
him,”  and  pulled  the  outfielder  away. 
Under  Major  League  rules,  reporters 

_ I  can  stay  in  the  clubhouse  up  to  45 

minutes  before  game  time. 

USA  Today  sports  editor  Monte 
Lorell  told  E&P  that  the  confronta¬ 
tion  was  “more  like  continuous 
shoving.”  Two  days  earlier,  accord¬ 
ing  to  the  Examiner,  Bonds 
“launched  into  an  obscenity-laced 
tirade  against  Bay  Area  writers 
whose  only  crime  was  waiting  in 
the  clubhouse  to  talk  to  manager 
Dusty  Baker . . . .  ” 

Lorell  said  that  his  paper  did 
not  register  a  formal  protest  over 
the  matter  but  that  he  had  dis¬ 
cussed  it  with  the  Giants  manage¬ 
ment. 

He  added  that  the  National 


Joint  voter 
drive  uses 
multimedia  ads 

A  HISPANIC  PUBUSHERS  group  and  a 
Spanish-language  television  net- 
woric  have  joined  in  launching  a  nation¬ 
al  Hispanic  voter  registration  drive 
involving  newspaper  and  television  ads. 

The  project  is  sponsored  by  the 
National  Association  of  Hispanic 
Publications  (NAHP)  and  Univision,  the 
nation’s  largest  Spanish-language  TV  net¬ 
work.  The  effort  seeks  to  enlist  more 
than  1  million  new  Hispanic  voters  for 
the  1996  presidential  election. 

NAHP,  which  represents  150  Hispanic 
newspapers  and  magazines,  also  is 
working  with  several  Hispanic  profes¬ 
sional  and  advocacy  groups  in  the 
drive.  Among  the  celebrities  featured  in 
campaign  ads  are  talk  host  show  Getaldo 
Rivera;  actress  Rita  Moreno;  actor/come¬ 
dian  Cheech  Marin;  actor  Edward  James 
Olmos,  and  Cuban  singer  Willy  Chirino. 

The  NAHP  voter  registration  cam¬ 
paign  is  spionsored  by  Philip  Morris 
Companies  Inc. 

Francis  D.  Gomez,  director  of  public 
programs  at  Philip  Morris,  said  print  ads 
and  TV  public  service  atmouncements 
will  appear  nationally  in  newspapers 
and  Univision  stations  in  New  York,  Los 
Angeles,  Chicago,  Dallas,  Miami  and 
other  cities. 


^H^niinedniyday 

V^^nkss  readers  Maine 
scratdikss  newsptqier 
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COMPILED  BY  JIM  ROSENBERG 

Plateroom  And 
Pressroom  Sales 


"IT 7^  TTestern  lithotech 

■  /  St.  Louis 

I  Jh  /  Two  Lith-X-Pozer  7  plate 
exposure  systems  at  the 

^  Y  Houston  Chronicle  can  each 

process  up  to  240  single  or  120  double-size 
plates  per  hour  with  film-to-plate  tolerance  of 
0.001  inch.  Plates  and  film  negatives  are  delivered 
to  a  single  set  of  registration  pins  by  a  single-axis 
transport  with  two  mechanical  stops. The  Lith  7 
can  be  loaded  with  400  plates  and  100  negatives, 
and  features  automatic  film  return,  8kw  Olec 
lamp  with  even  exposure 
through  a  rotary  shutter  and 
PLC  controls. 

Three  Lith-X-Pozer  7  sys¬ 
tems  will  go  into  the  Miami 
Herald,  along  with  three 
Lithoplater  38G  processors, 
two  Optical  Punch  Benders, 
one  Semi-Automatic  Bender 
with  two-pin  (lead  and  tail) 
registration,  two  Automatic  Punch  Coater  systems 
(each  coating  and  punching  up  to  360  plates  per 
hour)  and  two  manual  Pneumatic  Plate  Punch  sys- 
tems.The  38G  develops,  rinses,  gums  and  dries  sub¬ 
tractive  and  additive  plates  in  one  operation. 

The  Montgomery  (Ala.)  Advertiser  bought  a 
Lith-X-Pozer  7,  Lithoplate  38G,  OPB,  Automatic  Film 
Punch  and  table-top  film  punch. 

Singapore  Press  Holdings  bought  one  Lith-X- 
Pozer  7  and  two  Lith-X-Pozer  7S  models  (able  to 
load  up  to  1,250  plates  from  a  skid  or  trolley); 
three  Aqualith  50  subtractive  processors  for  devel¬ 
oping,  rinsing,  gumming  and  drying  plates  up  to 
50'  wide;  two  Optical  Punch  Benders  and  one  sin¬ 
gle/double  OPB  punch  and  bender  for  color  regis¬ 
tration;  one  single/double  Automatic  Film  Punch; 
one  Automatic  Plate  Punch  made  to  customer 
punch  configuration;  one  single/double  light 
table/film  punch. 

NAPP  SYSTEMS  INC. 

San  Marcos,  Calif. 

Systems  to  process  NAPPflex  premanufectured, 
ready-to-use,  flexographic  plates  will  go  into  three 
Knight-Ridder  dailies,  beginning  with  the  current 
installation  of  two  semi-automated  systems  at  the 
Duluth  (Minn.)  News-Tribune,  which  also  will  use 

Heidelberg  Harris  installed  four-high  Mercury  presses 
at  two  sites  in  Vietnam.  >■ 


Heidelhet'g 
Harris  sells 
three  tietespaper 
presses  to 
Vietnam 


NAPP  letterpress  plates. 

By  summer,  the  Akron  Beacon  Journal  and 
Georgia’s  Macon  Telegraph  each  also  will  have  two 
semiautomated  plate  systems  installed. 

GLOBAL  PRESS  SALES  INC. 

Somerset,  NJ. 

Five-unit  MAN  Roland  Uniman  4/2  offset  press, 
consisting  of  rebuilt  and  new  equipment,  is  run¬ 
ning  at  Daily  Journal  &  Neighbor  Newspapers, 
Marietta,  Ga.,  which  had  been  operating  two  sin¬ 
gle-width  presses  for  about  20  years. 

The  complete  press  package  went  into  a  new 
30,000-square-foot  plant  adjoining  the  paper’s 
offices. 

HEIDELBERG  HARRIS  INC. 

Dover,  N.H. 

Mercury  four-high,  four-page  press,  with  JF-35 
folder  and  a  splicer,  at  Le  Quang  Loc  Printing 
House,  Ho  Chi  Minh  City,  is  printing  four<olor 
magazine  work  between  runs  of  the  l60,(X)0-circu- 
lation  Tuoi  Tre. 

A  second  Mercury,  a  two-tower  press  with  JF-35 
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TENSOR  GROUP  INC. 

Willowforook,  UL 

Tensor  1400  printing  tower  and  units 
will  expand  presses  at  two  Scandinavian 
newspaper  printers.  In  June,  Dala- 
Demokraten,  the  morning  daily  in 
Falun,  Sweden,  will  increase  its  color 
and  page  capacity  by  adding  a  four-high 
1400  tower  to  its  four  1400  units  and 
Goss  press. 

Glamdalen,  the  daily  in  Kongsvinger, 
Norway,  is  expected  to  install  two  1400 
units  this  month,  adding  to  its  Goss 
equipment  and  expanding  its  color 
capacity. 


folder  and  splicer,  is  being  installed  at 
Nhan  Dan  Printing  House  No.  1,  Hanoi. 

A  third  newspaper  press,  a  four-unit 
Heidelberg  Harris  V-30,  is  scheduled  to 
go  into  Army  Printing  House,  Ho  Chi 
Minh  City,  later  this  year. 

The  press  maker  said  the  sales  are  its 
first  to  Vietnam  in  20  years. 


More  recent  newspaper  customers 
include:  the  Lancaster,  Ohio,  Advertiser 
GJni-Trim  1800HD);  Gannett  Offset, 
Springfield, Va.,  (two  \^0(MDsy,  Quad- 
City  Times,  Davenport,  Iowa,  (Uni-Trim 
2000y,  Media  County  (Ohio)  Gazette 
(Uni-Trim  1500)  and  the  GainesviHe 
(Fla.)  Sun  (Uni-Trim  1500). 


WESTERN  WEB  SALES 

Atwood,  Calif. 

Addition  of  Orient  press  units  manu¬ 
factured  by  The  Printers  House, 

New  Delhi,  India,  to  Goss  Community 
press  lines  at  two  Southeastern  newspa¬ 
pers.  The  thrice-weekly,  6,(X)0-circulation 
Elkin,  N.C.,  Tribune  installed  three 
stacked  units.  Freedom  Communi¬ 
cations’  36,00(>circulation  Panama  City, 
¥\3i.,  News-Herald  bought  two  mono 
units. 


KOENIG  &  BAUER-ALBERTAG 

Wurzburg,  Germany 

Comet  single-width,  two-around  shaft¬ 
less  press  for  Nation  Newspapers,  pub¬ 
lisher  of  Kenya’s  Daily  Nation,  Taifa 
Leo  and  the  East  African  (300,0(X)  total 
circulation),  and  printer  of  weeklies  and 
periodicals. 

To  be  mounted  on  eight  Amal  AR  60 
reel  stands  in  a  new,  dust-proofed, 
expandable  production  plant  (with 
quiet  room,  four  Ergotronic  presetting 
and  control  consoles  and  remote  diag¬ 
nostics)  outside  Nairobi,  the  Comet  will 
comprise  a  four-high  tower  of  H-type 
units,  four  two-high  towers  of  arch-type 
units  and  two  KBA  KF  64  jaw  folders 
(one  with  quarterfold  facility). 


ROCK-BUILT 

Pittsburgh 

Unit-Trim  18(X)HD  heavy-duty  four- 
knife  in-line  trimming  system  installed  in 
the  Denver  Post’s  commercial  printing 
plant  last  fell  trims  “TV  Week”  quarter¬ 
fold,  Empire  Magazine  of  the  West  half¬ 
fold  tabloid  and  other  woik.  On  the 
plant’s  Goss  Community  press,  Rock- 
Built  also  installed  its  in-line  gluing  and 
trim  removal  systems. 


KING  PRESS  CORP. 

Joplin,  Mo. 

Combination  newspaper-commercial 
press  for  DarAl  Kbaleej,  a  daily  pub¬ 
lished  in  Sharjah,  United  Arab  Emirates, 
by  Press  Printing  and  Publishing 
Ltd.  Co. 

The  press’s  three  four-high,  eight-cou¬ 
ple  Media  King  2(XX)  towers  supply 
newspaper  page  and  color  capacity.  Its 
four,  fully  automated,  heatset  Process 
King  units  provide  quality  four<olor 
printing  for  magazine-type  products  on 
coated  stock. 

The  Process  King  features  remote- 
control  ink  fountains,  cut-off  controls, 
infeed  tension  control  and  automatic 
paper  splicing.  The  order  includes  a 
KJ40  folder. 

King  placed  the  value  of  the  sale 
between  $4  and  $5  million,  depending 
on  the  optional  equipment  ordered.The 
new  press,  scheduled  for  fourth-quarter 
delivery,  supplements  Color  King,  Color 
King  2(XX)  and  Process  King  presses  at 
Press  Printing  and  Publishing,  a  King 
customer  since  1977. 


For  Years,  Our 
Customers  Said 
We  Ought  To  Build 
One  Of  These 
Ourselves. 


Also  Available: 

Field  Service  •  Pans 
Emergency  24  Hour  Service 
Distributor  for  Fmcor  Press  Drives 


Introducing  the  DGM-430  Built 
exclusively  by  Dauphin  Graphic 
Machines,  Inc.  -  the  single  width 
specialists.  Stand  alone  or  stacked 
four  high  with  a  rated  speed  of 
30,000  impressions  per  hour. 

It’s  about  time. 


TKSIUSAIINC 

Richardson,  Texas 

Digital  ink  pumps,  page  negative 
scanner  andT-NPC  remote  computer¬ 
ized  control  systems  for  the  Greens¬ 
boro,  N.C.,  News  &  Record’s  13-unit 
Goss  Metro  Offset  press,  with  eight 
halfdecks  and  two  folders. 

To  begin  in  August,  the  installation  is 
expected  to  improve  print  quality  and 
reduce  start-up  waste  and  maintenance 
costs. 


Dauphin  Graphic  Machines,  Inc. 

P.O.  Box  575,  Elizabeth,  PA  17025 
800-346-6119  FAX  800-648-0213 
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For  main  runs,  the  publisher  aims  to 
operate  up  to  seven  webs  (including  a 
4/4)  into  one  folder  and  a  2/2  web  into 
the  other,  allowing  it  to  print  up  to 
60,000  tabloid  pages  per  hour,  with  48 
black  and  eight  four-color  pages,  as  well 
as  l6-page  products  with  additional  spot 
color. 

INSTRUMENT  CONTROL  SERVICE  INC. 

Pensacola,  Fla. 

Production  control  automation  sys¬ 
tem  for  the  Washington  Post’s 
Springfield, Va.,  plant.  ICS  engineers  and 
technicians  will  work  with  the  paper’s 
project  team  to  design  and  implement 
the  system,  with  production  process 
and  machinery  expertise  input  from 
Craftsmen  Machines  Inc, ,  Dayton, 
Ohio,  which  is  ICS’s  newspaper  industry 
sales  representative. 

ICS  will  provide  electrical,  instrument 
and  controls  design  engineering  and 
software  configuration  services  using 
AUen-Bradley  programmable  logic  con¬ 
trollers  and  software  for  plantwide  infor¬ 
mation  management  and  a  graphical 


NEWZwsltq 

Puts  You  In  the 
Driver’s  Seat 

Now . a  business 

software  package  that 
gives  you  the  vital  edge 
you  need  to 
drive  your  business 

See  us  at  NEXP096  booth  2811 

Circulation 
Advertising 
General  Ledger 
Accounts  Payable 
Commercial  Print 
1-800-544-4450 


interlace.The  system  is  to  meet  automa¬ 
tion  requirements  and  provide  manage¬ 
ment  decision  and  analysis  information. 

HONEYWELL  INC,  INDUSTRIAL 
AUTOMATION  AND  CONTROL 
Phoenix,  Ariz. 

TotalPrint  Printa  press  control  system 
for  the  Record,  Bergen  County,  N.J.The 
$1.1  million  order  consists  of  all  press 
control  hardware,  presetting  functions, 
plate  scanner  and  engineering  and 
application  work  required  to  upgrade 
printing  controls  on  the  Hackensack 
plant’s  two  presses. 

IMO  INDUSTRIES  INC. 

FINCOR  ELECTRONICS  DIV. 

York,  Pa. 

Digitrol  II  to  replace  the  14-year-old 
drive  system  on  the  six  Goss  Metro 
presses  at  Newsday,  Melville,  N.Y  The 
new  press  drive  system  consists  of  66 
75-hp  DC  drives,  nine  master  controllers 
and  an  Interrogator  computer  system  to 
monitor  operation  of  the  six  10-unit 
press  lines.  It  also  includes  PLCs  and 
control  panels  with  Genius  input/out¬ 
put  blocks  from  GE  Fanuc.  The  drives 
regulating  motor  speed  and  torque  pass 
status  and  fault  information  to  the  PLCs, 
which  also  are  connected  to  the  net¬ 
worked  Genius  blocks  at  each  unit,  fold¬ 
er  and  operator  console.The  Inter¬ 
rogator  stores  the  status  of  the  drives 
and  the  press  lines  connected  to  it. 

Unlike  the  old  oil-  and  dust<overed 
drives  attached  to  the  press  structure, 
where  the  temperature  varied,  the  new 
drives  are  in  a  clean,  temperature-con¬ 
trolled  remote  location,  which  is  expect¬ 
ed  to  add  to  their  life.  According  to 
Newsday,  troubleshooting  is  easier,  and 
both  average  downtime  and  wiring 
requirements  have  been  greatly  reduced. 

SOLNA  INTERNATIONAL 

Veddesta,  Sweden 

Solna  Print  System  600  for  Sweden’s 
Falu  Kuriren,  Falun,  and  Norra 
Vdsterbotten,  Skelleftea.The  SPS  6(X)  is  a 
line  of  2/1  or  1/1  units,  on  its  own  plat¬ 
form,  placed  atop  an  existing  single¬ 
wide,  one-around  Solna  press  to  add 
color  and  paging. 

In  Skelleftea,  the  four  new  units, 
equipped  with//mel!  spray  dampeners, 
allowed  the  32,000-circulation  daily  to 
keep  its  l6-year-old  press  and  down¬ 
town  pressroom,  while  adding  eight 
pages  and  doubling  full-color  capacity  to 
16  pages. 


INDUSTRIAL  NOISE  CONTROL  INC 

Addison,  Ill. 

Pressroom  sound  suppression  at  new 
and  under<onstruction  production 
plants  for  five  large  daily  newspapers. 

Nine  custom-designed,  free-standing 
quiet  rooms  installed  at  the  New  Yoric 
Daily  News  Liberty  View  plant  in  Jersey 
City,  N.J.,  provide  acoustical  shelter  for 
operating  crews  on  nine  new  Goss 
Newsliner  presses.  Interior  sound  levels 
are  expected  to  be  well  below  80  dBA. 

A  fourth  INC/Goss  Soundwall 
Assembly  is  going  into  the  Seattle  Times 
North  Creek  plant  for  its  additional 
Colorliner  press.The  Bothell, Wash., 
plant  also  contains  two  atrium-style 
quiet  rooms.  INC  will  also  modify  exist¬ 
ing  structures  for  the  new  press. 

Acoustical  partitions  and  quiet  rooms 
will  be  built  in  Gannett  Co.’s  Rochester, 
N.Y,  production  plant,  where  the  entire 
pressroom  will  be  visible  through  a  176- 
foot-long  quiet  room.  Views  of  the  press¬ 
room  and  reel  room  from  the  main 
lobby  will  also  be  possible  owing  to  a 
two-story  partition.  INC  will  also  assist 
in  construction  of  12  pressroom  and 
mailroom  offices. 

Three  atrium-style  quiet  rooms  will 
be  installed  at  the  New  York  Times 
College  Point  production  and  distribu¬ 
tion  facility,  where  each  of  the  five 
Colorliner  presses  will  be  equipped 
with  a  complete  INC  Soundwall 
Assembly. 

Each  quiet  room  will  span  the  parallel 
opposing  presses,  housing  operating 
crews  and  press  controls,  and  will  be 
served  by  conveyors  in  custom  acousti¬ 
cal  tunnels. 

The  new  El  Paso  Times  production 
plant  will  have  two  half-atrium-style 
quiet  rooms,  cantilever-supported  from 
the  pressroom  wall,  eliminating  the 
need  for  floor  posts.The  two  new  Goss 
MetroColor  presses  will  be  equipped 
with  INC  Soundwall  Assemblies. 


Newspaper  numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
735, (XK)  metric  tons  of  newsprint  in 
March,  10,000  tons  less  (1.3%)  than  a 
year  earlier,  according  to  the  Newspaper 
Association  of  America. 

Publishers’  end-tif-month  newsprint 
inventories  exceeded  1.24  million  tons, 
representing  a  51-day  supply,  or  29.3% 
more  than  the  S>60,000  tons  (39  days)  in 
March  1995. 
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Software  Control  Systems  also  running  in  Valley 
Remanufacturing  booth  5810  and  Power  Straps  booth  #5702 


Gannett  sells 
radio  stations 

Gannett  CO.  INC.  announced  that 
it  has  sold  its  two  radio  stations  in 
Macon,  Ga.,  to  Ocmulgee  Broadcasting 
in  Macon. 

Terms  of  the  agreement  were  not  dis¬ 
closed.  With  the  sale  of  the  two  sta¬ 
tions,  WMAZ-AM  and  WAYS-FM,  Gannett 
Broadcasting  will  consist  of  15  televi¬ 
sion  stations,  1 1  radio  stations,  cable 
television  systems  in  five  states,  an 
entertainment  programming  unit  and 
alarm  security  services. 

Newspaper 
merges,  publishes 
final  edition 

The  MUNCIE  GND.)  Evening  Press 
published  its  last  edition  earlier 
this  month,  after  more  than  90  years 


of  publication. 

The  newspaper’s  parent  company, 
Muncie  Newspapers  Inc.,  is  merging  the 
Evening  Press  with  its  daily,  the  Muncie 
Star,  to  form  the  morning  daily  Star 
Press. 

Muncie  Newspapers  employs  275 
full-  and  part-time  workers.  The  merger 
will  mean  that  37  full-time  positions  will 
be  eliminated,  as  well  as  some  part-time 
positions. 

Ark.  publisher 
honored 

WALTER  E.  HUSSMAN  Jr.,  pubUsher 
of  the  Arkansas  Democrat- 
Gazette,  was  honored  recently  as  the 
1S>96  Rotary  Businessman  of  the  Year  by 
the  Rotary  Club  of  little  Rock. 

In  addition  to  his  duties  at  the 
Democrat-Gazette,  Hussman  was  the 
1995  chairman  of  the  Greater  Litde 
Rock  Chamber  of  Commerce. 


Editors*  poll: 

It*s  Clinton*s 
rcice  to  lose 

The  TWO  PEOPLE  who  would  help 
Bob  Dole  the  most  as  vice  presiden¬ 
tial  candidates  are  New  Jersey  Gov. 
Christine  Todd  Whitman  and  Gen.  Colin 
Powell,  according  to  a  recent  poll  of 
newspaper  editors. 

The  poll,  conducted  by  Emerson,  N.J.- 
ba.sedTechnometrica  Institute  of  Policy 
and  Politics,  questioned  125  political 
and  managing  editors  at  newspapers 
across  the  country. 

President  Clinton’s  healthy  lead  over 
Dole  continues  to  climb,  in  the  editors’ 
opinion.  In  February,  71%  predicted  a 
Clinton  victory.  In  May,  when  asked  the 
same  question,  98%  picked  Clinton. 

Some  48%  said  they  believed  Clinton 
is  being  favorably  portrayed  by  the 
media,  while  just  10%  said  that  Dole 
receives  favorable  coverage. 
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is  drawing  a  lot 
of  interest  from 
teachers  around 
the  count ly 


BY  JODI  B.  COHEN 


TWO  YEARS  AGO,  Newhouse 

Newspapers  New  Media  wanted  to  do 
something  on  the  Internet. After  flying  ; 
cross  country,  attending  conferences 
and  studying  the  trends,  in  April  1995, 
the  beginning  of  New  Jersey’s  megaservice.  New  j 
Jersey  Online  (NJO),  on  the  Web,  was  bom.  j 

The  Jersey  Journal  of  Jersey  City,  the  Newark 
Star-Ledger  and  the  Trenton  Times  are  the  partic- 
ipating  newspapers  in  the  site.  Newhouse 
Newspapers  New  Media  is  a  division  of  Advance 
Publications,  one  of  the  largest  media  groups  in  I 
the  United  States. 

|pH||||||H  Today,  NJO  (http;//  L; 

www.nj.com)  is  known 
as  the  consumer-friendly  site 
where  information  and  edu- 
cation  reigns.  With  features 
like  the  Yuckiest  Site  on  the 
Internet;  the  Dorm  for  col- 
lege  students,  which  features 
frames  and  Shockwave;  and 
the  newest  addition, 
Wormworld,  as  well  as  a  staff 
with  lots  of  education  pub¬ 
lishing  experience,  you  can  say  the  folks  at  NJO  are 
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Kid-oriented  ' 

home  page  on  New  Jersey  Online 


Yuckiest  Site  on  the  Internet  was  launched  with 
Cockroach  World,  billed  as  a  site  that  teaches  kids 
science  with  witty  copy,  eye-popping  graphics, 
multimedia  and  subject  matter  to  turn  visitors  into 
science  enthusiasts. 

“It  came  out  of  a  realization  that  we  wanted  to 
do  something  for  kids  that  was  highly  beneficial 
and  related  to  education,”  he  said. “Kids  don’t  wake 
up  in  the  morning  and  say  they  want  to  learn  sci¬ 
ence;  you  have  to  mix  it  in  with  a  bit  of  sugar.” 


THE  BEGINNING 

NJO  gets  a  lot  of  attention  for  “doing  it  right,” 
from  the  very  beginning.The  NJO  site  has  been 
considered  an  example  of  what  newspapers  can 
do  online  —  even  before  the  official  site  went  live. 

“We  launched  online  weather  and  we  hit  it 
right  with  the  riglit  subject,”  said  Peter  Levitan, 
president  of  NJO.  “People  are  weather  addicts;  you 
look  at  any  commercial  service  and  weather  is  one 
of  their  top  five  areas.” 

What  Levitan  found  was  that  people  were 
accessing  the  site  nationwide  to  find  weather  in 
one  of  668  cities.  In  the  future,  Levitan  wants  to 
see  2,(XK)  cities  on  the  site,  as  well  as  upgrading 
the  page. 

Still  in  the  learning  process,  a  summer  guide 
was  added  to  learn  more  about  the  marketplace 
and  how  to  handle  information.The  last  thing 
Levitan  and  his  staff  did  before  going  live  with 
NJO  was  to  build  a  site  for  the  Pope’s  visit  to  New 
York  and  New  Jersey. 

“It  was  incredibly  successful,”  he  said.  “We  were 
very,  very  lucky.” 

VlTien  NJO  went  live  on  Jan.  8, 1996,  the 


KID  EXPERTS 

Cockroach  World,  the  Dorm,  Soccer  and  Learning 
are  the  sites  on  NJO  that  have  garnered  the  site  a 
lot  of  attention  from  the  media  —  from  People  mag¬ 
azine  to  Wired  —  and  from  teachers  and  other  sites 
nationwide  wanting  to  get  children  online. 

“I’d  love  to  say  we  had  it  figured  out  completely 
with  a  public  relations  program,”  he  said,  “but  what 
really  happened  was  a  bunch  of  people  sat  in  a 
room  and  someone  came  up  with  the  Yuckiest  Site 
on  the  Internet.” 

Originally  Levitan  woriced  with  the  Liberty 
Science  Center  on  the  site,  but  is  now  publishing  it 
in-house. 

“Our  editor  put  Scholastic  on  America  Online 
and  the  Web  and  she  understands  kids  and  educa¬ 
tion  and  has  incredible  contacts,”  he  said.  “So  we’d 
rather  work  with  friends  than  an  entity.” 

The  just-launched  Wormworld  has  Surfwatch  as 
a  sponsor.  Surfwatch  is  a  new  type  of  software 
which  helps  parents,  educators  and  employers 
reduce  the  risk  of  children  and  others  uncovering 
sexually  explicit  material  on  the  Internet. 
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Wormworid’s  host  is  Webster  Worm. 

He  guides  children  through  exclusive 
interviews  with  various  worms,  an 
on-site  worm  farm,  an  art  gallery,  puzzles 
and  more. 

Cockroach  World’s  host  is  Rocky  the 
Roach,  who  will  help  any  child  find 
something  yucky  on  the  Yuckiest  Site 
on  the  Internet. 

“Frankly,  what  I  want  out  of  this  is  to 
get  more  kids  on  the  Internet,”  he  said. 
“We  just  want  to  be  one  of  the  places 
they  go.” 

Levitan  said  there  is  actually  a  lot  of 
interest  in  worms  and  the  site  is  primar¬ 
ily  from  the  ecological  angle.  He  figured 
while  Cockroach  World  was  getting  a 
lot  of  attenion,  visitors  were  becoming 
more  attuned  to  slimy,  gooey  and  crawly 
animals. 

“We  chose  worms  mainly  because 
people  go  ‘eek’  when  they  see  them, 
they  are  squiggly.  And  there  is  so  much 
stuff  on  the  site,  we’re  going  to  start 
churning  content  through  it  and  high¬ 
lighting  things,  the  same  with  Cock¬ 
roach  World,”  he  said.  “It’s  going  to  take 
a  long  time  before  people  get  sick  of 
both  sites.” 

ADS  ON  THE  SITE 

“The  advertising  community  is  really 
just  getting  it  together,”  Levitan  said. 

“We  went  to  ail  the  local  advertisers 
you  would  think  would  want  to  be 
associated  with  the  Yuckiest  Site  on  the 
Internet  for  example,  and  could  not  get 
anyone  to  play.” 

So,  six  months  later,  Levitan  found 
Surfwatch  “in  a  second.” 

“Surfwatch  is  going  to  sell  software 
and  we  are  going  to  share  the  revenues 
from  those  sales,”  he  said.  “Advertisers 
are  behind  the  curve.” 

He  said,  although  he  can  find  advertis¬ 
ers  for  business  and  sports,  for  education 
and  fashion,  “they  are  just  not  there  yet.” 

Levitan  thinks  the  best  thing  for 
national  advertisers  to  do  is  to  create 
“Sitelets,”  which  is  a  word  Levitan  creat¬ 
ed  to  mean  10-page  sites  placed  on 
local  sites  nationwide,  like  NJO  or 
boston.com. 

THE  TECHNOLOGY 

Currently,  Levitan  estimates  his  hits 
are  over  a  million,  but  admits  to 
accounting  problems  since  the  site  is 
so  large. 

“Something  we  have  been  doing  is 
looking  at  how  many  sites  link  to  New 
Jersey  Online,  and  right  now  we  are  at 


around  7,000,”  he  said.  “When  I  com¬ 
pare  that  to  other  major  sites,  we  are 
half  or  more  than  half  as  busy  from  a 
link  perspective,  which  suggests  that 
things  are  good.” 

The  site  was  specifically  designed  for 
visitors  with  15-inch  monitors,  14.4  bps 
modems  with  simple  HTML  information 
and  small  graphics. 

“Unlike  some  commercial  sites  going 
up  right  now,  this  site  is  not  dependent 
on  whether  you  have  video  or  audio,”  he 
said.  “We  don’t  want  to  be  elitist .... 
This  site  is  not  for  super  powerful  Macs 
andTl  lines.” 

However,  NJO’s  newspapers  are 
Associated  Press  members.  So,  the  site 
will  be  featuring  the  new  AP  Wire, 
which  takes  advantage  of  all  the  newest 
technology  and  is  basically  for  28.8 
modems. 

“NJO  is  designed  to  be  easy  to  access 
today,  but  this  will  change  as  more 
28.8s  are  sold  and  Netscape  and  Micro¬ 
soft  roll  out  their  new  browsers,”  he 
said.  “The  AP  product  is  being  designed 
for  fourth  quarter  1996  or  first  quarter 
1997  and  is  therefore  anticipating  what 
the  technology  will  be  at  that  time.” 

He  said  the  NJO  site  is  3,000  pages 
deep  and  some  part  of  it  is  always  in 
“rethink.”  An  area  that  is  being  worked 
on  heavily  is  business.There  will  be  the 
same  stock  quotes  available  as  USA 
Today  has  and  other  features  not  yet 
announced. 

Although  customized  news  is  in  the 
future,  since  Levitan’s  market  is  not 
“banging  down  doors”  to  get  it,  he 
wants  to  do  it  right  and  take  their  time. 
He  cautions,  however,  personalized 
news  may  not  be  all  it’s  cracked  up 
to  be. 

“We  are  trying  a  lot  of  different 
things  ....  We  are  also  an  NCN  mem¬ 
ber,”  he  said.  “What  we  are  not  is  a 
newspaper  online.  We  are  trying  to 
avoid  being  the  Times  or  Star-Ledger 
online.” 


Fort  Worth 
daily  enhances 
online  service 

The  fort  worth  Star-Telegram  has 
launched  its  second-generation 
online  service,  www.StarText.Net. 

This  .service  offers  users  full  access  to 
the  Internet  through  partner  Netscape, 


plus  full<olor  graphics,  local  news  from 
the  paper’s  daily  edition,  stock  and  mutu¬ 
al  fund  updates,  archives  and  more. 

StaiText.Net  is  the  enhanced  service 
of  the  Star-Telegram's  14-year-old  online 
service,  StarText.  The  new  service  will 
also  provide  community-specific  links  to 
news  sections  in  Arlington  and  Northeast 
Tarrant  County,  as  well  as  Fort  Worth. 

Boston  Globe, 
news  channel 
on  PointCast 

The  BOSTON  GLOBE  will  launch  a 
regional  news  channel  on  the 
PointCast  Network  in  conjunction  with 
the  release  of  Version  1.0  of  the 
PointCast  software. 

The  PointCast  Network  (http://www. 
pointcast.com)  transmits  news,  informa¬ 
tion  and  advertising  via  the  screen  saver 
using  the  Internet  for  transmission.  It  is  a 
free  service  available  to  anyone  with  a 
desktop  computer  and  modem. 

When  a  user  downloads  the  PointCast 
Network,  the  program  asks  for  the  user’s 
ZIP  code.  The  Globe  will  offer  the  top 
stories  from  its  main  news  sections  to  all 
ZIP  codes  in  New  England  and  half  of 
Connecticut.  The  stories  are  also  avail¬ 
able  through  the  Globe's  news  and  infor¬ 
mation  Web  site,  http;//www.boston. 
com/. 

Personal  news 
service  offered 

Netcom  on-line  Communication 
Services  Inc.  and  Individual  Inc. 
have  announced  immediate  availability 
of  Personal  NewsPage  Direct,  a  NET¬ 
COM  PersonalNews  service  that  pro¬ 
vides  NETCOM  subscribers  with  their 
own  daily  customized  news  source. 

Through  the  joint  marketing  agree¬ 
ment,  Individual  Inc.’s  Basic-Level 
NewsPage  Direct  service  will  be  avail¬ 
able  free  to  NETCOM  subscribers  as  part 
of  their  basic  subscription  rate. 

NewsPage  Direct  lets  subscribers 
define  their  news  profile  by  selecting  up 
to  10  topics  from  a  library  of  over  2,500 
industry  and  company  categories.  Each 
business  day,  subscribers  will  receive  up 
to  20  news  headlines  and  briefs  in  their 
e-mail  box. 

For  more  information  on  NewsPage, 
go  to  http://www.newspage.com/. 
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TMS,  Excite 
create  hot  list 

Tribune  media  services  and 

Excite  Inc.  have  created  Excite’s 
Web  Hotlist,  a  package  of  Web  reviews 
written  by  journalists  to  enhance  news¬ 
papers’  coverage  of  the  Internet. 

The  Excite  hot  list  can  be  found  at 
httpV/www.excite.com/.  TMS  has  pack¬ 
aged  the  Excite  services  to  offer  news¬ 
papers  the  resources  to  provide  in-depth 
Web  coverage  without  adding  staff.  The 
twice-weekly  feature  includes  20-40 
word  “best  of  the  Web”  reviews;  weekly 
themed  reviews  and  two  Web-related 
colunms  offering  commentary,  news 
briefs  and  Q&A. 

Individual, 
Toshiba  in 
joint  venture 

INDIVIDUAL  INC.  AND  Toshiba  Corp. 

have  entered  into  a  joint  venture 
to  form  a  new  company  called 
NewsWatch,  which  will  provide  cus¬ 
tomized  news  services  in  Japanese. 

The  company  will  aggregate  news 
and  information  sources  from  Japanese 
news  wires,  magazines  and  periodicals; 
and  wUl  filter  and  deliver  these  to  cor¬ 
porate  managers  and  executives  in  a 
variety  of  industries. 

Individual  and  Toshiba  will  be  equal 
shareholders.  Mitsui  &  Co.  is  also  expect¬ 
ed  to  participate  in  the  joint  venture  as  a 
minority  shareholder. 

NewsWatch  will  be  incorporated  and 
based  in  Tokyo,  and  is  expected  to  begin 
initial  operations  in  June  1996. 

Sun  Microsystems 
joint  ventures 

SUN  MICROSYSTEMS  COMPUTER  Co. 

has  signed  joint  marketing  agree¬ 
ments  with  Lexmark  International  and 
Xerox  Corp.  to  provide  a  broader  array 
of  open  printing  solutions  to  its  cus¬ 
tomers. 

These  agreements  align  Sun  with  glob¬ 
al  vendors  that  provide  printing  solu¬ 
tions  compatible  with  the  Sun  Solaris 
operating  system. 

With  these  new  alliances.  Sun  is  with¬ 
drawing  from  selling  its  SPARCprinter 
(TM)  Une. 


MPI  develops 
Web  site 
for  weeklies 

Management  press  integrators 
(MPI)  wUl  help  develop  and  imple¬ 
ment  the  architecture  for  New  Times 
Phoenix’s  recently  released,  database-dri¬ 
ven  Web  site. 

The  site  also  contains  a  database- 
searchable  restaurant;  movie,  romance 
and  classified  sections,  which  users  can 
reach  by  selecting  index  criteria  and/or 
entering  key  words  to  locate  detailed 
information. 

New  Times  Inc.  owns  a  chain  of  week¬ 
ly  newspapers  providing  local  news  and 
entertainment  listings  in  Phoenix,  San 
Francisco,  Denver,  Houston,  Dallas  and 
Miami. 

CompuServe 
to  enhance 
performance 

COMPUSERVE  HAS  ANNOUNCED 
plans  to  enhance  Internet  perfor¬ 
mance  across  its  Cisco  Systems  and 
StrataCom-based  global  network. 

This  includes  major  Internet  Protocol 
0P>based  investments  throughout  its 
European  network,  and  the  establish¬ 
ment  of  Internet  “peering”  points  across 
the  U.S. 

CompuServe  is  also  performing  mas¬ 
sive  bandwidth  and  hardware  upgrades 
to  its  trans-Atlantic  backbone,  installing 
PPP  server  farms  within  London,  Paris 
and  Munich,  with  more  cities  to  foUow 
and  the  peering  points  will  be  in  the  UK, 
France  and  Germany. 

Peering  points  define  a  physical  net- 
woik  interconnect  where  Internet  ser¬ 
vice  providers  exchange  traffic  at  no 
cost  to  speed  up  data  delivery  from  des¬ 
tinations. 

During  this  month,  CompuServe  will 
leverage  its  ATM  network  to  begin  rout¬ 
ing  Internet-based  traffic  through  U.S. 
peering  points  viaT3  coimections. 

Customized 
news  service 

INDIVIDUAL  INC.  HAS  unveUed  a  new 
customized  news  service  designed 
specifically  for  the  Microsoft  Exchange 


Server  called  First!  for  Exchange. 

The  service  provides  tailored  news 
directly  to  a  company’s  Microsoft 
Exchange  Server  every  business  day.  The 
news  is  filtered  daily  from  over  6(X)  elec¬ 
tronic  sources  worldwide  and  can  be 
distributed  to  individual  work  groups  or 
to  the  enterprise  using  Exchange  servers 
and  clients. 

Germany  plans 
online  law 

GERMANY’S  JUSTICE  MINISTER, 
Edzard  Schmidt-Jortzig,  is  planning  a 
new  law  which  says  companies  who 
provide  access  to  the  Internet  are  not 
expected  to  prolice  cyberspace  on  the 
lookout  for  pornography  or  neo-Nazi 
propaganda. 

The  law  also  states  any  firm  offering 
a  link  to  the  worldwide  computer 
network  would  only  be  punished  if  they 
discovered  illegal  material  was  avail¬ 
able  via  their  service  and  did  nothing  to 
stop  it. 

He  also  said  Chancellor  Helmut  Kohl’s 
government  would  probably  present  the 
drafted  multimedia  law  before  parlia¬ 
ment’s  summer  recess  in  an  effort  to 
banish  indecent  and  illegal  material  from 
cyberspace  without  overregulating  the 
industry. 

The  bill  is  expected  to  take  a  long 
time  before  it  becomes  law.  Germany’s 
powerful  regional  states  have  indicated 
they  may  challenge  the  constitutionality 
of  the  law. 

New  Netscape 
browser  tested 

Netscape  communications 

Corp.  has  released  an  early  beta  ver¬ 
sion  of  its  Navigator  3.0  browser  on  the 
company’s  Web  site  —  code  name  Atlas, 
for  trial  download. 

Atlas  offers  new  features,  like  an  audio 
playback  plug-in,  distributed  interactive 
3-D,  video  playback  and  audio  conferenc¬ 
ing.  Netscape  3  0  will  also  introduce  fea¬ 
tures  allowing  Java  support  for 
Macintosh  PowerPC  and  new  navigation 
for  frames,  as  well  as  background  color 
toggles. 

While  Netscape  is  busy  promoting  its 
new  browser,  Microsoft  has  announced  it 
will  be  releasing  the  beta  version  of  its 
Internet  Explorer  3  0  browser  by  the  end 
of  the  month. 
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•  The  latest  statistics  show  there’s  rapid  online 
newspaper  growth.  E&P’s  latest  count  finds  1,115 
commercial  newspaper  online  services  are  operating 
worldwide,  which  is  up  from  about  750  at  the  begin¬ 
ning  of  the  year.  Add  to  those  figures  220  college 
newspapers  are  operating  online  services  as  counted 
by  Newslink.  About  94%  of  all  online  newspaper  ser¬ 
vices  are  on  the  World  Wide  Web.  Find  out  why  Steve 
Outing  is  sticking  to  his  projection  that  2,000  newspaper 
online  services  will  be  operating  by  the  end  of  this  year. 

•  Yahoo  has  a  nifty  new  map  feature  -  and  it’s 
free!  Yahoo’s  map  lets  you  type  in  the  street  name  of 
any  U.S.  address  and  view  a  detailed  map  of  how  to 
get  there.  Resulting  maps  can  be  zoomed  in  or  out. 
Should  this  be  a  feature  that  local  newspapers  offer? 

•  Newspapers  advertising  on  search  engines? 
When  Steve  Outing  used  Infoseek’s  Personal  Web  ser¬ 
vice,  he  was  surprised  to  see  a  banner  ad  for  The  Gate, 
the  Web  site  of  San  Francisco’s  Chronicle-Examiner 
come  up.  If  you  can’t  beat  them,  should  you  join  them? 

•  Brazilian  financial  news  online.  The  Brazilian 
news  agency,  Agencia  Estado  recently  launched  a 
financial  online  news  service  called  Brazil  Financial 
Wire.  It’s  aimed  at  international  communities,  provid¬ 
ing  the  latest  Brazilian  news  in  English.  Find  out  what 
the  site  includes. 

•  Can  you  mute  the  Web?  A  new  U.S.  company, 
PrivNet,  allows  consumers  to  filter  out  ads  on  Web 
pages.  This  start-up  company  in  North  Carolina  was 
created  by  four  college  students.  Their  first  commer¬ 
cial  product  is  Fast  Forward  and  it’s  creating  quite  a 
stir.  Is  it  something  to  worry  about? 

•  What’s  the  UK  publishing  online?  Recently, 
Steve  Outing  interviewed  Stovin  Hayter,  editor  of 


Newspaper  Focus,  a  monthly  controlled  circulation 
business  magazine  that  goes  out  to  3,500  top  execu¬ 
tives  in  the  newspaper  industry.  Find  out  how  many 
UK  newspapers  are  online,  which  ones  are  doing  the 
most  interesting  work,  and  more. 


COOL  SITE  OF  THE  W  EEK 


The  Michigan 
Press  Photographers 
Association  Home  Page 


It’s  not  often  a  photography  site  gets  chosen  as  the 
Cool  Site  of  the  Week.  However,  the  Michigan  Press 
Photographers  Association  (MPPA)  Home  Page 
(http;//www.cris.com/~Mppa/)  is  so  good,  it  deserves 
the  recognition. 

Netscape  also  thinks  it’s  cool,  because  it’s  been  on 
their  coveted  Netscape’s  What’s  Cool  page  for  a  long 
time,  teased  as  “if  ever  there  was  a  reason  to  get  a 
great  graphical  browser ....’’ 

They’re  not  kidding.  The  winners  of  the  1995  and 
1993  Pictures  of  the  Year  contest  are  available.  There 
also  are  sound  files  of  judges’  comments  and 
QuickTime  video  interviews  with  winning  photogra¬ 
phers. 

If  you  don’t  know  much  about  the  MPPA,  their 
background,  history  and  current  news  are  available,  as 
well. 

For  all  you  photographers  and  photo  buffs,  there  is  a 
list  of  links  to  various  photographers  home  pages  - 
from  Ansel  Adams  to  various  photojoumalists. 

Load  your  35mm  with  film;  you’ll  want  to  go  out 
and  take  pictures  after  visiting  this  site. 
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BY  DAVID  ASTOR 

Awards  Debated  At 


Cartoon  Gathering 

SHOULD  WRITERS  WHO - ...... 

cocreate  comics  be 
allowed  to  share 
National  Cartoonists 
Society  awards? 


That  was  one  of  the  issues 
debated  at  an  often-contentious 
NCS  general  membership  meet¬ 
ing  that  also  featured  discussions 
about  sexism  and  who  gets  to 
pick  convention  sites. 

The  awards  issue  was  brought  up  by  “Baby 
Blues”  co-creator/artist  Rick  Kirkman,  who  said  the 
writer  of  a  comic  should  be  able  to  share  an  NCS 
honor. 

“I’m  talking  about  a  writer  who  co<reated  a 
comic  and  worics  in  true  collaboration  with  the 
artist,”  noted  Kirionan,  whose  “Baby  Blues”  partner, 
Jerry  Scott,  fits  that  bill. 

Kirkman  was  not  just  talking  theoretically  about 
awards,  because  he  was  a  nominee  for  the  NCS 
™  comic  strip  division  prize 

that  night.The  King  Features 
Syndicate  cartoonist  ended 
up  winning  that  division 

which  he  and  Scott  will  tr>' 
to  have  split  in  half. 

A  Several  others  attending 

the  general  membership 
meeting  in  New  York  City 
__  j  supported  Kiricman’s  posi- 

,.  I  tion. 

'  I  Wiley  Miller  said  any  artist 
or  writer  signing  their  names 
i  to  a  feature  should  share  in 
■■Mi—  an  NCS  award.  “That’s  not 
Rick  Kirkman  and  Jerry  Scott  brain  surgery;  that’s  pretty 


Sexism  and 
convention  sites  also 
discussed  at  an 
,  often-contentious 
NCS  meeting 


basic,”  said  the  cartoonist,  who 
does  “Non  Sequitur”  for  the 
Washington  Post  Writers  Group 
and  “Us  &Them,”  with  Susan 
Dewar,  for  Universal  Press 
Syndicate. 

“A  comic  strip  has  a  person¬ 
ality,  an  overall  feeling,”  added 
Jerry  Buckley,  who  does  adver¬ 
tising  illustration  and  other 
work.  “If  you  take  the  words  out  of  the  feature,  it 
won’t  win  a  thing.  It’s  not  going  to  be  read.  It’s  a 
combination.” 

Others  at  the  session  noted  that  the  NCS  has 
given  awards  to  cartoonists  who  have  assistants 
draw  their  comics,  and  to  people  in  the  animation 
business  who  don’t  draw. 

But  several  people  opposed  allowing  writers  to 
share  NCS  awards. 

“This  is  a  cartoonist  club,”  said  magazine  car¬ 
toonist  Arnold  Roth.  “You  have  to  draw  to  be  a  car¬ 
toonist.” 

“We’re  a  cartoonist  society,”  agreed  NCS  presi¬ 
dent  and  freelance  cartoonist  Frank  Springer. 

Many  in  the  room  wanted  to  take  a  vote  on  the 
issue,  but  Springer  said  doing  that  wouldn’t  be  fair 
to  NCSers  not  attending  the  meeting. 

NCS  first  vice  president  Jack  Caprio,  who  as.sists 
Johnny  Hart  on  “B.C.”  and  “VJlzard  of  Id”  for 
Creators  Syndicate,  did  announce  toward  the  end 
of  the  discussion  that  members  wUl  be  allowed  to 
vote  by  mail  on  various  possible  changes  in  the 
awards  system. 

“The  system  is  not  perfect,”  said  Springer.  “It 
never  was  and  it  never  will  be.  But  we’re  trying.” 

One  change  many  members  want  is  a  mecha¬ 
nism  to  increase  the  chances  of  cartoonists  other 
than  widely  syndicated  comic  creators  to  be  nomi- 


Mort  Walker  Gives  Cartoon  Museum  Report 


Mort  walker  said  the  new  International  Museum 
of  Cartoon  Art  in  Boca  Raton,  Fla.,  is  drawing  a 
lot  of  visitors. 

“We  opened  to  the  public  on  March  10,  and  had 
15,000  people  the  first  week,”  reported  the  museum 
founder,  speaking  at  the  recent  National  Cartoonists 
Society  general  membership  meeting  in  New  York  City. 

Walker,  who  does  “Beetle  Bailey”  for  King  Features 
Syndicate,  noted  that  the  museum  is  now  in  the  process 


of  raising  approximately  $9  million  to  complete  its  sec¬ 
ond  floor. 

He  also  mentioned  that  the  museum  {E&P,  March  16, 
p.  38)  recently  added  two  executives.  One  is  acting  direc¬ 
tor  Dennis  Barrie,  who  was  director  of  the  Rock  and  Roll 
Hall  of  Fame  and  Museum  in  Cleveland.The  other  is 
director  of  administration  and  finance  Wendy  Stephens, 
who  was  chief  operating  officer  of  the  Smithsonian’s 
National  Air  and  Space  Museum  in  Washington,  D.C. 
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nated  for  the  coveted  NCS  Reuben 
Award  as  “Outstanding  Cartoonist  of  the 
Year.” 

“There  are  so  many  people  who  need 
to  be  recognized,”  said  “For  Better  or  For 
Worse”  creator  and  former  Reuben  win¬ 
ner  Lyim  Johnston  of  Universal. 

One  suggestion  would  have  Reuben 
nominees  consist  of  that  year’s  division 
wimiers,  who  come  from  various  cate¬ 
gories  of  cartooning  {E&P,  April  20, 
p.36). 

Also,  comics  journalist  Ron  Evry  said 
the  work  of  potential  award  nominees 
could  become  better  known  to  mem¬ 
bers  if  it  was  put  up  on  the  NCS  Web 
site  (see  sidebar),  which  Evry  programs 
and  edits. 

Cartoonists  &  Writers  Syndicate 
founder,  president  and  editor  Jerry 
Robinson  recalled  that  the  NCS  used  to 
publish  an  illustrated  ballot  to  give  vot- 
ers  a  look  at 
cartoonists’ 

WOl1(. 

One  thing 
some  NCS  lead- 
ers  will  not 
win  an  award 
for  is  inclusion 
of  women, 
who  constitute 
a  rising  per- 
centage  of  the 
organization’s 
560  members. 
Nancy  Tew,  edi¬ 
torial  projects 
manager  at  the 
Los  Angeles  Times,  noted  from  the  audi¬ 
ence  that  the  current  eight-person  NCS 
board  is  all  male  and  that  attendees 
were  addressed  from  the  podium  as  if 
only  the  males  in  the  room  were  car¬ 
toonists. 

And  Wiley  questioned  Springer  about 
why  next  year’s  NCS  meeting  will  not 
be  held  in  Nashville  after  attendees  at 
the  1995  meeting  had  voted  to  go  there 
in  1997. 

“A  unanimous  vote  of  the  member¬ 
ship  should  carry  a  little  bit  of  weight,” 
he  said. 

“It’s  up  to  the  president  to  decide 
where  to  go,”  responded  Springer,  who 
said  a  1997  site  hasn’t  been  finalized 
yet. 

Caroline  Roth  was  the  coordinator 
of  this  year’s  New  York  City  convention, 
which  drew  a  record  520  people  and 
marked  the  50th  anniversary  of  the 
NCS. 


Web  Site  Has  Breadth  And  Taxes 


The  national  cartoonists 

Society  has  a  new  Web  site  that 
will  soon  expand. 

“We  would  like  to  put  the  whole 
membersliip  album  on  the  site,”  NCS 
second  vice  president  Daryl  Cagle 
told  attendees  at  the  organization’s 
recent  general  membership  meeting 
in  New  York  City.  “For  those  of  you 
who  freelance,  it  could  be  a  way  to 
get  business.  We  can  also  put  your  e- 
mail  address  on  and  a  link  to  your 
Web  site.” 

The  publication  Cagle  was  refer¬ 
ring  to  is  The  National  Cartoonists 
Society  Album  1996:  Fiftieth 
Anniversary  Edition  edited  by  Bill 
Janocha,  an  assistant  to  “Beetle 
Bailey”  creator  Mort  Walker  of  King 
Features  Syndicate.The  new  393- 
page  book  includes  bios  of  NCSers, 
drawings,  photos  and  more. 

Cagle,  who  does  the  “True!”  comic 
forTribime  Media  Services,  did  note 
that  NCSers  don’t  have  to  allow  their 
album  entries  on  the  site.  He  added 
that  members  can  “remove  personal 
stuff’  from,  or  add  information  to,  the 
entries  before  they  go  on  the  Web. 

One  of  the  areas  already  on  the 
site  focuses  on  the  CaUfomia  State 
Board  of  Equalization  (BOE)  effort  to 


tax  cartoons  —  a  matter  also  dis¬ 
cussed  by  Cagle  at  the  meeting. 

Cagle  noted  that  while  San 
Francisco  artist  Paul  Mavrides  and 
the  Los  Angeles-based  Creators 
Syndicate  did  a  “wonderful  job”  in 
their  successful  fights  against  the  tax 
(E&P,)2tn.  20,  p.  34),  the  regulations 
have  been  narrowed  but  not  elimi¬ 
nated. 

“The  BOE’s  tax  regulations  are  so 
crazy  and  complex  that  almost  every 
California  artist  violates  them,” 
according  to  the  text  on  the  NCS 
Web  site. 

In  an  effort  to  draw  more  atten¬ 
tion  to  the  situation,  Cagle  distrib¬ 
uted  a  flier  featuring  photos  of  BOE 
member  Brad  Sherman,  who  is  run¬ 
ning  for  Congress.  The  flier  asks 
cartoonists  to  do  caricatures  of 
Sherman  that  will  be  posted  on  the 
NCS  site  and  made  available  to  the 
press. 

The  site,  programmed  and  edited 
by  comics  journalist  Ron  Evry,  also 
features  other  news  and  information 
about  cartooning  and  the  NCS. 

It  can  be  reached  at 
http://www.unitedmedia.com/ncs. 
(United  Media  provided  the  NCS 
with  free  space  on  its  server.) 


Frank  Springer 
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Nobel  recipient  is 
writing  a  column 

Burmese  NOBEL  peace  Prize  winner 
Aung  San  Suu  Kyi  is  writing  a  weekly 
column  for  Universal  Press  Syndicate. 

Suu  Kyi  is  known  for  her  nonviolent 
Struve  for  human  rights  and  democracy 
in  Burma,  where  she  was  under  house 
arrest  for  six  years  before  being  released 
last  July.  She  is  putting  economic  pressure 
on  the  military  dictatorship  by  urging  for¬ 
eign  companies  not  to  invest  in  Burma. 

“It  is  with  great  honor  that  we  represent 
Aung  San  Suu  Kyi,”  said  Universal  Press 
Syndicate  President  John  McMeel.  “She 
brings  strength  to  many  people  through 
her  words  and  example” 

Rumors  of  deal  in 
the  TV  listings  biz 

IS  THERE  A  sale  or  merger  in  the  woiks 
in  the  sjTidicatedTV  listings  business? 
Three  sources  currently  or  formerly 
connected  with  this  business  told  E&P 
thatTVData  ma>-  be  purchased  byTMSTV 
Listings.  One  also  said  TV  Guide  was  or  is 
interested  in  buying  TVData. 

VTien  contacted,  executives  at  TVData 
and  Tribune  Media  Services  neither  con¬ 
firmed  nor  denied  the  possibility  of  some 
sort  of  deal.  Both  said  they  “don’t  com¬ 
ment  on  rumors.” 

And  a  spokesperson  for  TV  Guide  — 
which  is  forming  a  new  unit  to  provide 
listings  data  to  newspapers  and  other 
clients  (E&P,  May  18,  p.  42)  —  said  the 
magazine  has  “no  comment  at  this  time” 
about  a  possible  interest  in  TVData. 

A  Federal  Trade  Commission  spokesper¬ 
son  noted  that  any  deal  affecting  competi¬ 
tion  in  the  TV  listings  business  would 
require  FTC  approval,  but  cited  “confiden¬ 
tiality”  in  declining  to  confirm  or  deny  that 
anything  was  in  the  works. 

E&P  called  a  half-dozen  newspapers  at 
random  to  see  if  the  FTC  had  contacted 
them  recently  to  gather  information  about 
the  TV  listings  business.  Four  papers  said 
no,  one  said  no  comment,  and  one  —  a 
large  daily  in  the  West  —  said  yes. 

“They  [the  FTC]  picked  my  brain,”  the 
TV  editor  said. 

The  Queensbury,  N.Y.-based  TVData  — 
which  has  more  than  2,500  print  and  elec¬ 
tronic  clients  —  was  formeriy  owned  by 
United  Media  and  is  now  owned  by  the 
Triad  company  of  Stamford,  Coim. 
Whether  or  not  it  gets  sold,  TVData  is,  at 


minimum,  reportedly  seeking  investors. 

The  Glens  FaUs,  N.Y.-based  TMS  TV 
Listings  —  owned  by  Tribune  Media 
Services  of  Chicago  —  has  more  than  350 
print  and  electronic  clients,  including  a 
higher  percentage  of  large  newspapers 
than  TVData.  —  David  Astor 

Apollo  13’s  Lovell 
writes  ‘SpaceTalk’ 

JIM  LOVELL  WHOSE  book  about  his 
experience  as  commander  of  the  Apollo 
13  lunar  mission  served  as  the  basis  for  last 
year’s  popular  movie,  is  writing  the  month¬ 
ly  “SpaceTalk”  column. 

The  free  feature  will  discuss  civil,  mili¬ 
tary  and  commercial  space  topics,  such  as 
medical  advances  we  owe  to  space  and 
NASA’s  quest  to  find  life  in  the  universe. 

Lovell,  a  recipient  of  the  Presidential 
Medal  of  Freedom,  flew  four  NASA  mis¬ 
sions.  He  now  serves  as  chairman  of  the 
Colorado  Springs-based  Mission  HOME,  a 
campaign  to  rekindle  enthusia.sm  and  sup¬ 
port  for  space. 

For  more  information,  contact  Brian 
Kyiios  at  314-982-1721. 

Columnist  reaches 
a  client  milestone 

COLUMNIST  CAL  THOMAS  now  has 
more  than  400  newspaper  clients. 
The  conservative  commentator  (pro¬ 
filed  in  E&P,  Feb.  27, 1993,  p.  32)  is  with 
the  Los  Angeles  Times  Syndicate. 

Mommy  gets  new 
’do  after  36  years 

The  mommy  character  in  “The 

Family  Circus”  has  gotten  a  new  hairdo 
after  36  years. 

Bil  Keane,  whose  comic  is  distributed  to 
more  than  1,300  papers  by  King  Features 
Syndicate,  said  he  made  the  change  after  a 
Texas  reader  wrote  to  say  that  the  old  hair¬ 
do  looked  too  old-fashioned. 


:  The  before  and  after  looks 


Copley  is  offering 
Olympic  coverage 

COPLEY  NEWS  SERVICE  is  offering 
coverage  of  the  Olympics  by  Jerry 
Schwartz  of  the  Atlanta  Bureau  (AB),  an 
independent  news  service  that  covers  the 
Southea.st. 

Schwartz’s  weekly  column  —  which 
will  run  from  June  5  through  the  end  of 
August  —  will  discuss  the  athletes,  the  pol¬ 
itics  behind  Atlanta’s  choice  as  the  host 
city,  how  residents  will  cope  with  the 
influx  of  visitors,  and  more. 

Schwartz,  who  is  the  founder  and  man¬ 
aging  editor  of  AB,  has  already  written 
more  than  200  stories  about  Atlanta’s 
Olympic  preparations. 

TMS  comic  writer 
Forman  dies  at  60 

(CTt  yrOTLEY’S  CREW”  WRITER  Tom 
IVx  Forman  died  May  18  of  cancer  in 
Agoura  Hills,  Calif.  He  was  60. 

The  Detroit  native’s  other  comics 
included  “Sporting  Life,”  “Elwood”  and 
“Prime  Time.”  He  also  wrote  art  columns 
for  California  papers,  worked  in  TV  and 
film,  and  taught. 

Tribune  Media  Services  said  the  20-year- 
old  “Motley’s  Crew,”  drawn  by  Ben 
Templeton,  will  continue. 

An  Ecotopics  site 
comes  to  the  Web 

Ecotopics  international  news 

Service  is  marking  its  10th  anniversary 
of  environmental  and  human-rights  cover¬ 
age  with  the  launch  of  a  Web  site 
(http:/Avww.ecotopics.com). 

The  Ocean  City,  Md.-based  news  service 
(410250-3404)  is  headed  by  Jo  Campbell, 
a  veteran  reporter  on  Africa-U.S.  relations. 

A  ‘Prince  Valiant’ 
film  coming  in  ’97 

A  LIVE-ACTION  movie  version  of 
“Prince  Valiant”  is  scheduled  to  come 
out  in  summer  1997. 

It  is  being  co-produced  by  Constantin 
Film  and  Lakeshore  Entertainment  in  asso¬ 
ciation  with  Hearst  Entertainment. 

The  comic,created  by  Hal  Foster  in  1937, 
is  now  done  by  John  Cullen  Murphy  and 
Cullen  Murphy  of  King  Features  Syndicate. 
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BOOK  REVIEWS 


BY  HILKY  WARD 


Lou  Grant: 
t  The  Making  of  TV’s 
Top  Newspaper  Drama 
t  By  Douglass  K,  Danit4 
S>  racuse  University  Press 
1 600  Jamesville  Ave., 
Syraeuse,  N.Y.  15244-Sl60 
269  pages,  S39.95;  paper,  $  17.93 


^  ■  ^he  biggest  and  possibly  the 
I  best  newspaper  in  America 
^  went  out  of  business  the 
other  day,”  a  newspaper  columnist 
wrote  in  1982  about  the  demise  of  the 
TV  show  Lou  Grant,  which  had  capti¬ 
vated  audiences  with  its  114  episodes 
over  five  years. 

Most  media  persons  from  age  35  and 
up  likely  remember  the  newspaper 
drama  that  made  a  fetish  out  of  being 
realistic,  while  not  always  literally  accu¬ 
rate. 

When  it  finall>'  went  down  in  light  of 
the  star,  Ed  Asner,  becoming  heavily 
involved  in  anti-Reagan  politics  and 
because  of  dipping  ratings,  one  of  the 
actors.  Jack  Bannon,  who  played  an 
assistant  city  editor,  said  at  a  farewell 
party:  “The  one  thing  that  can  never  be 
taken  away  from  anybody  who  worited 
on  this  show  is  that  you  are  part  of 
television  history  at  its  best.” 

The  same  can  be  said  of  Daniel’s 
book.  It  is  history  at  its  best.  Not  only 
does  he  probe  into  the  Lou  Grant 
odyssey  from  the  first,  but  he  delves 
into  the  American  psyche  that 
embraced  the  program  —  until  the  pro¬ 
gram  and,  particularly  its  star,  became 
too  politicized. 

Media  folk  admired  the  painstaking 
research,  much  of  it  conducted  at 


Times.  Most  of  the  characters  had  their 
shadow  images  at  the  Times,  although 
the  publisher,  played  by  Nancy 
Marchand,  was  modeled  after  Katharine 
Graham  of  the  Washington  Post  and 
Dorothy  Schiff,  who  had  published  the 
New  York  Post. 

The  actors  imitated  real  people  so 
closely  that  the  program  executives 
began  to  fear  being  sued  by  the  real-life 
counterparts.  But  the  media  stipport 
proved  fickle.  Asner  is  quoted  lambast¬ 
ing  the  fickleness  of  the  press  and  its 
role  in  a  new  McCarthyism  in  the 
Reagan  years. 

“I  was  like  a  sacred  cow,”  he  says. 
“Noboody  ever  touched  me.” 

And  then  when  controversy  erupted 
over  his  support  of  El  Salvador  rebels, 
contrary  to  the  position  of  the  Reagan 
administration,  “out  of  the  woodwork 
came  maybe  a  third  of  the  body  that 
had  been  quiet  up  ’til  then.” 

“I  realized  that  as  long  as  things  were 
kosher,  I  was  the  greatest  PR  imple¬ 
ment  known  to  journalism.  They  dared 
not  bite  the  hand  that  feeds  them.  But 
once  I  showed  some  warts  and  was  no 
longer  the  great  PR  vehicle  for  journal¬ 
ism,  then  they  pulled  out  all  the  stops.” 

He  offers  the  opinion  that  “the  for¬ 
mer  USSR  probably  had  a  better  aware¬ 
ness  of  the  truth.” 

The  Russian  knows  he  or  she  was  liv¬ 
ing  in  a  dictatorship  and  that  what 
media  presented  was  often  not  the 
truth,  while  the  American  citing  free¬ 
dom  of  the  press  readily  accepts  as 
truth  what  he  or  she  hears  or  reads. 

Asner  had  difficulty  getting  woric 
after  the  end  of  the  series  and  blamed 
blacklisting  by  the  TV  industry  after  he 
expressed  his  views  on  El  Salvador. 

Intriguing  reading  are  the  chronicles 
of  censorship  of  the  episodes  by  the 
CBS  Program  Practices  department. 
Each  line  of  the  script  was  checked  to 
make  sure  it  wasn’t  too  racy  or  offend¬ 
ing  in  some  way  to  audience  and  spon¬ 
sors.  Even  some  of  the  humor  was 
axed.  For  example,  in  a  1977  episode,  a 
reporter  expires  in  the  arms  of  a  prosti¬ 
tute  and  one  of  the  cast’s  reporters 
remaik.s,“He  died  with  her  boots  on.” 
Violence  was  played  down  and  gore 
and  bkxxl  were  taboo. 

The  script  writers  would  often  slip 
in  something  outrageous,  knowing  that 
when  that  entry  was  thrown  out  the 
Program  Practices  people  would  pass 


up  the  questionable  material  that  the 
writers  really  wanted  in  the  script. 

The  program  did,  however,  deal  with 
many  controversial  subjects,  a  number 
of  them  ethical  dilemmas  in  journalism. 
An  appendix  includes  a  list  of  Emmy 
and  other  awards  garnered  by  the  pro¬ 
gram. 

The  extensive  appendix  also  includes 
a  list  of  other  newspaper  dramas  in  the 
history  of  television,  character  sketches 
for  each  part,  synopses  of  episodes  and 
cartoons  and  a  comic  strip  satire,  “Lou 
Grouch.” 

Daniel,  a  former  newspaper  reporter 
and  editor,  teaches  at  the  School  of 
Journalism  and  Mass  Communications 
at  Kansas  State  University. 
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If  you  are  advising  a  family  member 
or  other  young  person  who  express¬ 
es  an  interest  in  entering  journalism, 
this  might  be  a  useful  tool. 

While  the  book,  or  rather  manual, 
might  seem  oversimplified  and  out  of 
touch  with  reality  at  times,  it  does  pro¬ 
vide  useful  pep  sermons,  a  directory  of 
college  and  university  journalism  pro¬ 
grams  (without  evaluation)  and  per¬ 
haps  of  most  interest  is  a  directory 
with  description  of  available  grants, 
scholarships  and  internships. 

The  opportunities,  however,  outshine 
and  make  more  sense  than  some  of  the 
rosy  statements  and  premises  in  this 
book. To  say  that  “only  the  best  should 
apply,  and  only  the  best  will  become 
journalists”  is  debatable  by  some  who 
teach  a  glut  of  poorly  motivated  and  low 
achievers,  which  are  present  in  accred¬ 
ited  as  well  as  unaccredited  programs. 

And  statements  such  as  the  following 
are  wrong:  “A  good  reporter  gets  all  of 
the  facts  before  he  begins  to  write  his 
article.” 

That’s  an  ideal,  but  perfection  is  not 
always  possible  before  deadlines.  The 
apparent  sexism  of  that  statement  is 
offset  by  the  use  of  “she”  in  other  state¬ 
ments. 
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Violate 

Continued  from  page  75 

“He  has  every  right  to  write  and  criti¬ 
cize  the  rule,  but  not  to  contact  outside 
persons  about  breaking  it,”  May  said. 

She  said  Woodward  wrote  to  a 
reporter,  suggesting  he  could  skirt  the 
regulation  by  applying  to  cover  a  prison 
arts  program. 

The  editor  then  would  arrange  for  him 
to  interview  a  “specific  inmate,”  May  said. 
“It  was  just  a  ruse  to  get  him  into  the 
institution.” 

Early  this  year,  the  corrections  depart¬ 
ment  clamped  a  lid  on  interviews  with 
individual  felons,  fearing  that  the  prac¬ 
tice  tends  to  glamorize  prisoners,  partic¬ 
ularly  high-profile  ones  like  Charles  Man- 
son  (,E&P,}an.  13). 

The  press  is  still  permitted  in  prisons 
to  investigate  conditions  and  may  gener¬ 
ally  interview  inmates  in  connection 
with  the  story. 

A  reporter  also  may  visit  a  prisoner  on 
his  or  her  invitation,  but  cannot  bring  a 
camera,  tape  recorder,  notebook,  pen  or 
pencil  to  the  meeting. 

Completely  forbidden  are  arranged 
interviews  with  inmates,  although  the  lat¬ 
ter  can  write  or  telephone  the  media 
with  complaints.  Phone  calls  are  moni¬ 
tored. 

The  regulation  applies  to  all  135,000 
inmates  in  California’s  31  prisons. 

Terri  Knight,  the  media  liaison  officer 
at  the  Men’s  Colony,  said  Woodward  also 
was  confined  to  quarters  for  five  days 
because  of  the  infraction.  Woodward  has 
spent  15  years  at  the  facility  on  drug  and 
weapons  convictions.  Knight  said  he  pre¬ 
viously  edited  a  newspaper  at  another 
prison. 

An  E&P  request  to  interview  Wood¬ 
ward  was  refused. 


Developing 

Continued  from  page  18 

When  it  comes  to  their  share  of  the 
total  advertising  maiket,  however,  in  29 
of  the  37  countries  for  which  this  infor¬ 
mation  was  available,  newspapers  gar¬ 
nered  less  than  half  of  the  total  revenue. 
For  example,  in  Belgium,  newspapers 
take  only  18.9%  of  the  total  ad  revenue, 
in  Italy  it  is  21%,  and  in  the  U.S.  it  is 
22.8%. 

“Underlying  my  original  message  that 
current  trends  are  effectively  a  tale  of 
two  worlds,  we  can  point  to  the  follow¬ 
ing  positive  information  for  other  coun¬ 
tries,”  Balding  commented. 

From  1992  to  1995,  newspapers  in 
Argentina  saw  their  share  of  the  advertis¬ 


ing  market  increase  by  8.5  points;  while 
those  in  Brazil  saw  it  go  up  10.7  points; 
in  India  it  was  up  8  points;  in  South 
Korea  the  gain  was  2.8  points  and  in 
Malaysia,  2  points. 

“One  interesting  feature  of  our  survey 
is  an  examination  of  where  newspaper 
income  comes  from  in  the  various  coun¬ 
tries,”  Balding  said,  citing  the  United 
States  and  Japan  for  being  at  either  end 
of  the  scale. 

“In  the  USA,  86%  of  total  income 
came  from  advertising  in  1995,  a  shift  of 
one  percentage  point  towards  advertis¬ 
ing  when  compared  to  1994,”  he 
explained. 

“In  Japan,  the  share  of  total  revenue 
which  comes  from  advertising  dropped 
one  percentage  point,  and  now  stands  at 
just  39%, ”  Balding  continued. 

“The  difference  is,  in  fact,  growing  sig¬ 
nificantly  ....  In  the  USA,  the  ratio  in 
favor  of  advertising  grew  10  points 
between  1S>91  and  1995;  in  Japan,  it 
dropped  10  points  in  favor  of  circulation 
over  the  same  period,”  he  said. 

Norway  was  the  “world  leader”  in  pen¬ 
etration,  with  600  newspapers  sold  per 
1,000  people.  Japan  was  second  witli 
576  copies  per  1,000;  and  Finland  and 
Sweden  tied  for  third  at  464  copies  per 
1,000,  Balding  reported,  adding  that  the 
United  States  was  in  15th  place  with  226 
per  1,000. 

The  complete  report,  “World  Press 
Trends,”  which  contains  country  by 
country  and  global  analysis  of  features 
such  as  circulation,  readership,  maritet 
penetration,  advertising  and  sales  rev¬ 
enue,  classified  advertising,  market 
reports,  advertising  expenditures  per 
medium,  ad  expenditure  ratios  per  prod¬ 
uct  category,  VAT  and  other  taxes,  regula¬ 
tions  on  ownership,  and  public  subsidies, 
is  available  from  the  FIEJ  office  in  Paris, 
France. 


Leading  Edge 

Continued  from  page  19 

For  example,  one  can  argue  that  NCN 
is  really  just  an  online  service  that  hap¬ 
pens  to  be  owned  by  nine  newspapers. 
Even  so,  it  could  still  establish  an  online 
brand  that  keeps  the  money  inside  the 
newspaper  femily  rather  than  letting  it 
leak  out  to  a  third  party  such  as  AOL  or 
Prodigy.  But  is  that  enough  value  for 
diluting  the  relationship  with  your  cus¬ 
tomer?  Individual  newspapers  will  have 
to  decide. 

Mitchell  looks  at  the  roster  of  NCN 
owners  and  fears  that  large  companies, 
such  as  Gannett,  will  treat  small  ones  like 
his  unfairly. 


Meanwhile,  executives  at  large  news¬ 
papers  worry  that  NCN  will  become  the 
great  leveler,  giving  equal  prominence  to 
content  from  small  and  large  newspapers 
alike,  despite  significant  variations  in 
quality.  All  newspaper  brands  could 
become  equal  in  the  NCN  pot. 

That  may  be  part  of  the  new  market 
environment,  argues  Dr.  William  Boyd, 
associate  at  the  Poynter  Institute,  one  in 
which  competition  is  dynamic  and  con¬ 
stantly  redefined. 

Newspapers  will  compete  sometimes 
and  collaborate  at  others  with  the  same 
organization,  he  says.  In  fact,  they  do  that 
already,  he  notes,  when  two  competing 
papers  work  together  on  an  election  sup¬ 
plement  or  share  newsprint  to  cut  inven¬ 
tory  costs. 

Brands  are  vital  assets  in  a  competitive 
environment.  One  can  imagine  the  NCN 
brand  becoming  an  intrusive  and  unnec¬ 
essary  layer  between  individual  newspa¬ 
pers  and  their  customers  (just  as  a 
Prodigy  or  AOL  brand  could). 

And  speaking  of  brands,  the  name 
New  Century  Networlc  doesn’t  tell  us 
peep  about  its  defining  characteristic 
—  its  newspaper  content.  We’d  vote  for 
clarity,  which  means  something  that  con¬ 
veys  “newspaper”  right  upfront,  since 
that’s  what  NCN  is  supposed  to  be  all 
about. 

Timing  is  also  a  factor  —  a  critical  one. 
NCN  is  talking  about  a  1997  roll  out  — 
light  years  away  in  the  new  media  busi¬ 
ness. 

We  hope  the  plans  are  flexible, 
because  next  year’s  maricet  could  bear  lit¬ 
tle  resemblance  to  today’s. 

Technical  and  operational  barriers  are 
also  a  problem.  We  believe  the  systems 
people  we’ve  talked  to  who  tell  us  that 
“slicing  and  dicing”  the  content  within 
hundreds  of  individual  newspaper  sites  is 
no  trivial  matter. 

Neither  is  implementing  NCN’s  travel 
pass  idea,  measuring  usage  or  tracking 
revenue. 

Which  brings  us  to  money.  Almost 
everyone  we  spoke  to  agrees  that  pricing 
is  critical  —  the  single  factor  that  could 
make  or  break  NCN.  And  almost  no  one 
has  seen  an  affiliate’s  agreement,  com¬ 
plete  with  numbers. 

Details,  details. 

As  Bill  Boyd  said,  “There’s  a  great  deal 
that  remains  to  be  revealed.  The  story 
wUl  be  in  the  details.” 

We  couldn’t  agree  more.  NCN  is  a 
powerful  idea,  one  that  could  make  the 
newspaper  industry’  stronger  if  properly 
executed. 

We’re  rooting  for  it.  But  its  future  really 
is  in  the  details  —  and  time  isn’t  on  its 
side. 
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Knight  fellows 
at  Columbia, 
Stanford 

Eight  newspeople  have  been 

named  Knight-Bagehot  Fellows  in 
Economics  and  Business  Journalism  at 
Columbia  University's  Graduate  School 
of  Journalism. 

The  mid-career  fellowships  provide 
full  tuition  and  a  $20‘,000  stipend,  allow¬ 
ing  experienced  journalists  to  take  grad¬ 
uate  courses  at  Columbia. 

Fellows  for  the  1996-97  academic 
year  are  Greg  Farrell,  Deiidre 

Fretz,  Institutional  Investor,  Pia  Jeanne 
Hinckle,  San  Francisco  Bay  Guardian-, 
Faith  Keenan,  Hong  Kong’s  Far  Eastern 
Economic  Review,  Iraki  Peter  M.  Kibiriti, 
Kenya’s  Weekly  Review,  Phillip 
Longman,  Florida  Trend,}o\m  J.  Oslund, 
Minneapolis  Star  Tribune-,  and  Anne 
Tergesen,  the  Record,  Bergen  County, 

N.J. 

Founded  in  1975,  the  fellowships  are 
named  for  John  S.  and  James  L.  Knight, 
who  established  the  Knight  Foundation, 
and  former  Economist  editor  Walter 
Bagehot. 

Also,  12  U.S.  journalists  were  awarded 
John  S.  Knight  Fellowships,  providing 
for  a  year  of  study  at  Stanford  University. 

This  year’s  fellows  are  Alex  Beam, 
Boston  Globe-,  Susan  Caba,  Philadelphia 
Inquirer,)o\m  Fensterwald,  Concord 
(N.H.)  Monitor,  Michael  S.  Fields, 
National  Public  Radio;  Bill  Gannon, 
Newark  Star-Ledger,]oaa  Laatz  Jewett, 
Portland  Oregonian-,  Marcia  Kramer, 
Washington  Post,  Meg  Laughlin,  Miami 
Herald-,  Rob  Taylor,  Seattle  Post- 
Intelligencer,  Maureen  West,  Phoenix 
Gazette-,  Kathy  Wilheim,  Associated 
Press;  and  Andrew  2a.)zc,  Akron  Beacon 
Journal. 

lAPA  protests 
Costa  Rica  dictum 

The  inter  AMERICAN  Press 
Association  has  protested  Costa 
Rican  President  Jose  Maria  Figueres’ 
decree  that  documents  related  to  public 
security  amount  to  “state  secrets.” 

IAEA  called  the  dictum  “contrary  to 
the  fundamental  principles  of  freedom 
of  expression,”  adding  that  it  “not  only 
violates  freedom  of  the  press,  but  also 


the  tradition  of  openness  and  trans¬ 
parency  that  has  characterized”  the 
country. 

Figueres’  proclamation,  which 
became  law  May  3,  suppresses  informa¬ 
tion  about  police  efforts  to  control  drug 
trafficking  and  money  laundering. 

RNC  controls 
media  lodging 

The  repubucan  national 

Committee  has  decreed  that 
reporters  covering  this  summer’s 
Republican  convention  in  San  Diego 
must  stay  a  minimum  of  eight  nights  in 
the  press-designated  hotel,  outraging 
media  groups,  the  San  Diego  Union- 
Tribune  reported. 

The  RNC  is  trying  to  defray  costs 
related  to  leasing  nearly  all  of  the  San 
Diego  Marriott  Hotel  for  two  weeks  in 
August,  according  to  the  paper. 

Some  media  organizations  equated 
the  move  to  extortion. 

“This  is  price-gouging,”  Susanna 
Schrobsdorff,  special  projects  manager 
and  convention  planner  for  Time  Inc., 
said. 

“None  of  our  people  covering  the 
convention  will  go  to  San  Diego  before 
the  candidates  get  there,  and  they’ll 
leave  when  the  candidates  leave,”  she 
explained.  “Do  you  want  to  spend  three 
days  in  San  Diego  or  three  days  with 
Bob  Dole?” 

Alan  Fram,  an  Associated  Press 
reporter  and  chairman  of  the  Standing 
Committee  of  Correspondents,  added,  “I 
don’t  think  people  are  very  happy  to 
have  the  Republicans  hold  a  gun  to 
their  heads  and  tell  them  they  have  to 
pay  for  rooms  they  are  not  going  to 
use.” 

A  spokeswoman  said  the  RNC  was 
making  “every  effort”  to  accommodate 
the  press. 

Hill  and 
Knowlton  name 
D.C.  head 

Thomas  L.  BUCKMASTER  has  been 
named  chairman  of  public  affairs 
and  general  manager  of  the  Washington, 
D.C.,  office  of  the  public  relations  firm 
Hill  and  Knowlton. 


Previously,  Buckmaster  was  a  senior 
partner  at  the  public  relations  company 
Fleishman-Hillard  in  Washington. 

Dow  Jones  has 
record  interns 

ONE  HUNDRED  ELEVEN  coUege 
students  will  be  working  in 
vVmerica’s  newsrooms  this  summer  as 
part  of  the  Dow  Jones  Newspaper 
Fimd’s  reporting  and  editing  programs, 
the  biggest  class  in  the  fund’s  history. 

NPMA  gives 
scholarship 

JENNIFER  ADLER,  A  senior  at  Thomas 
Jefferson  High  School  for  Science  and 
Technology  in  Alexandria,  Va.,  has 
received  the  Newspaper  Purchasing 
Management  Association’s  Richard  N. 
Miller  Memorial  Scholarship. 

Adler  —  whose  father,  Gordon,  is 
director  of  business  application  at  the 
Washington  Post  —  plans  to  study 
music  and  environmental  science  at 
Northwestern  University. 

Long  Island 
publishers  merge 

Two  LONG  ISLAND  pubUshing  com¬ 
panies,  Richner  Publications  Inc. 
and  Prime  Publications  Ltd.,  have 
melted  to  form  Richner  Communi¬ 
cations  Inc.,  based  in  Lawrence,  N.Y. 

Richner  publishes  10  community 
newspapers  reaching  over  150,000 
readers  weekly,  as  well  as  Nassau 
Lawyer.  Prime  produces  the  shopper 
PrimeTime. 

Michael  Bologna,  formerly  Richner’s 
production  manager  and  general  manag¬ 
er  at  Brooklyn’s  Canarsie  Courier,  was 
appointed  general  manager  of  the  new 
company. 

Cowles  grants 

COWLES  MEDIA  FOUNDATION  has 
announced  it  will  award  15  grants 
totaling  $397,000. 

The  largest  gram  totals  $207,200,  and 
will  be  made  over  three  years  to  a  group 
of  researchers  who  will  conduct  research 
on  physical  exercise  in  children. 
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Daily-Weekly-Monifily  Features 
Cannera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 

AUTOMOTIVE 

AUTO  REVIEWS,  Auto  Update  &  Car 
Quiz  by  huslxind/wife.  Light,  and  Fun 
to  read.  Auto  Digest  (541 )  923-3936. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  cor  care, 
auto  trivia/history.  (810)  573-2755. 

BUSINESS 

BUSINESS  EDITORS 

You  can  create  your  own  lively  market¬ 
ing  column  -  daily  or  weekly  -  by  sub¬ 
scribing  to  Advertising  Age's  Daily 
World  Wire.  25  to  30  timely  stories 
and  shorts  compiled  by  the  leading 
authority  on  marketing  and  delivered 
to  you  each  day  by  e-mail  by  5  p.m. 
NY  time.  For  samples,  send  your  e- 
mail  to  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890, 
Fax:  (212)  254-7646. 

E-mail:  mglover@crain.com. 


CASINO  GAMING 

WEEKLY  CASINO  GAMING  COLUMN 
Collecting  kudos  for  over  3  years, 
PLAYING  IT  SMART  is  fun  to  read  as 
well  as  surprisingly  sophisticated. 
Approx  750  words  --  on  target,  on 
time.  Samples  &  references.  ICON, 
Inc.,  (215)  349-6500,  Fax  (215)  349- 
6502 

CHILDREN 

HOOK  READERS  with  'Kids  Corner" 
children's  book  column.  Free  books 
monthly  to  readers  in  random  draw¬ 
ing.  Samples  and  rates: 

(800)  959-9977 

EDUCATION/SCIENCE 

MR.  WIZARD'S  Every  Science  by  TV's 
Mr.  Wizard.  A  weekly  column  includ¬ 
ing  text  and  graphics.  Call  Scott  Lorenz 
@  (800)  992-8388  for  samples. 

ENTERTAINMENT 

'HOLLYWOOD-BEHIND-THE- 
SCENES':  gossip  by  insider  1,  2,  or  3 
times  v/eekly.  On  Quark  by  modem  or 
mail.  Samples:  (800)  959-9977. 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  (Ihuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 

HUMOR 

AWARDwinning  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 

WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Coll  for 
Perry.. .(71 3)  802-2799.  You'll  like  it... 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 

Golf»Garden»Cyber»Cars»Humor»More 
Camera-reacly»Modem*Disk»Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423»Fax:  (216)  261-9656 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
For  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 


WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  Tor  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hyperlinks  at 

http://www.webpointers.com 
Call  1  (8C)0)  784-5025  or  e-mail: 
webpartners@webpointers.com  for  one 

month's  free  trial. _ 

By  Farve,  he's  no  Michael! 

Dr.  John  Thomas 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisals  &  Consultants 
(516)  379-2797/(81 3)  786-5930 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.Englarid  (617)  545-6175 
Wren  Barnett,  S^th  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiatians 
tor  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  af  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Don't  trust  a  brilliant  idea  unless  it 
survives  the  hangover. 

Jimmy  Breslin 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


PHIUJPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  AAockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPER  BROKERS 


Bolitho-Cfibb  Report  bttp://www.imt.ncb‘-jcribb/bci«pott.btml 


Appraisal  -  Brokerage 

BOLITHO-CRIBB 
&  Associates 

Established  1923 


Qualified  Brokerage 
for  over  70  years. 

Appraisal  for  estate, 
ESOP,  partners,  bank, 
tax,  stock,  assets 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


NEWSPAPERS  FOR  SALE 


GROWTH  POTENTIAL:  S.  Texas 
weekly,  two  niche  publications,  $950K. 
N.  Texas  weekly,  $85K.  Dorman  Cor¬ 
dell,  13240  Peyton  Dr.,  Dallas,  TX 
75240,  (214)  960-0096. 


INDIANA  -  Profitable  suburban  news¬ 
papers.  26,000  combined  free  circula¬ 
tion.  $150,000.  Jim  Hall  Media  Ser¬ 
vices,  Box  1 088,  Troy,  AL  36081 . 

(334)  566-7198 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


UNIQUE  Montana  Bi-Weekly,  180K 
gross,  very  profitable,  building,  nice 
town,  $1 75K  with  $50K  down. 
Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential. 

Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 

If  iF s  very  painful  for  you  to  criticizeyour 
friends  —  you're  safe  in  doing  it.  But  if 
you  take  the  slightest  pleasure  in  it,  that's 
the  time  to  hold  your  tongue. 

Alice  Duer  Millef 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers,  alternate 
delivery  systems.  Mancgement 
encouraged  to  remain  and  participate 
in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 

Silence  is  Foo. 

D.  Duck 

PUBLICATIONS  FOR  SALE 


MID  SOUTH  AREA:  Three  tabloids  with 
medium  high  six  figure  annual  gross. 
Selling  due  to  ill  health  at  less  than  1  /2 
annual  ^ross.  All  niche  publications. 
Covers  six  states.  Can  be  centralized  at 
your  location.  (901 )  276-71 1 1 . 


REAL  ESTATE 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin¬ 
quent  Tax,  Repo's,  REO's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 


It's  a  Classifled  S«:ret-We7/  never  reveal  the  identity  of  an  E&P  box  holder.  I 
you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P  Classifled  Advertising  Department  with  an  attach^  note 
listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 


EQUIPMENT  &  SUPPLIES 


BUSINESS  OFFICE  EQUIPMENT 


USED  VISION  DATA  billing  system  on 
DEC  hardware,  7  yrs.  old.  Replaced  by 
Corporate  WAN.  Best  offer.  Call  Steve 
LaBranche  at  (603)  772-6000. 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MA.ILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRESSES 


Need  an  add-on  (or  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)438-5800 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A,  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4"  x  36' 

Tel  (91 3)  362-8888 
Fax  (913)  362-8901 


PRESSES  WANTED 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4'  cut-off,  1  full  color  d^k, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


GOSS  URBANITE  PRESS.  6  units, 
(older  and  4-high  reelstand.  Available 
immediately.  Can  be  seen  over  the 
next  several  weeks  prior  to  being 
deinstalled.  Send  inquiries  to  Box 
07774,  Editor  &  Publisher. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


STOP  PRESS! 

EXCELLENT  FULLY  REBUILT 
Community  "4-High',  1 987  vintage. 
Call  (or  details:  (913)  541-8886. 


SC  Folder,  22.75".  Ser#SC-855. 
Custom  by  Goss  1976  for  8  webs. 
Tape  drive  1/4  folder.  2  nips.  No 
motor  or  drive.  Running  until  swapped 
out  March  '96.  Webco,  Ben  Myers, 
(810)  664-7403,  Lapeer,  Ml. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fax  (770)  590-7267 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


INTERESTED  IN  buying  a  Muller 
Martini  inserter  -  Model  #227-S. 
Please  call 

James  Hutchinson  or  Bill  Brown 
(800)  878-9537  Fax  (301 )  953-7220 


WHY  E&P? 

•  Editor  &  Publisher  is  NOT 

a  monthly  journalism 
review. 

•  Editor  &  Publisher  is  NOT 

a  monthly  association 
house  organ. 

•  Editor  &  Fhiblisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

E&P 

II  W.  19th  St. 

NY,  NY  10011 
(212)  675-4380 


INDUSTRY  SERVICES 

ADVERTISING  CONSULTANTS 

CIRCULATION  SERVICES 

ALTERNATIVE  GROV/TH  STRATEGIES, 
INC. ..Leaders  in  generating  incre¬ 
mental  advertising  revenues!  Tel:  (414) 
241-8603,  Fox:  (414)  241-3354. 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

BUSINESS  CONSULTANTS 

CIRCULATION  DEVELOPMENT  SOUTH 

US  ASSOCIATES-Reduce  operatina 
expenses-improve  the  purchasing  and 
management  af  repair  maintenance, 
and  operational  supplies.  Serving 
newspapers  since  1991. 

Contact:  Wayne  Dennis 
(502)  444-6474  Fax  (502)  444-7564 
P.O.  Box  841 5,  Paducah,  KY  42001 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


subscription  sales  and  guaranteed  col¬ 
lections.  Nah’onwide.  (800)  844-3581 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)411-5863 
Our  28lh  Year 

Hastiness  and  superficiality  are  the 
psychic  disease  of  the  20th  Century. 

Solzhenitsyn 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 

Single  Copy  Sales  — Special  Promotions 
Sales  Crews  —  Telemarketing 
Call/Fax(516)  588-2735 


METRO  NEWS  SERVICE,  INC. 

"  ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


CIRCULATION  SERVICES 


i.vrEiivEvri«K  - 
t  RETENTieN 
1-800-327-8463 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPECTRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


TELEAAARKETING 
Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
ROBERT  T  BURNS 
(703)  356-6625 

24  YEARS  OF  CIRCULATION  AND 
TELEMARKETING  EXPERIENCE 

The  doodle  is  the  brooding  of  the  hand. 

Soul  Steinberg 
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INDUSTRY  SERVICES 


COMPUTER  EQUIPMENT  WANTED 


USED  TELEAAARKETING  PREDICTIVE 
DIALER  EQUIPMENT  \MANTED. 

1  (800)877-7176 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEV/SSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


INCORPORATION  SERVICES 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  ioK  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 


derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  (800)  657-21 1 0 


REVENUE  SERVICES 


NEW  REVENUE  SOURCES  ($100,000+ 
monthly)  alternate  delivery  systems, 
database  marketing,  niche  pub¬ 
lications... turn  key  programs  (602) 
482-3749  for  market  evaluation. 


WEB  PUBUSHING 


NEWSPAPER  VET  will  help  small  or 
medium  sized  papers  get  an-line  at 
low  cost  and  make  profit  from  start. 

MAJ  Communications 
(507)  437-4060 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well 
as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


HELP  WANTED 


ADMINISTRATIVE 


ARE  YOU  A  MATURE  self  starter  who 
understands  the  fifty  and  better  market? 
Northwest  Newspapers  is  seeking  a 
publisher  for  its  niche  magazine  'Fifty 
and  Better.'  You'll  direct  sales,  editorial 
and  administrative  activities  for  this 
monthly  in  the  northwest  Chicago  sub¬ 
urbs.  Qualified  applicants  will  possess 
a  degree  in  marketing,  communica¬ 
tions  or  finance,  a  minimum  five  years 
experience  as  a  marketing  director,  ad 
director,  editor  or  equivalent.  Send 
cover  letter  and  resume  to  Fifty  and  Bet¬ 
ter,  Attn:  Kathy  Oliveira,  P.O.  Box 
250,  Crystal  Lake,  IL  60014. 


FREEDOM  COMMUNICATIONS  will 
hove  an  opening  for  a  publisher  in  Burl¬ 
ington,  NC.  The  TIMES-NEWS  is  a  7- 
day,  28,000  circulation  AM  newspa¬ 
per.  Publisher  will  have  responsibility 
for  the  paper's  content,  quality,  market¬ 
ing  and  financial  performance.  Candi¬ 
dates  should  have  a  thorough 
understanding  of  newspapers  and  the 
ability  ta  select,  train,  motivate  and 
lead  a  quality  staff.  Previaus  publishing 
experience  is  desirable.  Also  desirable 
is  a  track  record  of  successfully  produc¬ 
ing,  marketing  and  promoting  a  news¬ 
paper  and  its  related  niche  products, 
internal  and  external  candidates  can- 
sidered.  To  apply,  send  your  resume 
by  June  1 5  to  Jonathan  Segal,  Free¬ 
dom  Communications,  P.O.  Box 
19549,  Irvine,  CA  9271 3. 


GENERAL  MANAGER:  Unopposed, 
$600,000-plus  Indiana  weekly  needs 
economy-minded  general  manager 
strong  on  od  sales  and  community  rela¬ 
tions  to  balance  strong  editorial  prod¬ 
uct  for  absentee  owners.  Good  salary, 
benefits.  Replies  held  in  confidence. 
Mail  resume  to  Box  07783,  Editor  & 
Publisher. 

SEE 

THE  SITES!! 

Call 

(212)  675-4380,  ext.  170 
for  Details  about  Placing  an 
Ad  on  our  Web  Site. 


ADMINISTRATIVE 


GENERAL  MANAGER 
A  suburban  Philadelphia  group  of  6 
free  distribution  Penny  Pincher  booklets 
seeks  a  General  Manager  to  manage 
and  grow  this  business.  Successful 
candidate  will  be  well-versed  in  free 
publications,  have  a  solid  advertising 
soles  and  sales  management  back¬ 
ground  and  a  desire  to  run  your  own 
show.  Here's  a  chance  to  run  a 
division  of  a  daily  newspaper  with  a 
great  deal  of  operating  autonomy.  We 
offer  an  attractive  salary  and 
performance  bonus,  401  (k),  health 
insurance  and  other  benefits.  Please 
send  your  resume  and  salary  history 
to: 

Tracy  Reinholt 
Personnel  Director 
Peerless  Publications 
24  N.  Hanover  St. 

Pottstown,  PA  1 9464 
or  fax  to:  (610)  327-1931 
Equal  Opportunity  Employer 


ADVERTISING 


ADVERTISING  DIREaOR 
Career  opportunity  for  experienced 
advertising  manager  at  a  40,000+ 
daily  newspaper  in  central  Washing¬ 
ton  state.  We  focus  on  revenue  goal 
achievement  in  an  environment  that  max¬ 
imizes  work  place  satisfaction  for  a 
team  of  40+  sales  professionals  includ- 
;  ing  pre-press,  inside  and  outside  sales. 

I  Excellent  compensation  and  benefit 
:  package.  Send  or  fax  resume,  cover  let- 
i  ter  and  salary  history  to:  Kay  Gauze, 
•  HR  Director,  Yakima  Herald-Republic, 
i  P.O.  Box  9668,  Yakima,  WA  98909. 

:  Fax:  (509)  577-7722.  EOE _ 

MAjpR  ACCOUNT  EXECUTIVE 
Suffolk  Life  Newspapers,  Long  Island, 
NY's  largest  TMC  Newspaper 
(500,000  mailed  weekly)  has  an  open¬ 
ing  available  for  motivated  sales  pro.  6 
FIGURE  POTENTIAL.  Send  resume/ 
cover  letter.  Personnel  Director  atten¬ 
tion  WJA,  P.O.  Box  167,  Riverhead, 
NY  1 1901,  FAX  (516)  369-5930. 

When  in  doubt,  twirl. 

Ted  ShoYm 


ADVERTISING 


ADVERTISING  DIREaOR 
Community  newspaper  group  (6 
weekly  newspapers  west  of  Charlotte, 
NC)  is  seeking  an  Ad  Director  to  lead 
sales  staff  of  seven.  Experience  in  goal 
setting,  creative  promotional  ideas, 
sales  staff  training  and  success  with 
personal  sales  required. 

Send  resume  and  salary  history  to: 

H.  Dean  Ridings,  Vice  President 
Republic  Newspapers,  P.O.  Box  769 
Kings  Mountain,  NC  28086 
or  fax  resume  to  (704)  739-061 1 


CLASSIFIED  ADVERTISING  MANAGER 
Position  available  at  major  daily  news- 
paper  in  New  York  State. 
Responsibilities  to  include  the  direct 
management  of  real  estate,  automotive 
and  national  recruitment  autside  sales 
representatives  and  inside  telephone 
sales  staff.  Successful  candidate  must 
passess  strong  sales  backgraund  in 
real  estate  and  automotive  categories, 
experience  in  production  and  market¬ 
ing  af  weekly  real  estate  publications, 
successful  history  of  increasing  ad 
revenue  in  competitive  market;  prog¬ 
ressive  leadership  of  commission 
salespeople  and  development  of  incen¬ 
tive  programs;  knowledge  of  labor 
negotiations  and  contract  language; 
technical  knowledge  of  interactive 
electronic  systems.  Send  resume  and 
salary  history  to  Box  07777,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING  MANAGER 
for  fast-growing  daily  newspaper  in 
Zane  4.  Applicants  must  have  strong 
field  training  and  interpersonal  skills.  5 
years  advertising  sales  experience 
preferred.  Good  salary,  bonus,  bene¬ 
fits,  including  401  (k)  plan.  Send 
resume  to  Box  07790,  Editor  &  Pub¬ 
lisher. 


ROP  SALES  POSITIONS 
Suffolk  Life  Newspapers,  Long  Island, 
NY's  largest  TMC  Newspaper 
(500,000  mailed  weekly)  has  5  open¬ 
ings  available  (or  motivated  sales  peo¬ 
ple.  Newspaper  sales  background 
helpful.  Potential  for  high  earnings. 
Send  resume/cover  letter.  Personnel 
Director,  attention  WJA,  P.O.  Box  1 67, 
Riverhead,  NY  1 1901,  Fox  (516)  369- 
5930. 


ADVERTISING 


SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
betvreen  -  it's  here! 

We  are  Trader  Publishing  Campany, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  Vi/e  have  many 
career  apportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  ta  5536  Inland  Empire  Blvd., 


response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


NEWSPAPER  SALESPERSON 
WANTED  FOR  SALES  TRAINER 
POSITION 

Are  you  a  newspaper  sales  rep  looking 
for  your  next  opportunity?  Do  you 
understand  'needs  based"  selling?  Can 
you  present  clearly  to  large  groups? 
Do  you  enjoy  travel?  Let's  talk. 

Media  Marketing,  Inc.,  developers  of 
The  AD  Director®  and  imMEDIAte™ 
sales  automation  software,  is  looking  (or 
a  customer  sales  trainer.  Join  the  industry 
leader  and  teach  newspaper  sales 
techniques  and  concepts.  Extensive 
travel.  Excellent  presentation  skills  and 
newspaper  sales  experience  required. 
Salary  ($37-42K)  plus  bonuses  and 
benefits. 

Send  ar  Fax  resume  and  cover  letter  to: 
Clifford  Fewel,  Training  Manager 
Media  Marketing,  Inc. 

5749  Arapahoe  Avenue 
Boulder,  CO  80303 
Fax:  (303)  440-8035 

SALES  MANAGER  -  Display  Advertis¬ 
ing  sales  leader  wanted  for  suburban 
city  weekly  in  Zane  4.  Must  be  able  to 
hit  ground  running.  Excellent 
opportunity,  pay  and  benefits.  Fax 
resume  to  (305)  351  -3099. 

FAX  YOUR  AD  TO 
(212)  929-1259 
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ADVERTIsif^G 


_ ADVERTISING _ 

SALES  MANAGEMENT 
OPPORTUNmES 

Ttie  Reno  Gazette-Journal,  a  mid-sized 
Gannett  newspaper  in  Reno,  NV,  is 
seeking  applicants  for  two  sales  man¬ 
agement  positions: 

RETAIL  SALES  MANAGER  -  Successful 
applicant  will  be  responsible  for  all 
aspects  of  sales  team  management, 
meeting  and  exceeding  sales  and 
revenue  goals,  aggressive  training, 
direction,  and  involvement  in  sales 
team  presentations.  Requires  a  mini¬ 
mum  of  4  years  experience  in  newspa¬ 
per  advertising  with  emphasis  on  sales 
and  management.  College  degree  in 
business,  journalism  or  advertising,  or 
experience  equivalent.  Must  have 
ability  to  work  in  a  multi-task,  fast- 
paced,  deadline-oriented  environment. 
Qualified  person  must  be  sales- 
oriented,  ambitious,  competitive, 
creative  and  energetic  with  strong  peo¬ 
ple  skills. 

MAJOR  ACCOUNTS  MANAGER  - 
Immediate  opportunity  for  an  advertis¬ 
ing  professional  to  take  the  lead  role 
with  major  accounts  in  a  growing 
market.  Responsibilities  include  all 
aspects  of  sales  and  management  for 
major  and  agency  accounts.  Will  pre¬ 
pare  and  present  sales  proposals, 
plan,  track  revenue  and  attain  max¬ 
imum  sales  objectives.  Four  years  in 
print  advertising  preferred  and  ability 
to  work  under  daily  deadline  pressure. 
Solid  knowledge  of  direct  moil  a  plus. 
Excellent  presentation  skills,  both  writ¬ 
ten  and  verbal,  a  must.  College  degree 
or  experience  equivalent  required. 
Must  have  proven  sales  record  and 
ability  to  make  professional  pres¬ 
entations  to  major  decision  makers.  Com¬ 
puter  literacy  helpful. 

Send  resume  and  salary  requirements 
to  John  Zidich,  advertising  director, 
P.O.  Box  22000,  Reno,  NV  89520. 

The  Gazette- Journal  values  the  benefits 
of  diversity  in  the  workplace  and  is  com¬ 
mitted  to  equal  opportunity  employ¬ 
ment.  Candidates  who  share  our  vision 
are  especially  encouraged  to  apply. 


AD  DIRECTOR  -  Community  Newspa¬ 
per  Company  -  the  fastest  growing 
weekly  group  in  New  Englana  is  look¬ 
ing  for  a  go-getter  to  focus  on  building 
revenue  -  not  expenses.  Aggressive 
team  leader  to  oversee  sales  staff  and 
creative  services  department.  Candi¬ 
dates  should  send  resume  to:  HR 
Director,  152  Sylvan  Street,  Danvers, 
MA01923. 

RETAIL  SALES  MANAGER 

Indianapolis  Newspapers  is  looking  for 
a  Retail  Sales  Manager.  We  want 
someone  who  can  lead  and  manoge  a 
team  of  advertising  sales  represen¬ 
tatives  to  increase  revenues  in  our 
newspaper  and  speciality  publications. 

An  ideal  candidate  would  possess: 
track  record  of  successful  sales  and/or 
management,  excellent  relationship 
and  team  building  skills,  a  minimum  of 
two  years  of  media  advertising  experi¬ 
ence,  ability  to  motivate  others,  college 
degree  or  equivalent  experierKe. 

We  offer  a  competitive  salary  plus 
incentives.  Benefits  include  paid  vaca¬ 
tion,  comprehensive  medical,  dental, 
life  insurance  and  401  (k)  plan. 

Fax  resumes  to  (317)  633-9414  or 
send  to  Narda  Black,  Star  and  News, 
P.O.  Box  145,  Indianapolis,  IN 
46206-0145. 

An  Equal  Opportunity  Employer. 
SALES  DIREaOR 

The  Providence  Journal  Company  has 
an  immediate  opening  for  a  Sales 
Director.  The  successful  candidate 
should  have  a  four  year  degree  as  well 
as  3-5  years  of  sales  experience.  Appli¬ 
cants  should  possess  proven  leadership 
ability  and  the  skills  necessary  to 
motivate  and  direct  a  team  of  sales 
representatives.  Experience  in  devel¬ 
oping  budgets  and  setting  strategic 
plans  are  a  plus.  Candidates  should  sub¬ 
mit  a  resume  with  salary  history  to: 
Thomas  McDonough 
Human  Resources  Administrator 
The  Providence  Journal  Company 
75  Fountain  Street 
Providence,  Rl  02902 
An  Equal  Opportunity  Employer 
M/F/H/V 


_ ACADEMIC _ 

EDINBORO  UNIVERSITY  OF  PENN¬ 
SYLVANIA  Invites  applications  for  a 
full-time  tenure-track  Instructor/ 
Assistant  Professor  in  the  School  of  Lib¬ 
eral  Arts  available  beginning  fall 
semester  1996.  The  projected  salary 
ranges  will  be  in  accordance  with  an 
approved  pay  plan  and  will  be  based 
upon  the  candidate's  credentials  and 
the  University's  needs  (currently 
Instructor  $29,339-$33,963;  Assistant 
Professor  $35,661 -$41 ,282).  Terms 
and  conditions  of  employment  may 
change  as  a  result  of  ongoing  negotia¬ 
tions  between  the  State  System  of 
Higher  Education  and  the  Association 
of  Pennsylvania  State  College  and  Uni¬ 
versity  Faculties.  Available  pending 
budget  approval. 

DEPARTMENT  OF 
ENGLISH/THEATRE  ARTS 
Journalism 
Position  #1 1 0-0653 

RESPONSIBILITIES:  Teach  journalism 
courses  in  news  writing  and  editing 
using  computer  assisted  technology. 
Candidate  would  also  teach  freshmen 
composition  courses. 

QUALIFICATIONS:  Master's  degree  in 
English  or  journalism  plus  ten  graduate 
credits  required.  Three  years  teaching 
experience  or  equivalent  required. 
Special  consideration  will  be  given  to 
candidates  with  practical  experience  in 
daily/weekly  production  of  newspa¬ 
pers  or  news  magazine. 

Applications  must  be  postmarked  by 
JUNE  14,1996. 

Application  letters  should  include  posi¬ 
tion  number,  a  detailed  resume,  copies 
of  transcripts,  and  the  names/ 
addresses/telephone  numbers  of  three 
references.  Mail  to:  Dean  of  Liberal 
Arts,  Edinboro  University  of  Pennsylva¬ 
nia,  Edinboro,  PA  1 6444.  Fluency  in 
the  English  language  for  final  candi¬ 
dates  will  be  assessed.  AA/EOE/M/F/ 
V/D 

Visit  EUP's  Home  Poge  at: 
http:/ /www.edinboro.edu/ 

ART  DlREaOR 

ART  DIREaOR  WANTED 

City  Paper  (Philadelphia)  is  interview¬ 
ing  for  the  position  of  Art  Director. 
Candidates  should  have  experience 
with  publication  design  and  a  strong 
working  knowledge  of  typography, 
using  QuarkXPress.  Good  Manage¬ 
ment  and  organizational  skills  also 
required.  Earn  middle  to  upper  30's 
with  full  benefits,  and  work  in  a  prog¬ 
ressive,  supportive  environment. 

Resume  to: 

Paul  Curci,  Publisher 

Fox:  (215)  735-8535 
e-mail:  paul@citypaper.net 

What  after  all  has  maintained  the  human 
race  on  this  old  globe  despite  all  the 
calamities  of  nature  and  all  the  tragic 
failings  of  mankind,  if  not  faith  in  new 
possibilities  and  courage  to  advocate 
them? 

Jane  Adams 


E&P*s  Classified 


The  Newspaper  Industry’! 
Meeting  Place. 

(212)  675^4380 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  -  Award¬ 
winning  40,CXX)  AM  daily  in  a  grow¬ 
ing  community  seeks  results-oriented 
leader  with  a  positive  management 
style,  solid  circulation  background,  and 
strong  marketing  skills.  Send  resume 
and  a  letter  explaining  your  manage¬ 
ment  style  and  salary  expectations  to 
Terry  Wilkerson,  employment  &  safety 
manager,  Alexandria  Daily  Town  Talk, 
P.O.  Box  7558,  Alexandria,  LA 
71306.  EOE.  Division  of  Central 
Newspapers,  IrK. 

CIRCULATION  MANAGER  for  80,000 
AM  daily  in  growing  state  capital  and 
university  city.  Applicants  should  hove 
high  energy,  marketing  smarts,  a 
record  of  circulation  growth  in  com¬ 
parable  markets,  and  a  clear 
understanding  of  the  role  of  the  circula¬ 
tion  manager  in  making  it  happen. 
Apply  to  Barb  Jurgens,  HR  Manager, 
Journal  Star,  926  P  Street,  Lincoln, 
NE  68508. 


ZONE  8  METRO  is  seeking  a  Single 
Copy  Area  Manager  that  is  capable  of 
managing  independent  contractor 
wholesalers  by  managing  with  a  hands 
on  approach.  Must  be  competitive  and 
extremely  knowledgeable  about  rack 
sales  and  retail  accounts.  Ideal  candi¬ 
date  may  be  a  current  Single  Copy 
Manager  in  a  small  highly  competitive 
market.  Comparable  salary  and  bene¬ 
fits  package  with  major  media  com¬ 
pany.  EEO  M/F/V/D.  If  interested 
send  resume  to:  COX  ARIZONA  PUB- 
UCATKDNS,  INC.,  120  W.  1st  Avenue, 
Mesa,  AZ  8521 0  ATTN:  Betty  Albright. 

EDITORIAL 

A  BETTER  CHOICE 

If  you're  looking  for  a  chance  to  hone 
your  skills  as  a  beat  reporter  ot  a 
15,000  daily  paper  that  looks,  feels 
and  thinks  of  itself  as  a  much  larger 
organization,  consider  The  Recorder  in 
Greenfield,  Mass.  We  print  in  the  Con¬ 
necticut  River  Valley  amid  the  foothills 
of  the  Berkshires,  surrounded  by  five 
major  colleges,  and  cover  27  small 
New  England  towns  in  a  manner 
they've  become  accustomed  to  during 
the  past  200  years.  Join  us? 

Tim  Blogg,  editor 
The  Recorder 
Box  1367 

Greenfield,  MA  01 302 


ARTS  EDITOR 

Award-winning  alternative  weekly  in 
North  Carolina  (circulation  50,000) 
seeks  a  creative,  highly  skilled  editor  to 
steer  its  arts  and  entertainment  cov¬ 
erage.  Must  have  a  brood  understand¬ 
ing  of  the  arts,  a  sharp  eye  for  proof¬ 
reading,  and  the  ability  to  organize 
and  inspire  a  large,  spirited  group  of 
freelance  writers.  Send  letter,  resume, 
references,  writing  and/or  editing  sam¬ 
ples  to  Editor,  The  Independent,  P.O. 
Box  2690,  Durham,  NC  27715.  Must 
be  postmarked  by  June  10.  No  phone 
colls,  please. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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EDITORIAL 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  EDITOR 

New  Times  is  looking  for  a  writer- 
editor  to  fill  an  immediate  opening  at 
our  award-winning  weekly  newspaper 
in  Dallas. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
both  news  and  feature  material.  We 
want  an  editor  who  can  craft  a  compell¬ 
ing  narrative,  work  well  with  writers 
and  help  us  maintain  the  high  quality 
of  our  publications. 

Qualified  applicant  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Tinnes,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 
No  phone  calls,  please. 

BUSINESS  EDITOR 

The  News-Sentinel,  a  52,000  Knight- 
Ridder  newspaper  in  Fort  Wayne,  IN, 
is  looking  for  a  business  editor.  The 
four-person  staff  aggressively  covers 
local  business  news  and,  assisted  by 
the  design  department  and  copy  desk, 
produces  doily  business  pages  and  a 
weekly  16  to  20-page  Business  Mon¬ 
day  tab.  Fort  Wayne  has  a  growing 
business  community,  and  it's  bigger 
than  you  think.  Send  cover  letter, 
resume  and  non-returnable  clips  to  Caro¬ 
lyn  DiPoolo,  assistant  managing  editor. 
The  News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801.  An  equal 
opportunity  employer. 

BUSINESS  REPORTER-  Growing  PM 
paper  in  fast-paced,  high-tech.  Big  Ten 
university  town  is  seeking  an  experi¬ 
enced  reporter  to  round  out  its  three- 
person  business  team.  Must  be  able  to 
take  the  mystery  out  of  company  finan¬ 
cials  and  bring  business  reporting  to 
life  while  covering  a  sophisticated  busi¬ 
ness  community.  Send  letter,  resume 
and  five  best  clips  to  Rick  Fitzgerald, 
metro  editor.  The  Ann  Arbor  News, 
P.O.  Box  1  147,  Ann  Arbor,  Ml 
48106-1147. _ 

COPY  DESK  CHIEF 

We're  old-fashioned.  We  believe  good 
copy  editing  is  essential  to  a  strong 
news  product.  The  copy  chief/ slot  must 
be  passionate  about  teaching  and  train¬ 
ing  young  copy  editors  and  about  get¬ 
ting  the  paper  out  on  time.  We're  look¬ 
ing  for  an  editor  who  desires  man¬ 
agement  responsibilities  and  an 
opportunity  to  affect  the  newspaper  by 
maintaining  high  standards.  This  No.  2 
news  desk  person  juggles  scheduling 
for  layout,  editing  and  pagination  of 
the  daily  paper  and  three  weekly 
products.  Send  resume,  references  and 
salary  requirements:  Kay  Read,  editor. 
The  Albany  Herald,  P.O.  Box  48, 
Albany,  GA  31 702-0048. 


_ EDITORIAL _ 

COPY  DESK  CHIEF 

A  bi-weekly  center  city  African- 
American  newspaper  in  Zone  2  is  look¬ 
ing  for  a  copy  desk  chief  to  supervise  a 
small  staff  of  copy-editors.  Qualified 
candidates  should  have  at  least  3  years 
of  professional  copy  editing  experi¬ 
ence.  Applicants  must  hove  experience 
in  layout,  AAocintosh  and  QuarkXPress. 
Send  resumes  to  Irving  Randolph, 
editor,  Philadelphia  Tribune,  520-26 
So.  16th  St.,  Philadelphia,  PA  19146. 

COPY  EDITOR 

Successful  southern  California  sub¬ 
urban  newspapers  in  search  of  copy 
editor  with  two  to  three  year's  experi¬ 
ence  in  copy  editing  and  page  design; 
strong  language  skills,  including  spell¬ 
ing,  grammar,  punctuation  and  famil¬ 
iarity  with  Associated  Press  style;  profi¬ 
ciency  on  Macintosh  and  IBM-based  com¬ 
puter  systems  for  editing  and  page 
design,  including  a  working  knowledge 
of  QuarkXPress.  B.A.  degree  or 
equivalent  preferred.  Position  offers  an 
excellent  benefits  package  and  com¬ 
petitive  salary.  Send  resume  and  cover 
letter  to  Antelope  Valley  Press,  P.O. 
Box  880,  Reply  Box  1 22,  Palmdale, 
CA  93590. 

COPY  EDITOR 
WITH  GRAPHICS  EXPERTISE 
The  Monterey  County  Herald  has  an 
opening  for  a  full-time  copy  editor. 
Duties  involve  copy  editing,  headline 
writing,  page  design  and  pagination, 
as  well  as  creation  of  simple  charts, 
and  logos.  Position  requires  a  journal¬ 
ism  degree  and  at  least  one  year  of 
experience  as  a  copy  editor  on  a  daily 
newspaper,  or  comparable  experience 
on  a  student  newspaper.  Must  be 
available  for  night  and  weekend  work. 
Experience  as  slot  or  wire  editor  with 
Macintosh,  IBM  PC  Windows,  or  other 
similar  newsroom  systems  is  desirable. 
Submit  cover  letter,  resume,  tear  sheets 
and  references  to:  The  Monterey 
County  Herald,  P.O.  Box  271,  Mon¬ 
terey,  CA  93942.  EOE 

EDITOR  WANTED  for  award-winning 
Texas  daily  newspaper  in  fast  growing 
suburban  Houston  market.  Strong 
organization,  layout,  writing  and  train¬ 
ing  skills  needed  to  help  grow  our  mid¬ 
teen  circulation  paper  and  lead  1 3- 
person  staff.  Salary  in  mid-thirties. 
Send  resume  to  Box  07787,  Editor  & 
Publisher. 

EDITOR 

WANTED 

Opportunity  to  manage  motivated 
news  staff  of  a  7,000  circulation  PM 
daily. 

We  are  looking  for  someone  with  writ- 
ing,  editing  and  layout  skills. 
Enthusiasm  a  must.  Advancement 
opportunities  within  other  company- 
owned  daily  newspapers.  Good  fringe 
benefit  package.  Send  cover  letter, 
resume,  clips  and  salary  history  to: 

Russ  Webster 
Publisher 

The  Malone  Telegram 
387  E.  Main  Street 
Malone,  NY  12953 


_ EDITORIAL _ 

EDITORIAL  WRITER 

The  Columbian,  a  60,000  circulation 
daily  in  Vancouver,  Wash.,  is  looking 
for  on  editorial  writer  who  can  help  a 
progressive,  award-winning  depart¬ 
ment  to  expand  its  voice,  extend  its 
reach  and  continue  to  be  the  communi¬ 
ty's  most  informative  and  accessible 
public  forum.  The  newspaper's  three- 
person  editorial  staff,  backed  by  an 
eight-member  editorial  background, 
has  more  great  ideas  than  time  to 
accomplish  Itiem.  The  new  addition  will 
assist  the  department  in  researching 
and  writing  hard-hitting  editorials  with 
a  strong  community  focus;  developing 
local  columnists  who  represent  a  vari¬ 
ety  of  viewpoints;  creating  a  compell¬ 
ing,  attractive  opinion  package  six 
days  a  week;  and  advancing  the 
newspaper's  already  significant  jour¬ 
ney  into  electronic  media,  including 
audiotext  and  the  World  Wide  Web. 

The  ideal  candidate  will: 

*Be  an  outstanding  reporter  and  writer 
with  at  least  one  year  of  full-time,  pro¬ 
fessional  opinion-writing  experience. 
■Hove  impeccable  editing  skills  and  the 
ability  to  work  accurately  on  deadline. 
•Possess  a  wide  range  of  interests,  from 
politics  to  music,  history  to  computers. 
•Have  the  personal-relations  skills  to 
deal  with  upset  readers,  cranky  letter 
writers  and  aggravating  PR  types  with 
good  humor  and  a  customer-service 
attitude. 

•Be  an  independent  thinker  with  as 
many  'conservative'  positions  as 
"liberal"  ones,  but  be  unwilling  to  accept 
dogma  of  any  partisan  stripe  without 
challenge. 

•Work  nard,  think  big  and  enjoy  life  as 
part  of  a  growing,  independently 
owned  newspaper  in  one  of  the  most 
beautiful  and  dynamic  regions  of  the 
country. 

The  Columbian  is  committed  to 
representing  all  voices  in  the  diverse  com- 
munity  it  serves.  Women  and 
minorities  in  particular  are  encouraged 
to  apply. 

To  apply,  please  submit  resume  and 
writing  samples  to  D.  Michael 
Heywood,  editorial  page  editor.  The 
Columbian,  P.O.  Box  180,  Vancouver, 
WA  98666. 

Equal  Opportunity  Employer 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 

NEWS  EDITOR:  We're  looking  for  a 
strong  #2  person  in  our  newsroom. 
Great  quality  of  life,  very  strong 
10,000  circ.  daily,  generous  benefits 
package  and  growing  company.  Tell 
us  what  you  can  do  for  us.  Send 
responses  to  News  Editor,  The  Daily  Dis¬ 
patch,  P.O.  Box  908,  Henderson,  NC 
27536. 


DESIGNER/COPY  EDITOR 
Innovative,  design-oriented  daily 
(18,000  PM)  in  Freeport,  ll,  seeks  a 
creative  page  designer  and  wordsmith 
to  join  our  4-person  copy  desk.  Quark¬ 
XPress  skills  a  must.  Graphics  back¬ 
ground  a  plus.  Send  cover  letter, 
resume  and  design  samples  to:  Jeff 
Rogers,  managing  editor.  The  Journal- 
Standard,  27  South  State  Avenue, 
Freeport,  IL  61032. 

EDITORIAL  OPENINGS 
Lee  Enterprises- Where  You  Can  Make 
a  Difference.  Lee  is  a  customer 
focused,  marketing  oriented, 
diversified  media  company  with  1 9 
daily  newspapers,  9  full-service 
network  television  affiliates,  40 
shopper  and  specialty  publications, 
graphic  arts  products  and  database 
mariceting  services.  We  are  a  company 
of  unparalleled  growth  and  innovation 
that  values  the  unique  contribution 
each  person  provides.  If  you  seek  a 
challenging  opportunity  to  build  your 
career  with  a  media  company  for  the 
next  century,  contact  us  on  current 
editorial  openings  from  reporter  to 
managing  editor.  HR-Recruitment,  Lee 
Enterprises,  400  Putnam  Building,  215 
N  Main  Street,  Davenport,  lA  52801 . 
Voice:  (319)  383-2183.  Fax:  (319) 
323-9609, 

lntemet:http:/ /www.lee.net. 

EQUESTRIAN  DEPUTY  EDITOR 
Wanted  for  Maryland-based  Dressage 
Magazine.  Strong  editing/writing 
skills,  magazine  experience,  equestrian 
skills  helpful.  Will  work  with  editor; 
oversee  freelancers,  deadlines/full 
production.  Send  letter/ resume/clips/ 
references  to:  YC,  1 8955  Fox  Road, 
Hiram,  OH  44234,  or  fax  to  (216) 
834-1117. 

EXECUTIVE  EDITOR  for  LA-based 
apparel  industry  trade  publication  in 
business  52  years.  Will  direct  weekly 
newspaper  -i-  8  other  specialty  pub¬ 
lications.  5  years  editing  and  man¬ 
agement  experience  a  must.  Know¬ 
ledge  of  industry  a  plus.  Send  resume 
and  salary  history  to:  Molly  Rhodes, 
1  10  E.  9th  St.,  Los  Angeles,  CA 
90079;  or  fax  to  (21 3)  623-5707. 

EXPERIENCED  PAGINATOR,  1 3,800 
daily.  Zone  5.  Macintosh  equipment, 
QuarkXPress,  Photoshop,  Aldus 
Freehand.  Contact  Dove  Long,  Pharos- 
Tribune,  517  E.  Broadway, 
Logansport,  IN  46947. 

FEATURE  WRITER/REPORTER 
Award-winning  Magazine  section  in 
50,000-circulation  PM  newspaper  has 
opening  for  a  writer  with  extraordinary 
talents  and  energy.  Applicants  should 
have  two  years  of  quality  daily  news¬ 
paper  experience  in  news  and 
features.  Accuracy,  creativity, 
excellence  are  highest  priority.  Must  be 
team  player  on  small  but  versatile, 
hard-working  staff.  Computer  literacy 
a  must.  If  you  care  deeply  about  writ¬ 
ing,  and  are  able  to  make  readers  care 
deeply  about  your  stories,  contact  us. 

Send  resume,  best  clips  to: 

Personnel  Manager 
Lancaster  Newspapers,  Inc. 

P.O.  Box  1328 
Loncaster,  PA  17608-1328 
EOE 
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FULL-TIME  COPY  EDITOR 

Requirements:  Must  have  good  editing 
and  headline  writing  stills  to  join 
recently  paginated  copy  desk  of  a 
88,000+,  7-day  daily  in  one  of  Cali¬ 
fornia's  most  affordable  locations. 
QuarkXPress/PPS  experience  a  plus. 
To  apply  for  this  position,  send 
resume/application  and  samples  of 
work  to: 

Human  and  Organizational 
Development 

THE  BAKERSFIELD  CAUFORNIAN 
Copy  Editor 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
EEO/MF/H 

GRAPHICS/DESIGN  EDITOR 
If  you  would  like  to  lead/coach  a  page 
design-graphics  team,  use  your  artistic 
talents  and  Mac  skills,  then  the  Grcph- 
ics/Design  Editor  position  at  The  Sun 
Herald  in  Biloxi,  MS,  is  for  you. 
Qualifications:  Ability  to  create  visually 
stunning  pages,  strong  Mac  and  illus¬ 
tration  skills;  ability  to  praise,  teach 
and  supervise  1  Graphic  artist  and  5 
page  designers,  work  with  all  newspa¬ 
per  departments  and  wark  some 
weekends;  5  years  experience.  Send 
resume  and  work  samples  ta  Andrea 
Yeager,  managing  editor.  The  Sun 
Herald,  P.O.  Box  4567,  Biloxi,  MS 
39535-4567. 

HEALTH/FITNESS  WRITERS 

Rodale  Press  is  eagerly  looking  for  tvwj 
staff  writers  to  work  on  books  about 
health,  fitness,  stress,  sex  and  nutritian 
for  men.  These  books  are  developed 
and  marketed  in  canjunction  with 
Men's  Health  magazine,  the  hattest 
publication  in  America.  We  want 
experienced,  energized  reporters  who 
can  write  clearly  and  with  attitude,  and 
who  can  explain  camplex  health  con¬ 
cepts  in  simple  language.  Rodale  Press 
offers  top-notch  compensation 
packages  and  amenities  unheard  of  at 
most  other  companies:  a  gym,  onsite 
daycare,  health-food  cafeterias,  flexi¬ 
ble  scheduling,  a  high  match  401  (k) 
and  much  more.  Send  resume,  clips 
and  cover  letter  to: 

Personnel  Department  (E&P-HFW) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 
EOE 

THE  TIMES  HERALD,  a  Gannett  news¬ 
paper  located  in  Port  Huron,  Ml, 
requires  an  experienced  journalist  who 
reports  aggressively  and  writes 
gracefully.  Database  reporting  skills  a 
plus.  Competitive  salary  and  benefit 
package  and  growth  potential  based 
on  performance.  We  appreciate  the 
value  of  a  diverse  workforce  and  are 
an  equal  apportunity  employer.  Send 
resume  and  clips  ta:  J.  McLean,  assis¬ 
tant  managing  editor,  P.O.  Box  5009, 
Port  Huron,  Ml  48061-5009. 


HOME  &  GARDEN  WRITER:  The  Indi¬ 
anapolis  Star  &  News  is  looking  (or  a 
creative,  energetic  reporter  who  can 
give  readers  practical  and  entertaining 
information  on  all  aspects  of  their 
homes  and  gardens.  Tnis  writer  will 
contribute  regularly  to  the  daily  feature 
sectian  as  well  as  the  Sunday  lifestyle 
section  and  special  publications.  Expe¬ 
rience  working  with  photographers  in 
the  studia  is  a  plus.  Send  resume  and 
clips  by  June  1 5  to  Ruth  Holladay,  life 
style  editor.  The  Star  and  The  News, 
P.O.  Box  145,  Indianapolis,  IN 
46206-0145. 

LAYOUT  EDITOR/COPY  EDITOR 
The  Winston-Salem  Journal,  a 
100,000-circulation  daily  in  Northwest 
North  Carolina,  is  looking  (or  an  expe¬ 
rienced,  dedicated  copy-desk  editor  to 
help  lay  out  and  edit  one  of  the  Caro- 
linas'  most  recognized  papers.  Pogina- 
tian  and  AP  Leafdesk  experience  a 
must;  Macintosh  knowledge  helpful. 
Strong  copy-editing  skills  a  plus, 
though  the  position  is  mainly  (or 
loyout.  Competitive  salary  and  bene¬ 
fits.  If  you'd  like  to  contribute  to  an 
award-winning  paper  consistently 
recognized  (or  its  design  and  editing 
achievements,  send  cover  letter,  resume 
with  references,  and  clips  to  Charlie 
Elkins,  assistant  managing  editor/ 
production,  Winston-Salem  Journal, 
P.O.  Box  3159,  Winston  Salem,  NC 
27102. 

MAGAZINE  EDITORS 
Expanding  national  consumer  maga¬ 
zine  seeks  energetic  senior  editor  and 
associate  editor.  Emphasis  on  assign¬ 
ing,  editing,  writing.  Must  understand 
magazine  style.  Mac  experience  a 
plus.  Occasional  travel.  Resume  and 
published  samples  to:  Editor,  Boating 
World  Magazine,  2100  Powers  Ferry 
Rood,  Atlanta,  GA  30339. 

NEWS  EDITOR  for  best  small  doily  in 
Arkansas.  Cover  police/courts.  Page 
layout  on  QuarkXPress.  Photo  skills. 
Todd  (501)  239-8562. 

MAINE  70,000  daily  seeks  two 
ambitious,  self-starting  reporters  with 
excellent  writing  skills.  One  will  serve 
in  a  one-person  bureau  in  a  rural 
county  seat  on  the  Downeast  coast;  the 
other  will  be  in  the  home  ofRce  an  hour 
from  Acadia  National  Park,  two  hours 
from  Sugarloaf  Mountain.  Musts:  pro¬ 
ven  ability  to  produce  hard  news  and 
features  on  deadline;  good  news  judg¬ 
ment,  including  the  ability  to  spot 
trends  and  feature  ideas;  flexibility  to 
balance  diverse  assignments,  from 
blueberry  harvests  to  murder  trials,  in  a 
fast-paced  team  setting.  Unlimited 
potential  and  motivation  are  more 
important  than  extensive  experience. 
Send  resume  and  clips  to  Robert 
Kelleter,  executive  editor,  Bangor  Daily 
News,  491  Main  Street,  P.O.  Box 
1 329,  Bangor,  ME  04402-1329. 

THE  PALM  BEACH  POST  has  an  ^n- 
injg  for  a  copy  editor/page  designer 
with  at  least  five  years  of  daily  news¬ 
paper  experience.  Must  be  a  strong 
word  editor  and  heodline  writer;  know¬ 
ledge  of  QuorkXPress  preferred.  Send 
letter,  resume,  work  samples  and 
references  to  Bill  Greer,  news  editor. 
The  Palm  Beach  Post,  P.O.  Box  24700, 
West  Palm  Beach,  FL  33416-4700. 


_ EDfTORlAL _ 

MANAGING  EDITOR  (or  topnotch  busi¬ 
ness  weekly.  Must  be  very  organized, 
energetic  and  creative;  have  solid 
experience  editing,  managing 
reporters,  meeting  deadlines  and 
coordinating  with  production.  Send 
resume,  samples  to  Paul  Wenske, 
editor,  Kansas  City  Business  Journal, 
1101  Walnut,  Suite  800,  Kansas  City, 
MO  64106-2122. _ _ 

MANAGING  EDITOR  -  Suburban 
weekly  in  sunny  South  Florida  seeks 
experienced  newspaper  veteran  able 
to  train  and  build  staff.  Fax  resume, 
clips  and  brief  letter  to  (305)  351- 
3099. 

FREELANCE 
BUSINESS  WRITERS 

Occasional  assignments  for  special 
editorial  sections  in  weekly  trade 
magazine.  Experience  required, 
knowledge  of  graphic  arts/newspaper 
operations  helpful.  Resume  and  three 
clips  to;  George  Garneau,  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY, 
10011.  Fax:  (212)691-7287. 

MUSIC 

EDITOR 

New  Times  has  an  immediate  opening 
For  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Jab  entails  planning/editing 
music  section,  hiring  Freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  (or 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  WEEKLY 
425  Brannan 
San  FrarKisco,  CA  94107 
REPORTERS  with  5  years  of  daily  expe¬ 
rience  for  some  of  the  best,  available 
regional  reporting  jobs  in  Washington. 
Detroit,  Texas,  Kansas,  Florida,  Illinois, 
South  Dakota,  and  Arkansas-savvy 
reporters  preferred.  Send  clips  to  Laura 
Hamburg,  managing  editor.  States 
News  Service,  1333  F  St.,  NW,  #400, 
Washington,  DC  20004.  EOE. 


EDfTORlAL 


EXECUTIVE  EDIT 

Run  an  aggressive  newsroom  serv¬ 
ing  high-end  readers  in  one  of  the 
country's  great  news  towns.  The 
ideal  candidate  is  very  smart,  sea¬ 
soned,  a  polished  writer  and  a 
"community  journalism"  skeptic, 
has  knowledge  of  business  and 
law,  believes  a  small  paper  can 
make  a  big  difference. 

Contact: 

Ed  Wasserman 
Editor  in  Chief 
Daily  Business  Review 
P.O.  Box  010589 
Miami,  FHL  33101 

An  American  Lawyer  Media 
Newspaper 


_ EDfTORlAL _ 

NEWS  PAGE  DESIGNER 

The  Albuq"erque  Journal,  New  Mexi¬ 
co's  state  newspaper,  is  seeking  a 
sports/ news  page  designer.  Two  years 
of  copy  editing  experience  preferred. 
Applicant  should  have  superior  news 
judgment,  love  big  news  days  and  be 
able  to  design  content  driven  pages 
under  four-editian  deadline  pressure. 
QuarkXPress  knowledge  required. 
Send  resume  and  work  samples  by 
June  7  to  Joe  Kirby,  design  director, 
Albuquerque  Journal,  P.O.  Drawer  J, 
Albuquerque,  NM  37103.  Salary 
$27,000  and  up. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  (or  $89. 

REPORTER  -  The  Warsaw  Business 
Journal,  Poland's  leading,  English- 
language  weekly,  is  looking  for  1  -2 
reporters  to  cover  business  news  in 
Europe's  most  dynamic  emerging 
market.  Candidates  should  have  at 
least  two  years  reporting  experience. 
Business  reporting  experience  pre¬ 
ferred,  but  more  importantly  applicants 
should  be  ambitious,  motivated  and 
tenacious.  Resume,  clips  to:  Stephen 
Kirkland,  editor,  Warsaw  Business 
Journal,  ul.  Mokotovirska  24,  III  p.  00- 
561,  Warsaw,  Paland.  Fax;  011  (48- 
22)  628-2548,  or 

e-mail:  virbjedit@it.com.pl 

REPORTERS  WANTED:  Send  resume, 
clips  to  Bob  Veillette,  Waterbury 
Republican-American,  389  Meadow 
St.,  Waterbury,  a  06722. 

REPORTER 

Looking  (or  a  creative,  non-traditional 
reporter  to  work  in  a  Zone  5  state  Cap¬ 
itol  bureau  for  a  newspaper  group. 
Must  have  a  track  record  of  providing 
a  lively  approach  to  news  and  be 
reader-oriented.  Excellent  benefits  with 
a  progressive  company.  College 
degree  and  two  years  reporting  expe¬ 
rience  preferred.  Send  clips  (govern¬ 
ment  and  non-government  news), 
resume,  and  your  thoughts  on  whot 
newspopers  can  do  to  capture  more 
readers  to  Box  07792,  Editor  &  Pub¬ 
lisher. 

REPORTERS  NEEDED 
The  Sun  Herald,  a  Knight-Ridder 
newspaper  with  a  50,000-plus  circula¬ 
tion,  is  seeking  for  government  beat  a 
strong  writer  with  demonstrated  ability 
in  investigative  reporting.  Applicants 
need  at  least  three  years'  reporting 
experience  -  local  government  cov¬ 
erage  a  plus.  A  position  also  is  open 
for  a  general  assignment  reporter  vrho 
has  three  year's  experience;  ability  to 
take  photographs  a  plus.  Send  clips 
and  resume  with  references  to  Anita 
Lee,  The  Sun  Herald,  P.O.  Box  4567, 
Biloxi,  MS  39535-4567  for  the  gov¬ 
ernment  position;  or  Karen  Nelson, 
609  Washington  Ave.,  Ocean  Springs 
MS,  39564,  for  the  general  assign¬ 
ment  position. 

Descriptions  of  sin  are  what  we  want  at 
the  breakfast  table,  not  admonitions 
against  it. 

Alexander  Cocicbum 
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_ EDITORIAL _ 

RESEARCH  DIREaOR  -  The  Pittsburgh 
Business  Times  seeks  a  research  moven 
to  coordinate  collection,  coordination 
and  production  of  our  weekly  Top  25 
lists,  book,  directory  and  electronic 
products.  Resume,  best  5  samples  of 
published  research  to:  Paul  Furigo,  Pit¬ 
tsburgh  Business  Times,  2313  East 
Carson  St.,  Pittsburgh,  PA  15203.  Fox: 
(412)  481-9956.  E-mail: 

biztimes@aol.com.  Minority  applicants 
strongly  encouraged. 

RCOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
Son  Francisco.  We  publish  in-depth, 
well-crofted  stories  that  explore  the 
issues,  events  and  personalities  that 
moke  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
ovwards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Dallas,  Houston  and  Phoenix.  We  also 
need  another  Spanish-speaking 
reporter  (news  or  feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Manoging  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
tovim  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  WRITER 

Entry  level  job  for  sports  writer/editor 
in  three-person  department  with 
20,000  circulation  daily  in  northern 
part  of  Zone  3.  National  company. 
Equal  opportunity  employer.  Recent 
grad's  OK.  Send  resume,  references 
and  clips  to  Box  07781,  Editor  &  Pub¬ 
lisher. 

THE  HUTCHINSON  NEWS  Sports 
department  is  looking  for  a  designer/ 
poginator  to  fill  out  a  five-person  staff 
on  the  third  largest  daily  in  Kansas. 
Position  will  require  copy  editing  skills. 
Send  resume  and  clips  to  Steve  Car¬ 
penter,  sports  editor.  The  Hutchinson 
News,  P.O.  Box  190,  Hutchinson,  KS 
67504-0190.  To  inquire,  call  1  (800) 
766-5742 

or  e-mail:  scarp@hutchnews.com 


_ EDITORIAL _ 

SPORTS  EDITOR:  The  Battle  Creek 
Enquirer,  an  award-winning  Gannett 
newspaper  of  27,000  circulation  daily 
and  37,000  Sunday,  seeks  a  reader- 
focused,  inspirational  and  detail- 
oriented  sports  editor  who  wants  to 
coach  talented  reporters.  The  person 
who  fills  this  position  will  work  closely 
with  reporters  and  editors  in  assigning 
and  editing  staries  focusing  on  local 
high  school  and  recreation  sports  and 
the  minor  league  baseball  team,  the 
Michigan  Battle  Cats.  The  successful 
candidate  will  assign  and  edit  stories, 
coach  reporters,  design  and  lay  out 
pages  on  a  Quark-based  Mac  pagina¬ 
tion  system,  and  be  respansible  for  set¬ 
ting  and  meeting  high  standards  for  con¬ 
tent  and  design.  Newspaper  reporting 
and/or  copy  editing  experience  is 
required;  newsroom  manogemont 
experience  is  preferred.  Send  resume 
and  references,  salary  history,  a 
week's  worth  of  work  and  any  special 
efforts,  along  with  a  letter  outlining 
your  vision  for  reader-focused  sports 
coverage  in  a  community  newspaper, 
to  Nan  Seelman,  executive  editor.  Bat¬ 
tle  Creek  Enquirer,  155  W.  Van  Buren 
Street,  Battle  Creek,  Ml  4901 7-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace,  and  especially  encourages 
those  who  share  this  vision  to  apply. 

STAFF  WRITER 

An  aggressive  daily  is  offering  an 
opportunity  for  an  experienced 
reporter  to  live  in  a  fast-growing  area 
and  practice  quality  journalism.  Gen¬ 
eral  assignment,  breaking  news  and 
feature  work.  Minimum  five  years 
experience  on  a  daily  newspaper 
required.  Mail  resumes  and  samples  of 
your  work  (no  phone  calls,  please)  to: 

The  Press-Enterprise 

Anthony  Borders 
Assistant  Metropolitan  Editor 
27740  Jefferson  Avenue 
Temecula,  California  92590 

TEXAS  Hia  COUNTRY 
The  Houston  Chronicle  is  looking  for 
two  versatile,  aggressive  reporters  to 
be  based  in  Austin.  One  must  be  a 
self-starting  general  assignments 
reporter  full  of  ideas  and  adept  at  both 
spot  news  and  lively  features.  The  other 
should  be  an  experienced  writer  who 
has  covered  government  and  can  turn 
boring  agency  bureaucratese  into  clear 
language  that  means  something  out¬ 
side  the  state  capital.  An  eye  for  color 
and  humor  would  help,  too.  Both  jobs 
require  a  minimum  of  eight  years  of 
daily  newspaper  or  wire  service  expe¬ 
rience.  Applicants  may  send  resumes 
and  clips  to  Kit  Frieden,  state  editor, 
Houston  chronicle,  P.O.  Box  4260, 
Houston,  TX  77210.  No  phone  calls, 
please. 

EOE 

THE  SAN  BERNARDINO  COUNTY 
SUN,  a  Gannett  newspaper,  seeks 
copy  editor  with  design  skills  for  the 
news  desk.  Excellent  editing  and 
headline  skills  and  design  experience. 
Resume,  samples  to  Rosemary 
McClure,  ME/Nights,  The  Sun,  399  N. 
D.  St.,  ^n  ^rnardino,  CA  92401  or 
fax;  (909)  885-8741.  We  value 
diversity  in  the  workplace  and 
encourage  those  who  share  that  vision 
to  apply.  EEO. 


THE  NORTH  PLAHE  TELEGRAPH,  in 
North  Platte  Nebraska  is  looking  for  a 
full-time,  hourly  Sports  Reporter. 
Responsibilities  include  originating  and 
producing  consistently  solid  sports 
stories.  The  incumbent  must  also  be 
able  to  paginate  and  do  layouts  on 
occasion.  Exceptional  sports  writing  a 
must  Pagination  experience  would  be 
helpful,  but  not  required.  A  Bachelor's 
degree  in  journalism  and  three  years 
work  experience  or  equivalent  is 
required.  Contact  Tom  Kunz,  sports 
editor.  North  Platte  Telegraph,  P.O. 
Box  370,  North  Platte,  NE  69103. 
Phone  (308)  532-6000  or  (800)  753- 
7092.  We  volue  work  diversity. _ 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 

Reading  books 
Toll  Free  1  (800)  898-9778 
Ext.  R-51 89  for  details 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 

MAILROOM 

MAILROOM  MANAGER  needed  for  a 
large  weekly  newspaper  in  a  suburban 
market.  We  are  looking  for  a  hands-on 
manager  who  has  worked  with  insert¬ 
ing,  zoning,  scheduling  and  distribu¬ 
tion  programs.  We  are  experiencing 
rapid  growth  particularly  in  the  pre¬ 
print  and  commercial  printing  areas. 
Salary  commensurate  with  experience. 
Box  07788,  Editor  &  Publisher. 

MAILROOM  MANAGER 

Large  growing  daily  newspaper,  in 
Zone  6,  is  seeking  an  experienced 
mailroom  manager.  Experience  on  a 
GMA  1000  Inserter,  counter  stacker, 
strappers  and  all  other  mailroom 
machinery  required.  A  minimum  of  4 
years  wonting  in  mailroom  as  an  assis¬ 
tant  foreman  or  in  a  supervisory  posi¬ 
tion  required.  The  individual  must 
possess  maintenance  skills  and  be 
capable  of  meeting  strict  deadlines 
while  providing  quafitv  service.  Offers 
competitive  salary  and  excellent  bene¬ 
fits.  Reply  to  Box  07793,  Editor  &  Pub¬ 
lisher. 

PREPRESS 

ZONE  3  MEDIUM-SIZED  Daily  looking 
for  a  hands-on  manager  to  supervise 
our  evening  shift  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  must  possess  strong 
knowledge  of  desktop  publishing 
systems  within  a  newspaper  environ¬ 
ment.  Strong  organizational  and  peo¬ 
ple  skills  a  plus.  Must  have  at  least  3 
years  management  experience,  pre¬ 
ferably  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07776,  Editor  &  Publisher. 

PRODUCnON/TECH 

SYSTEMS  EDITOR  -  Experienced  com¬ 
puter  guru  needed  to  oversee  editing, 
pagination  and  prepress  network.  Job 
includes  training  and  supervising  Mac 
users  and  advising  senior  editors  on 
purchases  and  upgrades.  Knowledge 
of  newspaper  operation  and  mission 
as  well  as  background  in  QuarkXPress 
and  Adobe  Photoshop  essential.  Expe¬ 
rience  using  and  installing  scanners, 
modems  and  printers  required.  Send 
letter  and  resume  to  Bert  Gault,  assis¬ 
tant  managing  editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  1 3601 . 


PRODUCnON/TECH 

SOFTWARE  TRAINER,  publications 
specialist  needed.  If  you  know  pre¬ 
press,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

washingtonpost.com,  THE  WASHING¬ 
TON  POST's  online  service,  seeks 
someone  to  oversee  its  Web  prod¬ 
uction  process.  This  position  bridges 
the  technical  and  editorial  worlds. 
Experience  in  Web  publishing  is  essen¬ 
tial.  Journalism  experience  is  pre¬ 
ferred. 

Qualifications  include; 

•Experience  organizing  a  production 
system  for  a  Web  publication. 

•The  ability  to  train  others  and  to  pre¬ 
pare  written  instructions  for  people  of 
widely  differing  computer  skills. 
•Extensive  knowledge  of  HTML,  plus 
familiarity  with  CGI  scripting,  Unix 
systems  and  all  the  other  pieces  that  go 
into  a  first-class  Web  site. 

•The  ability  to  take  a  long-term  view 
and  extend  and  improve  the  prod¬ 
uction  system  to  meet  the  needs  of  a 
rapidly  growing  site. 

Qualified  applicants  should  send  a  let¬ 
ter  and  resume  to; 

Molli  Yood/HR  Manager 
at  yoodm@washpost.com. 

TELEVISION 

INVESTIGATIVE  NEWS  PRODUCER 

A  major-market  Pennsylvania  television 
station  has  an  immediate  opening  for 
an  INVESTIGATIVE  NEWS  PRO¬ 
DUCER.  The  successful  candidate  will 
have  at  least  three  years  experience 
researching,  reporting,  and/or  produc¬ 
ing  investigative  stories.  Television 
experience  is  not  mandatory!  We're 
looking  for  someone  with  an  excellent 
record  in  investigative  journalism. 
Government  searches,  consumer 
investigations  and  experience  with 
hidden  cameras  are  preferred.  Candi¬ 
dates  must  have  a  working  knowledge 
of  the  law  and  all  aspects  of 
investigative  journalism.  Applicants 
must  have  a  college  degree.  An  aca¬ 
demic  background  in  journalism, 
broadcast  communication  or  law  is 
preferred.  Candidates  must  be  willing 
to  work  varied  shifts,  including  nights, 
weekends  and  holidays.  EOE/M-F. 

Please  send  resume  and  cover  letter  to 
Box  07795,  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1 1996 


UNEADS 

1  week-$6.60  per  line 

2  weelo-$7.60  per  line,  per  Issue. 

3  weeks-$6.65  per  line,  per  Issue. 

4  weeks-$5.75  per  line,  per  Issue. 


POSmONS  WANTED 

1  week-$4.30  per  line 

2  weel(s-$4. 1 0  per  line,  per  Issue. 

3  weeks-$3.00  per  line,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


SHAWN  OLSON/CAM/ext.170,  HAZEL  PREUSS/ASST.CAM/ext.  171 

Add  $  10.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  an  addttionai  line  in  copy.  Count  os  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday’s  Issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged  the 
following  rates  per  column  inch,  per  insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  1 3  times,  $85:  14  to  26  times  $80;  27  to  52  times  $75. 


DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip _ 

Phone _ 

Classification _ 

Authorized  Signature 
Copy 


POSITIONS  WANTED 


ADMINISTRATIVE 


EDITORIAL 


HANDS-ON  Professional  seeks  mid  to 
high  level  management  position  with 
weekly  or  small  publication  in  Zone  2. 
Managerial,  pagination,  page  design, 
editing  and  writing  experience.  Box 
07775,  Editor  &  Publisher. 

CIRCULATION 


HAVE  YOU  DOWNSIZED  too  far? 
Rebuild  with  a  Circulation  pro!  Strong 
Metro  experience  in  service  and  sales 
growth.  Seeking  Director  or  #2  spot. 

(813)  841-8585 

SEEKING  CIRCULATION  position  in 
Florida.  6  years  experience  in  all 
phases  of  newspaper  circulation.  Expe¬ 
rience  in  crewing,  home  delivery,  and 
single  copy.  Please  respond  to:  e-mail 
address:  WXQC79A@prodigy.com  or 
Box  07771 ,  Editor  &  Publisher. 


DATA  PROGRAMMING 


AS/400  Programmer  and/or  D.P. 
Manager.  Seeking  position  with 
aggressive  newspaper.  8  years  AS/ 
400  RPG  III,  over  l2  years  newspaper 
experience.  Has  production  systems 
and  PC  experience.  Reply  to  Box 
07765,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD  WINNING  writer-reporter. 
One  year  experience  at  medium  sized 
daily.  Fully  bi-lingual  English-Spanish. 
B.S.  Journalism  Grad  '94,  seeks  full 
time.  Phone  (305)  661-6307.  Zones  4, 
3,  6,  8,  9. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 

&  Publisher. _ 

HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
daily.  Call  (216)941-6484. 

A  BARGAIN!  MIT  Grad  seeks  entry-level 
reporting  spot.  Some  freelance  exper¬ 
ience.  Call  (617)  557-4096.  E-mail: 
rfkahan@aol.com 


VETERAN  JOURNALIST  moved  too  far 
east,  seeks  relocation  to  daily  in  Wyo¬ 
ming,  Montana,  Idaho,  Colorado, 
Washington  or  Oregon.  Diverse  skills: 
10  years  of  writing  and  editing  experi¬ 
ence,  with  emphasis  on  sports  and  out¬ 
door  recreation;  a  whiz  with  layout 
and  design  using  QuarkXPress  & 
Photoshop  on  Macs;  a  good  B/W 
shoot  with  own  equipment.  Coll  (605) 
352-0796  for  additional  information. 

FREELANCE 

HOLLYWOOD  IS  MY  BEAT.  Open  to 
assignments  -  daily,  weekly,  monthly. 

Call  (800)  959-9977. 


PRO  ARTIST  looking  for  monthly 
freelance  illustration  work.  Please  con¬ 
tact  David  Transue,  25  Greenwood 
Drive,  Greenwood  Hills,  Mountain  Top, 
PA  18707. 


U.K.  EXPERIENCED  journalist.  Most 
topics  Will  also  cover  conferences. 
Fax  01 1-44-171-630-0924. 


PRESSROOM 


VERY  EXPERIENCED  Goss-Metro, 
Urbanite  press  and  Headliner  pre¬ 
ssman  seeks  employment.  10  years 
head  pressman.  15  years  main¬ 
tenance.  Low  waste/quality  conscious. 
Interested  in  supervising  and/or  pre¬ 
ssman  positions.  Excellent  references. 
Contact  Harold  (810)  978-7664. 

It’s  A  Classified 
Secret! 

We'll  never  reveal  the  iden¬ 
tity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers,  seal  your 
reply  in  an  envelope  address^  to 
the  E&P  Classified  Advertising 
Department  with  a  note  listing  the 
properties  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number 
you’re  answering  is  on  your  list, 
We’ll  discard  your  reply. 


No.  of  Insertions:  Amount  Enclosed:  $ 
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SHOP  TALK  AT  THIRTY 


BY  ROBERT  CHIPKIN 


A  Hard  Day’s  Night 


IN  THE  MIDDLE  of  our  city  room, 
just  where  the  desks  of  the  night 
city  editors  bump  up  to  those  of 
their  daytime  counterparts,  is  an 
old,  framed  computer  printout 
bearing  the  aphorism  of  a  long  depart¬ 
ed  night  editor  saying:  The  difference 
between  day  and  night,  is  like  night  and 
day. 

That  somewhat  cryptic  piece  of  city 
room  philosophy  pretty  much  sums  up 
the  sentiment  of  the  day  and  night  edi¬ 
tors  at  our  newspaper, 
who,  even  after  woric- 
ing  together  for  many 
years,  still  understand 
each  other  only  about 
as  much  as  the  night 
owl  understands  the 
early  bird. 

As  someone  who  worked  nights  for 
many  years  at  the  beginning  of  his 
career,  then  worked  days  for  nearly  a 
decade  before  suddenly  finding  himself 
again  on  nights,  I  sometimes  stare  at  the 
framed  bits  of  whimsy  and  wonder 
how  I  might  in  some  way  close  the  gap 
that  has  traditionally  existed  between 
the  night  and  day  side  of  our  large 
news-gadiering  organization. 

And  it  is  a  big  gap  to  close. 

We  all  know  the  ingredients  in  this 
recipe  for  disaster: 

♦  Day  side  people  do  all  the  limey 
cooking,  night  side  folks  clean  up  the 
mess. 

♦  Day  side  people  may  as  well  be 
working  in  an  insurance  company. 

Night  side  people  know  too  many  peo¬ 
ple  named  shorty. 

♦  Day  side  people  go  home  at  the  end 
of  the  day  feeling  like  they  need  a  stiff 
drink.  Night  side  people  do  their  drink¬ 
ing  when  real  journalists  do  it  — 
between  editions. 

Then  we  stir  the  pot: 

♦  Day  side  people  dress  for  success. 
Night  side  people  dress  like  they  just 
got  out  of  bed. 

♦  Day  side  people  eat  at  fancy  restau¬ 
rants  on  the  company  tab.  Night  side 


people  eat  microwave  dinners  at  their 
desk. 

♦  Day  side  people  leave  early  so  they 
can  watch  their  kids  in  the  school 
play. 

♦  Night  side  people  would  like  to  get 
to  know  their  kids  better  if  they  could 
just  remember  which  wife  they  were 
married  to  at  the  time  they  had  them. 

Season  with  mistrust: 

♦  Day  side  people  spend  all  their  time 
sucking  up  to  the  boss.  Night  side  peo¬ 
ple  figure  the  boss 
wouldn’t  know  them 
even  if  they  tried  suck¬ 
ing  up  to  him. 

♦  Day  side  people 
think  night  side  people 
sit  around  with  their 
feet  up  and  read  long 
Russian  novels.  Night  side  people  are 
certain  that  day  side  people  are  always 
at  lunch. 

Add  the  one  thing  everyone  agrees 
on: 

♦  Day  side  people  are  convinced  in 
their  hearts  that  they  do  all  the  work. 
Night  side  people,  ditto. 

Of  course  everyone  is  doing  plenty 
of  work;  it’s  the  nature  of  that  work 
that  is  different.  So  while  the  memory 
of  being  a  day  side  editor  is  still  strong, 
and  before  the  power  of  the  night  side 
takes  over  completely,  let  me  point  a 
few  differences  I  see  between  night 
and  day  newspaper  work.The  day  side 
is  about  planning,  and  plans  often  go 
afoul. 

Never  in  my  years  as  a  day  sider  did 
we  huddle  up  first  thing  with  all  the 
reporters,  senior  management  and  news 
sources  and  say, “Let’s  make  things  as 
hard  as  possible  for  the  night  side.”  But 
more  times  than  I  would  like  to  say,  it 
turned  out  that  way. 

Stories  that  looked  rock  solid  10  a.m. 
got  a  lot  muddier  by  the  time  5  p.m. 
rolled  around.  Trusted  sources  didn’t 
come  through.  New  facts  came  to  light. 
Expectations  —  that  perennial  bugaboo 
of  all  journalists  —  ran  smack  dab  into 
a  huge  unmanageable  glob  of  reality. 

It  wasn’t  exactly  anyone’s  fault;  it  was 
just  the  news,  which  is  why  people  — 
day  and  night  people  —  get  into  jour¬ 


nalism  in  the  first  place. 

Daily  journalism  is  a  bumpy  road.  But 
it  gets  pretty  hard  to  blame  the  bumps 
on  the  road,  so  it’s  human  nature  to 
blame  the  people  who  are  supposed  to 
be  the  pavers  —  the  day  side. 

The  night  side,  like  it  or  not,  is  about 
production. 

Once  the  production  ball  gets 
rolling,  the  primary  job  of  every  night 
sider  is  to  keep  it  rolling,  lest  it  squash 
you  flat. 

That  means  patching  holey  stories  on 
the  fly,  cutting  words  of  wisdom  down 
to  size,  and  turning  day  side’s  notion  of 
journalistic  perfection  into  night  side’s 
art  of  the  possible. 

For  above  all  else,  putting  a  newspa¬ 
per  together  is  about  hitting  for  aver¬ 
age,  except  you  don’t  get  paid  millions 
of  dollars  for  being  a  .333  hitter.  And 
someone  on  day  side  is  sure  to  want  to 
know  the  next  morning  what  hap¬ 
pened  the  other  .667  of  the  time. 

Night  side  people  are  not  sitting 
around  thinking  up  ways  to  cut  stories 
so  they  make  no  sense,  flattening  leads 
that  were  divinely  inspired,  or  writing 
headlines  declaring  that  a  public  —  not 
public  —  hearing  was  held. 

But  it  happens. 

By  far  the  majority  of  journalists  I 
know  —  day  and  night  siders  —  are 
working  about  as  hard  as  they  can  to 
try  to  put  out  the  best  product  possible 
under  some  very  trying  conditions.  Day 
siders,  when  they’re  doing  their  job, 
plan  carefully,  expect  reasonably  and 
hope  for  the  best.  A  little  understanding 
of  what  goes  on  at  night  after  they  go 
home  and  leave  everything  in  the 
hands  of  the  night  side  wouldn’t  hurt 
either. 

Night  siders,  when  they’re  doing 
their  job,  take  what  they’re  given,  patch 
what  is  broken,  try  to  do  no  harm,  and 
often  to  their  utter  amazement,  get  the 
paper  out  every  night. 

Maybe  day  siders  do  look  like  they 
woric  in  an  insurance  company.  And 
maybe  night  siders  do  know  too  many 
people  named  shorty.  But  that’s  not  so 
terrible. 

It’s  just  the  difference  between  night 
and  day. 


Chipkin  is  a  columnist  and  metro 
editor  at  Springfield  (Mass.) 
Newspapers. 


The  difference 
between  day  and 
night,  is  like 
night  and  day 
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YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 
The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and  ENHANCED  FEATURES: 


•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and 
Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings,  including 
national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  (CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 


PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products 

and  Services 

•  Section  VII  -  Other  Organizations  and  Industry  Services 


Find  the  -people  you  really  need  with  comprehensive  lists  of 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi¬ 
tions/sections,  mechanical  specifications  and  more. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findin 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro¬ 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $1 1 5 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 


Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


PART  2  -  WHO’S  WHERE 


This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num 
bers  for  the  most  influential  people  in  the  industry. 


ORDER  NOW 


Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
1 1  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account  call  (212)  675-4380,  ext.  509. 
Payments  must  accompany  all 
orders.  NY,  CA,  DC  and  Canada 
add  appropriate  tax.  Please  sup¬ 
ply  proper  street  address  for 
UPS  delivery.  No  deliveries  will 
be  made  to  P.O.  boxes.  All 


remittance  must  be  in 


U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


Once  upon  a  time,  the  media  business  was  simple. 

Advertisers  knew  what  they  wanted.  Government  knew  what  the  rules  should 
be.  The  decision  process  was  less  frantic.  Profits,  it  seemed,  were  easily  obtain¬ 
able  if  you  just  did  your  job  well. 

Today,  watch  out!  Every  thing  is  changing  at  once.  Magazine  and  newspaper  pub¬ 
lishers  are  looking  at  smaller  profits  and  higher  costs.  Two  T\^  networks  have 
changed  hands.  Cable  faces  onerous  regulation.  The  prime-time  access  mle  is  gone. 
Advertisers  are  eyeing  the  Internet.  And  everyone’s  talking  about  “new  media”. 

What  next.^  To  do  business  you  need  to  understand  new  advertiser  expecta¬ 
tions.  You  need  to  understand  new  media  choices  and  how  to  reposition  each 
medium  for  tomorrow.  You  need  to  understand  how  your  competitors  are  selling. 

You  need  information.  And  MEDIAWEEK  has  lots  of  it,  cutting  through  the 
complexity  to  redefine  the  essence  of  your  business:  audience  size,  quality,  and 
deliverability;  advertising  expenditures,  objectives  and  efficiencies. 

All  media.  MEDIAWEEK  analyzes  the  content  of  all  media.  The  audiences. 
The  efficiencies.  The  sales  opportunities.  Plus  the  trends,  the  data  and  the  busi¬ 
ness  insights  you  need  to  be  a  media  expert  in  today’s  market. 


If  you’re  not  a  subscriber  already,  why  not  join  the  club.^  Many  of  your 
colleagues  across  the  country  -  programmers,  broadcasters,  publishers, 
reps  and  competitors  -  already  subscribe...  in  Boston, 

New  York,  Washington,  Miami,  Chicago,  Los  Angeles 
and  eveiywhere  else.  To  stay  informed  and  sell  effectively 
you  need  to  read  MEDIAWEEK  every  week.  We’re  sure 
you’ll  soon  come  to  depend  on  it.  Because  the  media 
business  isn’t  what  it  was... once  upon  a  time. 

To  subscribe,  call  1-800-722-6658. 
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